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OVER CLARK GABLE’s? 
NEW PICTURE! ; 

tL 
ingly say it is Gable’s biggest audience sensation td 
never betta!) America is hungry for a riotous comedy, . 


7 
LEO’s IN STITCHES & 
Wor 
Every Preview was so uproarious that we unhesitat- ji 
since “It Happened One Night.” (And Loretta was{i 
preferably a romantic one. This has everything! 









REMEMBER 
HIS 
PROPHECY ! 


We predict that 
its ROARING 
World Premiere 
engagement 
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begun will start 
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ROMANCE! 





hEY TO THE cry 


wm MARILYN MAXWELL: FRANK MORGAN 
JAMES GLEASON - LEWIS STONE - RAYMOND WALBURN 


Screen Play by ROBERT RILEY CRUTCHER - Based on a Story by ALBERT BEICH 


Directed by GEORGE SIDNEY © Produced by Z. WAYNE GRIFFIN © 
A METRO-GOLDWYN-MAYER PICTURE 


M-G-M presents 3 5 
A RIOTOUS }F 










“BROTHERHOOD—FOR PEACE AND FREEDOM” 
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TRADE SHOW 
FEBRUARY 13 


ALBANY 

Warner Screening Room 

79 N. Pearl St. + 12:30 P.M. 
ATLANTA 

20th Century-Fox Screening Room 
197 Walton St. N.W. + 2:30 P.M, 
BOSTON 

RKO Screening Room 

122 Arlington St. + 2:30 P.M. 
BUFFALO 

Paramount Screening Room 

464 Franklin St. + 2:60 P.M. 
CHARLOTTE 

20th Century-Fox Screening Room 
308 S$. Church St. * 2:00 P.M. 
CHICAGO 

Warner Screening Room 

1307 So. Wabash Ave. + 1:30 P.M 
CINCINNATI 

RKO Palace Th. Screening Room 
Palace Th. Bldg. E. 6th * 8:00 P.M, 
CLEVELAND 

Warner Screening Room 

2300 Payne Ave. » 8:30 P.M. 
DALLAS 

20th Century-Fox Screening Room 
1803 Wood St. + 2:00 P.M. 
DENVER 

Paramount Screening Room 

2100 Stout St. + 2:00 P.M. 
DES MOINES 

Paramount Screening Room 

1125 High St. * 12:45 P.M. 
DETROIT 

Film Exchange Building 

2310 Cass Ave. + 2:00 P.M. 
INDIANAPOLIS 

Universal Screening Room 

517 No. Illinois St. * 1:00 P.M. 
JACKSONVILLE 

Florida Theatre Bldg. Sc. Rm. 

128 E. Forsyth St. * 2:30 P.M. 


KANSAS CITY 


20th Century-Fox Screening Room 
1720 Wyandotte St. + 1:30 P.M. 
LOS ANGELES 
Warner Screening Room 
2025 $. Vermont Ave. + 2:00 P.M. 
MEMPHIS 
20th Century-Fox Screening Room 
151 Vance Ave. * 2:00 P.M. 
MILWAUKEE 
Warner Theatre Screening Room 
212 W. Wisconsin Ave. + 2:00 P.M. 
MINNEAPOLIS 
Warner Screening Room 
1000 Currie Ave. - 2:00 P.M. 
NEW HAVEN 
Warner Theatre Projection Room 
70 College St. » 2:00 P.M. 
NEW ORLEANS 
20th Century-Fox: Screening Room 
200 S. Liberty St. + 8:00 P.M. 
NEW YORK 
Home Office 
321 W. 44th St. + 2:30 P.M. 
OKLAHOMA 
20th Century-Fox Screening Room 
10 North Lee St. + 1:30 P.M. 
OMAHA 
20th Century-Fox Screening Room 
¢ 1:00 P.M. 

DIRE 1502 Davenport St. 

ieD BY PHILADELPHIA 


. ‘ Warner Screening Room 
‘ 230 No. 13th St. + 2:30 P.M. 
2 PITTSBURGH 


; + 20th Century-Fox Screening Room 
: . ‘ 1715 Blvd. of Aliies + 1:30 P.M. 
4 4 PORTLAND 


PROD: inns : Jewel Box Screening Room 
SCEO BY a 1947 N.W. Kearney St. + 2:00 P.M. 


Y t SALT LAKE 
‘ 20th Century-Fox Screening Room 
W, 216 East Ist South + 2:00 P.M. 
D | SAN FRANCISCO 
H Republic Pict. Screening Room 
ae 221 Golden Gate Ave. + 1:30 P.M. 
SEATTLE 
Jewel Box Screening Room 
2318 Second Ave. + 10:30 A.M. 
ST. LOUIS 
S'renco Screening Room 
3143 Olive St. 1:00 P.M. 
WASHINGTON 
Warner Theatre Building 


SCREEN PLAY BY CARL FOREMAN AND EDMUND H. NORTH W 13th & E Sts. NAW. + 10:30 A.M, 
4£ NOVEL BY DORF yi 





DOROTHY BAKER e MUSICAL DIRECTION BY RAY HEIN 























Twelve O'Clock High (20th Century- 
Fox) is the freshest and most convincing 
movie of the current cycle about World 
War II. It successfully blends an artistry 
all too seldom shown by Hollywood and 
the high technical skill that only Holly- 
wood commands. 

Scripted by Sy Bartlett and Beirne 
Lay Jr. from their own scenario-like novel 
about a heavy bomber group in the U.S. 
Army’s Eighth Air Force (in which they 
both served), Twelve O’Clock High has 
the uncommon merit of restraint. It 
avoids such cinemilitary booby traps as 
self-conscious heroics, overwrought battle 
scenes and the women left behind or 
picked up along the way. (In fact, women 
appear only in bit parts.) The picture 
concentrates on an engrossing human cri- 
sis posed by the demands of the early air 
war’s “maximum effort.” 

Twelve O’Clock High is the story of a 
stubborn flying general’s mission: rebuild- 
ing a bomber group whose shattered mo- 
rale under heavy losses threatens to 1) 
discredit precision daylight bombing, and 
2) undermine the whole aerial offensive 
against Gernian-held Europe. Brigadier 
General Frank Savage* (Gregory Peck) 
goes at the job with the cold passion of a 
martinet and the- inner torment of a man 
of good will. He breaks subordinates, can- 
cels privileges, harangues his crews (“Con- 
sider yourselves dead’’), disgraces misfits, 
puts the outfit through elementary train- 
ing paces and woos such resentment that 
every pilot accepts his blanket invitation 
to apply for transfer. 
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Grecory Peck & HuGH MARLOWE 
With cold passion, inner torment. 


Then the shock treatment begins to pay 
off, first in bombing results, gradually in 
grudging admiration for Savage, finally in 
the esprit de corps that he has been driv. 
ing for. But as the group’s record vindi- 
cates the general’s inhuman regime, his 
own humanity betrays him into physical 
collapse. 

The general’s fight to mend the morale 
of the group—which takes almost two- 
thirds of the film—is a self-contained 
story so absorbingly pictured that some 
cinemagoers may feel a letdown when 
there seems nothing left to fight but the 
Germans. But Director Henry King makes 
the most of his only combat sequence: a 
trim, exciting pattern of re-enacted shots 
intercut with official U.S. and German 
wartime film, 

Nothing about Producer Darryl F, Zan- 
uck’s painstakingly made film is better 
than its performances. As a paunchy, 
middle-aged adjutant, Dean Jagger with- 
out his toupee seems to have launched a 
entirely new career. Broadway’s Gary 
Merrill, playing the general’s nerve-racked 
predecessor, adds considerably to the pic: 
ture’s conviction. Hugh Marlowe, Robert 
Patten, John Kellogg, Millard Mitchel 
and Paul Stewart are all able actors in top 
form. If Hollywood had no star system, 
the difficult central role would call for an 
actor of more physical maturity than 
Gregory Peck. Nonetheless, Star Peck 
rises above the handicap with a strong, 
beautifully modulated performance that 
never lets the role down. 


TIME, JANUARY 30, 1950 
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TV and PEOPLE 


\\ 
. . . the extent to which television can advertise motion 


pictures effectively is not yet known .. ." runs a quote 
in Motion Picture Daily. That assuredly is accurate, since 
we cannot be sure how much television can advertise any- 
thing. There is however no question at all that motion pictures 
can advertise television. That may properly be borne in mind 
in connection with any campaign to sell pictures by television. 
It would be easily possible to make such copy, laden with 
star personalities, the best part of the television show. 

Meanwhile all the electronic arts seem to get soapier, and 
soapier. It is now announced that Bing Crosby Enterprises is 
to make a series of ten 26-minute television films under a deal 
with Procter & Gamble, calculated, one would suppose, to 
give that "Fireside Theatre" that “ivory look." This doesn't 
mean that Mr. Crosby will be in the pictures. It just means 
that he will be in the money. 

What with the broadcasting of records, television and 
movies it is just possible that the Bing Crosby of 1950 is the 
best known man in the world. Once upon a time, around, say, 
1915 that title was plainly Chaplin's. Remember him? 

Reverting to the paragraph where we came in, the basic 
stuff of the big popular electronic arts for the multitudes is 
fame, made of name and personality, capable maybe, con- 
spicuous certainly. People are interested primarily in people, 
and first among them, themselves, and after that other people. 
That is why dramas do better than scenics. 


BUSINESS IN SIGHT 


AST week's three-day showmanship meeting of Twentieth 
[  catinnFon in New York, with its sweepingly new and 
vigorous attack on the problems of this new after-the- 
trust-case era, gave some exciting evidence of the return of 
the motion picture to the practice of its business and pro- 
fession of entertainment. 

First off, nothing is more convincing than money laid on 
the line — this time in the announcement from Mr. Spyros P. 
Skouras that his company was to spend six million dollars to 
increase and improve its studio facilities in Los Angeles. He 
used that to climax his closing speech. There's optimism in it. 

The widening perspective of the industry's sales and pro- 
motion meeting technique was given a touch of encouraging 
leadership in the daily introduction of speakers external to 
the company organization, and external to the industry, too. 
The first day it was Mr. Abram Myers, the second day brought 
in General Carl A. Spaatz, U.S.A.F. retired, in behalf of the 
Eighth Air Force and "12 O'clock High," and Louis Ruppel, 
editor of Colliers. And on the third and closing day came 
Mr. Bosley Crowther, motion picture editor of the New 
York Times. Then came Mr. Ned E. Depinet, in behalf of 
COMPO, the new public relations organization. He mentioned 
some pictures, too. The like of that succession of speakers had 
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not been heard at a sales meeting of this industry before. It 
may set a pattern, and pace. 

Some of us can turn back the calendar and consider just 
about how probable that sort of a program would have been 
a few years ago — about the time of that ''5-5-5 conference" 
for instance. 

This industry will be more genuinely recognized as an indus- 
try if the public and the contemporaries of the screen hear 
something beyond what comes out of the syndicate "flimsy" 
and the telegraph copy from Hollywood. 

So far as the official program reveals, it is to be noted, 
too, that there were no scheduled television-twitters or alarums 
at the Fox meeting. 

There is also at least normal announcement significance in 
the statement that the plans of Twentieth-Fox now schedule 
for coming productions: 

1950 — 30 to 36 pictures, costing $55,000,000 
1951 — 36 to 40 pictures, costing $60,000,000 
1952 — about 42, at about what it takes. 

There seems promise of considerable employment on that 


lot for a spell. 
g a ® 


MENTIONS DEPT. 


HERE'S a pleasant satisfaction in how friendly words get 
Tee about a good job well done. The fame of Motion 

Picture Herald's Round Table, the Quigley Awards for 
showmanship, and the constructive labours of its theatre show- 
men this week bring to desk attention an article of ballyhoo 
in Macleans, Canada's national magazine in which Mr. 
Ivan Ackery, award winning manager of Vancouver's great 
Orpheum, comes in for appreciative attention along with 
The Herald. Then the other day here in hometown New 
York Mr. Ned E. Depinet of RKO got invited over to speak 
at a Twentieth Century-Fox showmanship meeting, filled with 
publicity and advertising persons to whom he remarked upon 
the stimulus that Martin Quigley's showmanship awards give 
to picture merchandising. It is fair to Ned to pa report that 
he gave only passing mention to “The Outlaw," "Stromboli," 
"Cinderella" and other RKO coming releases, out of delicate 
deference to it being a Twentieth-Fox occasion. 


a a a 
Tints over a heap of year-end papers, the eye comes 


to rest on a page where side by side a metropolitan paper 

announces: |. Mr. Einstein has arrived at a new triumphant 
mathematical solution of the riddle of the universe, including 
relativity, magnetism and gravity; 2. Statistics wherein the 
death rate indicates that many of the citizens haven't sense 
enough to drive or associate with motor cars; 3. Also collec- 
tively New Yorker's haven't enough sense to keep drinking 
water on hand. This is the middle of the twentieth century and 
Mr. Einstein better start over and figure into his equation an 
allowance for dumb human inertia. Also we could use a new 
"unified field theory" for "one world." Write him at Princeton, 
New Jersey. —Terry Ramsaye 























Nothing Wrong... 
To THE EpiTor: 

I did a noble experiment the other night. 
My attendance was off somewhat and I 
decided to go hunting. I decided to scout 
out some of my good movie patrons and 
see why they were not attending as often 
as they should. I found them—many of 
them at a local club enjoying a few sociable 
drinks, dancing to the tune of the juke box 
or just talking. I needed a little recreation 
and visited from table to table. 

The answer was the same: no good movie 
in town, Hollywood was not making the 
pictures it once made; too much killing and 
murder on the screen, and practically every 
picture had to have one; no down-to-earth, 
good human interest dramas and stories any 
more; Hollywood’s mind was warped. 

Here was the answer, at least as far as 
my town was concerned. These folks did 
not say they had stopped going to the movies 
entirely, but that they had much rather seek 
other entertainment or diversion than be 
bored by gunfire and the like. 

Let us hope in 1950 that Hollywood gets 
on the ball and comes to the realization 
there is nothing wrong with the business 
that good pictures won’t cure. Give us 
managers something to sell. Even mer- 
chants of today can’t sell inferior merchan- 
dise. The new generation demands good 
things, so does the old. Let’s have human 
interest dramas, good comedies, pictures that 
the entire family can see together and be 
entertained. Let’s stop this “adult only” 
type of picture making.  Let’s park the 
warped minds and brains and let’s bring out 
the best. 

Public relations are necessary to our busi- 
ness, but all the public relations in the world 
will not send a patron to see a picture which 
is not good entertainment.—North Carolina 
E-xrhibitor. 


Film Editing 
To THE EpITor: 

Film editing is good, but could be better. 
In “Neptune’s Daughter,” Cugat breaks out 
with a big musical number and then there 
is a shot of the principals in the night club. 
I think it would be better to show the prin- 
cipals in the club and then a shot of Cugat 
and then the big musical number. When 
you see Cugat the first time you wonder 
what the hell he’s doing in the show.—D. 
G. RAUENHORST, Manager, Murray 
Theatre, Slayton; Fulda Theatre, Fulda, 
Minn. 











“| LIKE THE WAY” 


"| am carefully following the issues 
of Motion Picture Herald and like 
the way of presenting very useful, in- 
teresting and authentic matter relat- 
ing to all aspects of the industry."— 
P. P. Nambier, Public Relations Offi- 
cer, Gemini Studios, Madras, India. 








The Small Town 


To THE EDITorR: 

For nearly 20 years this exhibitor has 
pondered one basic question. With all the 
brilliant so-called genius in Hollywood, when 
will one of them look at a map and see how 
many comparatively small towns there are 
in America? Then ask himself one ques- 
tion: What do they like in films? It won’t 
be hard to answer; simply look what brings 
in the largest grosses. 

Surely one day they will stumble onto 
the fact that “The Stratton Story,” for 
instance, will beat vice and brutality all to 
hell. I speak strictly from one manager’s 
viewpoint.—CHARLES UTLEY, City 
Manager, Blue Ridge Theatres, Inc. Elkin, 
N.C. 


Fox Selling 
To THE EDITOR: 

I object to the tremendous increase Fox 
wants selling flat. The way they express 
themselves on paper (sell the little fellow 
so he can make a dollar) sounds good, but 
in practice it’s murder—C. D. WEISER, 
Middleburg Theatre, Middleburg, Pa. 


Basehart Boom 
To THE EDITOR: 

Richard Basehart has proved himself to 
be a good dramatic actor and I believe he 
should be given good parts in more impor- 
tant pictures—CAROLYN PORTER, 
Roxy Theatre, Baltimore, Md. 








Readers of “Letters” are ad- 
vised that this is the time to act 
on repeal of the Federal admis- 
sion tax. Communicate immedi- 
ately with your representatives 
in Congress and urge them to 
take action. 









Two Trailers 
To THE EpIToR: 

For every de luxe theatre, there are hun- 
dreds of subsequent runs and small town 
theatres where action trailers would help 
the gross considerably. Why don’t the pro- 
ducers insist on National Screen making 
two trailers, one for de luxe runs and an- 
other for those theatres who prefer action. 

Please take a look at any number of trail- 
ers on action pictures—the better ones I 
refer to—and note how the action is played 
down. Better trailers would help producers 
who share in the percentage of pictures as 
well as exhibitors.—Fountain Theatre, Terre 
Haute, Ind. 


Citation 
To THE EDITOR: 

I would cite Roy Rogers and Herb Yates 
and their work in directly helping the ex- 
hibitor without cost, as the star for all in 
production to follow. Inspiration and lead- 
ership must come from production. And it 
must be designed to help the point of sales. 
Otherwise, we are all merely shaking the 
rocks in our heads. Exhibitors just cannot 
beat drums for the box office without having 
something to sell and make a profit doing 
it. Let’s “git to  gittin’”,—dRNOLD 
SKELLY, Ohio Theatre, Xema, O. 


Experts Needed 
To THE EDITOR: 

I think Hollywood should have more 
experts on the subject of the show, such as 
in religion. They shouldn’t throw just any- 
thing in but put the ceremony on as it really 
is. Also they should watch the details of 
the position of the stars in the scene—first 
you see them looking one way and when 
they take the supposedly same scene the star 
is in a different position—J. L. CLARK, 
Circle Theatre, Bellflower, Calif. 


Cheap Selling 
To THE EDITorR: 

Although I am an exhibitor, I believe 
that too many exhibitors have overlooked 
the fact that they are operating “theatres.” 
The merchandise being offered for sale is 
being done in a cheap cut-rate drug store 
manner. If any exhibitor doesn’t think 
enough of his own merchandise to sell it 
as high-class, desirable merchandise what 
can he expect of the public’s opinion ?—AL 
HARRIS, Ridgemont Theatre, Seattle, 
Wash. 
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KEEP films off television, TOA and Allied 
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w York'’, 


cople am “i ews 


Louis B. Mayer, vice-president in charge 
of production at MGM, will be awarded 
the 1950 Gold Medal of Merit by the Jew- 
ish War Veterans April 12 at the Wal- 
dorf-Astoria in New York. Mr. Mayer 
will be cited for his “contributions to an 
industry which has served as one of 
America’s great avenues for the dissemi- 
nation of democratic ideals and principles 
throughout the world.” 


WOLFE COHEN, vice-president of Warner 
Brothers International Corporation, ar- 
rived in London last week on the first leg 
of a journey which will take him to Paris, 
India, Singapore, Thailand, Indonesia, 
Japan and the Philippines. 


CoLoNEL AuGusTIN G. Rupp has resigned 
from Newsreel Theatres, Inc., New York, 
it has been announced by NorMan 
Etson, president. Col. Rudd will continue 
his affiliation with Soundmasters, Inc., 
and will announce a new business con- 
nection shortly. 


EpwaArD EMANUEL, retiring chief barker of 
the Philadelphia Variety Club, will be 
guest of honor at a dinner to be held 
Monday night at the Bellevue-Stratford 
Hotel. Davin Svupowirz, chief barker- 
elect, will be honored, and GAEL 
SULLIVAN, executive director of the 
Theatre Owners of America, will be the 
principal speaker. 


also 


GRACE ROSENFIELD associated with HAL 
Roacu for 18 years, most of the time as 
eastern representative, has resigned to 
form her own company in New York. 

Joun LeEresre, Twentieth Century-Fox 
home office representative in the Near 
East and Middle East, has been appointed 
assistant to ALBERT CORNFIELD, managing 
director of Europe for the company. He 
will make his headquarters in Paris. 


LAWRENCE J. McGINLEy, who recently re- 
signed from Universal Pictures, has been 
appointed superviser of Film Classics’ 
newly created department of special films. 


RicHAarp LANDSMAN, formerly manager of 
the Ajamo drive-in theatre, has been 
promoted to city manager for the five 
Landsman-Richter drive-in theatres in 
San Antonio, Texas. JoHN BURKHART 
has been appointed manager of the 
Alamo. 


Vice-President; Theo 


J. Sullivan, Vice-President and Treasurer; Leo 


James L. SHANNAHAN, publicity and ad- 
vertising director of Loew’s Boston thea- 
tres, has been promoted to the home office 
of Loew’s Theatres in New York. JAMES 
M. SuLLivan, formerly with the adver- 
tising department of the Jordan Marsh 
Company, succeeds Mr. Shannahan in 
Boston. 


IsADORE M. WEINER, a salesman for Uni- 
versal Pictures in Omaha for the past 11 
years, has been promoted to branch man- 
ager there, succeeding the late H. B. 
Jounson, who died January 19. 


HoLcoMBE ParKEs, formerly National As- 
sociation of Manufacturers vice-president 
in charge of public relations, on February 
7 will join the Apex Film Corporation as 
executive vice-president. 


Boyp SPARRow, manager of Loew’s War- 
field theatre in San Francisco, was of- 
ficially welcomed to that city last Friday 
evening at a dinner given in his honor at 
the Variety Club by civic and _ state 
leaders. 


BENJAMIN B. FERTEL, Philadelphia exhibi- 
tor, was elected vice-president of Allied 
Motion Picture Theatre Service there, 
succeeding ELMER HOLLANDER, who re- 
signed to join the St. Cloud Theatres 
Circuit. In addition, RUBEN SHAPIRO, 
operator of the Boulevard theatre in 
Havertown, Pa., was elected to fill a va- 
cancy on the board of directors. 


Rosert W. LEA, industrialist and president 
of the Johns-Manville Corporation, has 
been elected to the board of directors of 
Universal Pictures Company, Inc. 


Georce L. McKenna has been named as- 
sistant to W. W. Watts, vice-president in 
charge of the RCA engineering products 
division. Mr. McKenna joined the com- 
pany in 1945, 


PAUL GROESSE, president of the Society of 
Motion Picture Art Directors, has been 
nominated as the next co-chairman of the 
Motion Picture Industry Council. 


Bucs Bunny, the Warner Brothers car- 
toon character, will make a month-long 
personal appearance at Macy’s depart- 
ment store in New York as part of the 
pre-Easter promotion campaign. 
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JOHN J. CHISHOLM, 


chairman of the newly 
£ 


organized Association of 
AT THE AMERICAN LEGION'S Motion Picture Producers and 


~ rally, in New York, of anti-Commun- Laboratories of Canada. Mr. 


ist organizations: Leo Brody, Eagle Chisholm is Ontario manager 
Lion publicity director; George N. for Associated Screen News, 
Craig, Legion national commander; Ltd. The organization will 
and Robert Bell, its public relations promote the Canadian 
director. Eagle Lion screened industry's interests. 

"Guilty of Treason." 


A VISIT TO WASHINGTON, 
left, by Dr. Afredo Guarini, of 
Rome, vice-president of ENIC, 
a leading Italian studio. In 
order, at the Union station: |. 
Rappaport, Baltimore; Dr. 
Guarini; and Ilya E. Lopert, 
foreign film distributor. 


A FRIEND OF THE INDUSTRY, 
right. Sam Lesner, Chicago 
Daily News critic, shows 
Rabbi Babbin, right, of the 
West Suburban Temple, Oak 
Park, an article in the Herald 
on the industry's public rela- 
tions program. Mr. Lesner him- 
self is doing something about 
it. He spoke to 250 Temple 
members on ‘What Is Right 
With the Movies." He will 
speak to more groups. He rec- 
ommends better films being 
shown, and hands out passes 
supplied him by Chicago ex- 
hibitors. 
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By the Herald 


RALPH BLACK, who controls 
six theatres in the British Mid- 
lands, is in this country on per- 
sonal business. The admissions 
tax is the British exhibitor's big 
problem, he feels. See page 35. 


By the Herald 


AT THE annual meeting of the managers of the Jamestown 
Amusement Company, Tuesday and Wednesday, in the Hotel 
Astor, New York, E. C. Grainger, president and general 
manager, chats with Mrs. Maurice "Mort" Shea, widow of the 
the circuit's founder. 


By the Herald 


ANNOUNCING the Motion Picture Association of America's 
new Advisory Unit for Foreign Films. John G. McCarthy, 
tight, vice-president in charge of international affairs, does the 
talking, at the New York office. With him is B. Bernard 
Kreisler, the unit's executive director. The unit will aid foreign 
producers to distribute their product here. See page 35. 


FRANCHOT TONE, star and producer of the 
"The Man on the Eiffel Tower," and Burgess 
Meredith, star, with Montreal's ''Most Beauti- 
ful French Debutantes'’ at the Capitol and 
Victoria theatres’ world premiere there. 


Z. WAYNE GRIF- 
FIN, producer of 
"Key to the City’ 
for MGM, said at 
the latter's office in 
New York Monday 
that the Production 
Code Administra- 
tion's cooperation 
with producers is 
"really wonderful." 
Mr. Griffin also 
made '"'Family 
Honeymoon" for 


U.-l. See page 36. By the Herald 


CITATION to Samuel Goldwyn, by the Women's City Club of 
Boston, for his "preeminence in the motion picture industry" 
and sensitive portrayals of American tradition. Mrs. Goldwyn, 
the former Frances Howard, represented her husband, who was 
ill. With her is Massachusetts Governor Paul A. Dever. The 
Monday luncheon was tied in with Mr. Goldwyn's "My Foolish 
Heart." 
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CLIMACTIC SCENE of "Three Came Home"’ unites Patric Knowles and Claudette 
Colbert as 20th Century-Fox prepares to premiere the Darryl F. Zanuck 
presentation at the Astor theatre in New York Feb. 20. Previewers are hailing 


it as "picture of the year." 


“THE BIG LIFT" gets 
ready to give audi- 
ences an entertainment 
lift. Here, at left, Mont- 
gomery Clift and Paul 
Douglas, co-starred in 
the picture, which was 
filmed in Germany. 
20th Century-Fox will 
release it in May. 


JOHN GARFIELD gets a briefing from director Jean Negulesco as he prepares for 
a thrilling racing scene in ‘Under My Skin," based on the famous Ernest 


Hemingway story "My Old Man." Micheline Prelle co-stars. 


CLIFTON WEBB goes through his daily 
dozen in ''Cheaper By the Dozen,'’ the 
Technicolor laugh riot based on the 
famous best-seller. Jeanne Crain and 
Myrna Loy co-star with the 

comedy star. 


“BROKEN ARROW'"' is the title of James 
Stewart's Technicolor offering from 

20th Century-Fox. Advance reports hail 
the picture as one of the company's 
major films of the season. Release is 

set for June. 


(Advertisement} 
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KEEP FILMS OFF VIDEO. 
TOA AND ALLIED INSIST 


Reply to Inquiry of Yates 
Reiterates Objection to 
Supplying Competition 


by FRED HIFT 


Herbert J. Yates, president of Republic 
Pictures, has notified both Theatre Owners 
of America and Allied States Association 
that his company would like to enter the 
expanding television market and has asked 
their stand on the matter. 

He now has in hand communications 
from the top executives of both these ex- 
hibitor groups confirming their opposition 
to the sale of motion pictures to the broad- 
casters. 


Supply of Product to TV 
Increased Recently 


Regardless of anyone’s attitude, however, 
Hollywood films and personnel, in increas- 
ing numbers, are finding their way on to the 
air. 

The past few months have seen the sale 
of many J. Arthur Rank and other British 
pictures for television purposes and some 
independent American product has been 
made available. This week it was an- 
nounced that Bing Crosby Enterprises will 
produce ten 26-minute films especially for 
television and under the sponsorship of 
Procter & Gamble. Bing will not appear in 
them. 

The Yates letter, sent from Hollywood 
and dated January 6, pointed to the fact 
that “competitive product from many other 
companies’ releases are daily finding their 
way to television screens” and cited a re- 
port to the effect that United Artists and its 
producers are “going into television book- 
ings with their relatively current pictures 
on a wholesale scale. 


Asks for Revision of 
Exhibitor Attitude 


“T feel if this is done there will be a gen- 
eral break-through by other producers and 
distributors to make available their non- 
current and old pictures for television,’ Mr. 
Yates wrote. 

And he continued: “Because of the rea- 
sons outlined, Republic has passed up sev- 
eral millions of dollars in revenue in past 
years, and this revenue we could certainly 
use to good advantage. In recent trade 
magazines I can find no stated objection 
from your organization to the companies 
renting motion pictures to your members 
and also to television outlets. If there has 
been a change in your organization’s atti- 
tude regarding this matter, we would like 
the opportunity to compete in this market 
under the competitive conditions existing.” 

The letter said Republic had supported 
the TOA and Allied platforms regarding 
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BRANCH HEADS VETO 
TRAILERS ON VIDEO 


Washington Bureau 

Plans of Frank Boucher, general 
manager of the seven-theatre K-B cir- 
cuit here, to use trailers in a |5-min- 
ute television program advertising 
current attractions at the K-B houses 
have been vetoed by practically all 
of the local branch managers. United 
Artists was the only exception, he 
said. Mr. Boucher is going to ap- 
peal their decision to New York. 
“If nothing else, | want to get a clear 
statement of policy, with reasons, 
from them," he says. TOA has urged 
the use of trailers on the air. 








television bookings “because it was believed 
that such bookings were injurious to the 
motion picture industry,” but that a revi€#on 
of that attitude now seemed proper in view 
of the sale of other companies’ product to 
the broadcasters. 

“I would like a statement or your views 
that will clarify your organization’s policy 
regarding renting or licensing motion pic- 
ture for television,” Mr. Yates declared. 

The answer was not long in coming and 
for once it abounded in unanimity. 

Said Mr. Myers: “Allied States Associa- 
tion has always stood against non-theatrical 
exhibition of motion picture films.” He 
added that there would be a meeting of the 
Allied board February 9 and 10 that he 
thought the matter of exhibiting films on 
television would come up for consideration 
at that time. 

Mr. Sullivan, in a telegram to Mr. Yates, 
reminded him that the whole matter was one 
of deep concern to the TOA membership 
and referred the Republic executive to the 
unanimous vote of the TOA board at the 
organization’s 1948 Chicago convention 
when it was decided to continue to oppose 
the exhibition of theatrical films on tele- 
vision. 

In New York this week Mr. Sullivan 
commented that there was a qualification to 
the TOA stand in that it did not oppose the 
showing of all motion pictures on the air. 
“That would put us in a monopolistic posi- 
tion,” he said. “We are merely opposed to 
the transmission of films that were made 
primarily for the motion picture theatres.” 

TOA has long been in favor of exploiting 
product over television via trailers and a 
strong recommendation to the companies to 
use the medium in that way was issued by 
the TOA television committee during the 
TOA convention in Los Angeles last year. 

While the number of theatrical subjects, 
both feature and short, relased for televi- 


sion showing still is very small, it is being 
watched carefully by exhibition. TOA sends 
out a bulletin to its membership every three 
months, listing the various films that have 
gone on the air, along with their cast and 
the original release date. The latest bulletin, 
dated January 27, lists 37 pictures but comes 
up with only two of fairly recent vintage. 

They are “Revolt of the Zombie,” first re- 
leased in 1943, and “Shadows of Suspicion,” 
released in 1944. Both are Monogram films. 
In an accompanying note, Mr. Sullivan 
points out that the listing contains some films 
originally released by the major distributors 
but made by independent producers. Distri- 
bution rights have since then reverted to 
these producers. 


Companies’ Music Pact 
Restricts Film Use 


While most of the product listed falls be- 
tween the years 1933 to 1938, some strong 
star names are included. There are films 
staring or featuring Claudette Colbert, Jimmy 
Durante, Barbara Stanwyck, Robert Young, 
John Loder, Jack Buchanan, Monty Banks, 
Clive Brook, Dennis Morgan, Bill Boyd, 
Lloyd Nolan and Albert Basserman. 

It is pointed out by the film departments 
of the television networks in New York that, 
even if the motion picture companies were 
willing to release their more up-to-date 
product, they are not legally free to do so 
without undergoing considerable trouble and 
expense. Under an agreement with James 
C. Petrillo, signed in 1946, the companies 
do not possess the right to license the music 
on the film sound-track to any other user 
than the motion picture theatre. 

The only possibility would be to separate 
the music track from the sound and the 
dialogue track and to ship the picture to the 
television station without background music. 
The station then could supply its own music 
with the help of a cue sheet. This is both 
a costly and impractical operation. 


Many Old Subjects 
Theoretically Available 


The motion picture companies are cons- 
tantly being approached by the telecasters on 
the possibility of deals involving the release 
of older product and especially the sorely- 
need short subjects. Even though the 
March of Time and This Is America have 
hundreds of old reels which do not readily 
lend themselves to further theatre exhibition, 
the companies so far have turned a cold 
shoulder to any proposals for their release 
to the broadcasters. One of the reasons for 
this is the inability of the television networks 
to make adequate payment. 

This is the same reason advanced by in- 
dependents who would be willing to produce 
special television films, but who find them- 
selves stymied by the broadcasters’ inability 
to meet their high costs. 




















See Offices 


AWARDS TO 3 ARE HIGHLIGHT 7, torstaffe d 
OF BROTHERHOOD LUNCHEON 


The presentation of Brotherhood Awards 
to Barney Balaban, Maxwell Anderson and 
George Murphy provided the highlight last 
Thursday at the Brotherhood luncheon of 
the amusement division of the National Con- 
ference of Christians and Jews at the Wal- 
dorf-Astoria in New York. 

Louis Nizer, chairman of the luncheon, 
pointed up the considerable contribution 
made by the film industry in combating pre- 
judice and threats to our civil liberties. He 
cited examples set by “Lost Boundaries,” 
“The Boy with Green Hair” and “Cross- 
fire” in making his point and said that 
some current theatrical productions, like 
“Lost in the Stars” and “Miss Liberty” also 
were in line with this tradition. 

The awards at the luncheon were made 
by Madeleine Carroll; John L. Sullivan, 
former Secretary of the Navy and general 
chairman of Brotherhood Week, and J. Rob- 
ert Rubin, vice-president of Loew’s, Inc., 
and general chairman of the Division. 

Ted R. Gamble, national chairman of the 
motion picture division, has announced that 
film stars with radio programs, along with 
the radio and advertising agency talent, are 
lining up solidly behind Brotherhood Week, 
from February 19 to 26. The Brotherhood 
Week program will be promoted on a num- 
ber of big radio shows and will be promoted 
also by disk jockeys and commentators. 

Film stars who already have indicated a 
willingness to promote Brotherhood Week 
include Bing Crosby, Bob Hope, Edward 
Arnold, Lucille Ball, Eddie Cantor, Jack 
Benny, Dennis Day and Groucho Marx. In 
addition to these players with their own 
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The special one-sheet poster heralding the 
National Conference of Christians and Jews 
Brotherhood Week 1950. The aim of the 
Brotherhood drive—one such poster in every 
theatre in the U. 


radio programs, motion picture stars who 
make guest appearances on outside radio 
shows also will cooperate. 

From Albany it is reported that the Al- 
bany branch of Republic Pictures boasts 100 
per cent employee participation in Brother- 
hood Week 





American Theatres Takes 
4 Massachusetts Drive-ins 


The American Theatres Corp., this week 
leased from the Drive-in Theatres Corp., 
four outdoor theatres, it was announced by 
Samuel Pinanski, president, in Boston. The 
long term lease is reportedly for 20 years. 
The drive-ins are located at Saugus, Wey- 
mouth, Shrewsbury and West Springfield, 
all in Massachusetts. A renovation program 
is planned and openings are scheduled for 
April. These are the first outdoor theatres 
to be bperated by American. 


"Francis'' Troupe in Europe 
Going to Brussels, Antwerp 


The contingent of Hollywood stars cur- 
rently on a personal appearance tour in Ger- 
many in connection with Universal’s “Fran- 
cis” were in Munich and other cities last 
weekend and then went on to Brussels and 
Antwerp. The Jubilee Hall in Munich was 
jammed with 5,000 GI’s and a crowd esti- 
mated at 20,000 stood outside to watch the 
arrival of Donald O’Connor, Yvonne 
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DeCarlo, Patricia Medina, Lois Andrews, 
Jackie Coogan, Peggy Castle and Leslye 
Banning. 


Warner Theatres Leased 
By Chakeres Interests 

The Springfield Theatre Company, owned 
by the Chakeres Brothers, Harry and Phil, 
has taken over the leases on long term ar- 
rangements of five Warner Brothers houses 
in Springfield, Ohio: the Regent, State, Ma- 
jestic, Fairbanks and Ohio. Phil Chakeres, 
president, will continue as president and 
Michael H Chakeres, a director, has been 
named vice-president and general manager. 
The Regent and Ohio theatres are leased 
from the Gus Sun Booking Company, Inc. 





Have you written your Con- 
gressmen and Senators to work 
for the repeal of the unfair and 
discriminatory 20 per cent Fed- 
eral amusement tax? Do it now. 








Film exchanges in the Philadelphia area 
are understaffed to the point where their 
sales personnel cannot properly service the 
accounts in the territory. 

This disclosure, the result of a survey 
among members of Eastern Pennsylvania 
Allied, was made by Sidney Samuelson, gen- 
eral manager, at the annual meeting. The 
exhibitors had been sent a questionnaire 
which asked, “How often do film salesmen 
call on you?” and their replies formed the 
basis for the poll’s conclusions. 

The survey also showed that the com- 
panies were not adhering to their pledge of 
“no must percentage” films which was given 
to the national Allied committee last year. 
In reply to a question, “From which com- 
pany can you buy all flat rental pictures ?”, 
the great majority answered “none.” 

While Twentieth Century-Fox, Eagle 
Lion, Republic, Screen Guild and Mono- 
gram were mentioned among those selling 
all flat rentals where desired, the report said 
Metro led all other companies in the cate- 
gory of those who “insist on must percent- 
age terms.” 

The results of this local survey will be 
forwarded to national Allied for an eventual 
nationwide survey. Mr. Samuelson termed 
20th-Fox the company with the “fairest” 
sales policy, followed by MGM. 20th-Fox 
also was cited as the company with “the 
most valuable product.” 


Paramount Says ''Samson" 


Already Tops $825,000 


The grosses for Cecil B. DeMille’s “Sam- 
son and Delilah” are already more than 
$825,000. It has been seen by a coast-to- 
coast audience of 1,000,000 persons, accord- 
ing to A. W. Schwalberg, president of Para- 
mount Film Distributing Corp. “The re- 
ports that I have received from the field 
surpass even our most enthusiastic expec- 
tations. Paramount’s anticipation of a $25,- 
000,000 gross is well on its way to becom- 
ing a reality rather than a prediction,” he 
said. The film has played 16 engagements. 
In New York alone, said Mr. Schwalberg, 
550,000 persons have seen the film. 


Short About Kentucky 
Given World Premiere 


“Your Kentucky,” the short about that 
state produced by the Cascade Film Corp., 
of Hollywood, has been given a world pre- 
miere at the Capitol theatre in Frankfort, 
Ky., the capital of the state. The house is 
operated by Chakeres Theatres Inc., of 
Springfield, O. The film is is Ansco color 
and describes the physical and industrial 
qualities of Kentucky. Members of the Ken- 
tucky Association of Theatre Owners are 
sponsoring the initial showings. The pre- 
miere cef€monies were attended by many 


film, civic and political personalities includ- 
ing Governor 


Earl C. Clements. 
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14,320 theatres have played M-G-M’s Technicolor cartoon 
“MAKE MINE FREEDOM" and it’s still going strong. 


M-G-M’s Technicolor cartoon “MEET KING JOE” has barely 
begun, but it has already played 8,115 theatres—and it’s 
headed for a record number of bookings! 


NOW COMES M-G-M’s TECHNICOLOR CARTOON 


| “WHY PLAY LEAP FROG?’ 


There’s a sound reason why American theatre owners are booking 
these unusual short subjects. “WHY PLAY LEAP FROG?” packs 
into one reel a lot of hearty laughs, to begin with, and that spells 
: entertainment. But more than that, it’s the most wonderful kind of 
tonic for Mr. and Mrs. Average Citizen and their kids because in the 
simplest way it explains how our wages affect the prices we pay and 
how all of us working together can make our democracy a finer 
thing for all. Showmen tell us that patrons actually compliment 
managers for showing these films. You'll be glad to include “WHY 
PLAY LEAP FROG?” in your program because when all the laughs 
are over the folks will say, “I’m glad I saw that picture!” 









(What Have You Done Today To Help Kill The 20% Federal Movie Tax?) 

















SPYROS SKOURAS 


A. W. SMITH, JR. 





AL LICHTMAN 


CHARLES EINFELD 
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IF THE 75 delegates trom independent 
theatres and both affiliated and, unaffiliated 
circuits who attended the Twentieth Cen- 
tury-Fox three-day showmanship conven- 
tion last week in New York did nothing else, 
they came away with the definite impression 
that never have so many sweated over such 
an extensive program with such good re- 
sults. 

When the advertising and publicity ex- 
ecutives from the U.S. and Canada wound 
up the three-day meeting on Friday after- 
noon, they had: 


Discussed in detail exploitation and 
advertising plans for important forth- 
coming pictures; 

Heard Spyros Skouras, president, 
announce a $6,000,000 studio expansion 
program to step up production ; 

Been told by Al Lichtman, vice-pres- 
ident, that better showmanship could 
bring to the industry a bigger share of 
the entertainment dollar; 

Participated in a discussion on what 
was wrong with trailers and heard de- 
tails of a company plan to test tele- 
vision trailers for film promotion; 

Heard Charles Einfeld, vice-presi- 
dent in charge of publicity, advertising 
and exploitation, appeal for better sell- 
ing to the “found” audience which the 
New York Times critic Bosley Crow- 
ther, had referred to in his talk to the 
delegates ; 

Learned of a service planned by 
20th-Fox to supply the exhibitor with 
material to help industry public rela- 
tions; 

Participated in screenings, lunch- 
eons, premieres and a myriad of in- 
formal discussions ; 

Heard a prediction by Ned E. De- 
pinet, chairman of the Council of Mo- 
tion Picture Organizations, that the 
new group would be operating by the 
spring. 

Mr. Skouras’ announcement brought an 
enthusiastic stir from the gathering in the 
large private theatre at the company’s home 
office. He made his statement as the climax 
of his address, and to point up the com- 
pany’s faith and confidence in the future of 
the film industry. The production program, 
said Mr. Skouras, calls for the release of 30 
to 36 features during 1950 costing around 
$55,000,000; 36 to 40 films in 1951 with a 
total budget of around $60,000,000; and 42 
in 1952 at a relatively increased cost. 


Calls for Better Quality 
In Major Production 


The 20th-Fox chief also appealed to other 
companies to produce more good pictures 
“and avoid cluttering up the theatres with 
inferior films and reissues.” He added that 
the bombastic type of advertising was now 


out, and praised earlier disclosures by Mr. 
Einfeld that the company plans to “begin 
quiet, effective boring from within” in try- 
ing to hold the new audience which appre- 
ciates the mature and better type of film. 


Skouras Calls for Fight 
On Poor Public Relations 


Mr. Skouras also: appealed for continued 
work in the interests of good industry pub- 
lic relations; praised the objectives of the 
Council of Motion Picture Organizations: 
and urged the delegates to fight for the good 
of the industry—“Fight to be heard—but 
fight with the clean weapon of the truth. 
Above all, fight the inciters of our industry, 
Fight those who for selfish purposes try to 
destroy our industry in order to make head- 
lines.” 

Mr. Lichtman, who had earlier asked why 
audiences were so selective, challenged the 
contention by one of the delegates that eco- 
nomic conditions and high taxes were re- 
sponsible for the present state of the indus- 
try. Economists, said Mr. Lichtman, also 
challenge that view; he added that $1,000,- 
000 had been spent last year on television 
sets which proved the film industry was not 
getting its share of the entertainment dollar. 
Mr. Lichtman also said that while rentals 
last year were $8,500,000 higher than in 
1948, the profits showed no increase. He 
also criticized the double feature and added 
that most films failed to return their over- 
all costs. 

Senn Lawler, advertising manager of 
Fox Mid-west Theatres, said that the in- 
dustry itself had created the “selective” au- 
dience because the “spread” between strong 
and weak films had become so wide. Nat- 
urally, he said, the audience would only go 
to the better films. 


Guests Most Voluable on 
Subject of Trailers 

The discussion on trailers brought active 
participation on the part of executives. 
Some of the suggestions were: more novelty 
and unique treatment; shorter playing time; 
better telling of what the film actually rep- 
resents; less revelation of the story; elimi- 
nation of actual scenes, using stills instead; 
and producing the trailer so as to make it 
easier for the exhibitor to cut if necessary. 

Mr. Einfeld said that though the effec- 
tiveness of trailers—on television was still 
unknown, the company was prepared to go 
ahead with the tests nevertheless. 

Mr. Einfeld also announced the com- 
pany’s plan to set up for its customers’ bene- 
fit a public relations service aimed at sell- 
ing the public generally on motion picture 
entertainment, and to offset adverse pub- 
licity. The decision to set up this service 
was arrived at following, an open forum, 
and the precise form of this new service will 
be announced in the near future. Mr. Ein- 
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SKOURAS UPHOLDS 
TRADE PRESS ADS 


Spyros Skouras, Twentieth Century- 
Fox president, said in his address last 
week to the company’s “showmanship” 
gathering that he was a “fervent be- 
liever in good advertising for the bene- 
fit of our exhibitors through the trade 
press.” Mr. Skouras spoke of the “little 
man,” used extensively in 20th-Fox 
trade press ads, “who greets the trade 
almost every day in some new antic. 
He is a fine ambassador,” the 20th-Fox 
president said. 








feld indicated, however, that there was a 
possibility of providing accounts with ad- 
yertising copy and trailers and plugging 
such slogans as “Movies Are Your Best 
Entertainment,” etc. 


Urges More Attention to 
Selective Film-Goers 


At the beginning of the convention on 
Wednesday, the keynote addresses by the 
aforementioned company executives and 
A. W. Smith, Jr., distribution vice-president 
and general sales manager, made consider- 
able reference to the “lost” audience and 
the fact that only 13,000,000 of a potential 
110,000,000 are regular film goers. How- 
ever, in later discussions this them also de- 
veloped the need of paying more attention 
to the more selective group of persons who 
go to see films only occasionally and only 
those of a better nature. It was Mr. Ein- 
feld’s contention that the selling of films to 
this particular group of selective theatre- 
goers requires special efforts to get them 
into the theatres. 

He called for “addressing of minds” to 
the methods whereby the “more intelligent, 
more cultured and brighter” citizen can be 
sold on regular film-going. This type of per- 
son, he said, goes to see “Hamlet,” “The 
Red Shoes,” “Pinky,” “Gentlemen’s Agree- 
ment,” ‘““The Snake Pit” and similar types 
of pictures. ; 

The delegates attended the premiere at 
the Roxy of “Twelve O’Clock High” and 
were luncheon guests of the Air Force at 
the Waldorf Astoria on the same day. The 
luncheon was held in conjunction with the 
premiere. 


DEPINET SEES 
COMPO A FACT 


An optimistic picture of the Council of 
Motion Picture Organization’s future was 
painted by Ned E. Depinet, chairman, be- 
fore the Twentieth Century-Fox “showman- 
ship” meeting last week at the Waldorf- 
Astoria in New York. 

Mr. Depinet said it was hoped that all 
participating groups would approve COM- 
PO’s plans and become charter members by 
the end of February. Once all the groups 
have voted ratification, the final organiza- 
tion can be accomplished with arrangements 
set up for financing and a full-time execu- 

(Continued on page 20) 
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ABRAM F. MYERS, 
right, general 
counsel of Allied, 
and a leading 
speaker. Mr. 
Skouras was his 
host. 
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SENN LAWLER, 
below, Fox Mid- 
west advertising 
manager, with 
Fay Reeder, Fox 
West Coast dis- 
trict manager. 




















WILBUR SNAPER, president of 
Allied Theatre Owners of New 
Jersey, an observer. 





LARRY GRAYBURN, 
Odeon of Canada 
advertising manager; 
James Nairn, Famous 
Players Canadian ad- 
vertising manager; 
and Sam Glasier, 
20th- Fox Canadian 
exploiteer. 


BERT STEARN, left, 
Cooperative Theatre 
Service, Pittsburgh, 
and Milton Mooney, 
Cooperative The- 
atres of Ohio. 


(Pictures on these pages 
xy the Herald) 
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(Continued from page 17) 
tive vice-president in charge of operations 
appointed at the meeting in March. That 
meeting, he said, would also see the naming 
of committees to implement the organiza- 
tion’s full program. 

Mr. Depinet called for a unified “selling” 
effort by all members of the industry, and 
added: “The time is here when we must de- 
vote some of our ability and some of our 
efforts unselfishly toward the improvement 
of the industry that has been so good to us 
all. If we do that there is no question but 
that our activities will eventually rebound to 
the advantage of our own respective thea- 
_ tres and companies.” 

Mr. Depinet gave special praise to COM- 
PO’s taxation committee, headed by Abram 
F. Myers, which is spearheading a cam- 
paign to have the 20 per cent Federal amuse- 
ment tax lifted. He said such repeal would 
aid the film business. 

“It will save the public a lot of money,” 


he added. 


Journal Ad Promotes 
Movie-Going Habit 


Extending its campaign in favor of mo- 
tion pictures, the Journal-American in New 
York Monday carried a four by seven-inch 
“Let’s Go to the Movies!” ad. Spotted off 
the regular amusement pages, the ad showed 
a scene from Monogram’s “Blue Grass of 
Kentucky” projected on the screen of a 
theatre. The ad text was tied up with an 
institutional plug for the Journal’s Louella 
Parsons and the paper’s film reviews. “En- 
tertainment is a tonic for everyone—and 
movies are good entertainment,” the copy 
read. “Let’s make ‘Let’s Go to the Movies’ a 
family phrase .. . a family habit.” A similar 
type of ad was first carried by the Hearst 
press in Chicago. 


COMPO FORMAT 


The board of directors of the Mo- 
tion Picture Association of America, 
meeting in New York Tuesday for its 
quarterly gathering, ratified organiza- 
tion of the Council of Motion Picture 
Organizations along the lines set in 
Washington and accepted charter 
membership in the all-industry group. 
At the same time, acting on the sug- 
gestion of Ned E. Depinet, the MPAA 
directors inserted an additional para- 
graph clarifying the oe 8 of 
matching the exhibitors’ voluntary 
contribution, based on 10c per $100 
of film rental. In the event of an 
independent producer distributing a 
film through a member of the Asso- 
ciation, the COMPO contribution will 
be deducted from the total sum which 
is to be divided between the pro- 
ducer and the distributor prior to the 
division. 


AT THE PREMIERE: Kenneth Royall, former 
Secretary of the Navy, now a counsel for 
20th-Fox; Judge Samuel Rosenman, and Otto 
Koegel, also counsel for the company. 


DAN FINN, B. & Q. Asso- 
ciates, Boston, general 
manager; Harry Browning, 
New England Theatres ad- 
vertising manager, and Ed- 
win Aaron, 20th-Fox mid- 
west division manager, 


PAUL LEVI, left, American 
Theatres advertising mana- 
ger, with Mr. Browning, 
and Seymour Morris, Schine 
circuit advertising head. 


JOHN MAHON, below, 
Penn Paramount advertis- 
ing manager, with Roger 
Rice, Video Theatres, Okla- 
homa City, advertising 
manager, and Dorothy Day, 
Central States Theatres 
advertising manager. 


Metropolitan Photos 
PART of the opening night scene for "12 
O'Clock High" at the New York Roxy. Crowds 
were kept behind barriers with the aid of 
mounted police. 
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Representing 600 New York City theatres at a meeting of the 
Metropolitan Motion Picture Theatres Association in New York 
Menday to discuss plans for the fight against the 20 per cent ad- 
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mission tax. Left to right: John Mclinerney, Ernest Emerling, Fred 
Schwartz, Harry Goldberg, Leslie Schwartz, Peter Fink, Leo Brecher, 
Solomon Strausberg, Edwad Rugoff, Oscar Doob and Carl Rigrod. 


TAX REPEAL TEAM GETS 
FINAL INSTRUCTIONS 


All Industry Units Ready 
to Take the Field in Full 
Assault on Congress 


The industry’s fight for repeal of the 20 
per cent Federal admission tax reached a 
crescendo this week with exhibitors receiv- 
ing their final instructions on how to handle 
the campaigns. 


Theatre executives and exhibitors 
in New York, Chicago and other cities 
were organized for the fight. 

The advertising and publicity com- 
mittee of the Motion Picture Associa- 
tion of America, and the executives of 
the Theatre Owners of America, came 
out in full support of the campaign. 

The newsreel representatives were 
briefed on the part their companies 
could play in enlisting public aid. 

Throughout the country, theatre 
owners completed plans for their part 
in the fight. 


According to the committee on taxation 
and legislation of the Council of Motion 
Picture Organizations exhibitor response 
to the anti-tax campaign has been so great 
that the original supply of 20,000,000 patron 
protest cards is practically exhausted and 
10,000,000 more are being printed. 

Loew’s Theatres alone ordered 1,100,000 
cards and every theatre in the circuit will 
show the tax trailer for an indefinite period. 


20-Page Suggestion 
Manual Prepared 


Getting away to a quick start in the tax 
battle, Ernest Emerling, Loew’s Theatres’ 
director of advertising and publicity, has 
prepared for the circuit’s managers a 20- 
page manual of suggestions as to how in- 
dividual theatres can help bring about re- 
peal. It contains ideas for editorials, news- 
paper stories, radio announcements, news- 
worthy promotion stunts, and sample letters 
to Congressmen. 

Oscar Doob, Loew’s executive and a 
member of the Council’s tax committee, is 
urging all exhibitors to collect the patrons’ 
protest blanks and mail them in batches of 
200 or 300 at a time to their Senators and 
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PETITION TO CONGRESS 


An important part of the industry's anti- 
tax campaign is the petition blank to be 
signed by theatre patrons and forwarded 
to Congressmen by exhibitors. The petition 
reads: 

"Permit me, as a constituent, to say that 
| and my family are movie-goers because 
the movies furnish the best entertainment 
at a price which we can afford. 

"The Federal 20% amusement tax on 
movie admissions discriminates against that 
form of entertainment, and unfairly taxes 
us in seeking that moderate amount of re- 
laxation which is a part of the American 
way of life. 

"| therefore petition you to work actively 
for the repeal of this tax and will follow 
your efforts in my behalf with interest.” 








Representatives. “Repeat this each time a 
few hundred accumulate,” he said, “so that 
there will be a steady stream going to every 
Congressman. This will be much more ef- 
fective than big shipments at one time.” 

At a meeting in New York Monday the 
Metropolitan Motion Picture Theatres As- 
sociation expressed the intention of passing 
the saving on to the public if the Federal 
admission tax is repealed. Representing 
some 600 theatres in the metropolitan area, 
those attending the meeting also set in mo- 
tion a plan to use the trailers and other 
campaign material in enlisting public sup- 
port to fight the discriminatory measure. 

Attending this meeting were the follow- 
ing executives: 

Leo Brecher, Oscar A. Doob, Russell V. 
Downing, Harry Goldberg, Sol A. Schwartz, 
Harold Klein, Morton Sunshine, Emanuel 
Frisch, Samuel Rosen, Edward Rugoff, 
Fred J. Schwartz, Leslie Schwartz, J. Mc- 
Inerney, Solomon Strausberg, Louis M. 
Webber, Vernon Hammer, Peter Fink, 
Carl Rigrod, Walter Higgins and D. John 
Phillips. 

In Chicago independent and circuit ex- 
hibitors and distributors have united ‘to 
join the all-industry campaign. 

Preliminary plans for the Chicago drive 


were mapped late last week at the first of 
a series of meetings of exchange managers 
and exhibitor representatives. 

Presided over by Tom Gilliam, Twen- 
tieth Century-Fox manager and local dis- 
tributor chairman of the Council’s tax 
group, the meeting decided that full use 
would be made of the National Screen tax 
trailers and other campaign material. 

According to Mr. Gilliam, each exchange 
employee will be asked to write a letter to 
his Congressman urging repeal of the tax, 
while Jack Kirsch, Illinois Allied president, 
has urged each Allied member to cooperate 
to the fullest extent in the campaign. 

Last Friday in Washington Abram F. 
Myers, chairman of the tax committee, met 
with local newsreel representatives to dis- 
cuss ways the newsreels could aid the 
Council’s drive to repeal the admission tax. 
Last year all newsreels included clips of 
Senator Edwin C. Johnson of Colorado out- 
lining the case against the wartime excises 
and last week’s discussions followed similar 
lines of approach. 


National Business Group 
Seeks Excise Tax Repeal 


Also in Washington the National Com- 
mittee for Repeal of the Wartime Excise 
Taxes, in page advertisements in local 
papers called on Congress Monday for re- 
peal of the excises. 

The ads warned that people are cutting 
spending, waiting for Congress to act. 

Eric Johnston, MPAA president, is vice- 
chairman of the committee, and signed his 
name to the ads along with such other in- 
dustry executives as Spyros Skouras, 
Leonard H. Goldenson, Harry M. Warner 
and Nicholas M. Schenck. 

Support for the repeal drive came from 
another quarter this week when Represen- 
tative R. Walter Riehlman, Republican of 
New York City, called on American busi- 
ness men generally to demonstrate against 
the failure of Congress to cut the wartime 
excises. 

Meanwhile, it was announced Tuesday 
that the Ways and Means Committee was to 
begin hearings on a general tax bill on 
Friday and that hearings on the excises 
would be started about February 15. 
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“FRANCIS is one of the 
most delightful come- 
dies I've ever seen. Only 
two actors could've 


played the part... 
Francis and Jack Benny “Don't miss FRANCIS! It 


...and I'm glad the one i has more laughs than a 
with the talent got the dozen ordinary come- 
part.” ~) dies.” 

FRED ALLEN EVE ARDEN 


Radio and screen star CBS and screen stor 


“FRANCIS is a riotous pic- 
ture. | was in happy “For the first time in my 
3 hysterics all the way life | agree with Fred 
through.” \ Allen... FRANCIS is a 
*“‘We have never gotten 
é 
ee 


JACK BENNY 


CBS star 


LUCILLE BALL hysterically funny pic- 
more laughs out of a v 
movie either collectively 
or separately and we 4 ise . . 
have laughed a lot in ‘ rg ty . _— aaa 
aatiancsi * 9. FRANCIS is a comedy 
EDGAR BERGEN & 4 that’s really funny.” 


CBS ond screen stor ture.” 
CHARLIE McCARTHY BURNS and ALLEN 


CBS stors CBS stors 





“FRANCIS will probably 
set a laugh record. | 
haven’t laughed so 
much in years.” 


“FRANCIS is the funniest 
character I’ve seen on 
the screen.” 


JIMMY DURANTE 


NBC star 


JOAN DAVIS 


CBS and screen stor 


“FRANCIS, the talking 
mule, reminds me a lot 


~ of blind dates I’ve had, Dn FRANCIS is one picture 
’ ° ae 
except he’s a little better ~~ I recommend most 


¥ looking and a lot more highly. Mules will love 
go entertaining.” it. (And people, too.)” 
ETHEL MERMAN GROUCHO MARX 


Broadway star CBS and screen star 
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4COMEDY EXPERTS “eee 


is giving the comedians 
something to worry 


} about—lucky for me he 
: can’t dance — or can 

i ) | he?” 
RAY BOLGER 


Musical Comedy sta’ 


NLAUGHING THE 
PRAISES OF ‘Francis, Bsecate 


joy seeing.” 


BOBBY CLARK 


Musicol Comedy star 


‘When it comes to enter- 
tainment, FRANCIS, the 
talking mule, is a sure 
thing. And to think all 
this time I’ve been bet- 
ting on horses.” 


JOE E. LEWIS 


Star of night clubs 


“FRANCIS is the most 
hilarious comedy | have 
seen in ages. | hope 
everyone in the world 


laughs as much as | 
did.” 





BEATRICE LILLIE 


Musical Comedy star 


“| think FRANCIS is the 
funniest thing on four 
legs since Abbott & 
Costello.” 


HENRY MORGAN 


Radio star 


DONALE O'CONNOR patricia MEDINA 
ZASU PITTS - RAY COLLINS - JOHN McINTIRE 


nd “FRANCIS” The Old Army Mule who TALKS iG ad 
play by DAVID STERN + Aday the Novel by DAV RN’ « Produced by ROBERT ARTHUK national 


VAL PICTUR 




















by RED KANN 





HILE 20th Century-Fox was talk- 
\ \ ing squarely, and often quite directly, 
at its advertising and publicity guests 
in New York last week, the target for the 
three days which marked the company’s 
second series of showmanship meetings was 
the unseen audience beyond. Hundreds of 
theatres were represented; thousands more 
were not. But they were not lost sight of. 
The agenda was a practical affair. Al- 
though there was concentration on upcom- 
ing 20th-Fox releases—to no one’s surprise 
—there was serious discussion about the 
hard realities of practical showmanship on a 
whole-sweep approach. How to retain the 
old audience and to attract the new, for one 
thing. Statistics designed to prove the pub- 
lic can afford to buy motion picture enter- 
tainment more often, for another. There was 
inevitable reference to competitive attrac- 
tions like television and spectator sports; 
the need to pound away more relentlessly 
than ever on each worthwhile attraction. 


Aside from whatever conclusions these na- 
tionwide visitors carried home on the prod- 
uct they saw, the rest could not have been 
more than a series of impressions springing 
out of the earnestness of the speakers and 
the weight of their words. But there was 
more than enough to carry conviction for 
those willing to be convinced. 

For example, Spyros Skouras made an 
interesting policy statement on truth in ad- 
vertising : 

“Just as we intend to treat each individual 
picture as a new and fresh adventure in ex- 
ploitation, we propose to report the content of 
this picture to the public for exactly what it is. 

“It is going to be a policy of 20th Century- 
Fox to advertise a war picture as a war picture, 


a social drama as a social drama, and so on, 
and not try to gild the lily. 


“We are going to refrain from bombastic 
material in our ads. No matter what magnifi- 
cent pictures are produced by Darryl F. Zan- 
uck or C. B. DeMille or Dore Schary, or any- 
one else, they will not get the patronage they 
deserve if the theatregoers and the world are 
not informed about them honestly and forth- 
rightly.” 

He was committing his own company, of 
course. Now it will be interesting to see 
who follows. 

No one who gives thought to the reputa- 
tion of the industry and its need for public 
goodwill will fly in the face of the need for 
closer adherence to truth in merchandising. 
Subject matter has been denied, disavowed 
and distorted in innumerable campaigns 
originating with the distributor and cer- 
tainly employed, if not improved upon, by 
the exhibitor. Constant effort—all of it 
fruitless and never precisely honest, we be- 
lieve—is being made to sell fish for fowl, to 
disguise something that is into something 
that is not. This is the kind of procedure 
that smacks of the carnival and hardly be- 
longs in an industry now permanently de- 
tached from its swaddling clothes. 
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KO is proving pretty adamant about 

“Stromboli.” For weeks, it has re- 
sisted requests for precise information which 
would amplify the tricklings reaching these 
shores from Italy. It’s a matter of editing 
and, therefore, probably changes in the story. 
So states the company. 

But Jane Cianfarra, a New York Times 
correspondent, writes she saw the much- 
discussed Bergman-Rossellini film privately 
in Rome and comes up with this: 

“.. . a typical Rossellini neo-realist work. 
However, while in prevous films the Italian 
director portrayed despair and life in all its 
crudeness and ugliness, in this picture he is 
mainly concerned with a profound religious 
struggle to which he gives a simple dramatic 
solution. The problem he develops and ex- 
plains is the transformation of a woman who, 
as so many today, lives only a materialist ex- 
istence, into a woman who comes to realize 
that there are spiritual values in the world. 
This realization is brought about by mother- 
hood which is, therefore, one of the principal 
elements of the drama.” 

If this doesn’t clear up matters, the next 


couple of weeks will. RKO unfolds what it 
has in trade shows February 14. 


_—>_- > 


“Why do we no longer enjoy this [one- 
time] steady patronage? What has made 
movie audiences so selective?”, Al Licht- 
man asked the guests at the 20th-Fox show- 
manship seminar. 

Here was one answer: 

“Pictures run too long. In a double bill 
house, this usually means a four-hour show. 
That’s too much show. They don’t come.” 

Lichtman: “The exhibitor can solve that 
one. Drop the second feature.” 

Answering lament: “The public won’t let 


” 


Standoff. 


us 
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Bill Scully, indulging in a bit of arm- 
chair philosophy at U-I’s convention in St. 
Louis: 

“The simplest way to obtain good trade 
practices is for everybody to get a square 
deal. This means the obsolete idea of clear- 
ances must be modified by distributors and, 
by the same token, exhibitors have to play 
ball. . . . How to please everyone has been a 
problem in this industry for years.” 

As if everyone didn’t know. 


=_>- > 


Hold on to your hat while you read how 
RKO advertised “Hamlet” on the marquee 
of one of its Harlem theatres: 

SAVAGE LovE oF A MADMAN 

Against this, the boys over at the Regent, 
another RKO house in New York, were 
positively sissy. All they got into their 
marquee was: 

SPECTACULAR ADVENTURE 


ON THE MARCH E-L Studies 


Bigger List 


Eagle Lion may expand its present releas. 
ing schedule of 65 features in 1950 if adqj- 
tional acceptable production proposals are 
submitted by independent producers, Wij. 
liam C. MacMillan, Jr., and William Heine 
man, vice-president, told a press conference 
on the coast last week before returning to 
New York. 

Eagle Lion’s system at the moment is to 
furnish independents with 60 per cent of the 
first money without guarantees, with the 
producer getting up the other 40 per cent, 
The revolving fund is then replenished with 
loans from eastern banks. All deals must 
have the approval of N. Peter Rathvon’s 
financing company, which acts as the Eagle 
Lion consultant. The Fidelity Bank in 
Philadelphia and the Detroit National are 
two of the banks which recently entered 
production financing, it was stated, and 
more are expected to follow within the year, 

Mr. MacMillan and Mr. Heineman dif- 
fered in their prophecy of improved condi- 
tions, the former predicting a 20 per cent 
rental increase, and the latter stating he ex- 
pects the increase to be 50 per cent higher 
than last year. Both said the increase in the 
number of films to be released would have 
some bearing on conditions. The company 
has been operating profitably since the new 
setup last September but no attempt will be 
made yet to reduce the original bank loan, 
they said. 

Mr. MacMillan said Eagle Lion did not 
expect to resume production during 1950, in 
fact not until conditions generally improved. 
A skeleton crew will be maintained at the 
studio. 


Technicolor Anti-Trust Case 
Seen Settled by Decree 


The Technicolor anti-trust suit may be 
settled out of court by a consent decree 
before the case comes up in court, soon, it 
was learned in Hollywood last week. Talks 
between Hugh Fulton, for Technicolor, and 
William C. Dixon, executive in charge of 
the Justice Departments’ anti-trust division 
on the coast, were conferring on points of 
difference described as minor. Mr. Fulton 
and Mr. Dixon said both sides “are not 
far apart” and if agreement is reached, they 
will ask Judge William C. Mathes of the 
Federal Court to postpone the trial date. 


Warner Holds Its First 


German Sales Convention 

Warner has concluded the series of meet- 
ings which made up the first sales conven- 
tion ever held in Germany. The meetings, 
which started January 1 and which were 
presided over by Joseph Hummel, interna- 
tional European manager, were held in 
Frankfurt. European ‘branch managers, 
salesmen, bookers and publicists attended 
and new product was screened. 
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HARRY M. POPKIN presents ) 


D.O..A° EDMOND ORIEN .. PAMELA BRITTO 


wo UTHER ADLER - Beverly Campbell « Neville Brand + Lynn Baggett - William Ching 
Henry Hart + Laurette Luez « Produced by LEO C. POPKIN + Directed by RUDY MATE 
) Sry and Screenplay by RUSSELL ROUSE and CLARENCE GREENE + Music Written and Directed by Dimitri Tiomkin 
Mary M. Popkin Production ' ~ 








DAMAGE TOTAL See Warner 
$322.000.000 


Paramount Cites Amount 
as Asked in 94 Trust 
Suits Against Majors 


A total of approximately $322,000,000 is 
sought from film distributors in 94 private 
anti-trust suits now before the courts. 

This was included in a report which has 
been filed with the Securities and Exchange 
Commission at Washington by the Para- 
mount organization in connection with its 
reorganization into Paramount Pictures 
Corp., and United Paramount Theatres, the 
former a production-distribution company, 
and the latter an exhibition enterprise set up 
under the divorcement terms of the anti- 
trust suit consent decree. 


Called Routine Litigation 


Paramount told the SEC that the treble 
damage private suits were “ordinary routine 
litigation incidental to its business.” As far 
as these actions for alleged violations of 
Sherman or Clayton Anti-Trust Acts, were 
concerned it was indicated on the basis of 
past experience that the final liability would 
be only a fraction of the amount claimed. In 
addition, Paramount pointed out, the even- 
tual amount to be paid if and when the dis- 
tributors were found to be guilty of the 
violations, would be only a small part of the 
amount claimed since several defendants 
would share the costs and damages. 

According to the divorcement plan which 
split the Paramount organization, United 
Paramount Theatres has taken over the 
obligation of paying half of the expense and 
liability in anti-trust suits involving exhibi- 
tion and distribution. The sharing of costs, 
however, is applicable only to cases based 
on infractions alleged to have taken place 
before December 31, 1949, the date which 
marked the official separation of the two 
companies. 

The 94 suits described by Paramount are 
by no means the total number of trust ac- 
tions within the industry. In addition, of 
course, there is much more litigation be- 
tween one independent and another, between 
an independent and circuit, and between 
circuits. 


Paramount Again Rejects 
Loop Bids for Feature 


Paramount’s recently-established system 
of inviting first run bids from all theatres in 
Chicago’s Loop district again failed to bring 
a satisfactory reply and the film “Dear 
Wife” will now be sold by negotiation. This 
is the fourth film to be offered in this way, 
in which all the bids were considered un- 
satisfactory. The other pictures were: “The 
Heiress,” “Thelma Jordan” and “Captain 
China.” The new system was set up follow- 


ing the separation from Balaban and Katz. 
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12 from FWC 
To UA Group 


A major shift in the operation of theatres 
on the coast was to have taken place Wed- 
nesday when United Artists Theatres took 
over the management and operation of 12 
theatres operated by Fox West Coast and 
relinquished operation of Grauman’s Chinese 
in Los Anegeles to the latter. The opera- 
tional changes, it was stated by Pat De- 
Cicco, head of United, was in line with a 
New York court order requiring separation 
of the Fox West Coast and United Artists 
operations. 

The following houses were taken over by 
United: Four Star in Hollywood; United 
Artists at East Los Angeles, Inglewood, 
Pasadena, Long Beach and Berkley; the 
Capitol and California at Glendale; the 
Long Beach at Long Beach; the Mission at 
San Jose, and the Varsity, Palo Alto and 
California at Richmond. 

In Minneapolis, the Minnesota Amuse- 
ment Company, a United Paramount Thea- 
tres subsidiary, placed two theatre proper- 
ties on the block, the State at Huron, S. D., 
and the Eastman at St. Cloud, Minn. This 
action was in line with the court’s divesti- 
ture orders to open situations to competi- 
tion and dispose of properties. 

Previously, the circuit split two properties 
at Fairmont, Minn., with the Nicholas estate 
and disposed of the Lyric at Madison, S. D., 
and the Gopher at Minneapolis. The circuit 
is currently negotiating for the sale of the 
State at Austin, Minn., the O’Klare at Eau 
Claire, Wis., and a property split with the 
Welworth circuit at La Crosse. 


Anti-trust Suit Is Shifted 
From Chicago to Cleveland 


An anti-trust suit filed by the Castle Na- 
tional Theatre Co., has been shifted by 
Judge Michael Igoe from Chicago to a 
Cleveland court. The motion for the 
change of venue was made by Miles Seeley, 
attorney for the eight major distributors. 
The suit, which was filed January 8, is an 
attempt by Castle to get an improved clear- 
ance on behalf of the Fairview and Euclid 
theatres in Cleveland, O. 








Have you ordered your taxa- 
tion trailer and petition cards 
from National Screen Service to 
help bring about repeal of the 
20 per cent excise tax on admis- 
sions? Do it today. 








Decree Near 


New indications that the anti-trust Case 
settlement between Warner Bros., and the 
Department of Justice was close to comple. 
tion came this week by reason of the resump- 
tion of consent decree negotiations of Twen- 
tieth Century-Fox and the Government. 
Some time ago, when the 20th-Fox talks 
started and subsequently halted, the Govern. 
ment indicated that the negotiations would 
not be resumed until the Warner case was 
settled. Now attorneys for 20th-Fox and the 
Justice Department again are in consultation, 

Another major development on the antj- 
trust front spotlighting the 20th-Fox case, 
was the announcement this week by the 
company that Spyros P. Skouras, president, 
had indefinitely postponed his trip abroad 
“because of the imminence of important De- 
partment of Justice negotiations concerning 
theatre divorcement.” Mr. Skouras had ex- 
pected to start his extensive tour around 
February 15. 

The earlier negotiations with 20th-Fox 
reportedly ended in deadlock when the Goy- 
ernment rejected a proposal that Charles 
Skouras remain head of National Theatres 
after divorcement, with Spyros Skouras 
continuing as president of the new produc- 
tion-distribution company. In the case of 
Warners, the Government turned down 
flatly the proposal that the three Warner 
brothers continue in both the theatre and 
production-distribution operations. It is un- 
derstood now that under the forthcoming 
decree, the brothers will continue with the 
new picture company, and an option to pur- 
chase their theatre stock has been granted to 
Lehman Bros., an investment firm acting 
for an unidentified group. 

Loew’s, the last of the major theatre — 
owning defendant’s in the Government's | 
anti-trust suit, is the only one still, to make 7 
a move toward settlement by consent decree, = 


Two RKO Houses Taken Over 
By New Cincinnati Circuit 


The unexpired nine-year lease of the — 
2,000-seat RKO Capitol, and the five-year — 
lease of the RKO Shubert, both in Cincin-7 
nati, have been taken over by Robert J. Lib-— 
son, president, and Maurice White, treas- 7 
urer of the Cincinnati Theatres, Inc. The” 
company was formed recently to operate the | 
two houses which RKO must dispose of un- 7 
der the terms of the anti-trust consent de- 7 
cree. Mr. Libson’s father formerly operated 
all, the RKO houses in Cincinnati. Mr. 
White at one time was manager of various 
branch exchanges in Cincinnati. The two 
men are also associated with the Mid-States 
Theatres, Inc., in Cincinnati. 


‘Samson’ Trailer Available 

The special trailer for the art contest to 
be held in connection with “Samson and 
Delilah,” Cecil B. DeMille’s Paramount 
Technicolor production, is now available to _ 
theatres. The prize is an art scholarship. 
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Box Oftice 


Champions 


For January. 1930 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


BATTLEGROUND 
(Metro-Goldwyn-Mayer ) 

Produced by Dore Schary. Directed by 
William A. Wellman. Story and screenplay 
by Robert Pirosh, associate producer. 
Cast: Van Johnson, John Hodiak, Ricardo 


Montalban,, George Murphy, Marshall 
Thompson, Jerome Courtland, Denise 
Darcel. 


THE GREAT LOVER 
(Paramount) 

Produced by Edmund Beloin. Directed 
by Alexander Hall. Screenplay by Edmund 
Beloin, Melville Shavelson and Jack Rose. 
Cast: Bob Hope, Rhonda Fleming, Roland 
Young, Roland Culver, Richard Lyon, Gary 
Gray, Jerry Hunter. [Champion for 
the second month.| 


THE HEIRESS 
(Paramount ) 

Produced and directed by William 
Wyler. Screenplay by Ruth and Augustus 
Goetz from a play suggested by the 
Henry James novel, ‘Washington Square." 
Cast: Olivia de Havilland, Montgomery 
Clift, Ralph Richardson, Miriam Hopkins, 


Vanessa Brown. 





ON THE TOWN 
(Metro-Goldwyn-Mayer ) 

Produced by Arthur Freed. Directed by 
Gene Kelly and Stanley Donen. In Tech- 
nicolor. Screenplay by Adolph Green and 
7, Comden from an idea by Jerome 
Robbins. Cast: Gene Kelly, Frank Sinatra, 
Betty Garrett, Ann Miller, Jules Munshin, 
Vera-Ellen, Florence Bates, Alice Pearce, 
George Meader. 


PRINCE OF FOXES 
(Twentieth Century-Fox) 

Produced by Sol C. Siegel. Directed by 
Henry King. Screenplay by Milton Krims 
from the novel by Samuel Shellabarger. 
Cast: Tyrone Power, Orson Welles, Wanda 
Hendrix, Marina Berti, Everett Sloane, 
Katina Paxinou, Felix Aylmer, Leslie Brad- 


ley. 


SANDS OF IWO JIMA 
(Republic) 

Associate producer, Edmund Grainger. 
Directed by Allan Dwan. Screenplay by 
Harry Brown and James Edward Grant. 
Story by Harry Brown. Cast: John Wayne, 
John Agar, Adele Mara, Forrest Tucker, 
Wally Cassell, James Brown, Richard 
Webb. 








"Three Came Home" Premiere 


To Be at New York Astor 


The world premiere of Twentieth Cen- 
tury-Fox’s “Three Came Home” will be 
held at the Astor theatre in New York, 
February 20. Darryl F. Zanuck’s semi-docu- 
mentary film about life in a Japanese prison 
camp stars Claudette Colbert. The theatre 
will be closed on the day of the premiere. 
Nunnally Johnson produced. 


Tax Total Is 
Off Only 3% 


Washington Bureau 

General admission tax collections in 1949, 
reflecting box office business from December, 
1948, through November, 1949, were less 
than three per cent below 1948 collections, 
figures released by the Bureau of Internal 
Revenue show. 

The Bureau reported that general admis- 
sion tax collections in December, 1949, were 
$33,513,950, compared with $37,927,132 in 
the preceding December, while the total ad- 
mission tax collections, including those from 
cabarets, night clubs and from various over- 
charges, totaled $37,130,434 in December, 
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1949, compared with $42,761,330 in the 
previous year. 

This made total general admission tax col- 
lections in the 12 months of last year $375,- 
768,499, compared with 1948 collections of 
$385,125,454, and 1947 collections of $389,- 
867,479. Collections in five 1949 months 
exceeded the same 1948 months. 


Future of Schenk, Lichtman 
At 20th-Fox Still Unknown 


The future of two key executives of 
Twentieth Century-Fox, Joseph M. Schenck, 
studio executive, and Al Lichtman, vice- 
president, was the object of study this week 
as it was learned that Mr. Schrenck’s 
present contract expires in May. Whether 
Mr. Lichtman will continue with the com- 
pany in his present, or advisory capacity 
which his contract allows, is also uncertain. 
It was reported recently that Mr. Schenck 
would submit his resignation in the spring 
to concentrate on his expanding theatre in- 
terests. 


ABPC Sets Dividend 

Associated British Pictures Corporation 
in London this week declared a seven and a 
half per cent interim dividend on its ordi- 
nary stock for the year ending March, 1950. 
The dividend is the same as last year. 


Universal’s 
Loss in [949 
$1.123.651 


Universal Pictures this week reported 4 
loss of $1,125,851 for the year ended October 
29, 1949. Last year the loss for the similar 
period was $3,162,812 after a credit to in- 
come of $1,240,000 from previous years’ 
carry-back on Federal tax returns. 

Universal gave as the reason for the loss 
in 1949 “acceleration of amortization tables; 
the writeoff of extraordinary items of ap- 
proximately $500,000, and loss by reason of 
the devaluation of foreign currencies which 
approximated $250,000 in the last quarter of 
the fiscal year of 1949.” 


$25,236,592 Capital 


Universal’s indebtedness is now $6,000, 
000. During the year the bank notes were 
reduced from $10,000,000 to $7,500,000, and 
in December of last year additional $1,500,- 
000 was paid. As of last October 29, Uni- 
versal had a net working capital of $25,236,- 
592 compared to $40,897,077 in 1948. The 
reduction, it was explained, was due in part 
to the $4,750,000 in bank loan payments 
during 1949, the $1,125,851 loss for the year, 
and other charges. 

The current and working assets last 
October totaled $35,316,438, compared to 
$40,830,070 in the previous year. Current 
liabilities were $10,078,846 as against 
$7,932,993 in 1948. The operational income 
showed only a slight decrease, dropping to 
$56,738,335 in 1949 from $57,989,307 in 1948, 

It was also disclosed that there were about 
$3,000,000 in frozen funds abroad at the end 
of the year and that approximately $1,150,- 
000 would be transferred to income credit 
during the current year if the claim for 
Federal income credit were allowed. 

The annual report cited a new table of 
cost amortization based on film rental ex- 
perience. -The table, which allots 80% to 
domestic rental and 20% to foreign, com- 
pares with the old amortization, table as 
follows: 

Accumulated 


Weeks of Write-Of % 
Release New Table Prior Table 
aS 2 13.75 9.75 
LEO ge 2 eo 35. 24.50 
15.. 53.50 42.50 
_ SSR Sc ee eee 66.25 59.25 
aS cae ea eta £3 Stud 75.25 71.75 
a 81.75 80.75 
_ SSO GS Pa cee 90.25 91.25 
BO. ss i eatdncs Coes a oae 96. 97.25 
ooo hes seek «sae 100. 100. 


On March 8, the stockholders, meeting at 
Wilmington, Del., will vote on the election 
of two new Universal directors, Albert A. 
Garthwaite and Franklin Nevius. Also, the 
election to the board of Leon Goldberg, @ 
director, vice-president and treasurer, and 
the one-year extension in office of R. W. 
Lea, president of Johns-Manville Corp., who 
was elected director January 19, will be dealt 
with at the meeting. Compensation to com- 
pany officers was $653,379 during the year. 
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ALBANY 


The Palace, which registered its best busi- 
ness in six months with “Battleground,” fol- 
lowed with another praised film, “All the 
King’s Men.” “And Baby Makes Three” 
was co-feature. The Strand dualed “Hasty 
Heart” and “Square Dance Jubilee,” staring 
a heavy exploitation campaign for the form- 
er... . A new and larger concession stand 
has been built in the lobby of the Palace. 
Tri-State Automatic Candy Corporation will 
operate. Like most of the other local stands, 
it will be stocked with candy, pop corn and 
ice cream. The latter two are new at the 
Palace... . Mrs. James F. Looram, of New 
York City, chairman of the motion picture 
department of the International Federation 
of Catholic Alumnae and member of the na- 
tional board of the Legion of Decency, dis- 
cussed motion pictures at a dinner meeting 
of the Albany chapter. . . . Bill Williams, 
former Metro office manager and _ later 
MGM salesman in Albany, is now office 
manager and head booker for RKO. He 
succeeded Jim Frangooles, who resigned to 
go to the west coast. 


ATLANTA 


Business in all downtown theatres about 
average. Playing are: Art, “A Place of 
One’s Own”; Fox, “Dancing in the Dark”; 
Loew’s, “On the Town”; Paramount, “Sam- 
son and Delilah,” second week; Rhodes, 
“Ambush,” holdover from Loew’s; Rialto, 
“My Foolish Heart”; Roxy, “Sands of Iwo 
Jima.” ... W. T. Yarbrough, owner of the 
Judy theatre at Harrwell, Ga., has an- 
nounced that his new theatre will be ready to 
open in a few weeks. The old theatre was 
destroyed by fire. . . . The Gem theatre at 
Eufaula, Ala., on the Martin houses, has 
closed for complete remodeling. It is ex- 
pected to open in about four months. . . 
O. C. Lam, president of the Lam Amuse- 
ment Company at Rome, Ga., has announced 
that the City Council of Hagansville, Ga., 
has passed a bill permitting the showing of 
motion pictures on Sunday. 


BALTIMORE 


First run theatres had six new pictures to 
offer, including “Malaya,” at the Century; 
“Undertow,” at the Hippodrome, with 
vaudeville; “Pirates of Capri,” at Keith’s; 
“Whirlpool,” at the New theatre; “Back- 
fire,” at the Stanley; “Trail of the Yukon,” 
with “Hit the Ice,” at the Times and Roslyn. 
.. + Joseph G. Samartano, Baltimore Loew’s 
city manager, arranged contest in News- 
Post for “Battleground,” for those who were 
in service to tell the funniest story they 
heard during that time. He also had a dum- 
my dressed as a G.I. stand near the door 
supervisor at the Century with a phone at- 
tachment and patrons were urged to ask 
questions concerning the picture and the 
dummy would answer. Special Hollywood 
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type premiere performance with invited 
guests arranged for night of opening day, 
February 1... . Harry Vogelstein is book- 
ing for the Goldfield. He was engaged for 
this work by the late George Jacobs shortly 
before the latter’s death. 


BOSTON 
LLLP LIS OTS 

“Sands of Iwo Jima” proved to be the 
best hit the Paramount and Fenway have 
offered, with the exception of “Forever Am- 
ber,” in the past two years. Otherwise, 
business in the hub, notably with “Thelma 
Jordon,” “Whirlpool” and “Malaya” was 
only average or less... . Lew Breyer, presi- 
dent of Madison Pictures Corp. of New 
England, reports that his new office is locat- 
ed at 246 Stuart Street, instead of on New- 
bury Street, as originally reported. . . . Two 
censor bills were brought before the Com- 
mittee of State Administration at the State 
House this week. Ray Seeley of indepen- 
dent exhibitors, and Frank Lydon, Allied 
Theatres, appeared in opposition. The bills 
were (a) a youth censorship commission to 
pass on films and comic books; (b) that 
the Governor appoint a five-man board to 
serve five years each to specifically review 
films protested by citizens. The board 
would, except for the chairman, who would 
receive $5,000 annually, serve without pay. 

. Affiliated Theatres are now booking 

and buying for Midway theatre, Oakland 
Beach, R. I., owned by Joseph Corrolo. 


BUFFALO 


Business continued on an even keel this 
week, with the weather a lot more favorable 
for box office totals. “Sands of Iwo Jima” 
continued to pack them in at the 20th Cen- 
tury in its second week. “All the King’s 
Men,” in four days of a second week was 
better than average. “Whirlpool,” at the 
Paramount, is proving a box office magnet, 
and “Hasty Heart,” at the Center, is doing 


| 

WHEN AND WHERE 

February 5: Drive-In Theatre Owners As- 
sociation, Inc., of North Carolina meet- 
ing in Charlotte on tax problems. 

oe 8-10: Allied States Association 
Board of directors meeting in Washing- 
ton, D. C. 

February 9-10: United Theatre Owners of 
Illinois annual convention at the Abra- 
ham Lincoln Hotel in Springfield, Ill. 

February 20: International Alliance of The- 
atrical Stage Employees biennial dinner- 
dance at the Hotel St. George, Brook- 
lyn, N. Y. 

February 28: Associated Theatre Owners 
of Indiana regional meeting at Fort 
Wayne. 

















. . Theatres 
in Buffalo collected a total of $5,209.94 for 
the Sister Kenny Fund, according to an- 
nouncement by George H. Mackenna, treas- 
urer for the fund, and manager of Bail’s 


way above average business. . 


Lafayette. ... Helen Huber, Paramount 
branch cashier, was inaugurated into the 
company’s 25-year-old club by Hugh Owen, 
who presented her with a watch, a diamond 
pin and a scroll... . Al Fitter has been pro- 
moted to Paramount salesman in Rochester, 
Syracuse, Binghamton and the Southern 
Tier. He has been office manager and head 
booker. . . . Shea’s Buffalo is installing new 
projection machines, new generators and re- 
decorating the booth. Raymond Rein has 
taken over the spot in the Buffalo projection 
booth made vacant by the recent death of 
Tony Christiano. 


CHICAGO 


Loop theatregoers had a prominent list 
of six new films to choose from and business 
was the best seen downtown in weeks. These 
are: “My Foolish Heart,” which opened 
strong; “All the King’s Men”; “Malaya,” 
with a stage show; “Thelma Jordon,” “Tell 
It to the Judge,” plus Hildegarde in, person, 
and “The Man on the Eiffel Tower”. . . 
Tom Gilliam, 20th-Fox branch manager, has 
been named local chairman of the Council 
of Motion Picture Organization’s taxation 
committee. Exchange managers and repre- 
sentatives of both circuit and independent 
exhibitors met with Gilliam to map plans 
for an all-out assault against the 20 per cent 
Federal admission tax. .. . Emil Stern, one 
of the founders of Essaness Circuit, an- 
nounced his retirement. Mr. Stern sold his 
25 per cent interest in the chain in 1945, 
remaining until now as a consultant... . 
Charles Harris and Jerry Gaines have been 
appointed manager and assistant, respec- 
tively, of the Rialto theatre. ... Wally Heim 
has been appointed midwest publicity repre- 
sentative for the Selznick Releasing Organi- 
zation. 


CINCINNATI 


The RKO Albee played an_ eight-act 
vaudeville bill for one week, beginning Jan- 
uary 26, under the sporadic booking policy 
now in effect. Other current attractions in- 
clude “Samson and Delilah,’ RKO Palace; 
“Battleground” is playing the RKO Grand, 
and “Mrs. Mike” is at Keith’s . . . Nate 
Wise, RKO divisional advertising and pub- 
licity director, has been made a member of 
the Red Cross publicity committee. ... F. M. 
Swope, Georgetown, Ky., has purchased the 
Marvel theatre, at Mt. Orab, Ohio, formerly 
owned by Paul McAfee. . . . Charles Lytle, 
Maysville, Ky., has been named manager of 
Skirball’s Ritz theatre, at Mansfield, Ohio, 
succeeding Ray Kissell, who has joined 
Hallmark Productions, at Wilmington, Ohio 
as unit manager. . . . Oliver Nicklas, man- 
ager of the State theatre, in Springfield, 

(Continued on following page) 
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(Continued from preceding page) 
Ohio, was the December winner of the Re- 
gent-State Manager-of-the-Month contest, 
which ran throughout 1949, making his fifth 
consecutive victory in the contest. 


CLEVELAND 


“Sampson and Delilah” opened Friday at 
Loew’s Stillman to advanced prices with a 
block-long box office line. Ellsworth 
Staup bought his brother Paul’s interest in 
the Star and Capitol theatres, Delphos... . 
Ray Wild, RKO salesman, was in an auto- 
mobile accident on his way home and is ina 
Salem hospital. . . . Jack O’Connell and Abe 
Ludacer, Toledo exhibitors, cooperated with 
the Toledo Police Athletic League to stage 
a 10-round exhibition fight in the Arena on 
January 31 for the benefit of underprivileged 
children. . .. Grand theatre, West Mansfield, 
changed hands with its sale by Emery 
Thomas to Clyde Gregg. . .. Harry Hender- 
son has been appointed manager of the Bel- 
mont theatre, Youngstown, recently ac- 
quired from Peter Wellman by Associated 
Circuit of Cleveland. 


COLUMBUS 


“Battleground,” in a second week at 
Loew’s Broad, continued to do standout 
business, indicating a third week and head- 
ing for the Broad’s best money record since 
“Gone With the Wind.” Fair business was 
rule in other first runs—‘Beyond the For- 
est” at the Palace, “The Heiress” at the 
Ohio, and “The Hasty Heart” at the Grand. 
“Beyond the Forest,” banned last fall by the 
Ohio cgnsor board, was resubmitted and ap- 
proved after several cuts. . . . Marine vet- 
erans were guests at a screening of “The 
Sands of Iwo Jima” held by the Palace... . 
Columbus Film Council, to serve as a clear- 
ing agency for educational films, has been 
organized. The Council will give interested 
groups information on the availability of 
16 mm films and will conduct a series of film 
showings to various groups. Seymour H. 
Kaplan, of the Anti-Defamation League of 
B’nai B’rith, is chairman. 


DENVER 


George Tawson of Twentieth Century- 
Fox has been reelected president of the lo- 
cal film salesmen’s union. Al Brandon, also 
of 20th-Fox, is vice-president, and Bruce 
Marshall, Columbia, is secretary-treasurer. 
. . . Dick Dekker of the Golden theatre in 
Golden, Colo., has been temporarily trans- 
ferred to Lamar to substitute for B. A. Dix- 
on, city manager of Atlas Theatres, who is 
ill in the hospital. .. . F. H. Ricketson, cir- 
cuit operator, has been reelected chairman 
of the Community Chest board. His execu- 
tive assistant at the circuit, Robert Selig, 
has been named vice-president of the Com- 
munity Chest. 


DES MOINES 


Clark Baker has been named distribution 
chairman in the Des Moines area for Broth- 
erhood week. Russ Fraser is publicity chief. 
Fraser also has been named a team captain 
for the Red Cross drive here. . . . Winning 
district manager in Tri-States “district chal- 
lenge contest,” just concluded, was Kermit 
Carr. First place division winners were 
Bob Leonard, Ira Crain and Clem Burger. 
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Second place winners: Francis Gillon, Ansel 


Chapman and Sol Shulkin. The men re- 
ceived cash awards of, in some cases, a 
week’s pay. Delbert Dietrich has 
purchased the Riada, Adair, from Curtis 
Bigley. . . . Any repeal or reduction of the 
20 per cent wartime excise admission tax 
by this session of Congress will be passed 
on to the patrons by Iowa motion picture 
theatre owners. This was the substance ot 
a telegram sent to Congressman Tom Mar- 
tin (Rep., Ia.) in Washington by the Allied 
Independent Theatre Owners of Iowa and 
Nebraska; Central States and Tri-States of 
Des Moines and Pioneer Theatres with Iowa 
headquarters in Carroll. 


DETROIT 


A comedy, a western, a satire on Army 
life and an Italian melodrama are featured 
at the first-runs this week. The United 
Artists is showing “Tell It to the Judge” 
and “Trailin’ West.” Fox opened Friday 
with “When Willie Comes Marching 
Home.” “The Navadan” and “The Blonde 
Bandit” opened Friday at the Palms. “Bat- 
tleground” is at the Adams and “Malaya” 
with “Riders in the Sky” as its companion 
feature is playing at the Downtown. Michi- 
gan is showing “The Heiress.” “Samson 
and Delilah” is playing its second week at 
the Madison at upped prices. . . . The Roxy 
theatre, Howard City, Mich, and the Fowler 
theatre at Fowler are being booked by Clark 
Theatre Service. Both were previously 
booked by Clyde Waxman of Grand Rapids. 
The Clark Theatre Service will also book 
and buy for the new Harlem in Battle Creek. 


HARTFORD 


Theodore Zoli of Torrington, Conn., has 
announced plans for construction of a drive- 
in theatre in that town. He has filed an 
application for authority to construct the 
project with State Police Commissioner Ed- 
ward J. Hickey. ... The Strand Amusement 
Co., Bridgeport, Conn., theatre circuit, has 
taken over the Colonial theatre, Bridgeport, 
from Sam Hadelman, lessee, with terms un- 
der which the circuit acquired operation of 
the theatre not revealed. ... I. J. Hoffman, 
New England zone manager, Warner Thea- 
tres, presided at a zone district managers’ 
meeting. In attendance were: Henry L. 
Needles, Hartford district manager; John 
Hesse, Connecticut shoreline district man- 
ager; and Max Mellincoff, eastern Massa- 
chusetts district manager. 









INDIANAPOLIS 


Claire Trevor is slated for a round of per- 
sonal appearances at the Circle opening of 
“Borderline” Thursday. “Battleground” at 
Loew’s and “Pinky” at the Indiana are mak. 
ing this week the new year’s biggest. Dr. 
Harry G. Jones, owner of the Carmel, haq 
race driver Billy DeVore on hand to meet 
the’ kids when he opened “The Big Wheel.” 
... The Alliance circuit now is buying ang 
booking for the Rialto at Fort Wayne. , , . 
Trueman Rembusch, chairman of National 
Allied’s television committee, was in Chi- 
cago this week to look at phonevision, , , . 
Irving Dreeben has joined the Film Classics 
sales staff, in the southern Indiana territory, 


KANSAS CITY 


The board of directors, Kansas-Missourj 
Theatre Association, is promoting use of the 
series of public relations films now being 
produced by various companies, on the 
grounds that the public likes them wherever 
shown, and they are, board members think, a 
main channel for development of cordial re- 
lations for the individual exhibitor in his 
community. . . . Kansas City theatres, cir- 
cuit and independents, are making two col- 
lections a day for the March of Dimes, Cir- 
cuits and independents in the exchange area 
are adjusting plans to the wishes of local 
committees, taking collections when ap- 
proval is granted or request made. Film Row 
contributions are being made through Ar- 
thur Cole of Paramount. . . . Homer Stro- 
wig, exhibitor of Abilene, Kas., will call his 
drive-in, now nearing completion for open- 
ing next spring, “Trail’s End’—after the 
old Chisolm trail of early days that started 
at Abilene, then the terminus of railroads. 


LOS ANGELES 


Heralded for a deluxe opening, complete 
with upped prices, at the two Paramounts is 
“Samson and Delilah,’ while “Sands of 
Iwo Jima” was given the regular prices 
treatment at five theatres headed by the Los 
Angeles and Chinese. ‘““The Flying Saucer,” 
accompanied by “The Pirates of Capri,” 
was expected to emerge a sleeper at the 
Globe group of Fox West Coast houses on 
the strength of the recurrent headlines. In 
similar mood were two attractions, the new 
“Deadly Is the Female” at the Pantages and 
Hillstreet, and “South Sea Sinner” at the 
United Artists circuit... . While several old 
neighborhood houses closed down or 
changed hands during the past few weeks, 
building of drive-ins was still in full pace, 
the latest additions being an 850-car layout 
under the ownership of Ford and Carl Brat- 
cher and Bud Congdon, and a 550-car thea- 
tre in the process of construction by Ben 
Braunstein and Ernest Umann in Palm 
Springs. 


LOUISVILLE 


The application for permission to con- 
struct a “twin drive-in” theatre made by the 
American Drive-In Theatre Company has 
been approved by the Planning and Zoning 
Commission. According to present plans, 
the proposed theatre will accommodate ap- 
proximately 1,600 cars, with 900 on one side 
of a double screen, and 700 on the other. . .. 
In an effort to promote a little good-will 

(Continued on opposite page) 
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(Continued from opposite page) 

among the townspeople, Eddie L. Ornstein, 
owner of the Rialto theatre, Marengo, Ind., 
staged a special program to acquaint students 
and teachers with the finer points in the 
operation and management of a theatre. On 
hand for the affair was a reported 233 stu- 
dents and their teachers, . . . Ira B. Dyer, 
owner of the Clinton theatre, Albany, Ky., 
has sold his Drive-In theatre in Ocala, Fla., 
and plans to return here. . ... The Kentucky 
Association of Theatre Owners made an 
urgent appeal among its members to help in 
every possible way to assist the March of 
Dimes in its campaign against polio. 


MEMPHIS - 


Balmy springltke weather prevailed in 
Memphis and first run business was reported 
very good. John Payne, star, made personal 
appearances at Strand, where his picture, 
“Captain China,” was playing. Warner held 
over “Hasty Heart” and reported a “second 
big week.” Loew’s State had big business with 
“The Big Wheel,” and Loew’s Palace was 
satisfied with “Malaya.” Malco opened with 
“The Reckless Moment” and had a steadv 
boxoffice. . . . F. C. Seymour has purchased 
the Dixie theatre at Potts Camp, Miss., and 
named it Potts Camp theatre... . Ed Wil- 
liamson, branch manager, Warner Bros., 
and chief barker of Variety, was named a 
director of the Cynthia Milk Fund... . J. C. 
Moore, owner, has opened a new 525-seat 
theatre at Crenshaw, Miss., a complete new 
building, which replaces one he has been 
operating in an old store building—Mr. 
Crenshaw’s only theatre. 


MIAMI 


William McCraw, executive director of 
Variety Clubs International, attended the in- 
stallation of officers for Miami Ten 33 and 
presented a scroll of appreciation to George 
C. Hoover, retiring chief barker, who had 
been chief barker since the tent’s beginning. 
... A gala benefit show for the Variety 
Children’s Hospital is scheduled for Febru- 
ary 20 at the Miami Stadium. . . . Columbia 
Pictures director Harry Foster has arranged 
for a Bill Stern short at the Sherry-Fron- 
tenac cabana and pool. .. . Screen bills in- 
cluded “Dancing in the Dark” at Miami, 
Miracle and Lincoln; “Sands of Iwo Jima” 
at Beach and Paramount; ‘The Heiress” at 
the Colony; “Battleground” going into the 
sixth week at the Roosevelt; “Tension” at 
the Embassy and Variety. 


MILWAUKEE 


“Battleground” opened at the Palace Jan- 
uary 20 with a bang and is currently run- 
ning there. The co-hit at the Palace is 
“Holiday in Havana.” At the Fox-Wiscon- 
sin “Mrs. Mike” is the main feature, with 
“Riders in the Sky” the second feature. 
“The Heiress” and “The Navadan” are now 
at the Fox-Strand theatre downtown. After 
“Sands of Iwo Jima,” running two weeks at 
the Warner, “Hasty Heart” opened last Fri- 
day... . Now in its fourth week is “The 
Fallen Idol” at the Fox-Downer. . . . The 
downtown Boston department store here is 
selling copies of the costume jewelry used 
in the “Samson and Delilah” picture. The 
costume jewelry is on display in their show 
window on the avenue. . . . A. Spheeris of 
the Towne theatre, and one of the directors 
of Allied Independent Theatre Owners of 
Wisconsin, is ill with the flu. 
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The family and friends of Wendell Corey, Paramount star, turned out for a special luncheon 
at the Statler Hotel in Buffalo last week. From left to right: William Barney of the "Courier 
Express;" Myron Gross, Schine theatres; Miss Mary Nash, "Evening News;" Joseph Clements, 
manager of the Paramount theatre; Miss Marion Gooth of the Buffalo Motion Picture Theatre 
Owners Association; Mr. Corey; Dick Fisher; Elmer Lux, president of Darnel Theatres; Charles 
B. Taylor, Buffalo Paramount theatres; Mrs. Wallace Wiley, mother-in-law of Mr. Corey; Mrs. 


Wendell Corey, and Mr. Wallace Wiley. 


MINNEAPOLIS 





At least seven outdoor stands will ring the 
Twin Cities by next summer. Sterling P. 
Jones, St. Paul, former theatre manager at 
St. Louis, has been granted permit to build 
1,000-car drive-in, to cost $200,000, in sub- 
urban Minneapolis. . . . Earl Perkins, on 
the Minneapolis sales staff of Warners for 
20 years, has resigned. .. . State theatre and 
ballroom at East Grand Forks, Minn., was 
destroyed by fire; loss was put at $150,000. 
That city is now without a theatre. . . 
Fire at the Cokato, Cokato, Minn., was con- 
fined to projection booth. . . . Five hundred 
new seats have been installed in the Sha- 
kopee, Shakopee, Minn. .. . The New Mi- 
laca, Milaca, Minn., has been opened by Sim 
Heller and associates. . . . Projection booth 
blaze in the Pem, Wabasha, Minn., caused 
$1,000 damage. . . . The new theatre at Cos- 
mos, Minn., has been named the Hub... . 
Seating at the Strand, Preston, Minn., is to 
be increased to 500. 


NEW ORLEANS 


M. A. Pigford and L. J. Brun of Lumber- 
ton, Mississippi, have completed plans to 
build their new theatre, with construction 
to start shortly... . Joy Houck has reopened 
the Main theatre at St. Martinville, La. His 
circuit also owns the Teche... . / Among the 
exhibitors seen on film row during the past 
week were J. L. Gaudet of Port Allen; Lee 
Funk, New Iberia, La.; R. Delachae, Mara- 
guin, La.; Mrs. Neal Robertson, Ft. Walton, 
Fla.; Ernest Dranke, Idea, Ponchatoula, 
La.; A. L. Royal of Meridian, Miss.; Frank 
Olla, Star, Albany, La.; G. E. Wilson, St. 
Bernard, La.; H. Hargroder, Hattiesburg. 
Miss.; Max Connat, Newton, Miss.; Cecil 
Keeley, Plain Dealings, La.; Frank Corbitt, 
Ritz, Laurel, Miss.; William Lighter, Bay 
St. Louis, Miss.; D. F. Ford, Miami, Fla.; 
Nich Lamanthia, Bogalousa, La., and Bob 
Mollison of Paintcourtville, Labadieville 
and Norco, La. 


NEW YORK 


With Broadway box office business con- 
tinuing strong a program of 11 new pictures, 
including importations, came to theatres. 








New pictures included: MGM’s “Key to the 
City” at Loew’s State; Selznick’s “The 
Third Man” at the Victoria; Paramount’s 
“Dear Wife” at the Paramount, and War- 
ner’s “Montana” at the Strand. ... The 
millionth patron to enter the Palace theatre 
on Broadway since the re-institution of 
vaudeville last May 19, received a season 
pass to the theatre last week. . . . Orrin Judd, 
legislative counsel for the Metropolitan Mo- 
tion Picture Theatres Association, reported 
this week that the industry legislative pic- 
ture in the state is bright, since hardly any 
bills affecting exhibition are pending. 


OKLAHOMA CITY 


Guymon, Okla., has an “inside-outdoor” 
theatre. Owners of the 54 drive-in theatre 
have enclosed a portion of the outdoor the- 
atre and had a formal opening of their in- 
door theatre Saturday. The newly construct- 
ed enclosure has a full glass front and a 
seating capacity of 252, the seats located 
directly in front of the large screen... . 
The theatre owners of Greater Little Rock 
sponsored a March of Dimes Charity Ball, 
held at the Hotel Marion ballroom Tuesday. 
Sam Kirby, president of Independent Thea- 
tre Owners of Arkansas said an invitation 
for two was given to anyone who called any 
theatre in Little Rock or North Little Rock 
and made a $10 contribution to the March 
of Dimes fund. 


OMAHA 


Temperatures that dropped as low as —34 
cooled box office returns in Nebraska... . 
Midwest Popcorn Company lost the first 
round in a suit to declare the Douglas Coun- 
ty Tax Appraisal Board unconstitutional. 
An appeal to the State Supreme Court is ex- 
pected. .. . The Phoenician Club will spon- 
sor “The Roosevelt Story” for one night 
here, with all proceeds going to the March 
of Dimes. Ralph D. Goldberg has donated 
use of his Dundee theatre and equipment, 
the house staff its services. . . . Neighbor- 
hood residents are trying to block the de- 
luxe neighborhood theatre Walter Creal is 
building near the new $10,000,000 Veterans 
Hospital here. They claim it will cause a 

(Continued on following page) 
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(Continued from preceding page) 

traffic bottleneck on Center Street. ... Four 
Omaha veterans of the Battle of the Bulge 
and one widow of a veteran were guests of 
the Goldberg Circuit’s State theatre for a 
showing of “Battleground.” ... The Wy- 
more theatre reopened after a week’s closing 
due to a fire. 


PHILADEPHIA 


The name of the Lippert film exchange 
was changed from Robert L. Lippert Pro- 
ductions of Philadelphia, Inc., to Lippert 
Productions, Inc., of Philadelphia. . . . Dan 
Iacampo, former owner of the suburban 
Glenside, has turned to the night club busi- 
ness in taking over the Palm Room at the 
Plaza Hotel. . . . The Diamond, Wilkes- 
Barre, Pa., has been taken over from John 
Balnoski by William Riley. . . . Ray Best is 
no longer connected with the Starlite drive- 
in, Tunkhannock, Pa., which has been taken 
over by Marvin Sands. ... Arthur Johnson, 
assistant manager of Warners’ Wynne, pro- 
moted to manager of the circuit’s Imperial, 
2nd Street, succeeding Ruth Murphy, who 
was upped to the chain’s booking office staff. 
..- More than 150 local theatres, represent- 
ing two-thirds of the theatres in the city, 
enlisted in the 1950 March of Dimes for a 
10-day collection. 


PITTSBURGH 


In no uncertain terms have theatre-goers 
here expressed a desire for stage shows as 
part of their entertainment. A few weeks 
ago Danny Kaye’s personal appearance set 
the ropes up at the Stanley for the first time 
in years, and Frankie Laine duplicated the 
trick at Loew’s Penn, where he grossed bet- 
ter than double the average for seven days 
at advanced prices in a house. It marked 
the first time that the Penn had put on a 
stage show since 1935. . . . George Cor- 
coran, who handled the West Virginia terri- 
tory for Republic, has resigned that sales 
position. ... A large delegation of film row 
folk trekked to Tarentum for the latest ad- 
dition to the Manos chain. It’s a beautiful 
modernistic house seating 1,000. 


PORTLAND 


With the advent of normal weather, indi- 
cations are that box offices will show an 
early increase. . . . Numerous holdovers in 
the Seattle area show “All the King’s Men” 
in fifth week at the Music Box; “Montana” 
at the Liberty in a second week. . . . George 
DeWaide, branch manager of U-I, together 
with Bill Galloway, salesmen Harry Blatt, 
Hap Frederick and John von Herberg are 
leaving for a St. Louis conference. They 
will be joined at Portland by James Hom- 
mel, manager; Chuck Rosenmeier, booker ; 
Archie Holt and Ed Bramwell, salesmen. 
. . . Jack Leewood, former exploitation rep- 
resentative of Warners in the Pacific North- 
west, is now executive producer for Lip- 
pert Productions, and Marty Weiser is suc- 
ceeding Mr. Leewood as Lippert advertising 
director. 


SAN ANTONIO 


San Antonio holds the record of having 
the most drive-in theatres per capita in the 
Southwest. When four more ozoners open 
here this spring, it will bring the total to 
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11. ... Carson & Santikos are opening their 


New Olmos theatre on February 15. Cost- 
ing $150,000, the new neighborhood house 
will provide parking space for several hun- 
dred cars... . Jorge Negrete, Mexican film 
star, put in a return engagement at the 
Alameda last -week. . . . Rogers Morgan, 
head of the Casino Enterprises, Tampa, Fla., 
and his assistant, Robert Morales, were here 
booking Latin-American pictures. 


SAN FRANCISCO 


New shows on Market Street: “My Fool- 
ish Heart” at United Artists; “12 O’Clock 
High” at the Fox; “Challenge to Lassie” 
at the Esquire; “Dear Wife” at Paramount, 
and the return of “The Outlaw” to Golden 
Gate, to be followed by “Stromboli” Febru- 
ary 15. Jane Russell was scheduled for per- 
sonal appearance with ‘The Outlaw” at the 
Golden Gate for opening day (Wednesday ). 
... Variety Club news is the new newspaper 
published by the Club at a profit. Civic ad- 
vertising took care of all expenses. Its edi- 
tor is Cliff Giesseman, North Coast Thea- 
tres district manager, and assistant editor is 
Charles Shutt, manager of the Telenews 
. . . Columbia held a sales meeting over last 
weekend at which selling of “Jolson Sings 
Again” and “All the King’s Men” was em- 
phasized. 


SEATTLE 


“Montana” entered its third week at the 
Blue Mouse to lead the downtown holdovers. 
Entering their second weeks were “Dancing 
in the Dark” at the Paramount and “Rose- 
anna McCoy” at the Liberty. ... Max Had- 
field, who has been operating a theatre in 
Pullman, joined Wally Rucker’s sales staff 
for Eagle-Lion as eastern Washington sales- 
man. ... E. R. Bechtel, who has been with 
the B. F. Shearer Company on film row for 
the past 14 years, has been transferred to the 
company’s San Francisco branch. Joe Ber- 
ringer of the drapery department has also 
been transferred to San Francisco. 


ST. LOUIS 


The Eden Theatre Company, operator of 
the Fox theatre, has filed suit in Circuit 
Court here to construe a lease on the build- 
ing, naming as defendant the owner of the 
property, Fox-St. Louis Properties, Inc. The 
suit asks a determination of a clause provid- 
ing for payment of rent on a percentage of 
gross receipts in addition to flat rent of 
$104,000 a year. Fox-St. Louis claims $4,000 











additional is due for the quarter ending last 
September 30.. Eden Theatre Company 
claims nothing is due because the theatre 
was closed from July 1 until August 18, A 
15-year lease setting the rent was signed 
June 17, 1936. Eden Theatre Company is a 
subsidiary of Fanchon and Marco. . . . Pro. 
grams for the week at the first-run houses: 
“Sands of Iwo Jima” and 8-act vaudeville 
show at the Fox; “Hasty Heart” and 
“Chinatown at Midnight” at the Missouri; 
“On the Town” in second week at Loew’s 
Satte; “Montana” and “The Lost Tribe” at 
the St. Louis; “Bagdad” and “Dancing in 
the Dark” at the Ambassador; “Blossoms 
in the Dust” and “Apache Chief” at Loew’s 
Orpheum. 


TORONTO 


The Imperial had the heaviest gross for 
the new pictures in the introduction of “The 
Lady Takes a Sailor,” while the Odeon and 
Fairlawn scored better than average with 
“Holiday Affair.” . . . Because of recent 
storm damage at five drive-in theatres 
around Ontario, the Theatres Inspection 
Branch of the Provincial Government is 
studying new construction regulations for 
the screen structures of the auto units. . 
The Canadian Government has approved a 
closed channel for the transmission of tele- 
vision pictures by Famous Players Canadian 
Corp. which will bring TV to the screen of 
the Toronto Imperial exclusively, the tele- 
vised events to be shown at other theatres 
as newsreels. 


VANCOUVER 


Another cold week with heavy snows and 
transportation tie-ups is handicapping thea- 
tre business. Playing first runs are: “Jol- 
son Sings Again” at the Orpheum; “Lost 
Boundaries,” Studio; “Mrs. Mike,” Plaza 
and Fraser; “Quartet,” Vogue; “Mr. Soft 
Touch,” Cinema; “The Lady Takes a Sail- 
or,” Strand, and “Inspector General” at the 
Capitol. . . . Lloyd Muir, former RKO ex- 
ploiteer for western Canada and northwest 
Pacific states, has opened his own publicity 
office in Vancouver. . . . Cecil Cameron, who 
resigned as manager of the Edison theatre, 
New Westminster, B. C., to live in Cali- 
fornia, is now the assistant manager of the 
Studio theatre in Hollywood. 


WASHINGTON 


The Annual Variety Club Tent Brother- 
hood Luncheon will be held this year at the 
Mayflower Hotel on Monday, February 20. 
Speakers will be Chester M. Bowles, Gov- 
ernor of Connecticut, and Col. William Mc- 
Craw, executive director of Variety Clubs 
International. In addition, there will be en- 
tertainment arranged by Joel Margolis, Ar- 
nold Fine and Morgan Baer. Frank Bouch- 
er advises that every civic organization in 
Washington has been enlisted in the observ- 
ance of Brotherhood Week. . . . 20th Cen- 
tury-Fox and Loew’s Palace theatre have 
sent out invitations to a premiere of 
“Twelve O'Clock High,” on Wednesday, 
February 8. Military leaders, war heroes 
and political figures will be in attendance. 
.. . There was such a demand for tickets to 
the Warner premiere of “Sands of Iwo 
Jima” that the picture was shown at the 
Metropolitan and Ambassador theatres. 
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Comedy Producer Says 
Exhibitors Can Help 


by WILLIAM R. WEAVER 
Hollywood Editor 


If your first two pictures have been “‘Pale- 
face? and “Sorrowful Jones,” and after 
they’ve prospered exhibitors so handsomely 
as to earn Bob Hope 
the Number One 
spot on the Top Ten 
Money- Making Stars 
for the year of their 
release, you can be 
charged with being 
an expert in the field 
of humor and asked 
how you got that 
way. But if you pro- 
duced those pictures 
you’re Robert  L. 
Welch, a lusty ex- 
trovert quick as a 
flash to protest that 
there just plain ain’t no such thing as an 
expert in comedy production. “If I could 
find a guy who knew for sure what’s going 
to make an audience laugh when it comes on 
the screen, he and I could make all the 
money in the world.” So the next question 
is how come an outfit like Paramount gives 
a newcomer an article as valuable as a Hope 
vehicle to cut his teeth on, and it’s quite a 
story. 

This man Welch, a fast man with a phrase 
and faster with a laugh, broke into show 
business as a stage actor, did plenty of starv- 
ing, slept in theatres for want of room rent, 
and moved into radio because the pay was 
steady. Producing, directing, writing or all 





Robert L. Welch 


three, as occasion required, he put “The 
Aldrich Family,” the Abbott & Costello show 
and some others on the air, took over the 
Fred Allen program for a couple of years, 
the Jack Benny show for a spell, and then 
found himself in Armed Forces Radio pro- 
ducing the Command Performance shows 
for the lads and lassies in uniform. For one 
of these, “Dick Tracy’s Wedding Day,” he 
rounded up such a king’s ransom of talent— 
Hope, Crosby, Dinah Shore, Judy Garland, 
a dozen more—that studio heads heard about 
it and gave the thing a listen, following 
which experience Henry Ginsberg served 
notice that he’d like to see him when the 
war was over. 

That eventuated in a three-way contract 
and a gestative period out of which he came 
up with the idea for ‘“‘Paleface.” The rest is 
box office history. So is “Top o’ the Morn- 
ing,” of which a frank producer says, “We 
made some mistakes,” and so, in a little 
while, will be “Mr. Music,” concerning 
which the people who've seen a rough print 
say nobody made any mistakes. Ditto 
“Fancy Pants.” 

A questioner figures it’s a little early to 
be asking a man fresh out of radio whether 
he’s got anything on his mind he'd like to 
say to exhibitors, even a man with three 
top pictures under his belt and a fourth about 
ready for market, but this happens to be the 
time the papers are carrying Samuel Gold- 
wyn’s indictment of exhibitors at large, so 
the question is put and the man surprises 
with the disclosure that he’s a steady reader 
of exhibitor reports to “What the Picture 
Did for Me” and has ideas for expanding 





their usefulness. He says, “Exhibitors could 
do Hollywood a lot of good, and benefit 
themselves as well, if they’d recommend and 
particularize more than they do. It’s inter- 
esting and important to know that ‘Such- 
and-Such pleased everybody, but it snowed 
and we lost money’, but the exhibitor is in 
a position to give us a breakdown on a pic- 
ture and help us to make the next one bet- 
ter.” 

Asked to do some particularizing of his 
own, he says, “For instance, the annual poll 
results seem to show plainly that the really 
top star’s name on the marquee is the one 
that draws the business, regardless of who’s 
playing opposite. If that’s the case, there’s 
a wonderful chance to build new stars by 
using newcomers in the opposite roles, but 
it’s Hollywood tradition that the player op- 
posite must be a box office name also. If 
exhibitors in their reports, would straighten 
out a few matters like that for us, every- 
body would profit by it.” 


Five Films Started: 
Studio Level Holds 


Five features were started during the 
week. 

MGM sstarted ”A Life of Her Own,” a 
Lana Turner vehicle, produced by Voldemar 
Vetluguin and directed by George Cukor. 

“Right Cross,” MGM, stars Dick Powell 
and June Allyson, Armand Deutsch pro- 
ducing, John Sturges directing. 

Paul Sloane and Helen Rathvon launched 
“The Sun Sets at Dawn,” for Eagle Lion 
release, with Sloane directing Sally Parr, 
Philip Shawn and others. 

Monogram rolled “Jiggs and Maggie Out 
West,” with the standard cast, produced by 
Barney Gerard and directed by William 
Beaudine. 

Republic’s Gordon Kay started “Salt Lake 
Raiders,” an Allan “Rocky” Lane Western 
directed by Fred Brannon. 








THIS WEEK IN PRODUCTION: 








STARTED REPUBLIC 
more” Salt Lake Raiders 
EAGLE LION 
The Sun Sets at COMPLETED 
Dawn COLUMBIA 
David Harding, 
geen Counterspy 
1 d Maggie Out 
We este tt MONOGRAM 
Border Renegades 
MGM REPUBLIC 
Right Cross Women from Head- 
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WARNER BROS. The Toast of New 


Bright Leaf oe 
Storm Warning Visa 
omen “enue Father of the Bride 
MONOGRAM 
SHOOTING Square Dance Katy 
PARAMOUNT 
MGM Union Station 


RKO RADIO 
Come Share My Love 


Summer Stock 
Three Little Words 





Jet Pilot The Challenge 
Sons of the Mus- (formerly “Dark 
keteers Challenge” ) 

Code 3 Where the Sidewalk 
Alias Mike Fury Ends reieitie 
White Rose for Julie 

UNIVERSAL- 
REPUBLIC INTERNATIONAL 
Hills of Oklahoma Pp 

eggy 


20TH CENTURY-FOX 


Outbreak 
Rawhide 


WARNER BROS. 
Pretty Baby 
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WARNER MAKES IT THREE IN 
A ROW AT THE MUSIC HALL 





Doris Day and Kirk Douglas in Warners 
“Young Man With a Horn.” 


THREE in a row. That’s Warners’ schedule 
of releases set for the plush, 6,200-seat Radio 
City Music Hall in Rockefeller Center, New 
York, beginning Thursday, February 9. 

The pictures, scheduled for consecutive 
showings at the Music Hall and practically 
guaranteeing that the Warner trade mark 
will appear on the Music Hall screen at 
least through the famed Easter show—in- 
clude such widely diversified film fare as a 
romantic melodrama, an Alfred Hitchcock 
mystery thriller, and a Technicolor musical. 

Scheduled to open this Thursday is 
“Young Man With A Horn,” produced by 
Jerry Wald, directed by Michael Curtiz and 
adapted to the screen from the best-selling 
novel of several years ago by Dorothy 
Baker. Heading the cast are Kirk Douglas, 
Lauren Bacall and Doris Day in a story of 
a young man of the jazz-age whose love for 
music brings complications into his marital 
life. 

Following the run of “Young Man” the 
Music Hall will offer “Stage Fright,’ an 
Alfred Hitchcock melodrama starring Jane 
Wyman, Marlene Dietrich, Michael Wilding 
and Richard Todd.° With the Hitchcock 
hand again building suspense and drama, the 
plot has a man and a girl attempting to 












APS 


Jane Wyman and Richard Todd in Alfred 
Hitchcock's "Stage Fright." 


_ 


June Haver, Gene Nelson and Gordon 
MacRae in "The Daughter of Rosie O'Grady," 
in Technicolor. 


prove him innocent of murder and is told 
against a theatrical background. 

Following these will be the Technicolor 
musical, “The Daughter of Rosie O’Grady” 
with June Haver and Gordon MacRae head- 
ing the cast, and introducing a new dancing 
star, Gene Nelson, who will appear at the 


‘Hall during the showing of “Young Man 


With A Horn,” prior to the opening of his 
own picture. 





Film-Goers Are Urged 
To Make Suggestions 


The voice of the customer is the only hope 
for the improvement of screenplays, Emily 
Kimbrough, author and playwright, last 
week told a meeting of the Lyceum-Tulane 
Association at the McAllister Auditorium 
in New Orleans. Miss Kimbrough said the 
studios were flooded with letters from “fool- 
ish” persons but rarely was a suggestion of 
intelligence received. She also said that Hol- 
lywood, along with the vast amount of in- 
formation it disseminates about itself, should 
inform the public of its technical and eco- 
nomic difficulties. “I deplore mediocrity in 
films because Hollywood can do a good job, 
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but in the final analysis their business is to 
produce what the public will buy. Therefore 
the public should make its voice heard,” she 
said. 


Pacific Northwest Theatres 
Are Closed by Blizzard 


A raging blizzard which struck the Pa- 
cific Northwest last weekend closed several 
theatres along the Columbia River and in 
eastern Oregon, and forced the cancellation 
of numerous films because of the inability of 
delivery trucks to get through the deep 
snow. The Oregon Film Delivery service 
said trains were being used until the truck 
delivery could be returned to normal. 





Majors Will 
Again Pay 
Oscar Cost 


The major companies have decided again 
to support the Oscar Awards of the Acade- 
my of Motion Picture Arts and Sciences. 

At a meeting of the board of directors 
of the Motion Picture Association of Ameri- 
ca in New York this week, tne company 
presidents reversed their prior decision 
against financial backing of the Awards “on 
the advice of studio executives.” 

Only recently, the company heads reaf- 
firmed their decision of last year to stay 
away from the annual event. An official of 
the Academy was in New York two weeks 
ago and contacted top executives of the ma- 
jors in an effort to win their renewed sup- 
port. 

The major producers withdrew financial 
backing from the Awards ceremonies last 
year, almost immediately following the 
awards of Oscars to the British “Hamlet.” 
It was explained at the time that the action 
was coincidental and that the actual decision 
had been made before the results were 
known. 

The reason for the withdrawal last March 
was ascribed to “the commercial aspects” of 
the Awards. Jean Hersholt, then president 
of the Academy, disclosed that the majors 
felt that “attaining Oscar quality on the 
screen costs too much since expensive re- 
takes and other costly measures are neces- 
sary.” 

In another recent development, the 
Academy sold the rights to the Oscar name 
to the Bulova Watch Company and found 
itself in the midst of a fierce argument on 
who actually owns the rights to the title 
“Academy Awards.” 


National Council Selects 
Ten Best 1949 Pictures 


MGM’s “The Stratton Story” was selected 
as the best picture of 1949 by the National 
Motion Picture Council of the National 
Board of Review, it was announced in New 
York last week. The Council, representing 
women’s clubs and other organizations, made 
its selection for other films in the 10 best list 
in the following order : “The Heiress,” “Bat- 
tleground,” “Come to the Stable,” “Lost 
Boundaries,” “Pinky,” “Christopher Colum- 
bus,” (British), “All the King’s Men,” 
“Command Decision” and “Quartet,” (Brit- 


ish). 


Republic Sets Dividend 

A dividend of 50 cents per share on pre- 
ferred stock, payable April 1, 1950, has been 
declared by the board of directors of Repub- 
lic Pictures Corp. The board, which held a 
meeting last week at the company’s home 
office in New York, said the dividend was 
payable to stockholders of record as of the 
close of business March 10, 1950. 
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British Rift 
Develops on 
Plant Report 


by PETER BURNUP 
in London 

Divorcement of production and distribu- 
tion, as recommended in the Sir Arnold 
Plant report, has proved the bone of conten- 
tion in the discussions of the British Film 
Producers Association and it is now clear 
that, whatever the association’s official 
memorandum on the matter says, a dissent- 
ing minority report will accompany it. 

Harold Wilson, President of the Board of 
Trade, had asked that memoranda of the 
views on the report of the several trade 
organizations be lodged with him by Febru- 
ary 1. The Kinematograph Renters’ Society 
and the Cinematograph Exhibitors Associa- 
tion already have handed in their views. 
Both bodies express violent objection to the 
appointment of a non-trade “tribunal”— 
recommended by Sir Arnold—for the prac- 
tical control of the whole industry. 

When BFPA executives came to discuss- 
ing the report such diverse and apparently 
irreconcilable viewpoints developed that the 
group was constrained to ask Mr. Wilson 
for an extension of time. Strenuous back- 
stage endeavours have been made to pre- 
serve at least an overt unity of viewpoints 
in the producers’ counsels. 

Sir Alexander Korda and those associated 
with him—they have no circuit ties—have 
already expressed their wholehearted ap- 
proval of those recommendations (divorce- 
ment and competitive bidding). They claim 
that the present system means in effect that 
only two men, responsible for the booking 
arrangements on the two main circuits, de- 
cide first run London release bookings and 
thus the destiny of any independently-made 
film: that no independent producer can hope 
for a proper return on his product. 

Sir Alexander, it is said, made at the pro- 
ducers’ meeting the bluntest criticism of the 
present system; demanding that BFPA sup- 
port Sir Arnold Plant’s view. Such a course 
wouldn’t recommend itself to producers—in- 
cluding J. Arthur Rank—with circuit af- 
filiations. 


Sees British Quota 
Set at About 30% 


British trade circles believe the next Brit- 
ish quota will be set at 30 or 33% per cent, 
Sam Seidelman, foreign sales manager for 
Eagle Lion, said in New York this week 
following his return from what was de- 
scribed as “strictly a routine trip” to En- 
gland. The present quota stands at 40 per 
cent and. runs until October. There is con- 
siderable doubt, Mr. Seidleman reported, 
whether British producers will turn out suf- 
ficient product to fill even a 30 per cent 
quota.» Official estimates for the coming 
year put British output at 65 films, but not 
all of these are considered quota pictures. 
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NEW "MY LIFE" IS 
SAME OLD "ECSTASY" 


What was claimed to be a retitled, revised, 
reedited and rescored “Ecstasy,” starring 
Hedy Lamarr, made its appearance on Broad - 
way this week. Under its new title “My 
Life,” it is still the same old “Ecstasy” that 
caused eyebrows to be lifted about 15 years 
ago. 

According to Samuel Cummins, vice-pres- 
ident and general manager of Pix Distribut- 
ing Corporation, “the picture is now as 
clean as a hound’s tooth; it now has a good 
compact story.” That’s a question of opin- 
‘on. Miss Lamarr (or perhaps it is her new 
stand-in) still runs through several scenes 
barefoot to the chin, while the intimacies of 
the boudoir are reflected in Miss Lamarr’s 
horizontal facial grimaces and eye-rolling— 
the elements which caused such a commo- 
tion when the picture was first released. 

Mr. Cummins said the original objection- 
able scenes were re-shot under the super- 
vision of the Production Code Administra- 
tion and pointed to the Code number— 
13431—carried in the credits. 








To Arbitrate 
Korda Row 


The Selznick-Korda row over distribution 
of “The Third Man” was referred to arbi- 
tration last week, just a day before the hear- 
ing was scheduled on three separate Korda 
suits in U.S. District Court in New York. 

Joseph M. Schenck, Twentieth Century- 
Fox studio executive and head of United 
Artists Theatres, agreed to act as arbiter in 
the dispute. Pending his decision, funds ac- 
cruing to the Selznick Organization from 
the “Third Man” engagement will be held 
in escrow. Sir Alexander Korda’s London 
Films had sought legal action to stop the 
film from opening at the Victoria theatre in 
New York this week and to enjoin Selznick 
Releasing Organization from distributing it. 

“The Third Man” was produced in Eng- 
land by Sir Alexander, but used stars loaned 
him by David O. Selznick. The agreement 
between the two producers allotted western 
hemisphere rights to Mr. Selznick and the 
rest of the world to Sir Alexander. Their 
pact also covered “Gone to Earth.” 


Taxes Are Chief Worry, 
Says British Exhibitor 


The ‘question of reducing the admission 
tax is still one of the top problems for Brit- 
ish exhibitors, according to Ralph Black, ex- 
hibitor from England, who arrived in the 
U. S. recently. Mr. Black said the levy 
ranges from 20 to 40 per cent and attempts 
are being made to have the Government take 
some action when the new budget is handed 
down in April. He said the entire industry 
would benefit from any reduction, which 
would certainly increase business and create 
a bigger demand for features. 


Form Unit to 
Aid Foreign 
Producers 


Foreign producers will be given concrete 
assistance in distributing their product here, 
the Motion Picture Association of America 
promised Monday. Confirming a plan an- 
nounced in December, John G. McCarthy, 
vice-president in charge of international af- 
fairs, told newsmen of the formation of a 
foreign films advisory unit, and introduced 
its new director, B. Bernard Kreisler, form- 
er sales executive with Universal, United 
Artists and Cowan Productions. 


To Provide Information 


The unit will provide foreign producers 
with: information on U. S. customs regula- 
tions, taxation, state censorships; informa- 
tion about the Production Code; informa- 
tion on importing and standards of prints 
under bond; a free screening service; a 
friendly reception for such producers or their 
representatives ; “contacts” in this country’s 
industry ; standard forms of distributor con- 
tracts, with explanation; listings of likely 
foreign product outlets; analyses of theatres 
and territorial potentialities. 

The unit will form an advisory committee 
of presidents of American company interna- 
tional subsidiaries, and representatives from 
Italy, France, Mexico, Argentina, Sweden, 
Spain. The representatives of the countries 
named will be chosen by producers’ organi- 
zations in those countries, and their ex- 
penses here will be paid by the MPAA. 

They will familiarize themselves with the 
business here, after periods in New York, 
and possibly Washington and Hollywood, 
and then return to their respective countries, 
still as members of the advisory group. 


Italy First in Line 


The first such representative will arrive 
from Italy within three weeks. The purpose 
of the new unit will be outlined by the 
MPAA in a pamphlet to be issued shortly. 
The unit’s budget is “tentative,” Mr. Mc- 
Carthy explained. Mr. Kreisler will work 
alone for the time; later, he may add a 
staff. He may also visit foreign countries. 
British producers are not included in pres- 
ent plans, Mr. McCarthy noted. 

“I found on my visits abroad with Mr. 
Johnston (Eric Johnston, MPAA president) 
that foreign producers were unhappy,” Mr. 
McCarthy said. ‘They felt they were ex- 
cluded from this market almost by con- 
spiracy. In the larger economic sense, we 
recognize that America must import from 
debtor nations. People are usually for that 
until it gets to their commodity. In this 
case, we believe that such increased trade is 
absolutely vital to our industry. I want it 
understood that we are not guaranteeing 
that foreign producer earnings will increase. 
That will depend still on the suitability of 
their product.” 
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Monogram 
Urges Hiked 
“°° Rentals 


Increased rentals for second features 
would improve the quality of such product 
and would react to the benefit of exhibitors, 
Morey Goldstein, general sales manager for 
Monogram-Allied Artists, told the two-day 
meeting of the company’s regional branch 
managers at the Hotel Warwick in New 
York over the past week-end. 

Another regional meeting is set for the 
Muehlbach Hotel in Kansas City February 
4-5. Mr. Goldstein was the chairman for the 
New York gathering and will preside in 
Kansas City. 

Also in attendance at the Warwick meet- 
ing were executives from New York and 
the coast, including Steve Broidy, president, 
and Harold Mirisch, vice-president. Along 
with Mr. Goldstein they discussed selling 
policy, future production plans and, spe- 
cifically, plans for the handling of “Blue 
Grass of Kentucky” which opens March 8 
in the Cincinnati and Indianapolis terri- 
tories. 

Three other color pictures discussed by 
Mr. Goldstein included “Young Daniel 
Boone,” “Hiawatha” and “County Fair.” 
Other home office executive attending were 
Edward Morey, vice-president; L. E. Gold- 
hammer, eastern sales manager; Jimmy 
Prichard, southern sales manager; Lloyd 
Lind, Johnny Dervin and Harry Goldstein. 

Guest. speaker at the New York meeting, 
the first for Monogram-Allied Artists, was 
Bert Stearn, head of Co-operative Theatres 
in Pittsburgh. He laid particular Stress on 
the importance of the series group pictures 
turned out by Monogram. And he com- 
mented how much aid they were to the so- 
called nervous “A” pictures. 

Mr. Stearn’s talk was so well received 
that Mr. Goldstein announced that at all 
future meetings of this kind Monogram 
would invite other industry personalities to 
speak. 


"Cinderella" Ball Planned 
For N. Y. Heart Campaign 


A “Cinderella Ball” which will feature 
the showing of Walt Disney’s “Cinderella” 
in Technicolor, will be held February 13 at 
the Waldorf-Astoria Hotel in New York. 
Proceeds of the affair will go to the New 
York Heart campaign sponsored by the New 
York Heart Association. The New York 
premiere of the film will take place in Feb- 
ruary at the Mayfair theatre on Broadway. 








Are you informing your cus- 
tomers that 20 per cent of the 
total admission price goes back 
to the Government in the form 
of an amusement tax? Start 
emphasizing that point today. 
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ZONING BOARDS URGED 
TO ACCEPT DRIVE-INS 


That zoning and planning boards 
should recognize the drive-in theatre as a 
new element of community life, and deal 
with it constructively rather than oppose 
it arbitrarily, is the opinion expressed by 
the American Society of Planning Officials 
in a a recent survey of post- 
war drive-in expansion. Recommendations 
selected from the report for their interest 
to drive-in operators and designers are 
given in the 1950 Drive-In Number of Bet- 
ter Theatres contained in this issue of the 
Herald. 

Although the February issue of Better 
Theatres is largely concerned with drive- 
ins, with emphasis on management and 
exploitation, there is also a special feature 
article in anticipation of approaching in- 
come tax deadlines, prepared by the 
noted income tax expert, J. K. Lasser. 








Griffin of "Key to City" 
Has Three in Work 


Having produced and directed “Family 
Honeymoon” for Universal and “Key to the 
City” for MGM as his initial ventures, 
Z. Wayne Griffin said in New York this 
week that he had three more pictures lined 
up and available as a multiple deal project. 

The first, scheduled for production this 
year, is “The Big Moose,” an outdoor com- 
edy. The other two, set for 1951, are “The 
Iron Butterfly” and “Genius at Work,” the 
latter again a comedy. All will be made un- 
der the banner of Griffin Productions, of 
which he is president. Mr. Griffin, who 
turned to film production following many 
years of radio production work on the coast, 
said he was alone in his company and liked 
it that way “because this way it’s only me 
who’s taking the risks.” 

In discussing his latest comedy, Mr. Grif- 
fin commented on the Production Code Ad- 
ministration, headed by Joseph I. Breen. 
“They realize that we have a job to do,” he 
declared “and they do their best to help us. 
The Breen office certainly is keeping abreast 
of the times. You’ve never seen a more alert 
and intelligent group of people. Their co- 
operation with us is really wonderful and 
they are certainly giving us more latitude 
now.” 


Legion Approves Five 
Of Six New Pictures 


The National Legion of Decency this week 
reviewed six new films, placing one, “The 
“Bicycle Thief” (Italian) in Class B, mor- 
ally objectionable in part for all, because it 
“contains material unsuitable for entertain- 
ment motion pictures.” Three pictures, “Joe 
Palooka Meets Humphrey,” “Mule Train” 
and “Radar Secret Service,” were placed in 
Class A-1, “morally unobjectionable for gen- 
eral patronage and two pictures, “Scared to 
Death” and “Young Man with a Horn,” 
were placed in Class A-2, morally unobjec- 
tionable for adults. 


Pinanskhi 
MitsGoldwyn 
For Attack 


Samuel Pinanski, president of the Thea- 
tre Owners of America, last week termed 
“unfortunate” and ‘a disservice to the in- 
dustry” Samuel Goldwyn’s recent charges 
that exhibitors are lax in promoting product, 

“We deplore Mr. Goldwyn’s recent state- 
ments in criticism of exhibitors,’ Mr, Pj- 
nanski said. “It is most unfortunate that 
Mr. Goldwyn should choose a time to criti- 
cize his business associates when an at- 
tempt is being made to present a united 
industry front to the public to the end that 
the industry may win its proper place in 
public esteem and before governing bodies, 

“Mr. Goldwyn’s attack, even if it were 
soundly grounded, would be a disservice to 
the industry which has provided theatres in 
which to play his product, resulting in a 
handsome livelihood for him,” Mr. Pinanski 
went on. “The charge that exhibitors are re- 
miss is not properly promoting feature pic- 
tures discloses an amazing lack of intimate 
knowledge of existing conditions in the mo- 
tion picture industry. 

“Mr. Goldwyn is hardly justified in con- 
stituting himself the final authority and 
critic on all phases of our business. Exhibi- 
tors generally will weigh Mr. Goldwyn’s 
charges very carefully. It may appear to 
them as singular, however, that a producer 
responsible only for an occasional picture 
should find grounds for acute discontent 
with his customers while those producers 
who provide produce in quantity . .. seem 
to be quite satisfied.” 

Referring to Mr. Goldwyn’s difficulties 
with the Fox West Coast circuit, Mr. 
Pinanski said it was “regrettable that he 
should use a dispute over business terms with 
one exhibitor as a basis for a broadside at- 
tack on exhibitors as a whole. The existence 
of such controversies tends to make Mr. 
Goldwyn’s complaints somewhat less than 
objective.” 


Four Film Firms to Testify 
At FCC's Trust Hearings 


The question of whether companies con- 
victed of anti-trust violations should be per- 
mitted to expand into the radio and/or tele- 
vision field will be brought into sharper 
focus when at least four companies involved 
in anti-trust litigation—Twentieth Century- 
Fox, Schine, Paramount Pictures and United 
Paramount Theatres—bring their views to 
the Federal Communications Commission 
hearing in the near future. Warner Bros., 
it was indicated, may also testify. Twen- 
tieth-Fox, meanwhile, is seeking a 60-day 
extension of the February 6 deadline for the 
filing of briefs, and Schine attorneys have 
stated they also would ask for a postpone- 
ment. Both Paramount companies  indi- 
cated they expected to be ready on the set 
date since most of the material is ready. 
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Columbia 


KAZAN: Stephen Dunne, Lois Maxwell—A good 
outdoor picture with plenty of action and beautiful 
scenery. This is a good picture for a small town as 
all my patrons enjoyed it. Played Friday, January 
2.—O. Fomby, Paula Theatre, Homer, La. 


KNOCK ON ANY DOOR: Humphrey Bogart, John 
Derek—-Personally. I liked this picture—good acting, 
etc., but what I like does not ring that cash register. 
Poorest midweek in a long, long time. Definitely not 
a small ie picture. Played Friday, Saturday, a: 
uary 6, Willson, Majestic Theatre, ear 
Lake, Beg Dakota. 


SHOCKPROOF: Cornel Wilde, Patricia Knight—A 
fair little picture with sufficient action to keep it in- 
teresting. Played Wednesday, December 21.—L. 4 
Adams, Tapline Theatre, Ras El Misha’ab, Saudi 
Arabia. 


UNTAMED BREED: Sonny Tufts, Barbara Britton 
—The reviewer wasn’t too pleased with this feature in 
Motion Picture Herald but our crowd seemed to be 
well pleased. Even those who do not as a rule care 
for Westerns said it was good. Drew a good crowd 
and with good shorts this made an excellent midweek 
bill. Worth playing. Priced right as well. Played 
Wednesday, January 11.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Sask., Canada. 


Eagle Lion 


BROKEN JOURNEY: Phyllis Calvert, Francis Sul- 
livan—The longest cold spell in years is cutting into 
our box office regardless of the feature. This drew 
a practically complete adult crowd who seemed to 
enjoy the film very much, Enough suspense and 
comedy to nicely Selence Good for its type. Played 
Monday, January 9—Fred J. Hutchings, Community 
Theatre, Leader, Sask., Can. 


PASSPORT TO PIMLICO: Stanley Holloway, Paul 
Dupuis—This witty British comedy got plenty of 
laughs with us. It is novel and extremely well writ- 
ten, but whether American audiences will see some 
of the humor is doubtful. It should go down very 
well with the more discerning. Played Thursday, Fri- 
day, Saturday, December 8-10.—R. Whitehead, Brig 
Theatre, Filey, Yorks, Eng. 


SCOTT OF THE ANTARCTIC: Derek Bond—This 
didn’t go over here. A thin story and a waste of 
Technicolor, although there were scme good shots 
of action in the Antarctic wastes. Played Saturday, 
December 24.—L. F. Adams, Tapline Theatre, Ras FE] 
Misha’ab, Saudi Arabia. 


Kay 


APE MAN: Bela Lugosi, Louise Currie—Fair horror 
picture. Not as scary as expected. It’s an old one 
but the print was good. Business below average. 
Played Wednesday, Thursday, January 4, 5.—Pat 
Fleming, Gail Theatre, Round Pond, Ark. 


HIGH SEAS: Glenn Ford, Evelyn Keyes—Any time 
a picture starts out the hind part before, the audience 
in this theatre seems to have a puzzled look on their 
faces. This simply ruins any picture, no matter how 
good it is. This picture is too long and drawn out. 
Played Sunday, January 8.—Pat Fleming, Gail The- 
atre, Round Pond, Ark. 


Mayer-Burstyn 


PAISAN: Gar Moore—Here is a picture that per- 
haps is best suited to art houses, but I ran it in a 
gtind situation to 150 per cent normal business. Al- 
though it was over the heads of my regular customers, 
it brought in many new faces and brought fine com- 
ments from the better class of trade that do not get 
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their money’s worth out of the run-of-the-mill Holly- 
wood produces. A splendid production and would rec- 
ommend it for any situation in towns of over 10,000 
people. Played Tuesday, Wednesday, Thursday, Jan- 
vary 10-12.—Melvin M. Edel, State Theatre, Centralia, 


Metro-Goldwyn-Mayer 


ACT OF VIOLENCE: Van Heflin, Robert Ryan— 
Another dose of depression. This unusual, well-acted 
but heavy drama was not popular and it depressed 
everybody and everything including the box office. 
Played Monday, Tuesday, Wednesday, December 12-14. 
—R. Whitehead, Brig Theatre, Filey, Yorks, Eng. 


BARKLEYS OF BROADWAY, THE: Ginger Rog- 
ers, Fred Astaire—We thought this a very good pic- 
ture. Especially liked the Scotch scene. Business was 
good, too, for a change. Anyone who likes good en- 
tertainment will like this one. Patron comment very 
good. Played Sunday, Monday, Tuesday, January 1-3. 
= E. Willson, Majestic Theatre, Clear Lake, S. 

ak. 


EDWARD, MY SON: Spencer Tracy, Deborah Kerr 
—Very good acting but very poor box office appeal. 
Not for rural patronage. Played Wednesday, Thurs- 
day, January ~" 12.—J. E. Willson, Majestic Theatre, 
Clear Lake, S. Dak. 


NEPTUNE’S DAUGHTER: Esther Williams, Red 
Skelton—Here is a very good musical from MGM. It 
has everything—music, romance, comedy, and should 
do well in any situation. It seems that these days 
patrons want musicals with music right off the hit 
parades. This fills the bill nicely. Played Thursday, 
Friday, December 29, 30.—H. A. Corr, Community 
Theatre, Marwayne, Alberta, Can. 


NEPTUNE’S DAUGHTER: Red Skelton, Esther 
Williams—We thought it a very good picture, but it 
was not Skelton’s best. Sure took a beatirg on it, 
although, as we had a real South Dakota blizzard all 
day and night on Sunday. Would have grossed very 
well with decent weather. It was about 20 below be- 


sides. Played Sunday, Monday. Tuesday, January 15- 
17.—J. E. Willson, Majestic Theatre, Clear Lake, S 
Dak. 

Monogram 


CRASHING THROUGH: Whip Wilson, Andy Clyde 
—This new Western star, Whip Wilson, has what it 
takes to be a popular Western star, but he will have 
to put a little more pep into his pictures. That is 
more fights, more whips, more action and less useless 
talking. Andy Clyde is a boost to his Westerns. 
Played Friday, Saturday, December 30, 31.—Pat Flem- 
ing, Gail Theatre, Round Pond, Ark. 


HIDDEN DANGER: Johnny Mack Brown—Not 
what the fans expected in a Johnny Mack Brown 
Western. Business fair. Played Friday, Saturday, 
December 23, 24.—Pat Fleming, Gail Theatre, Round 
Pond, Ark. 

SMUGGLERS’ COVE: Bowery Boys—This is_ it. 
They won’t let you down in any situation. I doubled 
with “Painted Desert” (RKO Radio), but they all 
come to see the Bowery boys and Leo Gorcey, who 
give the daily bread and butter fans what they want 
in entertainment. Buy it from Monogram (the fair- 
est company in my books) and play it—in fact, the 
whole series. You and your customers will both be 
happy. Played Friday, Saturday, January 13, 14.— 
Melvin M. Edel, State Theatre, Centralia, III. 


Paramount 


ALIAS NICK BEAL: Ray Milland, Audrey Totter 
—Just another treatment of the Dr. Faustus legend. 
However, all performances are good and the picture 
was liked by most of our clients. Played Wednesday, 
December 28.—L. F. Adams, Tapline Theatre, Ras 
El Misha’ab, Saudi Arabia. 


Republic 


FIGHTING SEABEES, THE: John Wayne, Susan 
Hayward—It’s an old one, but it has what it takes 
to please your patrons. Very few war pictures are 
better than this one. You can’t go wrong with_ it. 
Business O.K. Played Wednesday, Thursday, De- 
— 28, 29.—Pat Fleming, Gail Theatre, Round 
ond, 


I, JANE DOE: Ruth Hussey, John Carroll—Bitter 
weather kept our crowd far below average, but those 
that did come were more than satisfied. Everyone 
said it was better than expected. More a woman’s 
picture than a man’s. Lack of star names is one 
drawback. Could be double billed to advantage. 
Played Friday, January 13.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Sask., Can. 


WAKE OF THE RED WITCH: John Wayne, Gail 
Russell—In our humble opinion just about the best 
film ever turned out by Republic. Some really good 
thrills. An exciting story and popular John Wayne 
made this a good proposition. Only the title is odd. 
Played Monday, Tuesday, Wednesday, December 5-7. 
—R. Whitehead, Brig Theatre, Filey, Yorks, Eng. 


RKO Radio 


ADVENTURES OF ICHABOD & MR. TOAD, 
THE: Walt Disney Feature—An excellent production 
by Walt Disney. Beautiful ‘color. The children’s 
attendance was far above average, but adult attend- 
ance ;was off a bit. Business about average. Played 
Saturday, Sunday, Monday, January 21-23.—O. Fomby, 
Paula. Theatre, Homer, La. 


SHE WORE A YELLOW RIBBON: John Wayne, 
Joanne Dru—A very good picture and should have 
drawn well, but was.a disappointment. Business about 
60 per cent of the average. This was no fault of the 
picture, though. Weather cold. Played Sunday, Mon- 
day, Tuesday, January 8-10.—J. E. Willson, Majestic 
Theatre, Clear Lake, S. Dak. 


Twentieth Century-Fox 


CAPTAIN FROM CASTILE: Tyrone Power, Jean 
Peters—Our biggest winner of the winter so far. A 
brilliant adventure film superbly produced and finely 
cast. Jean Peters is very promising. All classes of 
patrons well pleased. Played Thursday, Friday, Sat- 
urday, December 1-3.—R. Whitehead, Brig Theatre, 

Filey, Yorks, Eng. 


ROAD HOUSE: Ida Lupino, Cornel Wilde—Another 
feature which a train wreck threw out of schedule. 
As a result only enough to pay film rental braved 
the forty below weather to see it. It is a good fea- 
ture with plenty of suspense at the end. Why let 
Miss Lupino sing? The crowd just squirmed when 
she sat at_the piano. Played Tuesday, January 3.— 
Fred J. Hutchings, Community Theatre, Leader, 
Sask., Can. 


(Continued on following page) 
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THAT LADY IN ERMINE: Betty Grable, Douglas 
Fairbanks, Jr.—Played this one late, but should 
have left it alone. If you haven’t played this one, 
fellow exhibitors, leave it alone. How low can the 
picture industry get? And how can any salesman 
look you in the eye and sell you such trash as this. 
Such picture as this not only ruin the business for 
themselves, but make the public wary of any picture 
unless it is a big one. This one will hurt my busi- 
ness for quite some time. Played Friday, Saturday, 
January 6, H. A. Corr, Community Theatre, Mar- 
wayne, Alberta, Can. 


7.— 


Universal 


ARCTIC MANHUNT: Mikel Conrad, Carol Thurs- 
ton—Gripping and out of the rut. Fine photography 
of Alaskan scenes and plenty of excitement. The cast 
is not notable, but this film made a fine supporting 
feature to the British “Passport to Pimlico.” Played 
Thursday, Friday, Saturday, December 8-16.—R. 
Whitehead, Brig Theatre, Filey, Yorks, Eng. 


OKLAHOMA RAIDERS: Tex Rtiter, Fuzzy Knight 
—Good re-release Tex Ritter Western. In fact, this is 
the only sure way I know to get a good Western 
—pick the old ones. Seems like the producers put 
out a little more money on them in the old days. 
Played Friday, Saturday, January 6, 7.—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


Warner Bros. 


LIFE WITH FATHER: William Powell, Irene 
Dunne—Owing to the cold the crowd was small, but 
opinions nevertheless were pretty divided. Some were 
high in their praise while others didn’t care for it at 
all. Personally, this exhibitor didn’t care for it and 
fails to see why at one time Warners were wanting 
advanced prices. There was really no story—just a 
number of episodes strung together. Played Friday, 


January 6—Fred J. Hutchings, Community Theatre, 
Leader, Sask., Can. . 
MY DREAM IS YOURS: Jack Carson, Doris Day 


-A beautiful Technicolor hit and as good a musical 
comedy as they come. I have to pay too much for 
these kind to make a penny. Doubled with “Rogue’s 
Regiment” (Universal), a good action picture, to just 
average business. Buy it right and play it on your 


best time. You'll enjoy it and it should do business 
in first run situations. Played Sunday, Monday, 
Tuesday, January 15-17.—Melvin M. Edel, State Thea- 


tre, Centralia, Il. 
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Short Product in First Run Houses 


NEW YORK—Week of Jan. 30 


ASTOR: Counterfeit Cat..........Columbia 
Feature: Battleground fies ..MGM 
CAPITOL: We Can Sreon, Can't We. .-_ MGM 
Old Manhattan (Fitzpatrick).........MGM 
Nt IN n'a, uk ania awe ele MGM 


CRITERION: Barnyard Skiing.....RKO Radio 
Boobs in the Woods.... Warner Bros. 
Feature: The Man on the Eiffel Tower. RKO Radio 


eeeeee 


GLOBE: Racing Headlines...... . .. Columbia 
A Ham and A Roll.............Warner Bros. 
Feature: Backfire........ .Warner Bros. 
MAYFAIR: Bear Feat..........Warner Bros. 
Feature: Sands of Iwo Jima . Republic 
PARAMOUNT: How Green Is My Spinach 
Paramount 


Feature: Thelma Jordan . Paramount 


RIVOLI: Aquatic Health Party... .Paramount 
Feature: Samson and Delilah......... Paramount 


ROXY: Paint Pot Symphony.20th Century-Fox 
Lawrence Welk and his Champagne 
Orchestra ............. 20th Century-Fox 
Feature: Twelve O'Clock High. ..20th Century-Fox 
STRAND: Hurdy Gurdy Hare.. - « eroor seas, 
Sons of Liberty..........0055 - Warner Bros, 
Speed in the Deep.......... eee , : Warner Bros, 
Feature: Hasty Heart. . .. Warner Bros. 


CHICAGO—Week of Jan. 30 

GRAND: Piano Rhythm........ -RKO Radio 
Feature: The Outlaw... i .RKO Radio 
ROOSEVELT: Running the Keys. . Paramount 


Feature: Thelma Jordan.............. Paramount 
STATE LAKE: Punchy De Lion......Columbia 
Feature: All the King's Men. . Columbia 


UNITED ARTISTS: Quack-A- Doodle-Do 


Paramount 

Fuaeness WANRUMIEN. cl ok 5 ia ol esing ad eee GM 
WOODS: Lionel Hampton and Orchetra 

Universal 

Feature: My Foolish Heart........... RKO Radio 








SEA HAWK, THE: Errol Flynn, Brenda Marshall 
—This reissue played here late, but we had a fair 
print and it’s still a good, action-packed picture. It 
should have been in Technicolor. Played Saturday, 
December 31.—L. F. Adams, Tapline Theatre, Ras El 
Misha’ab, Saudi io 


Short Subjects 
Columbia 


FEULIN’ AROUND: Three Stooges—This was not 
up to the usual good standard of these comedies. 
Much of it was silly without being funny.—R. White- 
head, Brig Theatre. Filey, Yorks, Eng. 
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GHOST TALKS, THE: Three Stooges—The colored 


people liked this one.—Pat Fleming, Gail Theatre, 
Round Pond, Ark. 
ROCOKIE’S COOKIE: El Brendel—This one tore 


the house down. 


Pond, Ark. 


Metro-Goldwyn-Mayer 


LOVE THAT PUP: Tom & Jerry Cartoon—Ninety- 
nine per cent of Metro’s cartoons are good. This is 
5+ gg them.—Pat Fleming, Gail Theatre, Round Pond, 

rk. 

WAGS TO RICHES: This is a swell cartoon. The 


children enjoyed it very much.—H, A. Corr, Commun- 
ity Theatre, Marwayne, Alberta, Canada. 


WHY IS IT?: This short is entertaining for the 
whole family. It is mighty true to life, too—H. A. 
Corr, Community Theatre, Marwayne, Alberta, Can. 


Pat Fleming, Gail Theatre, Round 


Paramount 


MITE MAKES RIGHT, THE: Noveltoon—When 
the kids will leave and go to the rest room, it can’t 
be much of a cartoon. It’s running time is about 
all we can say.—Ken Christianson, Roxy Theatre, 
Washburn, N. Dak. 


MONKEYSHINES: Oodles of monkeys—all kinds of 
them—even talking monkeys.—Pat Fleming, Gail The- 
atre, Round Pond, Ark. 


SYMPHONY IN SPINACH: Popeye Cartoon—Good 
cartoon, but what has happened to the Technicolor? 
Pat Fleming, Gail Theatre, Round Pond, Ark. 


Twentieth Century-Fox 


FANTASY OF SIAM: What was it—oh, yes, eleven 
minutes of running time. I assure you nothing else. 
Why make shorts of this type? A filler is all.—-Ken 
Christianson, Roxy Theatre, Washburn, N. Dak. 


SUPER SALESMAN: Talking Magpies—The _ kids 
loved it and stayed to see it twice, so it was O.K. for 
a few good laughs and will satisfy.—Ken Christianson, 
Roxy Theatre, Washburn, N. Dak. 


YANKEE SKI DOODLE: I am sick of these shorts. 
Isn’t there any other sport but winter skiing and 
water skiing? It seems that way for that is about 
all we see in the way of sports reels.—H. A. Corr, 
Community Theatre, Marwayne, Alberta, Can. 


Warner Bros. 


YOU WERE NEVER DUCKIER: We didn’t care 
much about it but guess the exchange did as_ this 
is the second run here on this one. I don’t think 
their cartoons are that good.—Ken Christianson, Roxy 
Theatre, Washburn, N. Dak. 


Serials 
Columbia 


BRICK BRADFORD: Kane Richmond, Rick Vallin 
—This serial certainly moves around but the kids 
would like to have seen tore of the actual means 
by which the characters did move around. Cast was 
good.—R. Whitehead, Brig Theatre, Filey, Yorks, Eng. 
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Seek to Cut. 
Ontario Tax 


The campaign for a reduction of the 20 
per cent provincial amusement tax in On- 
tario will have as one of its most important 
platform planks the soliciting of letters from 
all exhibitors assuring the Government that 
if the tax is reduced, they will not raise 
admission prices for at least one year. 

Headed by the Motion Picture Theatres 
Association of Ontario, an organiztaion of 
non-affiliated independents, the campaign has 
as its main feature a brief which is ready for 
submission to Leslie M. Frost, Premier. 
The MPTA is seeking a reduction from 20 
to 10 per cent, and even non-members of the 
group are asked to send the letters. The 
exhibitors are also urging the provincial 
government to exempt all admissions under 
25 cents. ; 5 A 

It is understood that the tax question is 
not handled by the all-industry Motion Pic- 
ture Industry Council of Canada because the 
issue is a provincial and not a national one 
in Canada. When the Federal Government 
gave the amusement tax field back to the 
provinces after the war, some, like Ontario, 
continued the levy in the same amount as 
the Dominion; others, like Quebec, passed 
the saving on to the patrons, and still others 
continued part of the tax. 

The MPTA delegation submitting the 
brief will also submit the letters sent by ex- 
hibitors. 


Richard (Bull) Montana, 
Wrestler, Actor, Dead 


Richard (Bull) Montana, 62, who rose 
from professional wrestling ranks to one of 
the best known screen ‘“‘menaces,” died Jan- 
uary 24 of a heart ailment at the French 
Hospital in Los Angeles. Born in Italy, 
Mr. Montana came to the U. S. while still 
a young man and achieved prominence as a 
wrestler. He retired from wrestling in 1932 
and was started on his film career by Doug- 
las Fairbanks, Sr., who was intrigued by his 
fierce countenance. He later did smaller 
character parts, retiring from films in 1935, 
when he made his last picture, “Never Too 
Late.” 


Ontario Exhibitors Approve 
Industry Council Platform 


The Allied Exhibitors of Ontario, which 
has again begun operations after two years, 
last week approved the platform of the new 
all-industry Motion Picture Industry Coun- 
cil of Canada which was formed last autumn. 
The Ontario meeting was attended by some 
40 exhibitors. The group is made up of 
organized independents. Also approved was 
a brief to be submitted to the provincial 
government for a 50 per cent reduction of 
amusement tax. H. C. D. Main, former 
president of the Motion Picture Theatres 
Association of Ontario, outlined details of 
the brief. 
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IN NEWSREELS 


MOVIETONE NEWS—Vol. 33, No. 9%—Greece asks 
Keds to return children. Helicopter corrals elk in 
Washington. Paul Mantz flies “12 O’Clock High.” 
print in five hours. Carnival time in Europe. 
Women’s tennis. Model planes. Novel “blowbail.’’ 

MOVIETONE NEWS—Vol. 33, No. 16—‘‘H’’ bomb. 
Eighth Air Force feted at New York premiere of 
“12 O'Clock High.’’ Millrose games at Madison 
Square Garden. Skiing. St. Paul: Winter carnival. 

NEWS OF THE DAY—Vol. 21, No. 243—Midwinter 
spring in New York and Washington. Carnival 
time. “Mighty Mo” still stuck. Hapsburg Arch- 
duke weds princess. Roman animals blessed. Di 
Maggio signs. Curling de luxe. Hare hunting. 

NEWs OF THE DAY—Vol. 21, No. 244-—-Eight na- 
tions sign arms pact with U. S. Atom scientist urges 
U. S. to make "H’”’ bomb now. Super square dance. 
Drucie Snyder wedding. Track thriller. Skiing. 

PARAMOUNT NEWS—No. 46—Celebration marks 
French control in Algeria. Brotherhood through 
scouting. Monkeyshines in Hollywood. DiMaggio 
and Robinson sign contracts. X-Ray motion pictures 
at University ot Rochester School of Medicine, 

FARAMOUNT NEWS—No. 47—New York: Millrose 
games. Drucie Snyder wedding. Atlantic nations 
sign defense agreements. World’s largest square 
dance in St. Paul. India formally becomes a re- 
public. Lake Placid skiing. 

TELENEWS DIGEST—Vol. 4, No. 4-B—Detroit: 
Chrysler strike. Ward reports on China. Yugo- 
slavia: Russians on tral. New York: Coplon-Gu- 
bitchey trial opens. Aga Khan jewel thieves cap- 
tured. Fire in Mexico City. Holland: First Dutch 
soldiers arrive from Indonesia. Canasta experts 
compete. Joe DiMaggio signs. Ice bathers in Nor- 


way. 

TELENEWS DIGEST—Vol. 4, No. 5-A—British edi- 
tor says Russians exploded second atomic bomb. 
Japan: Communism at the crossroads. East Ger- 
many: Concentration camps closed. Drucie Snyder 
marries. Nine-year-old polio victim joins ‘“‘March of 
Dimes” drive. New York: Hotel re-discovers old 
weil below street level. New Jersey: Three trucks 
damaged when bridge collapses. Lake Placid: Ski 


jump. 

UNIVERSAL NEWS—Vol. 22, No. 321—Common- 
wealth nations meet. Carnival overseas. Rabbit 
raising. Dr. Moniz gets Nobel Prize. DiMaggio 
signs contract. Golden gloves. Women wrestling. 

UNIVERSAL NEWS—Vol No. 322—‘‘H” bomb. 
Drucie Snyder wedding. Germany: “Francis” pre- 
miere. Lake Placid: Skiing. Millrose games. 

WARNER PATHE NEWS—Vol. 21, No. 48—Court 
news: Carol Paight, Judith Coplon, Gubitchev, Alger 

iss. Punch and Judy show. Sports: DiMaggio 
and Robinson sign contracts. Child skating. Czech 
skater. 

WARNER PATHE NEWS—Vol. 21, No. 4$—Defense 
news: Chiefs of staff, Arms pact, Dr. Urey. Women: 
Drucie Snyder wedding, Virginia Mayo, Princess 
Elizabeth. Spring hats. Millrose games. Lake 
Placid skiing. Ice skating. 








John Taintor Foote, Was 
Playwright and Producer 


John Taintor Foote, 69, the well known 
author, playwright and film producer, died 
January 28 at his home in Los Angeles. He 
wrote the screenplays of such films as “Ken- 
tucky,” “Mark of Zorro,” “Swanee River,” 
“Story of Sea Biscuit” and “The Great Dan 
Patch,” which he also produced. Born at 
Leadville, Colo., Mr. Foote first attained 
prominence for his outdoor fiction, later 
coming to the legitimate theatre, where he 
wrote several successful plays. His widow 
and two sons survive. 


Jay Packard 


Jay Packard, 77, former actor, agent and 
manager, died January 25 at his home in 
Atlantic City, N. J. In the early days of his 
career he was an actor in New York, later 
handling film personalities including Doug- 
las Fairbanks, Sr., Edward G. Robinson, 
Charles Coburn and Helen Hayes. 


"Eiffel Tower" Screened 

A screening of “The Man on the Eiffel 
Tower” and a cocktail party attended by the 
cast of the picture were held Thursday at 
the Criterion theatre in New York. William 
Balch, general sales manager for Ansco, 
sponsored the reception. 


Union Makes 
Pension Bid 


The pension issue, which national labor 
leaders last year indicated would form the 
major objectrve in union demands, has 
reached the film industry in the talks now 
going on between the operators of major cir- 
cuits and [ATSE’s Motion Picture Projec- 
tionists Local 306 in New York. 

It has also been learned that by the mid- 
dle of 1950, the Hollywood studios will face 
the question of management-backed pen- 
sions, while Richard F. Walsh, IATSE’s 
international president, will meet with com- 
pany executives on the coast before the lo- 
cals of that area hold their mid-year con- 
vention. 

The reports are that the major circuits 
in the New York metropolitan area— 
Loew’s, RKO, Warner Bros., Paramount 
and others who operate Broadway houses 
—have made a proposal calling for the com- 
panies to make regular contributions to the 
local’s present pension program, but details 
of this proposal are being kept secret. Her- 
man Gelber, Local 306 president, is chair- 
man of the negotiating committee. 

The former contract ended September 1 
after two years, and the pension talks began 
at that date. Another branch of the indus- 
try the film salesmen, have indicated their 
pension plans by a recent statement from the 
Colosseum of Motion Picture Salesmen of 
America that pension proposals will be sub- 
mitted. 


Crude Bomb Found 


In Phoenix House 

Somebody planted a bomb last Saturday in 
the lobby of the Vista theatre, Phoenix, Ariz. 
The crude, black-powder bomb was described 
by police as a 4%-inch long, three-quarter- 
inch pipe stuffed with explosives and capped 
with a fuse. The makeshift bomb was dis- 
covered by manager Gene Hollis, who told 
police he believed it was the work of juve- 
niles. Vandals, he said, had cut several 
seats with knives shortly before he discov- 
ered the explosive-filled pipe. 


Tax Receipts Down 

The Philadelphia City Treasurer has re- 
ported a slight decrease in amusement tax 
receipts, from $4,317,526 in 1948 to $4,261,- 
105 last year. The levy is 10 per cent. 


ATTORNEY 


Young, capable, good references. Member 

of the New York and Federal Bars. 
Seeks an opportunity in the New York 

City area to join the law department of a 








motion picture distributing; producing; 
exhibition corporation or motion picture 
law firm. 


. He prefers a personal interview to pre- 
sent his history of an interesting career in 
law. However, for those who are pressed for 
time he will gladly send a brief printed 
resume of his experience. 

Reply Box 435, MOTION PICTURE HERALD 
1270 SIXTH AVE., NEW YORK 20, N. Y. 
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a } CTU bee A statistical compilation and 
NEW SCREENING DATES! cémparison of Box Office Per. 
formance in first run theatres 
RKO RADIO PICTURES, 
66 ” Figures directly below picture title compare estimated dollar gross with average gross 
S$ ’ ROM BOl i and show relative percentage of all engagements tabulated. 
Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months’ period ending October 31, 1949. 
ALBANY, Fox Screening Room, 1052 Broadway, e 
Tues., February 14, 8:00 P.M. SYMBOLS: (DB) Double Bill—essociate feature title; (SA) Stage Attraction; (MO) Move. 
ATLANTA, RKO Screening Room, 195 Luckie St., Over Run; (AA) Advance Admission. 
N.W., Tues., February 14, 2:30 P.M. 
BOSTON, RKO Screening Room, 122-28 Arlington 
St., Tues., February 14, 10:30 A.M. SANDS OF Iwo JIMA (Rep.) KANSAS CITY—Uptown, 2nd_ week 63.1% 
BUFFALO, Mo. Pic. Operators Screening Room, " JB) Undertow (Univ.) 
498 P Final Report: LOS ANGE LES Belmont, Ist week 132.3% 
earl St., Tues., February 14, 2:30 P.M. LOS ANGELES—Belmont, 2nd week 93.89% 
; Total Gross Tabulated $592,300 LOS ANGELES—Ritz, ist week 124.0% 
CHARLOTTE, Fox Screening Room, 308 S$. Church : U7 
H LOS ANGELES—Ritz, 2nd week 77.4% 
St., Tues., February 14, 2:00 P.M. Comparative Average Gross 368,700 LOS ANGELES Studio, Ist week 125.0% 
. LO’ NGELES—Studio, 2nd week i 
CHICAGO, RKO Screening Room, 1300 So. Over-all Performance 160.6% LOS ANGELES—Vogue, Ist week oy} 
Wabash Ave., Tues., February 14, 2:00 P.M. LOS ANGELES—Vogue, 2nd week 106.5% 
* — NEW YORK—Criterion, 1st week 26. 
CINCINNATI, RKO Screening Room, 12 East et nah tee eR wn 2 119.0% NEW YORK—Criterion, 2nd week 105-29 
6th St., Tues., February 14, 8:00 P.M. BALTIMORE—Mayfair, 1st week 232.5% PHILADELPHIA—Boyd, Ist week 130.5% 
CLEVELAND, Fox Screening Room, 2219 Payne BALTIMORE—Mayfair, 2nd week mon Eee ae wd week oe | 
7 ’ y ith oj cee 3rd week % 
30 P.M BALTIMORE—Mapfair, 3rd week 162.8% PITTSBURGH—Harris : 
Ave., Tues., February 14, 2:30 P.M. BALTIMORE—Maylair, 4th week 139.5% PITTSBURGH — vamned SEG tot ‘ a 
T, Ss “wee 
DALLAS, Paramount Screening Room, 412 South BOSTON—Fenway 136.3% SAN FRANCISCO—Orpheum . . . me 
(DB) Belle of Old Mexico (Rep.) 
Harwood St., Tues., February 14, 1:30 P.M. BOSTON_Paramount 126.5% ye ee (UA) 
: S/ squire . 107. 
DENVER, Paramount Screening Room, 2100 Stout (DB) Belle of Old Mexico (Rep.) (DB) Satan’s Cradle (UA) 7? 
BUFFALO—Century, Ist week . 239.5% = TORONTO—U 1 eek 
St., Tues., February 14, 2:00 P.M. BUFFALO—Century, 2nd whek 187.4% N Jptown, Ist wee 96.9% 
’ ‘ “HICAGO_R a 2 k 207:8% TORONTO—Uptown, 2nd week 93.6% 
DES MOINES, Fox Screening Room, 1300 High CHIC! AGO seem oni pt 201:3% 
St., Tues., February 14, 1:00 P.M. CINCINNATI—Palace . 170.7% e 
DETROIT, Blumenthal’s Screening Room, 2310 DENVER Denver MO Ist ‘week a AMBUSH (MGM) 
Cass Ave., Tues., February 14, 2:30 P.M. DB) Belle of Old Mexico (Rep.) First R t 
IVER— r irs eport: 
INDIANAPOLIS, Universal Screening Room, 517 DENV sy yee 7 . 
N. Illinois St., Tues., February 14, 1:00 P.M. DENVER—Webber - 16.6% Total Gross Tabulated $244,800 
. (DB) Belle of Old Mexico ( ep.) ° 
KANSAS CITY, Paramount Screening Room, 1800 DENVER- Rialto, MO Ist week 153.8% Comparative Average Gross 219,200 
Wyandotte St., Tues., February 14, 2:00 P.M. (DB) Belle of Old Mexico (Rep.) oO ‘3 
; DETROIT—Palms, Ist week . . 138.8% ver-all Performance 111.6% 
LOS ANGELES, RKO Screening Room, 1980 So. DETROIT—Palms, 2nd week 138.8% 
Vv t re 14, 2:30 P.M DETROIT—Palms, 3rd eek 116.6% 
og mempdaencrtetind INDIANAPOLIS Indiana. 148.1% | ATLANTA—Grand 114.7% 
MEMPHIS, Fox Screening Room, 151 Vance INDIANAPOLIS—Keith’s, MO Ist week a Meg els gee pat eames Hye 
7 ANSAS CITY—T Ist week ‘ 172.6 alencia, Ist wee 117.0% 
Ave., Tues., February 14, 2:00 P.M. SAGAS CITY Tomer’ 2nl eek 1025% | BALTIMORE—Valencia, 2nd week 103.4% 
MILWAUKEE, Warner Screening Room, 212 W. KANSAS CITY—Uptown, Ist week . . 168.4% §BOSTON—Orpheum 80.0% 
Wisteianln Ave: Toes. Cebriers 14.200 PM KANSAS CITY—Esquire, MO ist week 96.3% (DB) Challenge to Lassie (MGM) 
9 4 seeiais ia (DB) Hollywood Varieties (Lippert) BOSTON State. 75.0% 
MINNEAPOLIS, Fox Screening Room, 1015 Currie LOS ANGELES—Carthay Circle, Ist week . 383.3% niin, Challenge hg Lassie (MGM) 
Ave., Tues., February 14, 2:30 P.M LOS ANGELES—Carthay Circle, 2nd week 250.0% UFFALO—Buffalo : 88.8% 
” ” » 2: M. LOS ANGELES—Carthay Circle, 3rd week 175.0% RECA, tan MO ‘ist ‘week 165.8% 
NEW HAVEN, Fox Screening Room, 40 Whiting OMAMIA-—Orebeom =. ww tw tl 147.1% uraeiecee Artists 126.8% 
2:00 P PITTSBURGH—Fulton, Ist week 252.7% IS—Loew’s . . . . 135.5% 
ie Pa, SUNY Ae ee MO. PITTSBURGH—Fulton, 2nd week ee See ie 107.3% 
i PITTSBURGH—Fulton, 3rd week 104.3% own Memory Lane (E 
NEW ORLEANS, Fox Screening Room, 200 S. SAN FRANCISCO—Fox. Ist week 1912% NEW. YORK-—Capitol . . 141.0% 
Liberty St., Tues., February 14, 10:30 A.M. (DB) Belle of Old Mexico (Rep.) mag dates Spots and others 
F 7 Y —State ; 125.7% 
NEW YORK, Normandie Theatre, 53rd St. & (DB) Belle of Old Mexico (ep. — (DB) Prison Warden (Col.) : 
Park Ave., Tues., February 14, 10:30 A.M. ST. LOUIS—Fox j 158.4% ue a ae mae week 128.7% 
ig d 
OKLAHOMA CITY, Fox Screening Room, 10 SA) Vaudeville | ma oS ee ee 
North Lee St., Tues., February 14, 10:30 A.M. TORONTO—Uptown, 2nd week 86.7% e 
OMAHA, Fox Screening-Room, 1502 Davenport THELMA JORDAN (Para. ) 
St., Tues., February 14, 1:00 P.M. a r 
PHILADELPHIA, RKO Screening Room, 250 N. BAGDAD (Univ.) First Report: 
13th St., Tues., February 14, 2:30 P.M. Final Report: Total Gross Tabulated $156,800 
we ee Screening Room, 1809-13 Total Gross Tabulated $378,700 Comparative Average Gross 164,300 
R , Tues., ruary 14, 1: .M. “ ° 
PORTLAND, Stor Screening Room, 925 N.W. Comparative Average Gross aon Over-all Performance 95.4%, 
19th Ave., Tues., February 14, 2:30 P.M. Over-all Performance 102.8 A woe 
° : ATLANTA—Fox. sa de ae 75.0% 
ST. LouIS, RKO . Screening Room, 3143 Olive BALTIMORE~—Keith’ s, ” Ist week 118.4% 
St., Tues., February 14, 1:00 P.M. BALTIMORE~—Keith’s . ss road | ae en 2nd week ee 
. BOSTON—Memorial, Ist wee 170 B —Metropolitan ey 6 de a 125.0% 
SALT LAKE CITY, Fox Screening Room, 216 E. BOSTON—Memorial, 2nd week 74.0% (DB) Zamba (EL) 
Ist St. South, Tues., February 14, 1:30 P.M. BUFFALO—Lafayette a yd a aatae ee Das ite ee rs 
° CHICAGO—Grand, Ist wee SE ee oe 270 S ANGELES—Para. Downtown, Ist week 96.5% 
SAN FRANCISCO, RKO Screening Room, 251 CHICAGO—Grand, 2nd week ...... . 97.0% (DB) Call of the Forest (SG) 
Hyde St., Tues., February 14, 2:30 P.M. CHICAGO—Grand, 3rd_ week - . + + + 70.0% LOS ANGELES—Para. Downtown, 2nd week 72.4% 
SEATTLE : CINCINNATI—Grand, Ist week 135.2% (DB) Call of the Forest (SG) 
7 Jewel Box Screening Room, 2318 CINCINNATI_-Grand, 2nd week 75.0% LOS ANGELES—Para. Hollywood, 1st week 81.6% 
2nd Ave., Tues., February 14, 2:30 P.M. CLEVELAND—Palace 100.0% (DB) Call of the Forest (SG) 
DENVER—Aladdin 97.2% LOS ANGELES—Para. Hollywood, 2nd week 76.5% 
SIOUX FALLS, Hollywood Theatre, 212 North DENVER—Paramount ..... . 106.2% (DB) Call of the Forest — 
Philips Ave., Tues., February 14, 10:00 A.M, wi oki CITY—Tower, Ist week 102.5% NEW YORK—Paramount . 100.4% 
; DB) Undertow (Univ.) (SA) Jerry Wald, others 
WASHINGTON, Fox Screening Room, 932 New KANSAS ake do an week 61.3% pHILADELPHI A—Goldman - es 
Jersey Ave., Tues., F 5 (DB) Undertow (Univ. PI —Stanley .. s 
Y vey Suns Webreary 14, TORS AM. KANSAS CITY—Uptown, ist week 105.2% SAN FRANCISCO—Paramount 3% 
(DB) Undertow (Univ.) (DB) The Cowboy and the Prizefighter (EL) 
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An International Association of Motion Picture Showmen— Walter Brooks, Director 


National Screen Poeds Phenomenal Job! 


tor relations director for MGM and 

special aide to the tax group now 
operating within the COMPO organization, 
tells us the inside story of the extraordinary 
effort made by National Screen Service in 
the preparation and delivery of materials 
necessary for saturation coverage. 

On a Thursday, in New York, Mr. Her- 
man Robbins, president of National Screen 
Service, accepted the assignment to produce 
and deliver 20,000,000 individual petitions 
for signature by theatre patrons, 35,000 
eight-page brochures containing the. names 
of Senators and Congressmen to be ad- 
dressed throughout the nation, 20,000 fifty- 
foot trailers to inform the public’ from the- 
atre screens, 20,000 posters for theatre lob- 
bies, and 40,000 window stickers for general 
publicity. On Thursday, one week later 
(and with no work done over the Saturday 
and Sunday intervening, to save overtime 
costs) a majority of this enormous supply 
was on the way to the theatres. 

Truly a great service by a great organiza- 
tion, to use Mr. Richey’s own description, 
and something for which the industry can 
well be proud. The facilities and experience 
of National Screen Service were given a 
workout such as seldom arises except in such 
an emergency, and it deposits the responsi- 
bility in a neat package on the doorsteps of 
the working manager in the field, who must 
supply the continuing energy and skill to ac- 
complish the perfect result. Mr. Abram F. 
Myers, in his remarks at the Fox Showman- 
ship Conference last week. provided the key- 
note. He suggested that every theatre put 
a desk and attendani in the lobby, with writ- 
ing materials ready, to obtain the signatures 
on these twenty million petition cards, and 
see to it that each card is addressed to the 
proper member of the Congress, and dis- 
patched with all speed, to demand immediate 
attention and action in this session. As Mr. 
Myers pointed out, if we fail in this ap- 
proach, the theatre will be permanently sad- 


H ‘ec retains M. RICHEY, exhibi- 





SALUTE TO FOX 


The Round Table extends congratulations 
to Mr. Charles Einfeld for his leadership, 
made more apparent by the growing 
stature of the Second Annual Showmanship 
Conference, in session last week at the 
home office of 20th Century-Fox Film Cor- 
poration, in New York. A complete report 
will be found in the news pages of the 
Herald. Seventy-five leading theatre 
advertising executives were assembled, 
together with representatives of the com- 
pany's studio, sales and advertising depart- 
ments, in a continuing study of advertising 
methods, business building procedures and 
the revival of exploitation. 


When Mr. Einfeld inaugurated his con- 
structive program last year, it stood out 
as the best effort of its kind since the 
M-G-M Showman's Forums, held in a num- 
ber of key cities, half a dozen years ago. 
Now, the 20th Century-Fox meetings stand 
alone, and with added virtue in the fact 
that they bring top-bracket circuit and 
theatre heads together, in a spirited and 
comprehensive approach to current prob- 
lems, on a general industry basis. Of 
course, it's a sales conference, with the 
benefit of a working staff who actually 
produce results, not only for 20th Century- 
Fox productions, but for all motion pictures 
that must first be sold to the trade and to 
the working manager, and then in turn, to 
the public at their own community levels. 
That's exactly what is needed, and what 





‘has been lacking, through the recent 


"slump" at the box office. 








dled with an excise tax which is not only 
discriminatory but hits the small wave earn- 
er, the small business man, and lays a bar- 
rier between the common man and his best 
medium of entertainment at low prices. 


qg Mort Nathanson, publicity manager 
for Paramount Pictures, and Jack 
McInerney, publicist for the Paramount 
theatre, are jointly credited with a novel 
contest idea which is used to promote “Dear 
Wite” in the metropolitan area. Through 
a tieup with “Luncheon at Sardi’s,” aimed at 
300,000 listeners over station WOR and the 
Mutual network, prizes aggregating $1,000 
have been sponsored for the best short let- 
ter written by a husband, explaining why 
the little women is truly his “Dear Wife.” 


We 


Leon Brandt, director of advertising, 

publicity and exploitaiton for Eagle 
Lion, announces a nationwide tieup with the 
National Broadcasting Company for the pro- 
motion of Jimmy Durante’s starring vehicle, 
“The Great Rupert,” over all affiliated sta- 
tions of the network. The arrangement has 
one great virtue which makes it newsworthy 
on this Round Table page; it is promised that 
local radio stations will be forewarned to co- 
operate with local theatres and will be sup- 
plied with playdate information. Also, that 
all radio stations will receive copies of the 
film pressbook in order to better understand 
and take advantage of typical motion pic- 
ture promotional tactics which the manager 
will be advised of, in advance of showings. 
This is an all-too-rare example of selling 
approach from two angles. 


Ww 


Sam Gilman, manager of Loew’s the- 

tre, Harrisburg, Pa., evolved an idea 
for direct mail advertising which can be 
adapted in many situations, both large and 
small. He sent out a letter, signed by his 
wife, Esther B. Gilman, and over her own 
signature, she wrote her ideas and opinions 
of a coming attraction, judging it from a 
preview which she had the privilege of at- 
tending well in advance. —Walter Brooks 
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Promotion Pointers 
For Practical Use 


IT TAKES ALL KINDS of promotional ideas to create the proper 
selling approach at the point-of-sale. Here are a variety—with 
the application of each to suggest new uses for the manager. 


Ed Meade, ad- 
vertising and 
publicity director 
for Shea's thea- 
tres, introduced 
Denise Darcel to 
Buffalo's new 
mayor, as part of 
pleasant public- 
ity for "Battle- is ara PINDOON SAAR i 
ground." gis IA eae Ye sn wom my a 


| on gee a a ek OS 


“Playing It Reasonably Safe’’ department. Ed The cut-out figure of Al Jolson is becoming a trade-mark for "Jolson 
Payne, manager of RKO Keith's !05th St. theatre, Sings Again" all over the country, and here the lobby display at the 
Cleveland, got publicity for a "Stork Derby" contest _ Esquire theatre, Cleveland, is augmented by a 22-foot figure on the roof 
that didn't cost the sponsor a cent. No contenders. above commanding attention for blocks around, 


Jack Mclnerny, publicist for the Paramount 
theatre on Broadway, enlisted these lovely 
Grace Downs models to parade with placards 
as promotion for "Thelma Jordan.’ The girls 
got plenty of attention on midtown streets, 
for two weeks in advance of playdates. 
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Aston C. Rudd, manager of the American theatre, Roanoke, Virginia, had the 
‘high school band oit on the station platform to welcome John Wayne, for the 
world premiere of ‘Captain China." 
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Ackery Tops SHOWMEN IN ACTION 


134 Winners 


In Contest 


Ivan Ackery, manager of the Orpheum 
theatre, Vancouver, has been named winner 
of first prize in 20th Century-Fox’s “Father 
Was a Fullback” All-American Premiere 
Contest. The announcement was made at the 
Second Annual Showmanship Conference, 
just concluded in New York. Named second, 
third and fourth winners, respectively, were 
John Corbett, Park theatre, Taunton, Mass., 
Sid Holland, Fairview theatre, Fairview 
Park, Ohio, and Dick Feldman, of Schine’s 
Paramount theatre, Syracuse, N. Y. In all, 
134 of the nation’s best showmen shared in 
the distribution of prizes. 


Gets Fine Write-Up In 
Canadian Magazine 


Also current, and in the news, is an issue 
of MacClean’s, leading Canadian magazine, 
with a feature article about Ivan Ackery— 
the best magazine story of a theatre man- 
ager at work that has been printed thus far, 
even topping the Saturday Evening Post’s 
story of George Peters, manager of Loew’s 
Richmond theatre, which appeared in No- 
vember, 1947. Under the title “Ballyhoo 
Wins a Long Movie Queue,” the piece by 
Richard Lawrence tells of Ivan (the Ter- 
rible) Ackery and his famous friends. First, 
it states that Ack “has three-fourths of the 
world’s supply of non-edible corn,” and then 
goes on to explain that it’s exploitation that 
sells movies in Vancouver, with Ackery the 
best exponent of the art. They say, “Ivan 
has thrust himself like a cinder in the public 
eye,’ and this delights Ackery. “TI love the 
notoriety” is his answer to that one. He 
proves it pays off. 

He has staged contests to select more 
pretty girls for more opportunities for their 
respective talents than any single person in 
British Columbia, and Ack is a bachelor, 
which probably accounts for his avocation. 
He picks ’em young, as potential competition 
for Margaret O’Brien, or as dancers, sing- 
ers, or just good-lookers, as it seems to fit 
in with his current exploitation plans. All 
Vancouver waits eagerly for Ackery’s next 
contest to be announced, with the winner dis- 
patched to new fields, to win new laurels and 
cash prizes. ‘He must deplete the population 
of the province with such activity, but 
everybody loves it. 


We’re Proud of Our 
Awards Winners 


The Round Table is proud of a former 
Grand Prize winner, getting so much top 
billing, which he credits in MacLean’s to his 
winning of the Martin Quigley Award. And 
among those who also won, as runners-up in 
the 20th Century-Fox contest, are many 
more members of the Round Table, and other 
winners in former years. Sid Holland, who 
took third prize, above, was a Quigley Grand 
Prize winner in 1936. 
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Bob Bowman, manager of the Warner 
theatre, Erie, Pa., ran a conteét in conjunc- 
tion with the Erie Dispatch and local tele- 
vision station as exploitation for “Always 
Leave Them Laughing.” 

v ' 

Rudy Koutnik displayed one of the actual 
racing cars used in the filming of ‘The Big 
Wheel,” as part of his front display at the 
Fox Palace theatre, Milwaukee. 

v 

Boyd Sparrow had his staff of usherettes 
in sailor hats lettered “On the Town,” as 
attention-caller for current attraction at 
Loew’s Warfield theatre, San Francisco. 

v 

Opening of “My Foolish Heart” at the 
Joy theatre, New Orleans, obtained good 
merchant tieups for manager Ed MacKenna, 
with the special dress worn by Susan Hay- 
ward in the picture. 

v 

Lou Cohen had eleven lovely models on 
downtown streets in Hartford, carrying pla- 
cards to spell out “Battleground” at Loew’: 
Poli theatre—a traffic stopper, requiring 
police protection ! 

v 

Three letters from Spencer Steinhurst, 
manager of the Weis theatre, Savannah, in 
one mail—each enclosing different tear 
sheets and samples of his advertising. 

v 

Arthur Price, exploitation head for 
Wometco’s subsequent run theatres in 
Greater Miami, sends a sample “1949 Indi- 
vidual Deficit Return”—kidding the income 
tax, for “Tell It to the Judge.” 

v 

Joe Boyle, manager of Loew’s Poli thea- 
tre, Norwich, Conn., displaying a lobby 
standee with: the intriguing slogan, “Let’s 
AX that TAX” as the opening gun of his 
local campaign. 

v 

Ken Prickett forwards a co-op ad from 
Boston, showing a giant Philco television 
set with a scene from “Malaya” on the 
screen, blown up to almost full-page size. 

v 

Ed -Meade, advertising manager of Shea’s 
theatres, Buffalo, made a tieup with Stand- 
ard Brands to give away Chase and San- 
born coffee as advertising for “Mrs. Mike.” 

Vv 

Douglas E. Craft, manager of the Capitol 
theatre, Sidney, Ohio, obtained a full-page 
cooperative newspaper ad with his tieup for 
Will Rogers in “David Harum.” 

v 

E. M. Hassim, manager of the Lyric thea- 
tre, Fordsburg, Johannesburg, South Africa, 
sends a copy of his interesting weekly pro- 
gram for the holiday and year-end bills. 

v 

Ted C. Rodis, manager of Skouras Pil- 
grim theatre, in the Bronx, New York, had 
a contest for girls up to twelve years of age, 
voting for their “most beautiful doll.” 


Arthur Hallock, manager of the Para- 
mount theatre, Baltimore, was once at the 
Rivoli on Broadway, then fifteen years with 
the Coco-Cola Company, now glad to be 
back in the theatre again. 

v 

Carl B. Oxley, manager and projectionist 
at the Empress theatre, Cordova, Alaska, 
joins the Round Table, and we solicit more 
examples of his showmanship in that 49th 
State. 

v 

Stanley Constantine, manager of the 
Downer theatre, in Milwaukee, enjoys the 
unique distinction of having been a citation 
winner in four consecutive quarters for the 
Quigley Awards. 

v 

Everett Callow, advertising head for War- 
ner’s Philadelphia theatres, mailed out 
10,000 special cards to ex-Marines in his 
territory as advance advertising for “Sands 
of Iwo Jima.” 

v 

Mary V. Seaman, manager of the Park 
Hill theatre, Yonkers, is a new Round Table 
member who sends a sample of her weekly 
program folder, printed in gravure and 
ready for mailing. 

v 

Leo Raelson, manager of the College thea- 
tre, College Point, L. I., displayed a bath- 
tub in the lobby, with the sign reading 
“Everybody Does It” (but not on Thirsty 
Thursday in New York, during the dry 
spell). 

v 

H. S. Mortin, manager of: Loew’s State 
theatre, Syracuse, featured a™ “Marriage 
Counsel Clinic” as a lobby set-up to garner 
publicity for his showing of “Mrs. Mike.” 


v 
John H. Havens, manager of the New 
State theatre, Pittsfield, Mass., tied up a 
dance studio to give free dance lesson cer- 
tificates to advertise “Dancing in the Dark.” 


v 
Howard Burkhardt employed three jolly 
girls in sailor suits to attract plenty of atten- 
tion on downtown streets, as ballyhoo for 
“On the Town,” at Loew’s Midland theatre, 
Kansas City. 
v 
Pearce Parkhurst, manager of the Lansing 
Drive-In, one of the select group of drive- 
in managers who stay on salary the year 
around, in New York on vacation. and 
prowling for new ideas for his early. spring 
opening. 
v 
Al Pierce, manager of Shea’s Bellevue 
theatre, Buffalo, had members of the Naval 
Air Reserve unit and a Grauman Avenger 
torpedo bomber at the theatre, with “Task 
Force.” 
Vv 
Maurice Druker, manager of Loew’s State 
theatre, Providence, R. I., mounted a 6-sheet 
for “Sands of Iwo Jima” on a truck hauling 
a 155-mm. howitzer through the streets. 
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Interesting Use Of 
Newspaper Ad Mats 


A COLLECTION, from near and far, of new and current ad 
styles with both present and future possibilities for the working 
manager, by. way of suggestion, and for improvement, with 
added local color and the benefit of new ideas. 


DULLERnUE 


LEASE... 
bi oe tal what 


(anc 5 poEs/ 











——s 
o 
Coming from UNIVERSAL- INTERNATIONAL 

















AL 
 AL-INTERNATION 
EE 


"WOME. 


Word Of Mouth Publicity After the first 


five minutes 
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Sample ''teaser" ads for ''Fran- 
| cis'"—as amusing as the picture. 
See them in your press book. 
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“Bia Btupned 
Holiday Treat 


WISTINAS 


Ervin J. Clumb, manager of the Towne theatre, in downtown 
Milwaukee, contrived this gay and lively ad for his holiday run of 
"On the Town", with clever use of pressbook mats and the name 
of his theatre in front display, for double purpose. 





| LAST DAYS—OLIVIA DeHAVILLAND in “THE HEIRESS” 
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Matt Saunders sends this advertisement Ingenious advertising 


for "Jolson Sings Again"’ at regular prices, 
trom Loew's Poli theatre, Bridgeport, 
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Mahon, of Penn-Paramount theatres, from 
the Strand theatre, Scranton, Pa. 


James Tobin, manager of Warner's thea- 
tre, Bridgeport, uses pressbook mats in his 
advertising for "The Hasty Heart”. 
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Round Table 
In England 


KenNETH A. HALL, manager of the 

Savoy cinema, Wolverhampton, wins our 
praise for the fine exhibit of showmanship which 
he submits for the Quigley Awards, with pho- 
tographs and clippings on various campaigns, 
and a copy of his 12th Anniversary Souvenir 
Program, which not only sells the theatre on 
a community basis, but resulted in a profit of 
forty pounds for the Associated British Cinemas 
Benevolent Fund... .C. H. Wxincup, general 
manager of the Associated Tower Cinemas 
Ltd., Leeds, announces the appointment of E. F. 
(JoHNNIE) JoHNSON as his personal assistant. 
_.. H, RANDELL, manager of the Odeon theatre, 
Luton, joins the Round Table with interesting 
examples of his skill, including “the stunt of 
the century’—a staged bit between halves at 
the home game with the Blackburn Rovers, with 
a comedy character demonstrating with a sleep- 
ing bag that “You Can’t Sleep Here,” for thou- 
sands of football fans... . Lestiz J. Brown, 
manager of the Capitol cinema, Barking, con- 
tinues his good public relations stunt of en- 
couraging amateur organists to use the theatre 
organ in off hours. . . . GEOFFREY S. RAMSDEN 
is a new Round Table member from the Rialto 
cinema, Dumbarton, Scotland... . P. SYKEs, 
manager of the Odeon, Lancaster, had a 35-foot 
“monster” on the street as ballyhoo for his 
“Monster Holiday Show.” ... CHARLES SMITH, 
manager of the Odeon, Rhyl, held a_ contest 
for “the bonniest baby” as promotion for “My 
Baby Smiles At Me.” ... B. Ian Craig, man- 
ager of the Odeon, Cardiff, found good ex- 
ploitation in a street character on horseback, 
labeled as “Black Bart.” . .. L. H. Crate, 
manager of the Union cinema, Dunstable, sends 
his campaign summaries on recent pictures. .. . 
W. Ropcers, manager of the Lido cinema, Bol- 
ton, entertained a visiting British film star at 
a luncheon for the press. ... G. J. Pain, man- 
ager of the New Cinerama, Glasgow, had 
“stunt” news contents bills to advertise Betty 
Hutton in “Red, Hot and Blue.” 


v v 


G. LEopoLp, manager of the Ritz cinema, 
Market Harborough, has a bundle of good 
showmanship to his credit in the first quarter 
of 1950, in spite of illness, obstacles, restrictions 
and difficulties of all sorts. We like several of 
the photographs submitted towards our next 
British page, and an interesting full-page news- 
paper story of his cinema projection room... . 
S. Tony Tenser, promoted from the 1000-seat 
Central cinema, Cambridge, to the 2200-seat 
Savoy cinema, Croydon, sends clippings from 
by-line newspaper columns crediting his fifteen 
showmanship awards in 18 months, and we 
wish that every good thing more than doubles, 
in his new situation. . . . HAROLD WARREN, 
manager of the Majestic, Wembley, obtained 
practical cooperation from the Borough Coun- 
cil in his exploitation of National Savings and 
“When My Baby Smiles At Me” .. . NorMAN 
Biair, manager of the Regal cinema, Ather- 
stone, used the book of the film as the basis 
for window display on “Captain from Castile” 
... Harry PEASE, manager of the Odeon thea- 
tre, West Hartlepool, sends us a throw-away 
for “Top O’ The Morning” with a sprig of 
shamrock still showing. .. . Miss Lily Watt, 
manager of the Florida theatre, King’s Park, 

lasgow, found a citizen, just back from 11 
years in Nairobi, Kenya, Africa, who wanted to 
play “Father Christmas” for the children, and 
she helped to make everybody happy by giving 
him the job. . . . ARrHUR BROADHURST, man- 
ager of the Ritz cinema, Oxford, used a micro- 
phone and recording apparatus to obtain audi- 
ence reactions to his new Midnight Matinee. 

Harry SAUNDERS, manager of the Odeon 
theatre, Prestwich, sends a fine pencil sketch 
of a display window for “Rope of Sand’—the 
merchant didn’t want it photographed! . . 
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Selling Approach 





AMBUSH—Metro-Goldwyn-Mayer. A Sam 
Wood Production and M-G-M's biggest 
western in ten years, with Robert Taylor, 
John Hodiak, Arlene Dahl, based on the 
Saturday Evening Post story. Better-than- 
usual opportunity to stialy the western 
fans with a western picture that is above 
usual standards. The 24-sheet is a natural 
for cut-outs in marquee and lobby display, 
with big heads and good background, and 
not too much type. Smaller posters are 
more congested, but still offer an oppor- 
tunity for building your own display. There 
is no herald, but the pressbook suggests a 
four-column ad mat which contains all the 
best sales approach. Other ad mats in 
smaller sizes suffer from the same com- 
plaint as the smaller posters, the necessity 
of putting too many credits and too much 
copy in smaller space. Mats No. 207 and 
307 are good and will sell the picture up 
to its quality. The attraction is a cut above 
the ordinary western and deserves a sell- 
ing argument that will convince potential 
patrons they may expect something differ- 
ent and better. Exploitation is necessarily 
in the western groove, but a real attempt 
should be made to sell it as a superior pic- 
ture, with a plug for the Saturday Evening 
Post story which lifts it out of the routine. 
Good, small cut-outs of Taylor's head, 
looking out from behind a sign reading 
"You better see ‘Ambush’ pardner!" will 
attract an increasing amount of attention 
through repetition. Use the one-sheet head 
and plant them here and there so every 
patron will encounter a number of heads 
in "“Ambush."" Arrow stunts are suggested 
in the pressbook, using directional signs to 
point out "Ambush" around the corner 
and coming soon. 


JOLSON SINGS AGAIN—Columbia Pic- 
tures. In Color By Technicolor. The rest 
of the Jolson story has been in pre-release 
situations at advanced prices, and is now 
in more general distribution. It is a big 
picture, capable of breaking records and 
even topping the business obtained with 
the first Jolson picture. The pressbook, 
with supplements derived from extensive 
and important pre-release experience, will 
give any showman the kind of opportunity 
he dreams about. Posters, in all sizes, from 
the 24-sheet (which is ey down to the 
|-sheet, are made to order tor cut-out use 
in marquee and lobby display. The posed 
figure of Jolson in silhouette has become a 
trademark in itself. The herald keys a cam- 
paign for most small towns. Newspaper 
ad mats in wide variety and excellent 
quality, from the six "teaser" ads, up and 
down the scale. Many large ads, but 
every theatre will need at least one smash 
—in bigger than usual space. There are 
plenty to chose from in all sizes, and they 
have the virtue of display value without 
too much conglomeration. You'll find that 
"Jolson'’ ads have been tested in use and 
will stand out on any amusement page or 
small town paper. Exploitation naturally 
follows the music line, with Jolson's songs, 
including a round dozen favorites, in most 
favorable position. You can't go wrong 
with music tieups, and you can't fail to get 
more of them than you've ever had before. 
There's a disc jockey |!0-minute transcrip- 
tion record, and two trailers, available. 
Publicity stories and mats sell Larry Parks 
and supporting cast to advantage. A 
souvenir book, retailing at 25¢ has béen 
offered on news stands, and may be still 
available for theatre sales. 








Newspaper Relaxes Rules 

Joseph S. Boyle, manager of Loew’s Poli 
theatre, Norwich, Conn., shows a tear sheet 
from the Norwich Bulletin .in which the 
paper’s policy with regard to publicity mats 
is slightly bent in favor of the theatre. 
Usually, they won’t permit anything over 
1-column width and nothing that resembles 
“reading matter” — i.e. in free space. This 
time they allowed a 2-column mat for 
“Battleground”, but set it under an ‘“An- 
nouncement” head so their readers wouldn’t 
think it was editorial mention. 
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New Assignments 

Mary Hennessey, who is already a mem- 
ber of the Round Table, is publicity director 
for Loew’s, Inc., in San Francisco, Cal., 
specifically assigned to Loew’s Warfield, 
where Boyd Sparrow is on his new assign- 
ment as managing director of the theatre. 
We learn from the San Francisco Examiner 
that Mary is a comfort to editors—her copy 
could be framed and hung on the wall. 
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CLASSIFIED ADVERTISING 





Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





THEATRES 


BUSINESS OPPORTUNITIES 


USED EQUIPMENT 





THEATRES FOR SALE. WRITE FOR LIST 
THEATRE EXCHANGE. Fine Arts Bldg., Portland. 
e. 


TWO-HUNDRED SEAT THEATRE FOR SALE. 
LANDOW, 108 Beachway, Keansburg, New Jersey. 


FOR SALE: ONE OF WESTERN VIRGINIA’S 
finest drive-in theatres. 400-car capacity. Illness is rea- 
son for desire to sell. Reply to owner. BOX 2404, 
MOTION PICTURE HERALD. 


WANT TC LEASE THEATRES IN WASHING- 
ton, Oregon, Idaho, Montana. Rush full particulars. 
BOX 2414, MOTION PICTURE HERALD. 


THEATRE SOUTH JERSEY. 436 SEATS, SOLID 
brick, latest Simplex sound, Brenkert projections. 
Oil burner, new seats; new fronts; new carpets. 
Population 7,500. $10,000 for ten year lease. Solid 
proposition. BOX 2415, MOTION PIC TURE HERALD. 














DRIVE-IN OPEN FIRST IN HAVANA, CUBA 
Client has excellent site and equipment. Require asso- 
ciate with $50,000, investment amortized. MAX 
COOPER, Attorney, Tribune Bldg., New York 7. 
BArclay 7-7748. 


WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 








POSITIONS WANTED 


MANAGE OR SUPERVISE 
one or more operations. Resourceful, with imagination 
and ability to think and execute. Circuit, independent 
experience. BOX 2410, MOTION PICTURE HERALD. 


OPERATOR. TEN YEARS’ EXPERIENCE. 
Seeks permanent position, Age 32. Married. Sober 
Reliable. New York City license. Will go anywhere. 
Box 2416, MOTION PICTURE HERALD. 





EXECUTIVE TO 








NEW EQUIPMENT 


SPLICERS, $3.95; FILM CABINETS $2.95 SEC- 
tion; changeovers with foot switches, $39.75; curtain 
controls, $74.50; Jensen 12’ PM heavy duty speakers, 
$12.50;.60 ampere rectifiers, $285 pair. STAR CINEMA 
SUPPLY, 441 West 50th St., New York 19. 


DRIVE-INS — ORDER NOW — OPEN EARLY. 
Complete Dual 35mm outfits from $1595; Dual 16mm 
Ampro arcs $1795; No. 14 underground cable $55.45M 
(quantity discounts); marquee letters 35c up. Time 
Deals Invited. Write for details and Drive-In Catalog 
(now in preparation). S.O.S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 








SEATING 


CHAIR-ITY BEGINS AT S.0.S. WE’RE PRAC- 
tically giving ‘em away. 271 sturdy veneer folding 
chairs, $2.95; 293 rebuilt panelback spring cushion, only 
$4.95; 2000 late American 7-ply veneers, like new, $5.25. 
Send for Chair Bulletin for complete list. S.O.S. 
CINEMA SUPPLY CORP., 604 West 52nd St.. New 
York 19. 


REBUILT THEATRE CHAIRS. FULLY UPHOL- 
stered—panelbacks—veneer backs, with cushions and 
veneer seats. Also new chairs and new cushions. Slip 
covers. Thirty years’ of theatre chair maintenance. 
ALLIED SEATING COMPANY, INC., 234 West 44th 
St., New York City 18, N. Y. 











NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S.O.S. has assembled latest booth 
so for theatres $2950; drive-ins $3950 actually 

fl of market price! Time Deals and Trades Too! 
SOS CINEMA SUPPLY CORP., 604 West 52nd St., 
New York 19. 


STRETCH YOUR DOLLARS AT S.O.S. HERE’S 
value extraordinary: rectifier bulbs, 15 amp. $4.95; 6 
amp. $2.95; carbon savers 77c; Snaplite II coated 
lenses $75 (liberal trade ins); coin changers $149.50; 
intercommunication telephones $9.95 pair; crystal pick- 
ups $1.75; marquee letters 35c up; beautiful stage set- 
tings $277.50; wall and ceiling lighting fixtures 45% 
off. (send for brochure). S.O.S. CINEMA SUPPLY 
CORP., 604 West 52nd 8t., New York 19. 








JACKSON’S PATENTED AUTOMATIC REEL 
end signals. Doesn’t touch film. Marvellous ingenuity! 
No more white screens! Quickly saves its cost. $18.50 
pair. Try pair from your dealer or mannfacturer. 
AMERIC AN THEATRE SUPPLY MFG. CO., Seattle 


ec. 





HELP WANTED 


WANTED: EXPERIENCED MANAGER; COUN- 
ty seat of 1,800; up-to-date theatre; location, mid-west; 
include photo, qualifications, salary expected. BOX 
2409, MOTION PICTURE HERALD. 


THEATRE MANAGERS, ASSISTANT MANAGERS 
and Drive-In Managers wanted. Permanent positions 
in New York-New Jersey area; salary open. State 
experience, age, references and availability. Write 
BOX .-2407, MOTION PICTURE HERALD. 


WANTED: DRIVE-IN MANAGER FOR NEW 
York State. Starting March 19th with experience and 
capable of good exploitation and a good hustler. Good 
salary, good working conditions. Apply BOX 2413, 
MOTION PICTURE HERALD. 











THE FINEST IN REBUILT THEATRE CHAIRS, 
upholstered and veneer. Write for descriptions and 
photos. BODELSON & CO., Box 324, Long Island City 
1, New York. 


STUDIO EQUIPMENT 


FILMCRAFT STUDIO LIQUIDATION SALE — 
mole Richardson solar spots—wonderful shape including 
bulb, barn doors, diffusers, rolling stand—5KW Seniors 
$189.50; 2KW Juniors $104.50; Juniors less stands $87.50; 
hundreds other lights, dimmers, cables, plugs, etc. 
Complete background process projection outfit including 
4 Selsyn motors, sound playback, lenses, screen, etc., 
worth $15,000, rebuilt $4,995; MR -microphone boom with 
dolly, $395. Send for Bulletin Filmcraft. $.0.S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 


NEW BRIDGAMATIC AUTOMATIC PROCES. 
sors, $1595; new Cine Balowstar 114” fl.3 lenses, $199; 
synchronous 35mm dubbing projectors, $695; new Cine- 
voice 16mm single system sound camera, $695; twin 
turret Eyemo, 6 fast lenses, motor, etc. $1,095; 35mm 
recorders from $495; new Auricon 33 minute camera, 
$1665. Send for Catalog Sturelab. S.O.S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 

















HALLEN B-22 SYNCHRONOUS |. MAGNETIC 
film recorder $1,850, Hallen junior for 16mm or 17/4mm 
magnetic film $895 can be seen and heard here. New 
Auricon Cine-Voice single system camera, immediate 
delivery $695. All 16-35mm_ production equipment 
bought, sold, rented. THE CAMERA MART, INC., 
70 West 45th St., New York. 


SCHOOLS 


LEARN MODERN MANAGEMENT, HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
a, THEATRE MANAGERS INSTITUTE, Elmira, 
. oe & 











Raem E-7 MECHANISMS, REBUILT, $1,200; RCA 
PG201 16 mm: equipment, $315; DeVry XD Projectors, 
complete, rebuilt, $550 pair; Ashcraft D lamphouses, re. 
built, $450; Simplex BB movements, rebuilt, $44.50; 
Motiograph HU soundheads, motors, rebuilt, $149.50 
pair; Simplex rear shutter mechanisms, latest features, 
rebuilt, $235 each; complete drive-in equipment with 
new amplifier and rectifiers, $2,125.25; Simplex M pete. 
stals, A” pair. What do you need? STAR CINEMA 
SUPPLY, 441 West 50th St., New York 19, 





FOR THE PREVIEW ROOM, REBUILT NAVy 
DeVry projectors, $550. Pair. Renewed Navy DeVry 
amplifiers, $65. Holmes Educators, complete, ‘. like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 





LOOKS. NEW—OPERATES NEW. BUT IT’S RE. 
built! That’s the S.0.S. way. Holmes Educators $550; 
Simplex Acme $795; Simplex SP or Standard $995—~alj 
dual equipments with 2000’ magazines, lenses, amplifier, 
speaker, etc. Available on Time Payments. $.0.8. 
CINEMA SUPPLY CORP., 604 West 52nd St., New 
York 19. 


150 De MAMBRO CAR SIDE SPEAKERS. EXCEL. 
lent quality. JAMES SAYER, JR., Salem Depot, 
New Hampshire. Tel. 162 Salem. 


BUSINESS BOOSTERS 


COMIC BOOKS AGAIN AVAILABLE AS PRE. 
miums, giveaways at your kiddy shows. Large variety, 
latest 48-page newsstand editions. COMI PREMI- 
UM CO., 412% Greenwich St., N. Y. C 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St.. New York 18, N. Y. 


BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin , Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50 QUIGLEY BOOKSHOP, 1270 Sixth ‘Ave., New 
York 20, N. Y. 


TV DIRECTORY NO. 10: TELEVISION RATES 
and factbook—Rate cards, personnel, data of the % 
telecasting stations on air and TV_ networks at 
beginning of 1950; directories of TV film and pro- 
gram syndicators, receiver and station equipment 
manufacturers; stations reps, unions, research firms, 
tabulations of TV sets in use by areas, allocation 
tables, etc. All. contained in latest in series of 
quarterly directories, published by TELEVISION DI- 
GEST, 1519 Connecticut Ave., Washington, D. C. (100-p., 
$5.00). 1950 AM-FM Directory also available at $10 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLE 
BOOKSHOP, 1270 Sixth Avenue, New York 2), N. Y. 





























orden 9g MOTION PICTURE 3 
manac — the big book about your business — 
edition. Contains over 12,000 biographies of meatal 
motion_picture personalities. Also all industry statis- 
tics. Complete listing i feature ern 1944 to 
date. Order your copy tod $5.00, ge included. 
Send remittance to QUIGLEY BOOKSHOP, 1270 
Sixth Avenue, New York 20, N. Y. 





Canadian Industry Council 
Meeting Date Deferred 


The meeting of the trade-wide Motion 
Picture Industry Council of Canada, sched- 
uled for early in February, will be post- 
poned to a date later in the month. This 
postponement is necessary until the Motion 
Picture Distributors Association of Canada 
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ratifies the resolutions passed at the organi- 
zational convention in Ottawa last autumn. 
The distributors’ ratification is expected in 
the near future. 


Omaha House Planned 

The North Star. Theatre, Inc., headed by; 
Walter H. Creal, will build a $50,000, 750- 
seat theatre at Omaha, Neb. 


To Run Trailer for 
Salvation Army Drive 


Nearly 300 theatres in the New York area 
will show a special trailer featuring Milton 
Berle in behalf of the Salvation Army’s 
current 70th anniversary appeal during the 
coming weeks. The reels will be screened 
at member theatres of the MMPTA. 
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EQUIPMENT - FURNISHINGS - DESIGN 


DRIVE-IN THEATRE NUMBER 








Management .. . Projection 


Zoning and Traffic Factors 





Exploitation ... Equipment 


Recreations & Atmosphere 











also 


INCOME TAX TIPS 
PHYSICAL OPERATION: MAINTENANCE 

















NOW eccees 
oS hae the Triumph 


of Projector Pertection 








The 
Projector 
Tou Can°t 
Afford to be 
Without eee A 














Revolution 

in 

Ultra-Advaneced 
Design 






A 
Revelation 
in 
Ultra-Reliable 

Performance 





New Futura Lens Mount 

New Spray-O-Matic Lubrication 

New 24-Tooth Sprockets 

New Full Vision Observation Window 
New Film Gate and Trap Assembly 
New Micromatic Screenscope 

New Lower Starting Load 

New Lower Running Load 


New Single-Unit Conical Shutter 


and scores of other exclusive new 
years-ahead features... now!! 





MANUFACTURED BY INTERNATIONAL PROJECTOR CORP., BLOOMFIELD, N. J. * DISTRIBUTED BY NATIONAL THEATRE SUPPL! 





FOR DRIVE-INS 
it's 


ASHCRAFT 


THE ONLY PROJECTION LAMP 


yt Licht WITH BUILT-IN WATER COOLED 


ROTATING CARBON and CONTACT JAWS 


Se ganuik 
most BRI | 
LARGEST SCBEENS LARGE DIAMETER HIGH 


SPEED REFLECTOR 


ENS AT 85 AMPS: 


LARGEST LAMPHOUSE 


FULL BALL and ROLLER BEARINGS 


Distributed by: . 
INDEPENDENT THEATER SUPPLY DEALERS SIMPLE—STURDY 
CANADA: DOMINION SOUND EQUIPMENTS, LTD. . 

FOREIGN: WESTREX CORP. PROVEN BY CONTINUOUS USE 


Approved and listed be Underwriters’ Laboratory : s IN LARGEST DRIVE-INS 
A e 


Write for latest data on this lamp 





aan THE STANDARD OF COMPARISON 


t. S.ASH CRAF MANUFACTURING COMPANY 


36-32 Thirty-Eighth Street Long Island City 1, N.Y. | 
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THE MAGIC SCREEN OF THE FUTURE WOW! 





A PERFECT PICTURE FROM ANY ANGLE 





No more eyestrain and irritation for patrons in extreme front 
and side seats. No more annoyance in showing a favorite star 
with a head that comes to a point . . . the CYCLORAMIC 
CUSTOM SCREEN has fixed that! Written testimony from 
hundreds of happy theatre owners and thousands of pleased 
picture patrons declares the CYCLORAMIC CUSTOM 
SCREEN solves the front and side seat problem by present- 
ing a perfect PICTURE FROM ANY ANGLE. 


BETTER SOUND TRANSMISSION! 


Perfect Sound Transmission with more even acoustical dis- 
tribution. Complete elimination of backstage reverberation. 
Invisible seams. Flameproof ... White clear through . . . 
and stays white. Even Light Distribution. Third dimensional 
effect. Vivid realism to Color Projection . . . Greater Depth 


and Clarity to Black and White. 


CYCLERAMIC NO PERFORATIONS 


Custom Screen 
























Distributed through Theatre Supply Dealers in All Film Centers 





* Potent Applied For 


Manufactured by 


B. F. SHEARER COMPANY 











2318 Second Avenue, Seattle 1, Washington 


Sold Exclusively in Export by FRAZER & HANSEN, Ltd., 301 Clay St., San Francisco 11, Calif. 
Distributed in CANADA by DOMINION SOUND EQUIPMENT, Ltd. 
Holifex, Montreal, Toronto, Winnipeg, Regina, Calgary, Saint John, Vancouver 











AND OF BUSINESSES SERVING THEy 








W. A. Gepris, president of the Ideal 
Seating Company, Grand Rapids, Mich, 
has announced the appointment of Epwarp 
R. BLANCHARD to 
the post of sales 
manager. He is gl. 
ready well known 
among a large sec. 
tion of the theatre 
business, having 
been connected with 
the Ideal sales de. 
partment since 194], 
and with that of the 
Edward P. Blanchard American Seating 

Company prior to 
that. During the war Mr. Blanchard saw 
duty with the U. S. Army in New Guinea, 
the Philippines and Japan. Since his dis- 
charge he has been handling Ideal sales in 
Michigan, Ohio, Indiana and Wisconsin. 
He now will assist the company’s dealers 
throughout the country in the merchandis- 
ing of Ideal auditorium seating. 


Amusement Enterprises of Albertsville, 
Ala., has announced that work will begin 
soon on their Dekalb theatre at Fort Payne, 


Ala. 


CarL WHEELER has been appointed 
manager of the Home theatre, Zephyr- 
hills, Fla. He has replaced Sip LANopkrs, 
who resigned on account of ill health. 


WuitNey Linpsey has been appointed 
manager of the Florida State theatre at 
Ritz Bartow, Fla. He was formerly man- 
ager of the Palace of Lakeland, Fla. Cart- 
TON Bartow has been appointed manager 
of the Palace. 


ALLEN Usuer, former midwest district 
manager for Paramount, has acquired the 
Woods theatre at Woodruff, Wis., from 
Rupy FReprRIcH. 


Lou Ho usr, former operator of the 
Imperial theatre at Zanesville, O., has been 
appointed city salesmanager for Filmack 
Trailers at Chicago. 


The Midway Drive-in Company has 
been incorporated at Des Moines, Ia., by 
Puiwip SMITH of Boston, president; A. H. 
BLANK of Des: Moines, vice-president; 
EMMANUEL KuRLAND of Boston, secre 
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COMFORT - BEAUTY - SERVICEABILITY - VALUE 


Custom-Built Slide-Back, Conventional and Drive-In Chairs 
for Every Condition, Taste and Budget. Write for free 
literature. Ideal Seating Co. Grand Rapids, Michigan. 


DEAL 
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Trap it at the door—keep it out of sight—prevent gaa: 
tracking throughout the theatre and onto expensive car- 
pets. Reduce cleaning and redecorating cost. Install 


EZY-RUG 


COLORED RUBBER LINK 


MATTING 


Corrugated ridges in the links scrape the dirt from 
the feet, trap it in the openings. Rolls up for easy 
removal of dirt. 

Prevents slipping on wet floors. 
law suits. Non-trip beveled edge. 

Beautifies any entrance. 

Made in any width up to 8 feet—any length. Avail- 
able in your x tm of pattern, emblem, name lettering, 
colors. 


BE DIRT WISE — BUY MAT WISE! 








Reduces liability of 


AMERICAN MAT CORPORATION 
“America’s Largest Matting Specialists” 
1722 Adams Street, Toledo 2, Ohio 


CITY & STATE ? 
) Please send free folder, “A Mat for Every Purpose.” 
) Please send prices on Ezy- Rug Matting. 
Please send information and prices on ( ) American Counter- —~ iouies 
for Candy counters and popcorn machines; ( ) Traffic-Tred; ( ) D All- 
Purpose Rubber and Cord ane > Sw ) Ever- Tred Vinyl Plastic Link “Matting. 
DA 


OFFICES: American Mat Corporation Ltd, ans Trust Building, Windsor, Ontario 
FACTORY: West Lorne, Ontario 








READ THE AVS — Maye nowa/ 























tary; and L. M. McKecuneay, Des 


Moines, treasurer. 


CHARLES KoMe_r and IRVING and ApoLF 
GoLpBeErG of Community Theatres in De- 
troit, have taken over the 1,100-car Grand 
River Drive-in from ALEx SCHEIBER of 
Associated Theatres. 


ManrtTIn H. Poprevarski has taken over 
the Forest theatre in Detroit after reno- 
vations. WILLIAM CLarK of Clark Theatre 
Service will handle the booking. 


Pau. PETERSEN has been appointed to 
the new post of supervisor of drive-in oper- 
ations of Walter Reade Theatres, operators 
of both regular and 
outdoor situations in 
New York and 
New Jersey. Mr. 
Petersen was man- 
ager of the circuit’s 
Woodbridge, N. J., 
drive-in until being 
assigned to open the 
company’s new 
drive-in at Trenton 
late last summer. 
Under the super- 
vision of Nick 
SCHERMERHORN, general manager, he will 
direct operation of all of the Reade drive- 
ins, which now number six and will become 
eight in the spring. Mr. Petersen has been 
associated with theatre operation for over 
twenty years. 





PAUL PETERSEN 


Harry J. Mayer, former manager of 
the Technical Products Service of the RCA 
Service Company in the Chicago district, 
has assumed his new duties as New York 
district manager of that division. 


J. M. Capper has opened a new theatre 
at Jesup, Ia. It is called the Jesup and is 
managed by Mr. Cappel’s son, ROBERT. 


A. E. SHorTLEY, manager for the Cres- 
cent Amusement Company in Nashville, 





J. R. Little (left), New York regional manager of 
the RCA Victor Division, congratulates William F. 
O'Brien on being high man in. regional promotion 


"Big Five Sales Plan" recently sponsored by the 
Theatre Service Section of the RCA Service Com- 
pany, Camden, N. J. 
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ARE BY FAR THE MOST POPULAR ¢ MANY EXCLUSIVE FEATURES MAKE IT SO— 






WAGNER PLASTIC LETTERS. More colorful. Shock-proof. The only letters 
that are adjustable from easy slide to hurricane-proof. The only plastic letters that 


can be stacked without warping. 5 colors: Red, green, blue, amber and black. 
5 Sizes: 4”, 6”, 8”, 10”, 17”. 


WAGNER ALUMINUM LETTERS. The world's largest range of sizes, styles and 
colors. Patented slotted method of mounting prevents freezing to sign. 


WAGNER FRAMES. Stronger, single panels can be built in larger sizes than 
others. Vitally important with drive-ins. More economical to service. Lamps, neon 


and glass replaced in any section without disturbing other portions and WITHOUT 
REMOVING FRAMES —a Wagner exclusive. 





Wagner Letters and Frames at the world's 
second largest drive-in. 





TA a WAGNER SIGN SERVICE, INC. 


218 S. Hoyne Avenue, Chicago 12, Ill. 


to request catalog on 


Please send BIG free catalog on Wagner theatre display 


EFFECTIVE equipment, the largest line in the world. 
SHOW-SELLING [ii Shes Sian 


UMMM 2 ia sh Pah Ci cae se onic ce sid Vesa ie sisi dee wee 


EQUIPMENT EEL ed iertag en ae 
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Tenn., has announced that Merr & Hol- a 
HER POBLOCK; WNAE QE S ERY man, architects, have completed bids for a oe 
ANOT | ICE 1,500-seat theatre on the site of the old “e 
a LETE FRO Princess theatre there which was destroyed sale 
NYT by fire. Work is scheduled to start about -_ 
Inner-Service me ——— March Ist. M: 
a — Ne 
Box-Office EarLE VANDE Poet has been promoted Phi 
x to the position of manager of installation bur 
B Steines Steal and sales service of the American Seat- Hu 
or Aluminum ing Company, Wi 
| Grand Rapids, Kar 
Mich. He _ joined las; 
the company in ig 
1937, beginning in woe 
the trafic depart- RC 
ment. A captain in Te 
the Army Air Corps hers 
during the war, dur- 
ing part of which he 
—_ — was port officer at I 
Geri Vends Pool Southampton, Eng. are 
land, in charge of by 
Jerseyville to6 5 ex: railway operations, he rejoined the company oF 
Janu have used you poster, beautiful upon leaving the service and was appointed Ros 
sacsively s _ = ety will last supervisor of theatre, stadium and audito- | 
bat Ot es  D come: rium seating installations in the East. ( 
atre 
ad iii ww ARREN PIRTLE GrRAntT L. and L. H. Hiwarp have been in t 
MAPLETOWN THEATRE, MAPLE HEIGHTS, OHIO granted a permit to construct a drive-in the 
DD es theatre on Clinton Highway near Nash- Oss 
foblocR AWD SOWS ville, at a cost estimated at $75,000. of 
eee ec ANE. MILWAUKEE 7, WISCONSIN — Eastern Theatres Inc., of Chattanooga, om 
7 Tenn., has awarded a contract to the Ver- 
hey Construction Company for the con- S 
struction of a 1,300-seat theatre near Mar- Gay 
ket and Broad streets. he cost is reported foll 
as $300,000. 
ay ( 
Plans to construct a 1,000-car drive-in sat 
theatre outside Akron, O., have been an- ae 
nounced by Georcre A. Detis, general 
manager of the A. G. Constant Theatres, 
operators of the Palace in Akron. 
Construction has started on a 450-car 
drive-in at Arlington, Calif. The operators 
are WALTER J. DENNIS of Los Angeles, 
and FRANK Bersson of Arlington. 
A drive-in will be built near Cottage 
Grove, Ore., by WILLIAM MorELOCK, 8R., 
in association with his sons. 
Lioyp CLAvER and OrvitLte Woop, 
pioneer exhibitors at Coquille, Ore., will 
build a 400-car drive-in just outside Co- 
quille. 
~ ™ Bitt VOMDERHELLEN and CHARLES 
Weuroe been waiting for it MANGLE of the Grants Pass Amusement 
‘ ups Company, will build a 400-car drive-in one ‘, 
mile from Grants Pass, Ore. The 
NOW READ ABOUT IT IN THIS ISSUE! sin 
sil Reseed Visit 
Managers of eleven districts in the Tech- pan 
NOW SEE IT AT NATIONAL THEATRE SUPPLY nical Service Division of the RCA Service 
Company, met last ‘month at Camden, : 
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N. J., under the direction of E. C. CAHILL, 
president of the company, and C. M. 
OporizZ1, vice-president of RCA in charge 
of service. Plans were made for increased 
sales activity in both theatre and industrial 
service. Managers attending were JOHN 
Mauran, Boston; Harry J. Mayer, 
New York City; Myron E. WHEaTON, 
Philadelphia; FRANK W. Hamreg, Pitts- 
burgh; GrorceE F. Sanpore, Atlanta; 
Hucu E. FRrispiz, Cleveland; Frep W. 
WENTKER, Chicago; PAuL N. Conner, 
Kansas City; WALTER W. GILREATH, Dal- 
las; STERLING H. ScHULTZ, San Fran- 
cisco; and ArTHER E. Jackson, Holly- 
wood. W. L. Jones, vice-president of the 
RCA Service Company in charge of the 
Technical Products Division, and mem- 
bers of his staff, also attended the meetings. 


Plans to build a 500-car drive-in theatre 
near Roseburg, Ore., have been announced 
by Don RADABAUGH and E1no HEMILA 
of the Umpqua Amusement Company of 
Roseburg. 


CHARLES MAarTINI, who operates the- 
atres at Clyde, Dansville and other towns 
in the Buffalo has taken over operation of 
the Pontiac at Ogdensburg, N. Y., and the 
Oswego at Oswego, N. Y. These are two 
of the houses which the Schine circuit has 
released under its agreement with the Gov- 
ernment. 


Sam CarveER has announced that the 
Gayety theatre in Detroit will open soon, 
following remodeling. 


GeEoRGE PERLROTH has been named as- 
sistant manager of Loew’s Poli Bijou the- 
atre in New Haven, Conn. 


Bernard Lust, son of Sidney Lust of Sidney Lust 
Theatres, Washington, D. C., Maryland and Vir- 
ginia, relaxing in a "“Bodiform" during a recent 
Visit to the plant of the American Seating Com- 
pany, Grand Rapids, Mich. He is shown with Keith 
Dickinson, product manager, and Fred Van Slooten 
of the company's Philadelphia office. 
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Make patrons’ first 
impression of your 
drive-in a good one 
with handsome signs, 
specifically designed 
to attract more busi- 
ness. Poblocki offers 
a choice of 20 signs, 
single or double face, 
V-type, with a variety = 
of flasher systems. They range 
from a modest no-glass eco- 
nomical model for small drive- 
ins to exciting large signs for 
larger theatres. All can be 


erected with local labor. Neces- het OA ala aa 
sary blue prints for lower con- “== Mai ve? 


struction are furnished with 
each sign. Write today for 
lavish catalog. 


PROFIT ON WHEELS 





THE SNACK-KAR Poblocki now 
offers Drive-in exhibitors the ideal 
portable refreshment bar—made 
to order to cash in on profit-rich 
food vending. Now your vending 
stand can move from car to car, 
carrying a $150.00 pay load and 
returning a profit of $95.00 for 
each trip. Hot dogs and popcorn 
warm—yet ice cream and drinks 


stay cold. Investigate today. 





eae LO 

Poblocki & Sons 1 OTHER POBLOCKI PRODUCTS 
2159 S. Kinnickinnic Ave. 3 

Milwaukee 7, Wis. 

Please send us complete information on j @ Box Offices © Poster Cases, 





Complete Porcelain and Stainless Steel 
Theatre Fronts @ Marquees @ Signs 





“INNER SERVICE”’ [) Aluminum and Stainless Steel @ Easel > 


Complete Fronts [J Poster Cases 1] 
Snack-Kar (J Drive-In Signs [ 

Other Products 

(Indicate) 


een “Tobe ano sons a 
Address >——* 
[<= 


l City & State 2159 S. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 
me eee eee 


Poster Cases @ Stainless Steel Doors 
and Frames. 




































“Starlite” De Luxe RCA 

Speakers with ELECTRICAL 
CONCESSION SIGNALING 

— New “Starlite’’ finish on 

speakers. Toggle switch 

on speaker, red indicator 

bezel on top of junction box provide a 
simple and effective method of conces- 
sion signaling. Weatherproof and wear- 
resistant aluminum baskets. Super-safe 
cable—heavy metal loop on hardened 
stranded steel cable will withstand a 
300-pound pull. Cable covered with soft 
pliable jacket. 


New “‘STARLITE” 
De Luxe RCA 
Speakers with 
Roadway and 

Post Lighting— 
Unique finish reflects 
light rays falling on 


“*Starlite’’ De Luxe RCA Speakers with 
“CAST-IN HANGER” on Junction Box— 
Here is a lower cost unit made up of the 
“Starlite” finish speaker and a junction 
box ingeniously designed to eliminate 
baskets. The speakers, when not in use, 
are securely suspended on the junction 
box by a specially designed ‘“‘cast-in 
hanger.” Super-safe cable. Exceptionally 
low priced for de luxe equipment. 





speaker from the moon and stars. Makes speaker loca- 
tions visible at night—an important new safety improve- 
ment. Adds glamour and smartness to the car area of 
your drive-in. Does not distract patron’s attention from 
the screen. The weatherproof aluminum baskets resist 
wear. Roadway and post lighting aids patrons entering 
and exiting ramp areas . .. guides patrons to correct 
locations. Junction box and back-half of speaker fin- 
ished in Cobalt grey Hammeroid. Drive-In exhibitors 
who want the finest will find this unit the best buy.* 


““Starlite’’ De Luxe RCA Speakers with 
KOILED KORDS, ‘“‘CAST-IN HANGER” — 
The “‘Cast-In Hanger” provides an easy 
method of removing the speaker from the 
junction box and replacing it. Speaker 
hook nests securely on specially designed 
ridges cast into aluminum junction box. 
No baskets required. 


Write for 

FREE literature 

on RCA Drive-in 
Equipment and on 
the RCA “Packaged” 
Drive-in Plan. 











PLASTIC JUNCTION BOX COVER, Road- 
way and Post Lighting, ‘‘Starlite’” DeLuxe 
RCA Speakers—The heavy-duty plastic 
junction box cover glows with light. 
Lamp built into junction box softly lights 
top half of cover—and beams out road- 
way and post light. An entire drive-in 
field, equipped with plastic junction box 
covers, is an impressive and glamorous 
sight. Photo, taken in dark, also shows 
how “Starlite” finish on speakers stands 
out at night. If you are looking for some- 
thing really outstanding this unit has it. 


More Brenkert Projectors, Brenkert Arc 
Lamps, RCA Sound Systems and RCA 
In-Car Speakers are used in Drive-ins 


than any other make. 


Speakers and Junction Box in Natural 
Die-Cast Aluminum, with Koiled Kords 
—RCA’s famous time-tested drive-in 
speaker mechanism. ‘‘Cast-in hanger” 
junction box. Natural aluminum finish 
on speakers and junction box. Furnished 
with neopreme covered Koiled Kords. 
An excellent buy in economy-priced 
equipment with low maintenance costs. 


Natural Die-Cast Aluminum Speakers 
and “Cast-In Hanger” Junction Box— 
Here you get supreme quality with low- 
est cost economy. Incorporates the ex- 
cellent operating features of the de luxe 
line. Lower price is made possible by 
eliminating speaker baskets and supply- 
ing equipment in natural finish aluminum. 
Straight speaker cords. This is a real 
thrift buy for small drive-ins where ex- 
hibitors desire less expensive equipment. 


No matter what size or type of drive-in you are planning, 
you will find in the RCA line just what you need in 
Speakers and Junction Boxes. You'll find, too, that RCA 
gives you the most for your money. RCA Speakers and 
Junction Boxes are acclaimed by everyone as the best 





values ever offered in the drive-in business. 


If you are looking for de luxe equipment, RCA has 
the exact units you need. Where budget restrictions place 


a limit on what you can spend, you will find the answer 
in RCA’s economy-priced Speakers and Junction Boxes. 


Your Independent RCA Theatre Supply Dealer 
will help you select the RCA Drive-In Speaker 
System that best meets your requirements. 





























This fifteen - minute 35 mm color 
movie, “Carbon Arc Projection”, took 
two years to produce... cost $80,000 
... and has been called the finest thing 
of its kind ever made. Tells you the 
inside story of the what, why and how 
of the “National” High Intensity Car- 
bon Arc. Shows you why this type of 
carbon arc gives finer screen visibility, 
better color balance, and keeps pa- 


trons coming back to your theatre. A 
vivid, fast moving show. Every theatre 
manager and his staff should see it. 
For bookings, write to NATIONAL CARBON 


DIVISION, Union Carbide and Carbon Corpora- 
tion, P. O. Box 6087, Cleveland, Ohio. 


The term ‘‘National’’ is a registered trade-mark of 


NATIONAL CARBON DIVISION 
UNION CARBIDE AND CARBON CORPORATION 


30 East 42nd Street, New York 17, N. Y. 
District Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 
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MANAGEMENT OF A DRIVE-IN 


as a projec... 
and as an operation 


proprietor. 





IF DRIVE-IN operation 
were exactly like regular theatre operation, 
there would still be many people in the 
outdoor field without experience to guide 
them. But the two operations are not ex- 
actly alike; in fact, their very similarities 
emphasize the differences. . 

In each motion pictures are exhibited ; 
but a drive-in does so under conditions 
strikingly peculiar to it, and it adds—and 
will increase—recreations in no way re- 
lated to the Theatre. At both the manage- 
ment is dealing with the public; but so is 
the proprietor of a store, a restaurant and 
other businesses, and the drive-in is com- 
parably distinguished from the indoor 
theatre. 

In discussing drive-in “theatres” as an 
operation, a field of proprietorship and ex- 
ecutive management, there is thus much to 
be said that is familiar to owners and man- 
agers who have been in motion picture ex- 
hibition for a long time; but although 
many of them have entered the new field, 


By WILFRED P. SMITH 


. . « who managed regular motion picture 
theatres for ten years, and has spent the last 
ten years in the drive-in field, as manager, 
and as supervisor of construction and opera- 
tion; and next spring he will become a drive-in 
This article is compounded of 
these many years and kinds of experience. 


the drive-in continues to attract, as it did 
from the beginning, people without previ- 
ous contact with showbusines of any kind. 
Then, as we have implied, even the veteran 
showman soon finds that familiar funda- 
mentals are likely to need a new twist 
when applied to the outdoor operation, 
which promptly presents a big bundle of 
interests, procedures and problems all its 
own—for example, the first subject of our 
discussion. 


Selling the Idea 
To the Authorities 


This is something that needs to be set- 
tled definitely even before title to suitable 
acreage is taken. The issue may be a simple 
one; it also may have no solution. Even if 
there are no zoning restrictions, the atti- 
tude of adjoining property owners should 
be dealt with. In no case can it be utterly 
ignored. They can always get a sympa- 


thetic hearing on their right to freedom 
from a “nuisance.” 

A good location for a drive-in is likely, 
however, to lie in zoned area, where cer- 
tain uses of property are flatly prescribed ; 
if surrounding property owners can be sold 
on the idea of benefits, either recreational 
or commercial, restrictions that could be 
considered applicable to a drive-in might 
be adjusted or “interpreted” to permit it. 
This, of course, could take a bit of doing. 

Highway officials must also be consid- 
ered—far more today than formerly. Some 
of them are getting “alarmed’”’ about the 
growth of drive-ins. [See “Drive-Ins Get 
Attention from Planning Officials,’ page 
18.—Ep.] Actually, no drive-in needs to 
create a public traffic problem—but some 
operations have done so, partly through in- 
judicious site selection, but mostly through 
bad planning. As we pointed out in these 
pages several months ago, a few situations 
of that kind jeopardize the whole drive-in 
business by threatening it with impracti- 
cable regulations. 

It seems to me pretty sound advice to 
say that the prospective owner of a drive-in 
had better be a resident of the area in 
which he plans to operate. If that is im- 
possible, he should at any rate establish 
close contact with it at the outset; perhaps 
selection of a “partner” or manager from 
the locality might serve the purpose, espe- 
cially if the person were given the appear- 
ance of at least partial proprietorship. 

The point is, the way to eventual estab- 
lishment of a drive-in operation can be 
much smoother if it is identified with 
“local” people of good repute, than when it 
is an “outsider’s” project. And here we 





can save a lot of words by recalling the 
expression, “It isn’t what you know, but 
whom you know.” With local sponsorship 
for a starter (we assume possible zoning 
regulations would have been thoroughly in- 
vestigated right after taking an option on 
the site, if not before), work up a general 
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plan to take to the permit or planning 
authorities, and to the highway construc- 
tion and traffic officials. This preliminary 
exploration will almost certainly save time 
and money. 

In situations where the actual owner is 
a “foreigner” to the locality, and a partner 
is not wanted, a commendable alternative is 
to begin the preliminaries with a manager, 
preferably the same fellow who is to super- 
vise the operation, hired from the regular 
theatre field in that area. He should of 
course be experienced in theatre operation, 
and a person well liked in his community. 
He probably will be a member of a fra- 
ternal organization, perhaps also of the 
Kiwanis Club or similar society. If he is 
a regular attedant at some church, so much 
the better. These associations can move 
a lot of stones. 


Selling the Idea 
to Prospective Patrons 


Four weeks before opening date for a 
new drive-in is a good time to start reach- 
ing out for patrons. The writer has found 
that small teaser ads in daily and weekly 
newspapers throughout the drawing area 
are excellent interest-whipper-uppers. 
These follow the general pattern of: 

“Something in entertainment for the 
whole family is coming to County. 
Watch for the Opening Date.” 

A good many people will by then be 
aware of the construction work, some by 
virtue of a sign at the site near the high- 
way, others through word-of-mouth. Then 
a couple of weeks before opening the en- 
tire area should begin reading stories about 
it in the newspapers. A new drive-in is 
news. Besides it’s an advertiser. 

These advance “readers” assure the 
area early completion of the project, and 
give a certain amount of information about 
the physical characteristics—the size, the 
effort made to assure “perfect” vision of 
the picture, the refreshment and supple- 
mentary recreational facilities, and so on. 

Opening time should bring a “co-op” 
advertising section in the top newspaper of 
the area. But work on this has to be started 
at least a month, and preferably six weeks, 
in advance. Stories to accompany the ad- 
vertising will have to be prepared, and ad- 
vertising solicited from at least local busi- 
nesses that supplied materials and service, 
and others which have a “good-will” in- 
terest in the enterprise. The newspaper 
benefits from this advertising revenue, the 
drive-in from the publicity. 

Besides a main general story on the loca- 
tion, facilities, policy, etc., there should be 
shorter supplementary stories on such sub- 
jects as the opening attraction with men- 
tion of other pictures soon to follow; on 
the operators and the manager; and on 
some feature of the theatre, such as the 
children’s playground, the refreshment 
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On the Drive-in 
in this idsue... 


THIS DRIVE-IN NUMBER is 
concerned principally with phases 
of the outdoor theatre that have 
been less discussed in print than its 
construction, which dominated our 
two previous Drive-In Numbers 
and has got much attention in issues 
in between. In this issue willl be 
found discussions of— 


MANAGEMENT: in the adjoining 
article by Wilfred P. Smith, and on 
pages 28-29; and, of course, related 
to management is— 


EXPLOITATION, which is dealt 
with by Mr. Smith and also on 
pages 26 and 27. 


ZONING LAWS are important 
factors prompting certain sugges- | 
tions of Mr. Smith, and this phase 
of project organization is discussed 
also by Leo T. Parker on pages 
52-53, and also in a report of a 
recent survey beginning on page 18. 


PROJECTION and sound in drive- | 
ins occupies all of Gio Gagliardi’s | 
attention in “The Needle’s Eye,” 
page 31. 


CONSTRUCTION is not ignored, 
however; various items in the “On 
the House’ department (page 18) 
touch on the physical layout. 











service, accommodations for games, etc. 
And of course there should be pictures— 
of the theatre, and at least of the manager 
if not also the owner. This “co-op” 
splurge should immediately precede opening. 

Also just before the opening, the news- 
papers of the area should carry ads of sub- 
stantial size on the theatre, exploiting the 
service of a drive-in institutionally as well 
as the opening attraction. The institutional 
angle is important anywhere, but particu- 
larly so where few, if any, people are 
acquainted with this unique type of recre- 
ational enterprise, which is likely to remain 
the usual situation for a long time to come. 

To get thoroughly across the idea of 
what a drive-in is, the distinctive service 
that it performs, takes more than routine 
effort. Newspaper space can do a good job 
—but can one depend on it altogether? 
Study of the drawing area may indicate 
that one had better supplement it with 
direct mail exploitation, getting up a folder 
—probably four pages measuring around 
6x9 inches will suffice—and mailing it to 
the homes of all car owners and telephone 
subscribers in the drawing area. 

Besides indicating the location of the 
drive-in clearly, the folder should sell the 
recreational diversity, convenience and pri- 


vacy of a drive-in. These are its advantages 
over other places of amusement. The whole 
family can go without dressing up. No 
baby-sitter need be hired. Aged and physic. 
ally handicapped persons need not be de- 
nied the pleasure of motion pictures since 
at a drive-in they don’t have to get out of 
their car. This is the essential theme of the 
mailer sent out a few days or a week before 
opening date. [See suggestions and repro- 
ducible sketches and institutional copy on 
page 27.—Ep.] 


Drive-In Personnel: 
Hiring and Training 


A drive-in theatre, even the cheapest 
kind, costs a pretty penny—it is hardly a 
fly-by-night operation. It therefore be- 
hooves the owner to put his property into 
the best of hands. His manager should be 
trustworthy, likeable, bright and resource- 
ful. Unless there are balancing circum- 
stances, he ought to come, as we have sug- 
gested, from regular theatre operation. 
He'll have a lot to learn, but he won’t be 
starting absolutely from scratch. 

Having hired such a man, it would be 
well for the owner to let the rest of the 
personnel be his problem. So from this 
point we shall be addressing the manager 
as well as the owner. 


THE MANAGER HIMSELF AND HIS JOB 


If he has come from the regular theatre 
field, a manager new to drive-in operation 
will appreciate what is required in handling 
the public. The word courtesy will have 
been drilled into his consciousness as one of 
big meaning for both himself and his staff. 
If this is his first venture in motion picture 
exhibition, he might well “read up” on this 
and related matters in past issues of the 
trade press and in manuals that he could 
procure from regular theatre circuits. 

Briefly, it is—or should be—an inviolate 
rule that every man, woman and child en- 
tering the theatre is entitled to utmost 
courtesy, service and safety. This is their 
right—and management is always grateful 
for the privilege of extending it to them. 
It is the manager’s objective to make of 
each one a friend of the theatre. That ob- 
jective is not realized merely in the man- 
ner of direct contact, but in the way the 
place is kept up, the standards of operation. 

A drive-in manager doesn’t have to 
bother about a ventilating system, condition 
of auditorium chairs, etc.; he has their 
counterpart, however, in such things as 
ramps and drives after a rain, lawns and 
shrubbery, playground and other recrea- 
tional equipment, refreshment services con- 
siderably beyond those of conventional thea- 
tres. If he has come from the regular thea- 
tre field, he will discover that his new job 
requires him to be, in. addition to much 
that he has previously been, including 4 

(Continued on page 36) 
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The Theatre as 
Realty and Equipment 


IN YOUR INCOME TAX 


By J. K. LASSER 


[The following discussion is based on 
sections of the author’s recent book, “Busi- 
ness Tax Handbook,” published by Simon 
& Schuster, 1230 Sixth Avenue, New York; 
Price $5.00. | 


TO GIVE UNCLE SAM his 
due, and no more, is a duty that. we 
owe at tax time to our Government and 
ourselves. That it isn’t always readily ful- 
filled in either direction is the reason for 
income tax experts. 

Like most businessmen small and large, 
theatre operators may be presumed to have 
the services of at least an accountant with 
some knowledge of income tax law. At any 
rate, one endeavoring to offer help in an 
article on the subject is probably well ad- 
vised to concentrate on aspects of the law, 
particularly those established by the Treas- 
ury Department and court rulings, which 
may well escape the less expert persons en- 
gaged for the preparation of a tax return. 

It is thus not the intention here to make 
an income tax “expert” out of a theatre 
operator himself. Obviously, it could 
scarcely be done within the compass of a 
single book, much less an article; and we 
very much doubt that any theatre operator 
wants to go to that bother, anyway. With 
selection therefore highly necessary, we 
have compiled for ready reference a list of 
depreciation rates for theatre equipment, 
and confined our discussion to points re- 
garding theatre real estate that are fre- 
quently not dealt with in a return to the 
advantage of the taxpayer. 


Effect on Tax of 
Sale of a Theatre 


In determining your gain or loss on the 
sale of a theatre, make sure you have your 
Proper cost or tax basis for it. Be sure to 
include the following charges: 

1. Cost of acquiring the property which 
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is sold (all charges connected therewith, 
including real estate taxes paid but non- 
deductible when purchasing). 

2. Cost of additions or improvements 
since purchase. 

3. Cost of repairs or alterations that pro- 
longed the life of the building. 

4. Replacement or restoration of prop- 
erty worn out, for which depreciation was 
taken in prior tax years. 

5. Cost of property purchased with intent 
to demolish it. 

6. Costs that may have accrued to you as 
a lessor which could not be deducted. 

7. Actual depreciation beyond the amount 
allowed in prior tax returns. 

8. Cost of improvements that may have 
been made by a lessee and included in the 
income of the lessor under the law prior 
to 1942. 

With respect to Item 1 above: Fre- 
quently omitted from such total cost are 
expenses like the fees of architects, engi- 
neers, surveyors, attorneys; also broker’s 
commission, cost of title search, elimination 
of liens, judgments, fines, etc. Further- 
more, special assessments paid for local im- 
provements which were not allowed as de- 
ductions, should be included in the total 
cost of the property. 

It may be noted here that in selling a 
business property, it is well to have the 
sales contract allocate the price between 
land and building, otherwise the Treasury 
may do so to your disadvantage. 

A theatre is regarded as property held 
in trade or business. When the owner sells 
it, he is entitled to deduction of any loss. 


Tax on Leased Property 


Advance rent, bonus payments to secure 
the lease, or repayment to lessor of costs ex- 
pended in connection with leasing of the 
property, are regarded as income to the 
lessor taxable in year received (if return 
is on cash basis) ; or in year of lease execu- 
tion (accrual basis). To the lessee these 
payments are deductions spread ratably 
over the life of the lease. 

If the lessee pays lessor’s cost, such as 











real estate taxes, interest, insurance, mort- 
gage retirement costs according to an 
amortization schedule, these payments are 
properly to be regarded as income to the 
lessor, and rent to the lessee. 


CONSTRUCTION AND IMPROVEMENTS: 


If a theatre is constructed for leasing, 
but is not built under terms of the lease, 
it is then a capital cost to the lessor. De- 
preciation is allowed the lessor over the 
life of the property. No deperciation is al- 
lowed the lessee. This same situation ap- 
plies if construction is under a lease, but 
with the facilities not limited only to one 
lessee. 

No depreciation is allowed either lessor 
or lessee, however, if construction is under 
a-lease and the lessee agrees to restore the 
property to its original condition at the end 
of the lease. 

Should the theatre be constructed by the 
lessee, the following rules apply: 

If title is to pass to the lessor at end of 
the lease, no depreciation is allowed the les- 
sor, but the lessee is entitled to deduct de- 
preciation over life of property, or term of 
lease, whichever is shorter, without regard 
for any privilege of renewal. 

If costs are to be applied as rent, or some 
part of it, it is rent income to the lessor, and 
a deduction to the lessee. 

If lessor and lessee both contribute to the 
costs, each is entitled to depreciation to the 
extent of his investment. The lessor is al- 
lowed depreciation over the life of the 
property; the lessee may deduct deprecia- 
tion over the life of property or term of 
lease, whichever is shorter. 


ALTERATIONS FOR SPECIFIC TENANT: 


If the improvements have no value at 
end of lease, the cost may be deducted over 
the term of the lease. 

If an unamortized cost of improvement 
remains upon cancellation of the lease, it 
may be deducted in the same year that the 
cancellation occurs. 

If property is demolished to secure a 
tenant, its cost may be deducted over term 
of lease. 

No income is ever secured for the owner 
(or lessor) by the construction of buildings 
or improvements. by a tenant. The tax on 
any gain because of these improvements is 
postponed until the property is sold. 

However, if any such improvements were 
included as income prior to January 1, 
1942, because of laws then existing, the 
cost of the property can be adjusted accord- 
ing to the income then reported for these 
improvements. Thus leasehold improve- 
ments recovered by a landlord are not taxed, 
except when these improvements are re- 
garded. by lessor and lessee as part payment 
of rent, in which case the improvements 
might be income. 

Otherwise a tenant’s improvements are 
not income for the lessor, even though the 
tenant himself gets a deduction or is al- 
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lowed depreciation for the improvements. 
(This fact may be used as means of mini- 
mizing in some degree the taxable income 
in some situations. ) 


Tax Considerations 
In Buying a Theatre 


Control interest deductions carefully 
when you buy by adjusting the price to 
obtain the greatest tax benefits. When de- 
ferred or installment payments are in- 
volved, it may be highly advantageous to 
decrease the purchase price and to have a 
higher yearly interest. Remember that your 
interest is deductible. 

When depreciable property is bought, 
there is a possibility of controlling deduc- 
tions. A flat price of $12,000 for the asset 
would enable a purchaser to take, say, 
$1,200 a year for ten years as depreciation. 
A price of $10,000 payable in four annual 
installments, with $500 per year interest, 
would give the purchaser a $1,500 deduc- 
tion for the first four years, and $1,000 
for the next six years. 

Do you own properties that show losses? 
If so, you are in a good position to buy 
income-producing properties since you can 
use the new income to offset your losses. 
That means, that to the extent of your 
losses, your new income, in effect, is free 
from tax. 

It is a common practice when buying real 
property to take title in the name of a cor- 
poration. Be careful about the sale of this 
property. If the corporation sells, it pays 
a tax on the gain and the stockholders 
have to pay another tax when the corpora- 
tion distributes the proceeds to them. Now 
if you distribute the property first and then 
sell, you can probably avoid the double tax. 
Another way of avoiding double tax is to 
sell the stock of the corporation, in which 
case you pay only one capital gains tax. 

A dummy corporation may possibly be 
used to take title to real estate. That may 
still permit an individual to be the taxed 
entity. But beware of actions that might 
result in a tax upon the dummy corpora- 
tion. If it does nothing but hold property, 
it will incur no tax. Executing a lease was 
held to be a part of the function of holding 
title; it did not cause the corporation to 
be taxed. But negotiating a loan on the 
property resulted in the necessity to pay 4 
corporate tax. 

After title has been taken by the dummy 
corporation, all acts relating to manage- 
ment, conservation, financing and opera- 
tion must be done in the name of the indi- 
viduals. The way to use a dummy corpo- 
ration is illustrated by one case: 

A and B transferred property to a new 
corporation in order that it might make a 
sale. Under the written agreement between 
them and the corporation, the latter was to 
make the sale and pass on to them the pro- 
ceeds. The Treasury tried to tax the cor- 


poration, arguing that the partners had 
selected that form to do business and it 
should pay a tax. The Court held that they 
had created a mere conduit for the profit, 


INCREASING DEPRECIATION BASIS 


Here is how to acquire property and get 
an increased basis for depreciation. By get- 
ting a mortgage on your property and then 
using the proceeds to construct a building 
on it, your basis for depreciation includes 
the proceeds of the mortgage. 

Example—You buy land for $100,000, 
You obtain a first mortgage of $250,000 to 
construct an apartment house. In addition 
to the proceeds of the mortgage, you expend 
$25,000 of your own funds to erect the 
building. Your basis for depreciation js 
$275,000. 

Here is a plan sometimes suggested for 
acquiring a building at a reduced cost— 

A, a stockholder of X Manufacturing 
Corporation, owns vacant land. He leases 
this land in 1947 to Y Corporation (an in- 
surance or investment company) for 15 
years at a fair rental. Y constructs a build- 
ing on this land and leases the property to 
X for 15 years. Y sets the rental at an 
amount sufficient to cover its rental and 
building cost plus a fair return. In 1962, 
the leases end and title to the building 
passes to A. A then contributes the land 
and building to X an additional capital. 
These are the tax effects from this: 

Y amortizes the cost of the building over 
the; 15-year period, its life being longer; A 
is not taxed on the value of the building 
in 1962 when it reverts to him; X deducts 
the rent paid to Y during the 15-year 
term. 

If Y is given assurances or guaranties for 
the full payment of the agreed rental dur- 
ing the 15-year term, the lease might be, 
in fact, a sale of the building. If that is 
not done, the net result appears to be the 
acquisition by X of a building at a much 
reduced cost. That follows because of the 
deductions taken for rent paid to Y. The 
percentage of reduction is dependent upon 
its tax bracket. 

A buyer should try to close title imme- 
diately before the current real estate tax 
becomes a lien on the property or personal 
liability is imposed on seller. Then he can 
deduct the tax on his tax return. If he 
acquires title after taxes have become a 
lien or personal liability, then the realty 
tax is part of his capital cost and not de- 
ductible. Check your local law with your 
lawyer before you buy properties to see 
when the lien or personal liability is fixed. 

If you buy a ground lease with an option 
to purchase the property, here is a warning: 
If you exercise the option and specify ex- 
actly what part of the payment is for can- 
celling the lease, that will give you 4 
deduction for the rental cost. Failure to do 
this may mean that the entire payment !s 
added to the cost of the land. 


BETTER THEATRES, FEBRUARY 4, 1959 


UM 








ure 


be, 


the 
ich 
the 
‘he 


on 
ne- 
tax 
nal 


an 


a 
ty 


our 


1959 









Strand Theatre, New York City 


Tele News Theatre, Cleveland, Ohio 


For better business in 1950... 


put your best foot forward now! 


Business is on the carpet and carpet is our business 


Central Theatre, Passaic, N. J. 


Now, more than ever, you need an attractive lobby 
to build your box office. Handsome, soundless 
carpeting is the most important, single element in 
good lobby decoration. 


See the new weaves, textures, colors and patterns in 
theater carpet by Alexander Smith and Masland. 
Find out how little it will cost to make your lobby 
really inviting. Phone your local Alexander 
Smith-Masland contract carpet specialist today, 

or write to Alexander Smith-Masland Contract 


Department, 295 Fifth Avenue, New York City. 





Alexander Smith 


and 
C.H.Masland 


CONTRACT CARPETS 
295 Fifth Avenue, New York 16, New York 
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THINGS SAID AND DONE AND 


Drive-ins Get Attention 
From Planning Officials 


DrivE-IN theatres are im- 
portant—in case you hadn’t heard. Im- 
portant, we particularly mean at this mo- 
ment, to public officials concerned with 
community planning and highways. Noth- 
ing particularly new about this (we pub- 
lished an article on it some months ago) ; 
but just last month the American Society 
of Planning Officials issued a voluminous 
study of the drive-in to its members. The 
skyrocketing phenomenon is therein dealt 
with as a zoning and highway problem 
which grows as it spreads its blessings. 

The suciety, through its Planning Ad- 
visory Service, recognizes the benefits, say- 
ing at the outset: 

“Drive-in theatres are commercial enter- 
prises which have proved to be both popu- 
lar and profitable. They are likely to in- 
crease in numbers and capacities. They are 
likely to be built in connection with other 
recreational uses. Communities must accept 
the drive-in theatre and not shy away from 
it as an immoral or noxious use. However, 
in the best interests of the drive-in theatre 
industry and the public, the theatres must 
be regulated and developed in accordance 
with their own and community require- 
ments.” 

Likely to increase is right. There can be 
little doubt that by the middle of next 
summer there will be fully 2000 drive-ins 
in operation. Indications are pretty defi- 
nite that there must be around 1,500 of 
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TWIN DRIVE-IN: After having built one with a single “autotorium" (there has to be a word for every- 
thing, doesn't there?), N. S. Barger has doubled up on his second drive-in operation in the Chicago 
area. Here is a pilot's-eye view that's as good as a plan drawing to show the traffic scheme. Each side 
accommodates 600 cars. Located in Oak Lawn near southwestern Chicago, the "Twin Open-Air Theatre,” 
as it is called, is said to have cost around $700,000. Fox & Fox of Chicago, were the architects. 


of them already constructed. And construc- 
tion of them proceeds right through the 
summer, with many a drive-in opened in 
the fall. The year 1950 may therefore very 
well bring the total number in operation 
to around 2,500. 

In the latter part of 1949 the ASPO 
found drive-ins operating in 45 states and 
in Hawaii, with the South having the 
largest number. Nearly all operated seven 
nights a week, and nearly half changed 
attractions three times a week, while about 
40% had four changes. Approximately 


DRIVE-IN SERVICE STATION: 
On the highway side of the 
screen tower, a drive-in under 
construction at Corpus Christi, 
Tex., will have a fully devel- 
oped automobile service sta- 
lion, as shown in this archi- 
tects’ sketch. Another feature 
will be a stadium in front 
of the screen tower seating 
300. The property will be an 
operation of Gonzales The- 
atres, and the architects are 
Spillman & Spillman of San 
Antonio. The service station 
will be at the intersection of 
two highways, entrance to the 
theatre 350 feet in. Principal 
facing material will be enam- 


rs @@! iron. Capacity is 475 cars. 


18% (in California and the South) oper- 
ated all the year round. 

This survey notes the observation that 
the majority of drive-in theatre patrons are 
not regular theatregoers. That, of course, 
is an idea familiar to this industry. Maybe 
it is a valid estimate, and maybe not. How- 
ever true it might have been, it is open 
to question now. Two things have hap- 
pened during the last couple of years: one, 
better drive-ins; two, later pictures at 
drive-ins. Further developments in both of 
these directions will be likely to diminish 
any such divisions of the public to nearly 
the vanishing point. Almost every Amer- 
ican has access to an automobile of some 
vintage—and likes hot dogs. 

Competitive possibilities are increased 
by the availability at a drive-in of recrea- 
tional facilities beyond those of motion pic- 
ture exhibition. Reference to these is one of 
the many uses the ASPO survey makes 
of material published in BeTrER THEATRES. 
Dance floors, picnic groves, bowling, 
shuffleboard, tennis courts, children’s play- 
grounds, pony rides, etc., etc., take a 
drive-in quite out of a theatrical classifi- 
cation. They make it an amusement park 
of a special, distinctive sort. And as such, 
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There’s no question about it—LUMITE is one 
upholstery fabric that’s made to seat the public. 
You can’t beat it for toughness . . . for resistance to 
accident or abuse! Yet with all its ruggedness, it’s easy 
to maintain and even easier on the eyes. 
LUMITE, woven of durable saran plastic, comes in a 
wide range of vivid colors .. . rich decorator-styled 
patterns ... smooth, shimmering texture. It’s the 
theatre seat upholstery fabric to specify when you 
want a luxury look that lasts! 


For FREE fabric samples and a COLOR PHOTOGRAPH 
of an actual LUMITE installation, write Dept. MP-01, 


el a a 2 RE FABRIC! LUMITE DIVISION, Chicopee Manufacturing Corpora- 


AMAZINGLY TOUGHER! Scuffproof. Can’t rot or mildew. Non- tion of Georgia, 47 Worth Street, New York 13, N.Y. 
inflammable. 


COMFORTABLE! It breathes—lets air circulate freely, insuring 
the ultimate in seating comfort. 


EASY TO INSTALL! Firm, strong—yet plialsle. Easy to draw, % 
shape, fold and cut. : 

STAYS TRIM! Always keeps its glove-snua fit. Won't soa, 

treteh, wrink'> or “cup”. 

LESS MAINTENANCE! Cleanse easily with soap ond woter or : 


cleaning fluid. Cant absorb tiquid. Neither tood, grease, dirt 
*Registered Trade-mark CARAN a 
woven fabrie 












nor gum can harm it. 











| 4 drive-in provides a radically different 
| physical environment to be exploited, with 
| particularly substantial effect in metropol- 
_ jtan areas. 

| Which reminds us of a rather curious 
» fact: Not so very many drive-ins, relatively, 
| have yet had time to realize their potential 
| physical attractiveness. Even those which 
» have been well landscaped often look pretty 
| barren still—the darned plants haven’t had 
time to grow up! When they do, some of 
our drive-ins are going to look mighty 


| purty. They all should. 


OFFICIALS’ RECOMMENDATIONS 


_ The ASPO report is of course specifi- 
"cally concerned with the relation of drive- 
| in growth to zoning, highway traffic and 
other aspects of community planning. It 
‘jncludes the testimony on these matters 
of many city and county officials. In one 
' of them, Huber E. Smutz, Los Angeles 
' zoning administrator, observes: 

' “Due to the large area required for a 
| drive-in theatre, we do not anticipate any 
' particular problem over such a theatre 
| locating immediately adjacent to a good 
' retail business district in the commercial 
' zones. Although our Planning Commission 

and Council were of the opinion that drive- 
‘in theatres should be automatically per- 
| mitted in a commercial zone, if they could 
| find a site of sufficient area in that zone, 
I personally can see some benefit to re- 
' quiring some processing through a variance 

"or conditional use permit before they would 
| be allowed in a commercial zone, primarily 

F due to the traffic problem.” 

In dealing with this problem, the report 
‘includes recommendations of the American 
Association of State Highway Officials, 
which are as follows: 

4 Theatres should not be located on major high- 
ways, but on secondary connecting roads. 

| Theatres should not be located on major two- 
~ lane highways. 

_ Theatres should be located in districts already 
| partially built up to avoid the creation of new 
| congestion areas. 
| Theatres should not be located where view of 
| the entrance is obstructed. 
| Theatre screens should not be permitted to face 
~ the major highway. 
| Where screens must face the highway, a fence 
| or trees should be used to obscure its view. 
| On two-lane roads where left turns are per- 
"mitted, the entrance should not exceed 40 feet 
© in width. 
| On three or more lane highways where left 
| turns are prohibited, the entrance lane should not 
/mceed 14 feet in width. 
| On three or more lane highways where left 

"turns are prohibited, the entrance should not be 
over 19 feet wide. 
| Entry turn speeds of 20 miles per hour should 
_ be provided for right turn movements. 
| Entry turn speeds of 10 miles per hour should 
| be provided for left turn movements. 

Separated entries should be provided for right 
and left turns where arrival volume is nearly equal- 
"Wy divided by direction. 

Not more than one exit should exist for each 

(Continued on following page) 
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1000-Car Drive-In Presenting a 
60-Foot Picture with 9mm Lamps 


B The Bel-Air which opened at midsummer 
of 1949, is a new operation of the Chicago 
area located six miles north of Joliet. 
Owned by the Bel-Air Theatre Company, 
of which William M. Savoy is president, 
it has a capacity of 1000 cars. For toll 
National Cash Register Company printed- 
receipt machines, with registration tape, 
are used. The view below is through a win- 
dow of the concession building, which 
provides enclosed service. The projection 
building is separate. The screen tower, 
75x72 feet, is of wood frame construction. 
The Bel-Air presents a picture 60 feet 
wide, illuminated by Ashcraft C-80 water- 
cooled lamps with Century mechanisms 
equipped for water-cooling in conjunction 
with the lamps. General engineering was 
in charge of |. L. Fleming of the Midwest 
Theatre Service & Equipment Company, 
Chicago. Thomas |. Wagner is manager. 








(Continued from preceding page, col. 1) 
access highway, and no more than one lane should 
be permitted for each direction of travel. 

Where left turns are prohibited, the exit should 
not be more than 14 feet wide. 

Where left turns are permitted, the exit should 
not be more than 19 feet wide with a small 
island in the throat. 

Acceleration and deceleration lanes should be 
used if possible. 

Cuts should not be made in the medial island 
on multi-lane highways to permit left turns. 

Where breaks in the island are provided, they 
should include provision for special left turn 
deceleration and acceleration lanes. 

The problems of storage between the ticket 
gates and the highway are primarily a function 
of the number of ticket gates. One ticket gate 
should be used up to 300 car capacity theatres; 
two ticket gates should be used up to 600 cars; 
three ticket gates up to 800 cars; four ticket 
gates up to 1,000 cars. 

Storage facilities need not be greater than 
30% to 40% of the capacity. 

Few theatres now use traffic signals. Due to 
the unusually short peak periods the use of traf- 
fic signals is questionable. If traffic signals are 
used, they should be of an actuated type. Flash- 
ing beacons should be used only where sight is 
limited. Traffic control is best handled manually. 


The 31 sheets constituting this conscien- 
tiously compiled report are packed with 
information that should be of quite as 
much interest to persons contemplating 


drive-in theatres as to zoning and _ high- 
way officials. Perhaps copies are available 
to others than members of the ASPO. The 
address of the organization is 1313 East 


60th Street, Chicago 37. 





View from the highway of the Ranch drive-in at Ames, la. (see story below). 


. 


United States. As for Iowa, beefsteak 
production is not altogether alien to its 
economy, so the atmosphere provided at the 
Ranch drive-in near Ames, seat of the 
state’s agricultural school, is approximately 
as native as popcorn. Fencing and struc- 
tures are in ranch style, and the attendants 
(except for traffic control officers, who are 
in police uniform) are rigged out fit for a 


Ranch Atmosphere—and 
Bee-yu-tiful Flowers! 


As Birt Boyp demon- 
strated in a personal exhibition of ‘Hop- 
along Cassidy” on the streets of New York 
the other day, you’re likely to find frus- 
trated cowhands almost anywhere in these 












What one satisfied user says: 


“You will be glad to know that we found your 
mosquito control a great asset to our business 
this year (1948). After opening our theater 
in September 1947, we discovered mosquitoes 
would be a great problem to us. With the 
fresh water swamps in back of us and the salt 
marshes so close it looked as if most of our 
customers would be mosquitoes. However, your 
fogging treatment of the swamps reduced the 
mosquitoes to an unimportant factor. We wish 
all our problems could be solved so easily.” 


TUF aa 


TODD INSECTICIDAL 
FOG APPLICATOR 


-DRIVE-INS:! 


Drive out pesky insects 


with TIFA which dispenses 
DEATH-DEALING FOG 





>, ON’T let irritating insects alienate your patrons. Insure customer comfort 


and increase your box-office receipts with a program of TIFA treatments. 
TIFA—the amazing fog maker—spreads dry clouds of DDT in special perfumed 
fog oils, lethal to bugs, harmless to man . . . permeates every nook and cranny of 
your drive-in theater, yet will not stain your customers’ auto windshields or finishes 
if done while cars are on premises. Economical to use, TIFA pays for itself in 
jig-time by added take in your till. 


Write for new circular and list of dealers and custom foggers in your area. 


A Product of 
COMBUSTION EQUIPMENT DIVISION 


TODD SHIPYARDS CORPORATION 
81-16 45th Ave., Elmhurst, Queens, N. Y. 


UMI 
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@ SPEAKERS defy worst weather! 
Peak economy and low maintenance 
for Drive-in Theatres! 
.. ELECTRIC zinc-fin - 
ish, in-car speakers are 
treated to withstand extremes 
of heat and humidity that rust 
and corrode most speakers in 
a matter of hours! 
When you replace, specify 
General Electric speakers— 
ak , F . 
i - 
“ designed - gre superior per 
he formance in rain, summer heat, 
" frost and sleet! 
c- 
ts Full details on General 
¥! Electric speakers are yours for 
a the asking. Mail the coupon 
HERE’S WHERE QUALITY TELLS! You are below for complete informa- 
looking at the toughest test to which loud- tion and your free G-E Voice 
speakers can be subjected! On the rack you Coil in Humidity Test Package! 
see a G-E Drive-in Speaker and 4 new speak- 
ers of other makes. In the closed vapor cham- 
ber, continuous salt fog is sprayed on all the 
speakers. Why salt? Because it accelerates THE HEART OF THE SPEAKER! 
metal corrosion faster than any other chemical! , oe 
: Y 2 The base of this coil is made of treated alu- 
agent. At the completion of this grueling test, nas: 
the famous G-E Aluminum Voice Coil was in minum. No paper, no cork, no fabric to rot 
perfect condition! Protected by a zincplate or warp. Extremes of temperature do not af- 
and chromate coating, the General Electric fect its operation. All G-E Speakers have 
Speaker resists corrosion, or even tarnish, - this aluminum base coil—an important con- 
Be long past the point at which metal usually sideration for drive-in theatre operators. 
*. begins to rust and peel! 
ed 
be: ; A, FREE G-E VOICE COIL! 
1es 
in i Se 
] General Electric Company, Section 2820 i 
Electronics Park 
Y, 4 if De wi foe Syracuse, New York 
yor : Che fol Dos LE COPYULEHECE CH Send me my free G-E Voice Coil in Humidity Test package. 
(@ ite EE aia he arid pa Nb RRS 
GENERAL‘) ELECTRIC | SRS Tae ee alae anne te j 
iat: Co MED CME ER ND ESOC TOE Parra GER Gr oaS sinre Gade sae eec 4 
Sy 
—_ Ne 
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A 400-Car Drive-In Theatre 
Constructed on a "Package" Plan 





@ The Family drive-in at Jasper, Ind., was built in late fall of 1949 by the Ballantyne- 
Griffing organization under its “Turn-Key" construction-equipment plan. Above it is 
shown from outside the fencing on its completion December | 5th. 


n 





Another view (above) of the completed theatre, from the rear of the projection-concession build- 
ing at the center of the 400-car ramp system. Below the project is shown during construction— 
trenching for sewerage laterals (left) and facing the screen with wood sheeting. 





(Continued from page 22) 
rodeo at New York’s wild and woolly 
Madison Square Garden. 

Joe V. Gerbrach of Ames, one of the 
owners, tells us about it in a letter, after 
sending in the only photo of it that had been 
taken. The Ranch is owned and operated 
by the Ames Theatre Company, in which 
A. H. and Myron Blank of Des Moines 
(Tri-States Theatres, etc.), and Harry 
Warren of Tucson, Ariz., are associated 
with Mr. Gerbrach, who writes: 

“Last January when I| drove to Florida, 
I went down one route and back another. 
I stopped at every drive-in I ran across, 
took pictures and talked to the men in 
charge. The same idea was carried out in 
a trip to the West Coast. Many of the 
best ideas thus accumulated were revamped 
and worked into our Ranch drive-in. 

“We have fourteen acres of ground, all 
well drained. We brought in over 20,000 
cubic yards of clay. This was covered with 
brown crushed rock, surfaced with white. 

“One thing we had complaints about— 
the time it took to exit cars between shows. 
When we started it took around 22 minutes 
at the main evening break on weekend 
nights. However, in laying out our original 
plan we left a large amount of space be- 
tween the highway and a rustic fence, which 
we got from the Fence Company of Amer- 
ica in Escanaba, Mich. Now we line up the 
cars in this space, using two exits.” 


FLOWER GARDENS IN “NATURCOLOR" 


This spring the Ranch will acquire com- 
plete playground equipment, including a 
merry-go-round, slides and so on. But what 
Mr. Gerbrach appears to be especially 
proud of is the flower gardens. 

“T’m sorry we did not have some color 
pictures made of them,” he reflects wist- 
fully in the month of January. “They were 
beautiful! They are arranged in a large 
space near the intersection of the two main 
highways, facing the screen tower, and 
also along the wing walls and in front 
of the concession building. We laid tele- 
phone poles on the ground and fastened 
them together at each end, then we filled 
the space inside them with good black 
loam. This year they will be even more ex- 
tensive as we had hundreds of tulips, gera- 
niums, canna lilies and chrysanthemums 
planted last fall. There will be blooms 
through spring and the entire summer.” 

The Ranch has a capacity of 750 cars 
and presents a picture 52 feet wide. 


Yellow Lamps as Insect 
“Repellents” in Drive-ins 


YELLOW LAMPS have some effect as a 
means of reducing the pest of insects; how- 
ever, they are not “insect-repellent” spe- 
cifically. It just so happens that most in- 
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*“Screen’s eye” view of new DeKalb, Illinois, theatre shows 
comfortable appearance of Heywood-Wakefield chairs. 


Successful Chain Selects 
Heywood-Wakefield Comfort 


For New DEKALB 


ES, THERE’S plenty of successful ex- 
y perience back of this newest (and 


twelfth) unit of the expanding An- 
derson Theatre Corporation. And a na- 
tion-wide record of experience proves that 
Heywood-Wakefield seating is a depend- 
able aid to profitable operation. First, 
because comfort is designed into every line 
and detail. Second, because time-tested 
construction methods, and the use of 
special quality steels for coil springs, 
standards, seat and back-pans assure the 
kind of durability that keeps maintenance 
costs consistently low. 
for yourself how the handsome 
appearance and downright comfort of 
Heywood - Wakefield seating can make pa- 
trons want to come back—and learn at 
first hand the many money-saving advan- 
tages of Heywood -Wakefield construction 
features. Call your nearest Heywood- 
Wakefield distributor or one of our sales 
offices in Baltimore, Boston, Chicago or 
New York. 
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*“Heywood - Wakefield 
chairs,” says A. J. 
Claesson, of Anderson 
Theatre Corporation, 
‘make life easier for an 
interior decorator in two 
important ways. Their 
good looks harmonize 
with decorating plans— 
and their proved com- 
fort helps assure con- 
tinuing patronage.” 





Note how smart lines of ‘“‘Encore’”’ Model TC700 
chairs complement the DeKalb’s modern decor. 





HEY WOOD-/ 


MWAKEF [ELD 


Theatre Seating Division 
MENOMINEE, MICHIGAN 








sects are blind to yellow light, therefore, 
are not attracted by it; hence, drive-in 
lighting might well be yellow where such 
coloration still allows sufficient light. 
Our authority for this is Robert T. Dor- 
sey of the Nela Park Lamp Department of 
General Electric; and Mr. Dorsey adds: 
“Best results are obtained if the lamp 
itself is shielded, and it is advantageous 
to locate the lamp so that insects which are 
killed by contact with the lamp will not 
interfere with activities in that area. 
“Furthermore, there are some types of 
insects which apparently can ‘see’ yellow 
light; for this reason also there is an ad- 
vantage in keeping the lamps from the im- 
mediate area of activity.” 
From this we gather that a drive-in op- 
erator wouldn’t want them around the re- 
freshment counter. 


Radiant Heating of 
Auditoriums: A Warning 


IF YOU EVER decide to 
install radiant heating in a new theatre 
building, bear in mind the necessity to have 
the auditorium floor slab clear for attach- 
ment of seating. Noting the progress of 
radiant heating beyond industrial and resi- 
dential buildings, the American Seating 
Company has issued a warning on the place- 
ment of hot water or steam pipes in the 
concrete. Its engineers say: 

“In accordance with the standard prac- 
tice of many years, specifications covering 
concrete floors to which seating is to be 
attached have always stated that the sur- 
face to a depth of at least 2 inches must be 
free from all obstructions, such as large 
aggregate, expanded metal, reinforcing 
rods, etc. Therefore, in designing a radiant 
heating system, architects and engineers 
should specify that the surface of the pipe 
must be not less than 2% inch (note addi- 
tional 14-inch allowance) below the floor 
surface. 

“The holes for the expansion bolts used 
for the anchorage of seating are usually 
drilled 1%4-inch to 13-inch deep. Ap- 
parently, 1 inch to 1% inches heretofore 
has been accepted as the depth of the radi- 
ant heating pipes. It is obvious, however, 
that this is insufficient. There must be am- 
ple concrete between the bottom of the hole 
and the pipe, to withstand the shock of the 
drilling operation as well as to provide a 
solid base for the subsequent setting of the 
expansion bolts. This will prevent damage 
to the heating system and make a satis- 
factory installation possible. 

“The depth of the pipe, within certain 
limitations, may be ignored insofar as the 
heating problem is concerned. At a depth 
of even 6 inches, neither the comfort nor 
the efficiency of the system will be affected, 
according to the advice of one of the largest 
makers of radiant heating equipment.” 
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Drive-In Point-of-Sale 
Attraction Advertising 


B® Considerable latitude compared with 
regular theatres is allowed the drive-in 
theatre in its provisions for current attrac- 
tion advertising; however, with the out- 
door operation no longer a novelty, this 
latitude hardly calls for cheap make-shifts. 
The single identification that a drive-in has 
with a regular theatre lies in its exhibition 
of motion pictures, and its attraction ad- 
vertising equipment may well express that 
identification by being comparable to that 
of regular theatres. This is entirely practic- 
able despite the drive-in factor of vandal- 
ism, as the installations illustrated here will 
show. Safe elevation of the signwork is 
readily contrived on the back of a screen 
tower located for readability from the 
highway; but here are structures which 
make effective use of smartly fabricated 
advertising equipment regardless of the 
drive and entrance plan. 





E LY H wu 





Above is the sign tower which 
marks the entrance of the 
Crest drive-in at Kansas City, 
Mo. On a pedestal of con- 
crete blocks, metal name sign 
forms are combined with at- 
traction advertising panels on 
two sides of the lamp box. 
Five rows in height, each 
panel is 71 feet long. The 
attraction equipment is by 
Wagner, as is that of the 
other two examples pictured; 
at the Crest aluminum letters 
are used... . At left a con 
crete pylon elevates the sign- 
work in the installation of the 
Twin drive-in at Cincinnati. 
This has two panels also, each 
measuring 113x20 feet to sup- 
ply liberal space for two- 
feature billing. Plastic letters 
are used in red, green and 
blue, and 17 and 10-inch 
sizes. . . . Below is a typical 
theatre-type treatment at the 
new Whittier drive-in at Pico, 
Calif. (Los Angeles). This also 
has two attraction panels, 
each 5! rows high and 
measuring 30 feet long. Plas- 
tic letters in color are used. 
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FOR THE DRIVE-IN OPENING 


A MAIL FOLDER is by now 
a well established method of exploiting a 
new drive-in throughout its drawing area. 
Such a folder is useful, too, in reminding 
people of the drive-in when another season 
is about to begin. 

At right are sketches and copy of in- 
stitutional character adapted to a folder 
of that purpose. They are presented for 
the use of drive-in operators. The sketches 
can be readily reproduced for printing by 
either the photo-offset or the regular (letter- 
press) method. The copy, of course, would 
ordinarily be set in type to fit the arrange- 
ment of the particular folder. 

One of the captions refers to insect pre- 
vention by the fogging method. If you do 
not have fogging service immediately avail- 
able, you can substitute reference to what- 
ever protection is afforded in the event 
mosquitos are a nuisance in your locality. 
Perhaps a general statement would do, 
such as: Modern methods of insect pre- 
vention are regularly applied throughout 
the theatre and environs. The fogging 
truck in the sketch would hardly be identi- 
fied by your patrons if not referred to in 
the copy. 

Mailing pieces of this: kind often include 
a plan drawing of the theatre, sometimes 
with instructions regarding traffic inside the 
grounds. Whether one need go to that 
trouble may be questioned. Important, how- 
ever, is a clear, simple schematic map show- 
ing where the drive-in is located relative to 
well known points and roads in the draw- 
ing area. 

The mailing piece should be in a warm 
color—say, blue or brown. A relatively 
inexpensive way is to print in a dark shade 
on paper tinted in a light tone of the same 
color. 


A drawing of entrance struc- 
ture like this one for the 
Walter Reade drive-in at King- 
ston, N. Y., lends decoration 
and identification to a folder. 






OW 


| | RIVE 
A rm I 
; > 











| — 


BETTER THEATRES, FEBRUARY 4, 1950 








[Reproduction rights to this material are expressively limited to drive-in operators] 


The Blank Drive-In is a theatre 
for the whole family — from 
the youngest to the oldest 
member—to enjoy themselves 
together, comfortably in their 
own car. That gives privacy, 
too ...S0 come as you are— 
there's no need to "dress up." 
And no need to hire a baby 
sitter! Bring Baby along — 
bottle and all !—we'll be glad 
to warm the bottle for you if 
you like at our refreshment 
stand. 


You can enjoy a snack in the 
comfort and privacy of your 
car at the Blank Drive-In— 
or if you prefer, have it at the 
conveniently located refresh- 
ment stand. You'll find it spic- 
and-span and equipped for 
quick service. Either there or 
brought by a courteous at- 
tendant to your car, refresh- 
ments are available in wide 
variety, both hot and cold, to 
satisfy your hunger or quench 
your thirst. 


Come early fo the Blank 
Drive-In and let the children 
burn up some of that energy 
in the playground. It is 
equipped fo provide young- 
sters with safe, healthful ac- 
tivity. There are swings, slides 
and rides—and a sand box 
for the tiny tots. The Blank 
Drive-In playground is com- 
pletely isolated from cil traf- 
fic, yet handy for supervision. 
A trained attendant is on hand 
to keep things in order. 


Courtesy, neatness, safety are 
watchwords at the Blank 
Drive-In. Uniformed, carefully 
trained attendants are ready 
to serve you. Traffic is smooth- 
ly directed by experienced 
officers. Nothing is allowed 
that might offend. . . . This 
goes for mosquitos, too, and 
other insects. A truck with 
the new scientific "fogging" 
equipment regularly sprays 
the entire area. You don't 
know it—but the mosquitos do! 
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With forty years of experience in the 
theatre business, and a regular en- 
closed operation for every one of those 
years, Walter Reade Theatres in New 
York and New Jersey entered the 
drive-in field less than two years ago, 
opening its first theatre of this type 
on Labor Day of 1948. Quickly it 
discovered that it was in a new kind 
of showbusiness. And it has come to 
this conclusion: 


That unlike a regular mo- 
tion picture theatre, merely 
three hours at the movies in 
pleasant surroundings isn’t 
enough of an attraction to as- 
sure the average drive-in con- 
tinued success. 


This coming Spring, Walter Reade 
Theatres will have six drive-in theatres 
in operation, pursuing an announced goal 
of 27. Every one of the six ready for ope- 
ation will offer playground equipment, 
fireworks, pony rides, dancing, baby par- 
ades, midnight spook shows, gift nights, 
cartoon carnivals, television, old-fashioned 
game parties, and picnic and play area open 
free of charge during the day for com- 
munity use. 

This circuit feels today’s drive-in rep- 
resents a combination of motion pictures 
and a family styled carnival, employing 
the best in showmanship, ingenuity and en- 
terprise of both entertainment media. It 
believes that when patrons come to a 
drive-in at 6 o’clock on a summer evening, 
knowing that it will not be dark enough 
for the show to start until 9 o’clock, they 
are looking forward to more than a “few 
hours at the movies.” 

For these patrons—and Reade experience 
is that they number the great bulk of the 
audience, a sight at the drive-in in a 
family outing, sort of holiday. They have 
come, of course, to see a motion picture 
show—but they have also driven miles to 
the theatre because, at no additional charge, 
their children will be able to play in a 
recreation area the likes of which are not 
available anywhere else in the neighbor- 
hood, and they as adults will enjoy varied 
recreation. 

The “extras,” the Walter Reade circuit 


BETTER THEATRES, FEBRUARY 4, 1950 








e8e o@6< ab an O68. =< Of 


~ 








ing 
en- 


ng, 


ney 





It's the "extras" that make a drive-in a family 
entertainment center, in the opinion of the 
Walter Reade organization. So (as pictured on 
this and the opposite page at Reade opera- 
tions) this circuit offers dancing, games like 
shuffleboard and horseshoes; and for the chil- 
dren elaborate ‘playground facilities, including 
pony rides. And for extra pull on certain nights, 
various "stunt" attractions are employed. Pic- 
tured below is one of them—a "Baby Parade." 


believes, start with the basic premise that 
the outdoor theatre must be as well built 
and as physically attractive in their own 
ways as its conventional theatres are in 
theirs. And it must extend, too, a standard 
of service comparable to the best offered in 
regular theatres. 

This service in the Reade scheme of op- 
eration, starts at the toll gate with a cour- 
teous “Good Evening” by the cashier, and 
with a uniformed attendant on hand to 
wipe off the car’s windshield while the 
ticket-buying transaction is going on. 

If it is raining, it also includes having 
the attendant spray the windshield with a 
solution that prevents droplets from form- 
ing and thus makes it unnecessary to keep a 
windshield wiper going. It also includes 
stationing traffic attendants with directional 
flashlights all along the route to the park- 
ing ramps, so that like a well-run conven- 
tional theatre, the patron is guided right 
to his “seat” and doesn’t have to grope 
in the dark for his bearings. All this is 
intended to put the patron in a frame of 
mind to enjoy the evening ahead ! 


SUPPLEMENTARY ATTRACTIONS 


Of all the recreational facilities avail- 
able before the show, probably the most im- 
portant is the play area. Generally it is 
located in the open area at the foot of 
the screen, and contains such heavy-duty 
play equipment as swings, slides, see-saws, 
play gyms and merry-go-rounds. Closest 
to the kiddies’ hearts at the Reade drive- 
ins is the free pony ride. But the merry- 
go-round is a close second. 

Dance floors have been built and music 
is supplied either by a record player or live 
bands. Patrons have accepted this entertain- 
ment enthusiastically. Horseshoe pitching 
and shuffboard tournaments are particu- 
larly attractive to older patrons. 

Kiddie nights, at which color cartooons 
are shown in the early evening, and a free 
surprise gift is given to every child, also 
lure the youngsters, who work on Mom and 
Dad to go to the Drive-in on those nights. 

Spook shows are held on Saturday at 
midnights; then there are baby parades, 
with five or six weeks of preliminaries fol- 
lowed by “grand finals” which have proven 
of tremendous interest to parents. 

Old-fashioned game nights, with three- 
legged races, musical chairs, and potato- 
races have proved an excellent pre-show 
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attraction. And standard holiday “extra’ 
certain to pack the theatre is a display 
of fireworks. 

Anniversaries and birthdays are marked 
by special ceremonies, with patrons invited 
to share the cake. Circus acts work natu- 
rally into the outdoor setting; such events 
as high-tower dives and dare-devil auto 
rides are big attractions. 

Innovations to be tested during the com- 
ing season in the expectation that they will 
add to the enjoyment and convenience of 
patrons, are gasoline and oil service, “‘mon- 





key villages” for the children; and_pos- 
sibly miniature trains and “Tom Thumb” 
golf courses. 

Local reaction surveys have shown the 
circuit that appeal which means consist- 
ent “repeat” business is importantly pro- 
vided by the atmosphere and services that 
create a sense of “holiday.” The “play’s 
the thing,” the circuit admits, but adds 
that it’s the “extras” which make a drive- 
in a real family entertainment center. Sure, 
a drive-in is showbusiness—but that ain’t 


all! 
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IN-A-CAR SPEAKER 


outperforms and 
outlasts..yet cost 


is lower! 





Jam-packed with great new fea- 
tures, the new Simplex In-a-Car 
Speaker puts you way ahead in 
patron satisfaction—at amaz- 
ingly low cost. 


YOU get the new tonal fidelity — 
with new type volume con- 


trol that provides complete range from 


full-off to full-on. 
YO get new design simplicity — 

that assures substantially 
longer life at lowest basic mainte- 
nance expense. 


YO get superior new weather- 

proof qualities — including 
waterproof speaker unit, waterproof 
speaker mounting and vacuum impreg- 
nated waterproof internal transformer. 


YoU get new Amber-Glo Plexi- 
glas dome light and post 
light— which means new convenience 
for your patrons and new protection 


of your equipment. 
get new high-gloss baked- 


y 0 on finish for greatest attrac- 


tiveness of the die-cast alloy casings. 





“Everything for the Drive-In Theatre” 







get new tamper-proof effi- 


Y0 


hook an integral part of the speaker, 


ciency —with the window 


and the speaker hanger an integral 
part of the coupling unit. 


YO 


biggest, 


get top-quality performance 
at rock-bottom price...the 
best value in the field. 
You can pay more money — but 
you can’t buy a better speaker! 


Want proof?... 
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A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 











"No other art or industry in the world narrows down its success to quite such a needle's eye as 


¢ 
that through which the motion picture has to pass—an optical aperture—in the continuous miracle of 


the screen by a man and his machine, the projectionist and his projector." 


TERRY RAMSAYE 











Sound and Projection 
Of the Drive-in Theatre 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


THE Drive-in theatre 
which yesterday was considered somewhat 
of a “freak” has grown in numbers and 

at such a rate that to- 

day it must be counted 
as quite an important 
' part of our industry. 
A reader of our trade 
magazines can easily 
substantiate this state- 
ment by looking over 
the numerous adver- 
tisements on new mate- 
6IO GAGLIARDI rials and equipment 
which have been re- 
cently developed to fill the peculiar needs of 
drive-in installations. 

When the drive-in idea got started in 
the early 1930’s, most of its equipment nat- 
urally was “borrowed” from the standard 
theatre set up. However, as time went on 
and installations increased, the pressure for 
more suitable equipment for projection, 
sound, wiring and patron comfort made 
itself felt very definitely. Our manufactur- 
ers and vendors, realizing that a new mar- 
ket had opened, began producing special 
types of projection lamps, new carbons to 
burn in them, and new lenses to fill the 
huge screens made necessary by the new 
sightlines from the acres and acres of 
parked cars. 

Since each automobile had to be pro- 
vided with a non-interfering and individual 
source of sound, separate and portable 
speaker units were made available for each 
car. This entailed new techniques in small 
speaker design and in audio energy distri- 
bution over the network of cables to the 
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multiple speaker locations. The great num- 
ber of speakers, with their variable level 
control pads, presented such a heavy load 
that new high-powered amplifiers became 
necessary to prevent overloading and dis- 
tortion. 

All these new phenomena are closely and 
peculiarly related to the drive-in theatre 
and have presented problems whose solu- 
tion has been steadily sought by the manu- 
facturer and drive-in operator. It may be 
of some help to review and discuss the 
factors which tend to control the presen- 
tation of a motion picture performance in 
a modern drive-in theatre. 


PROJECTION 


One of the main differences between a 
standard theatre and a drive-in is the size 
of the projected picture. From available 
data it can be observed that these screens 
vary from about 40 feet for the smaller, 
to 60 feet in width for the larger size of 
drive-in. This means areas of from 1200 
to 2700 square feet to illuminate. Bearing 
such sizes in mind, let us look at our best 
light sources and see what light intensities 
they may deliver to these screens. 

At the present time there seem to be 
three general classifications of lamps used in 
drive-ins. One is the 14-inch reflector type, 
using 8 mm non-rotating suprex carbons at 
70 to 75 amperes, capable of delivering 14,- 
000 to 15,000 lumens. This lamp has been 
modified in some cases to use a 9 mm non- 
rotating suprex carbon operating at 80 to 
85 amperes with a problematical increase in 
light output. 

The second type consists of the 16-inch 
reflector lamp using a 9 mm rotating carbon 
operating at 85 to 90 amperes, capable of 
delivering approximately 20,000 lumens. 
This lamp can be converted to use 11 mm 





WORLD 
RENOWNED 


Lorraine Carbons lead in Screen 
Light brilliance. The light is 
evenly distributed to every cor- 
ner of the screen. 


Economy 1... LAMP MAINTENANCE 
—New copper-coating process now de- 
signed to eliminate pitting of mirrors. 
The copper coating does not strip back 
but recedes in minute bead form. Hence, 
mirror replacement and re-surfacing costs 
become negligible. 


Economy 2... SAVING IN CARBONS 
—Lorraine Carbons burn at a slower rate, 
giving a steadier, more even light distri- 
bution on the screen. 


Economy 3... CURRENT CONSUMP- 
TION—Lorraine Carbons produce more 
light at lower amperages. 


Lorraine Carbons are now cello- 
phane-packed to insure an air-tight 
moisture-proof product. 


FOR ANY LAMP... ANY SIZE 
THEATRE OR DRIVE-IN 


Write for distribution data. 


CARBONS, INC. 


BOONTON, NEW JERSEY 


NEW YORK: 234 WEST 44th STREET 


































Motiograph Model “AA” 
Double Shutter Projectors are 
designed and built to operate 
longer without costly repairs 
and replacements and conse- 
quently have the lowest possi- 
ble ultimate cost. They assure 
maximum screen illumination 
without flicker. Smooth, quiet, 
cool operation. Buy Motio- 
graph; buy proven satisfaction. 
Order from your Motiograph dealer or write 
MOTIOGRAPH, INC. 


4431 W. Lake St., Chicago 24, Ill. 


Export Division (Except Canada) 
Frezar & Hansen, Ltd., 301 Clay St. 
San Francisco 11, California 





carbons operating at 110 amperes, and can 
then deliver about 22,000 lumens. 

The third consists of the condenser type 
lamp using special f/z.0 quartz condensers, 
and 13.6mm super-high intensity carbons 
operating at 175 to 180 amperes capable 
of delivering approximately 22,000 lumens. 

The accompanying chart shows a series 
of curves which indicate the maximum pos- 
sible incident light that can be obtained at 
the center of screens of large widths, us- 
ing lamp optics, projector shutters and 
lenses that have the greatest available 
amount of transmissivity. In drawing these 
curves it was assumed that the lamp op- 
tics are f/2.0 or better, that the projector 
shutter combinations have a minimum of 
55% transmission, that the projection 


and it shows that center readings of 6 foot. 


candles will be obtained for images 55 feet 
wide, 10 foot-candles for those 43 feet 
wide, and 15 foot-candles for 35 feet, 

Curve C represents the condenser type 
lamp using 13.6mm carbons at 175 am. 
peres. It also represents the 16-inch re. 
flector lamp using 11 mm rotating carbons 
at 110 to 115 amperes. With either of 
these systems a center reading of 6 foot. 
candles should be obtained for a picture 
60 feet wide, 10 foot-candles for one 46 
feet wide, and 15 foot-candles for one 
37 feet wide. 

Curve D (dotted) is a theoretical curve 
representing the possible output of experi- 
mental 10 mm rotating carbons when used 
in a 16-inch reflector lamp. With this sys- 
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FOOT CANDLES AT CENTER OF SCREEN 
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D, 10mm, 115 amperes... 





WIDTH OF SCREEN IN FEET | 


Maximum center illumination for different widths of screens (see text), indicated for the | 
various curves on the basis of /2.0 lenses, 55% shutter transmission, and omission of filters | 
or glass shields. Trim and arc current are: Curve A, 8 mm, 70 amperes; Curve B, 9 mm, 85 am- 
|  peres; Curve C, 13.6mm at 175 amperes, or 11 mm (reflector lamp) at 115 amperes; Curve 
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lenses are £/2.0 or better, and that no heat 
filters, no draft glasses and no porthole 
glasses are used. 

The vertical axis indicates foot-candle 
readings that will be obtained at the center 
of the screen; and the horizontal axis in- 
dicates the width of the screens in feet. 
Curve A represents the family of 8mm 
positive carbon and 14-inch reflector su- 
prex lamps. It will be seen that with these 
systems a center reading of 6 foot-candles 
can be obtained for a picture 46 feet wide, 
10 foot-candles for a picture 36 feet wide, 
and approximately 15 foot-candles for a 
picture 30 feet wide. 

Curve B represents 16-inch reflector 
type lamps using rotating 9mm _ carbons, 


tem it should be possible to obtain center 
readings of 6 foot-candles for a picture 
screen 65 feet wide, 10 foot-candles for 
one 51 feet wide, and 15 foot-candles for 
one 42 feet wide. 

It is worthwhile repeating here that 
these values of light are the maximum ob- 
tainable since no filters of any sort have 
been considered, and it is assumed that 
every part of the projection system is func: 
tioning at maximum efficiency. In order to 
prevent film buckling under such conditions, 
it would probably be necessary to resort 
to air blast cooling of the film at the 
aperture in almost all of these cases. 

In connection with glass type heat filt 
ers, the Fish-Schurman Corporation has 
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just announced a selective heat deflector 
flter plate which can be inserted in the 
opening of the rear shutter casing. 

This transparent pyrex or quartz plate 
i; coated with a large number of special 
chemical films which reflect back the ultra- 
violet and infrared components of the arc 
light. Only the visible segment of the 
total light is allowed to pass through to 
the projector aperture. It is claimed that 
the visible light transmissivity is 95%, 
while the total amount of heat reflected 
hack is 45%. 


MUST BRIGHTNESS BE SUB-STANDARD? 


The general complaint from the indus- 
try has been that screen illumination in 
drive-in theatres is and always will be 
below standard. Let us examine the chart 
and see to what degree these statements 
are true. 

The solid screen in the drive-in theatre 
offers one advantage over a_ perforated 
screen in the standard theatre. It has been 
customary to figure perforated screen re- 
flectivity at 75%. This is partly due to the 
loss in the area taken up by the perfo- 
rations and also to the loss in the actual 
reflecting surface. Regular theatre screens 
are not changed or resurfaced oftener than 
six months to a year, whereas the solid 
outside screen may and should be painted 
frequently. For that reason a reflectivity of 


at least 90% of the original probably can 
be maintained. 

When screen towers are constructed, 
proper provisions should be made to facili- 
tate the rapid and frequent painting of 
the screen surface. Much grief and expense 
will be saved thereby. 

In order to ensure a sufficient screen 
brightness for proper viewing conditions, 
the American Standards Association (on 
SMPE recommendation) has specified that 
the brightness in the center of a screen for 
a standard theatre should not be less than 
9 foot-lamberts. If we assume screen re- 
flectivity of 90%, then the equivalent in- 
cident light should not be less than 10 
foot-candles in the center of the screen. 
The chart has a horizontal line drawn at 
the 10 foot-candle position, intercepting 
all four curves. It may be seen that using 
the best of present equipment, the maxi- 
mum picture width should not exceed 46 
feet in order to stay within the “standard” 
limit. If the 10 mm carbon is developed into 
a usable trim, then the picture could be 
increased to a width of 50 feet. 

However, it is only proper to point out 
that there are many “deluxe” first-run 
houses even today that cannot boast of 
having screen brightness levels of 9 foot- 
lamberts, and for that very reason one 
must be aware of pointing a scornful fin- 
ger at the drive-in. But it seems to me 
that at present a 50-foot width is about the 


upper limit for a drive-in even with the 
best equipment pushed to its utmost capac- 
ity—that is, if we are going to consider 
drive-in picture presentation in terms of 
good projection. 


ROOM LOCATION 


Up to now the general accepted prac- 
tice for drive-ins has been to locate the 
projection room at ground level approxi- 
mately in the center of the area in front of 
the screen; and to project upward at an 
angle to a highly elevated and often in- 
clined screen. 

Apparently this has been done for two 
reasons: One, because the refreshment ser- 
vice and rest rooms are made an integral 
part of the projection room building. This 
makes a vending section more or less cen- 
trally located from all cars. The other 
reason would seem to be that high-speed 
projection lenses (f/1.9 or £/2.0) were 
only made up to a 5-inch focal length 
until recently; and for that reason the 
projectors could only be a maximum of 300 
feet from the screen, otherwise the picture 
width would be larger than 50 feet. 

Now, £/1.9 and £/2.0 coated lenses are 
available in focal lengths through 7 inches, 
and new projectors which can carry these 
special large diameter lenses are on the 
market. It has become possible, therefore, 
to move the projection room back from 
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as it was filmed by the studio. 


WRITE for complete information to Bausch & Lomb Optical Co., 679-N St. Paul St., Rochester 2, N. Y. 
FOR TOP IMAGE QUALITY ON YOUR SCREEN... THE WY TRADEMARK ON YOUR LENS 


@ GREATER AUDIENCE SATISFACTION ... they'll appreciate 
seeing pictures that bring them closer to the actual living scene 


| 44% to 100 % 
IMPROVEMENT 


IN SCREEN 
ILLUMINATION 





@ LARGER AUDIENCES (particularly in drive-ins)—made 
possible by brilliant, improved illumination. 


@ BETTER ALL-AROUND VISION—“‘edge-to-edge” contrast 
and sharpness . . . better vision at all ranges, all angles. 
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CUT 


SPEAKER LOSSES 


with this new 


SAFETY 


Sturdy, stranded steel cable 
jacketed with neoprene and 
including necessary conduc- 
tors reduces in-car speaker 
or in-car heater losses, 


Cable will withstand ap- 
proximately 400-pound pull 
and cannot be cut except 
with heavy tools. 


Available either 
koiled or straight 


Specify these new safety 
cables on your next in-car 
speakers or in-car heaters 
and keep a stock on hand 
for replacement purposes. 
Koiled Kords replacements 
are made for all standard 
speakers. Order them 
through your theatre 
supply dealer. 


Koiled Kords 


INCORPORATED 


NEW HAVEN 14, 
CONNECTICUT 
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the screen at least 400 to 450 feet without 
loosing any light because of slower lenses. 

For a drive-in theatre of 700 cars hav- 
ing twelve ramps, the distance from the 
screen to the rear of the last drive is ap- 
proximately 560 feet. In this size of theatre 
it would be possible to place the projec- 
tion room towards the rear center of the 
parking area with the refreshment stand 
and the lighted area directly behind the 
projection room. This brightly illuminated 
area, which has always been a source of 
interference and distraction, would then be 
behind the majority of parked cars. 

The projection room can also be ele- 
vated so that the projected light beam will 
be over the patrons’ line of vision, thus 
eliminating the necessity of looking through 
the patterned light beam. Another advan- 
tage might be that screen towers could then 
be built with practically a vertical face. 

Due to the somewhat rural location of 
the drive-in theatre, it is rather important 
to impress upon the electrical utilities sup- 
plying light and power about the need for 
ample current capacity and for good volt- 
age regulation. These conditions are neces- 
sary, especially with rectifiers. 

In fact, it would be a good idea to in- 
sist that arc rectifiers have variable tapped 
switches and a.c. voltmeters so that input 
voltages can be maintained at a selected 
constant value. 





SOUND REPRODUCTION 


Sound reproduction in a drive-in theatre 
is not too complicated, but being somewhat 





dual channel amplification system. 








different from that of a regular theatre, it 
is worthy of note. This is one operation 
where there are no acoustical problems. 
The sound source is not behind the screen 
itself, but directly inside the parked auto. | 
mobile in the form of a small enclosed} 
loudspeaker. The power generally allowed! 
per speaker is about a quarter of a watt, 
and for a 1000-car drive-in the amplifiers 
supplying the speakers must have an audio: 
power rating of at least 250 watts. This 
compares with 50 watts for the same num- 
ber of persons in an enclosed theatre. 

As a general rule, if several output am. | 
plifiers are used, each one delivers power 
to a selected area of the parking area. The 
small loudspeakers have low-impedance? 
voice coils which are connected to variable | IN- 
volume controls mounted on the speaker am 
case. These controls are usually in the’ 
form of a constant impedance pad, so that | 
an approximately even load is maintained 
on the amplifiers regardless of the num. 
ber of speakers in operation. Two speakers 
are located at one standee post and are 
connected to an impedance step-up trans- 
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former. The primaries of these transform- Bon 
ers are then brought to the projection room 1 
through the network of underground cables rll 


and connected to terminal strips, which tial 





must be readily available for testing. "Gran 
The frequency range of these small _ 

. . . ne 
speakers is limited, therefore the frequency cle 
response of the sound head and amplifier | 4 spe 
systems need not be as critical as in a reg- | ™* ' 
Comm 

ular theatre. It stands to reason that the | this so 
drive-in systems cannot produce the effects J on ma 


and illusion created in regular theatres. 


PROJECTION ROOM OF A 1225-CAR DRIVE-IN: Installation at the Whittier just outside of Los J... ae 
Angeles, a new unit of Pacific Coast Drive-In Theatres. The projection and sound equipment, installed 

by the B. F. Shearer Company, has all major units of the Motiograph line, including 9mm 16-inch 
reflector lamps and the motor-generators supplying them. The in-car speakers are served by a 300-watt 
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BALLANTYNE 


MX40 SERIES 
IN-A-CAR SPEAKER 


A REPORT BY WIRE ON THE 
FIRST 1950 INSTALLATION OF 
THE MX-40 SPEAKER 
(Western Union - Jan. 1950) 
(Palafox Drive-in, Pensacola, Fla. 
owned by L. C. Montgomery and 
Ted Solomon) 
"Grand opening Palafox Drive-in 
Theatre great success. Entire Bal- 
lantyne equipment performed as 
advertised. Quality from new MX- 
40 speaker unbelievable. As near 
jue reproduction as possible. 
Comments from theatre men on 
this sound with new speaker ‘best 
on market’. Everyone satisfied." 


SOUNDMASTER 
IN-A-CAR SPEAKERS 
1949's Top Value 
NOW IMPROVED 


When you hear the amazing tonal quality, the 


Priced as 
low as 


128 


per set of 2 speak- 

ers and 1 junction 

box. Ready for 
installation. 


. 





it on concrete ... drive a car over it... soak it in 
when 


clear, sharp reproduction of the MX-40... 
you see its rugged, sturdy construction, you would 
expect to pay far more than the low cost of this 
speaker. After installation, 2, 3, or 4 years, you 
will find your maintenance cost at an absolute 
minimum, The case is heavy gauge, formed high 
quality steel, bonderized and baked-painted in a 
beautiful hammer finish. You can’t hurt it! Drop 


water. It is designed and built to outlast many 
speakers costing even twice as much. Available 
with or without built-in downlight in the junction 
box; with straight or coiled cords. For new drive- 
ins, or for replacement of obsolete speakers, there 
is nothing comparable in quality at anywhere near 
the price. Any Ballantyne Dealer will Gladly Dem- 
onstrate the MX-40 for You. 


Ballantyne Amplification System 
The Only System Designed Exclusively 
For Drive-in Theatre Operation! 


The speaker that over 280 drive-ins 
bought in 1949 offers several new 
improvements including rubberoid 
covered speaker hangers, extended 


louvres, and double 
strength back. Yet be- 
cause of mass produc- 
tion these speakers 
ae now available at 
areduced price! 
Available in the’ new 
deluxe junction box 
With tinted plexi-glass 
mmp marking light 
willustrated. * Ilum- 
mated yolume con- 
tol knob with self- 
wtivating light source 
io available on re- 
quest, at no extra 
Cost, 


irn-Key' Drive-in 

Kear vou. Write torlo 
omMpletely built 

r see how 


e and expense, 


The New Ba 
EQUIP 
"PACK 


Buy your complete 
drive-in equipment in a 
“package”... “package 
priced” at tremendous 
savings. You have your 
choice of any combina- 
tion of speakers, ampli- 
fiers, projectors, arc 
lamps, soundheads, 
bases, and miscellaneous 
accessories. 





The Ballantyne Amplification System is not 

converted theatre equipment. It was especially 

designed for drive-in theatres. In power, qual- 

ity of reproduction, and smooth trouble-free 
performance it is years ahead of the 
industry. Over 300 drive-in operators 
using Ballantyne amplification testify 
to its superiority. It is available for 
either single or dual channel opera- 
tion, and for any size drive-in. What- 
ever your needs, Ballantyne Ampli- 
fication will give you maximum effi- 
ciency at low cost! 





Get the Facts on Ballantyne Drive-in Equipment. See a 
Ballantyne Dealer, or write for Catalog and Prices. 


THE BALLANTYNE COMPANY 


OMAHA, NEBRASKA 





1707 DAVENPORT STREET 





New. Low Cost 
Sereen Tower 


Introduced 


Ali-Steel, ‘Storm Sentinel" 
Less than $5,000, Complete 


The Elizabeth Iron Works, Inc., 
Box 360, Elizabeth, N. J., creators of 
the first pre-fabricated screen tower, 
have announced the creation of a new, 
all-steel screen tower for drive in 
theaters. Priced to sell for less than 
$5,000, F.O.B. factory, it will incorpo- 
rate many of the features found only 
in screen towers costing more than 
twice as much. 

This new super-steel screen tower 
will be called the “Storm Sentinel’. 
It was introduced after more than onc 
year of research and testing by the 
staff of Elizabeth Iron Works engi- 
neers, working under Emil Schaeffer, 
C.E., chief engineer of the company’s 
Tower Division. 

Safe in 90 M.P.H. Wind 

All parts of the “Storm Sentinel” are 
fabricated in the main plant of the 
Elizabeth Iron Works, Inc. These 
parts are shipped directly to the drive- 
in site where the completed tower can 
be erected in as little as three days. 
Simple field bolting only is required 
for erection, yet the “Storm Sentinel” 
will withstand a test of 30-pounds per 
square foot without deflection or de- 
formation. This is equivalent to a 90- 
M.P.H. wind force. 

The uprights or bents are fabricated 
of rolled standard steel sections and 
are bolted together to form a substan- 
tial support. A stiffener beam rigidly 
supports and ties the upright beam to 
the bracing member, making it un- 
necessary to have a solid slab of con- 
crete for the third leg of the triangular 
base. 


Order Now to Assure Delivery 

The screen surface is made up of 
\%-inch thick steel plate, reinforced by 
welding heavy structural steel angles 
along the back perimeter of each plate. 
These panels are connected to the up- 
rights in such a way that no open 
spaces are visible. The screen surface 
is tilted to reflect maximum light back 
into the ramp area and prevent key- 
stoning of the picture. Still another 
innovation is an optional stage support. 


In announcing the “Storm Sentinel”, 
Ed Lewin, Elizabeth Iron Works, Inc. 
Sales Manager said, “We have realized 
the definite need for a soundly engi- 
neered screen tower to fit the limited 
budgets of the drive-in theater opera- 
tions in smaller communities. Our all- 
steel Storm Sentinel fills this need. 
All drive-in theater operators are urged 
to contact Elizabeth Iron Works, Inc. 
immediately in order that Spring de- 
livery may be assured.” 


Advertisement. 
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MANAGEMENT OF A DRIVE-IN 


(Continued from page 14) 


showman, something of a horticulturist, a 
highway engineer, a park superintendent, 
and a traffic cop. However, it’s a job that 
keeps one out in the fresh air! 

The manager should be on the job at the 
theatre at least a half-hour before time to 
receive the public, going on duty neatly 
dressed. In the writer’s opinion, while a 
sport jacket and slacks seem appropriate 
enough, the colors and style should be of 
the quieter kind rather than those one sees 
on eighteen-year-old “drug store cowboys.” 
The shirt should be white, and worn with a 
tie regardless of the. weather. 


TOLL GATE OPERATIONS 


Operations at the ticket or toll booths 
need the manager’s close supervision. He 
can’t be there all the time, but he should 
keep tabs on it. His attitude should defi- 
nitely not be one of suspicion, but rather 
that of normal responsibility and availabil- 
ity for help in this all-important close con- 
tact with the public. 

Even in a rush hour the cashier may get 
telephone calls from people wanting to 
know what is playing; or about conditions 
should there have been rain during the day, 
or when there is threat of unfavorable 
weather. The telephone must be answered, 
and answered courteously, patiently. 

The rules here are the same as for regu- 
lar theatre operation—a complete schedule 
of performances posted where the cashier 
can refer to it quickly, with names of the 
stars, times for the feature, prices of ad- 
mission. Patrons occasionally will ask, “Is 
the picture good?” The answer is: “It has 
received very favorable notices, sir (or 
madam).” All replies should be efficient 
not abrupt, and include “sir” or “madam.” 
Questions that are too difficult, or out of 
line, can be handled by saying, “I’m sorry, 
but I shall have to ask the manager as 
soon as I can locate him. Perhaps you'd like 
to call back later.” 


GENERAL ATTENDANTS AND OFFICERS 


Special officers having the authority of 
deputy police should be between the ages of 
35 and 45. Other attendants should not be 
under 21, and 35 is a preferable top limit. 
For a drive-in staff, the writer leans to- 
ward married men with at least one child; 
they’re likely to have some sense of respon- 
sibility. In any case, attendants should not 
be hired unless they can give at least three 
acceptable character references ; and prefer- 
ence should be given local young men who 
are gainfully employed in the daytime and 
want the drive-in job to increase their in- 
come. They must be healthy and energetic. 

As to general conduct and duties of 
attendants, here are some “rules” recom- 
mended by the writer’s experience: 


1. Uniforms must be neat at all times, 
and include dark neckties. 

2. Each outdoor attendant should wear 
a white coat and cap and carry a flashlight. 
If any of these items is lost, he is respon- 
sible for its replacement. 

3. No employe may park his car in the 
@eatre area, but only in a designated place 
outside. 

4. Attendants may never permit anyone 
to use an exit gate for entrance under any 
circumstances. 

5. No attendant can be excused for argu- 
ing with a patron. He must not lose his 
temper. He can be firm in carrying out his 
instructions, but he must be always cour- 
teous. If the patron is obstreperous he 
should excuse himself politely for the pur- 
pose of “inquiring” of a person with more 
authority, then calmly go to get an officer- 
attendant (who should wear an authorized 
police uniform), or the manager. 

6. All accidents, no matter how trivial, 
must be reported to the manager, or chief 
of service. 

7. No employe may accept a tip or any 
form of gratuity. 

8. Use of profane language assures im- 
mediate dismissal. 

9. No employe is allowed to chew gum 
or smoke, or take an alcoholic drink while 
on duty. 

10. No staff member other than a pro- 
jectionist is allowed in the projection room. 

The writer has another rule: Award a 
$25 U.S. savings bond to the employee 
making the best suggestion each season for 
improvement of the service. 


RULES FOR RAMP ATTENDANTS 


Report in uniform ready for work at 
least five minutes before the time you are 
scheduled to go on duty. 

When given your ramp assignment, im- 
mediately inspect all mechanical equipment 
to make sure it is working properly, and 
pick up any litter. 

Direct every car driver to a speaker post. 
See that he gets a speaker and that occu- 
pants of the car know how to operate it. 
At show break watch for patrons who 
neglected to replace speakers. 

While on duty, hold no conversations 
with the cashier, ticket taker or refresh- 
ment stand employes. 

At the show break go to the exit end 
of the ramp to which you are assigned to 
aid traffic flow to the highway. 

Know the schedule of shows and othe. 
things about the operation to be able to 
answer questions without leaving the ramp. 

If you observe anyone definitely drinking 
an alcoholic beverage, avoid giving any 
indication of your observation and _ notify 
an officer or the manager. 
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THEATRE SUPPLY 


ADVERTISERS . 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 


1—Adler Silhouette Letter Co............... 44 
Changeable letter signs. Unaffiliated dealers. 


2—Alabama Dry Dock & Shipbuilding Co.... 49 
irest. 


3—American Mat Corp...... ........ 6 
Rubber mats and matting. Direst. 

4—American Seating Co................... 44 
Auditorium chairs and drive-in stadium seating. 
NTS and direst. 

5—Ashcraft Mfg. Co., C. S..... : 3 
Projection are lamps. Unaffiliated dealers. 

I a 44 
In-car speakers. Unaffillated dealers and direct. 

7J—Automatic Devices Co.................. 52 


Motor-generators (7A), curtain tracks (7B), curtain 
machines (7C). Unaffiliated dealers. 


8—Ballantyne Co., The..................... 35 
In-ear speakers (8A), drive-in amplification sys- 
tems (8B), drive-in construction-equipment plan 
(8C). Unaffiliated dealers. 

9—Bausch & Lomb Optical Corp............ 33 
Projection lenses. NTS, dealers marked*, and |, 
6, 9, 10, it, 16, 18, 23, 24, 30, 31, 40, 50, 55, 56, 
i 79, 81, 82, 99, 100, 101, 105, 107, 118, 119, 


10—Breuer Electric Mfg. Co................ 47 
Vacuum cleaners. All dealers. 

SE 
Projection carbens. Franchise dealers. 

12—Chicopee ie. Corp. at Ca. einen ce 19 

13—Elizabeth Iron Works.................... 36 
Prefabricated steel sereen towers for drive-in thea- 
tres. Franchise dealers, 

14—F & Y Building Service, The....... eet 53 
Architectural design and building service. 

15—Garver Electric Co..................... 46 


Rectifiers. Unaffiliated dealers. 
\é—General Electric Co. Electronics Dept.... 23 
In-ear speakers. Direct. 


t-—-Goldberg Serer 44, 47, 51 
ees, reels (17B), box office speaking 
18—GoldE Manufacturing Co................ 52 
Sand urns. All dealers. 

19—Griggs Equipment Co................... 4 
Auditorium chairs and drive-in stadium seating. Un- 
affiliated dealers. 

20—Helios Carbons, Inc..................... 42 
Projection carbons. Direct. 

21—Heyer-Shultz, Inc. ...................... 6 
Metal projector are reflectors. NTS. 

22—H -W eee 
t eywood Wakefield Co See eee 25 

23—Ideal Seating Co....................... 5 
Auditorium chairs. Unaffillated dealers. 

roretornationsl Projector Corp............ 2, 30 

gg we? systems (248), In-ear- 

2%—Irwin Seating Co....................... 52 
Auditorium ing. Unaffiliated deaiers. 

26—King Amusement Co.................... 47 
Playground equipment for drive-in theatres. Direct. 

27—Knoxville Scenic Studios, Inc............. 52 
Interior decoration. All dealers. 

2t—Koiled-Kords, | DOES ene ee Maar 34 
a oe ng cose for ow speakers. All dealers 

29—LaVezzi Machine Works................ 46 
Projector parts. Unaffiliated dealers. 

—Maslend Co., C. H..................... 17 


Carpeting. NTS and direct. 


30—Midwest Theatre Service & Equipment Co. 49 
Drive-in construction and equipment. 


31—Moti: 
Motiograph, Nese ac vaste on ok 32 

32—National Carbon Co., Inc................ 12 
Projection carbons. All dealers, 

33—National Super Service Co., Inc.......... 45 
Vacuum eleaners. All dealers. 


34—National Thaetre Supply 


Ad 


Reference Adv. 

Number Page 

35—Novelty Scenic Studios, Inc.............. 49 
Interior decoration. All dealers. 

36—Onan & Sons, Inc., D. W................ 51 
Emergency power plants. Direct. 

37—Poblocki & Sons...............ccccceee 8,9 


Drive-in signs (37A), portable refreshment bar 
(37B), marquees (37C), box-offices (37D), poster 
cases (37E). Direct and unaffiliated dealers. 


38—Radio Corp. of America.......... 10, 11, 20 
In-car speakers. Dealers marked *. 

39—RCA Service Co.............. 44, 46, 51, 52 
Projection maintenance service. 

40—Ruben, Inc., Marcus.................... 51 
Uniforms. Direet. 

41—S. O. S$. Ci 8 so 
S.C inema Supply Corp 44 

42—Shearer Co., B. F., The.................. 4 
Screens. All dealers. 

43—Simonin's Sons, B. F.................205. 40 
Popcorn seasoning. Direct. 

44—Smith & Sons Corpot Co., Alexander..... 17 
Carpeting. NTS and direst. 

45—Sportservice, Inc. ........... 00. cecceees Ad 
Complete concession service. 

46—Strong Electric Corp., The........... 41, 53 
Spotiamps (46A), pro; are lamps (46B). Un- 
affiliated dealers. 

47—Telesonic Theatrephone Co.............. 45 
Hearing aids. Direct. 

48—Theatre Managers Institute.............. 52 
Correspondence course in theatre management. 

49—Todd Shipyards Corp................... 22 
Insecticide fogging equipment. Direct. 

re ooo. do 8 Bocas Scns ec ciasalee 47 
Curtain controls (50A), curtain tracks (50B). Fran- 
chise Dealers. 

51—Vocalite Screen Corp................... 51 
Screens. Direct. 

52—Wagner Sign ne 7 
Changeable letter signs. Unaffiliated dealers, 

53—Welch Equipment, Inc................... 43 
Combination insecticide fogging and general spray- 
ing equipment. 

54—Wenzel Projector Co................... 43 
Soundheads (54A), projectors (54B). Unafiiliated 
dealers. 

ee 40 
Foreign distributors. 

56—Williams Screen Co.................... 45 
Sereens. Direct. 





EDITORIALLY ... 


NEW SIMPLEX PROJECTOR, page 39. 

Model X-L mechanism marketed February Ist by 
the International Projector Corporation. Postcard 
reference number 24A. 


1950 PROJECTION-SOUND LINE, page 43. 
In-car speakers, 74- and 85-ampere lamps, pro- 
jector and amplification system for drive-ins, in- 
stalled in line of The Ballantyne Company. (For 
reference numbers see Advertisers’ listings.) 


DRIVE-IN SIGN STRUCTURES, page 45. 
Twenty basic designs for name sign and attrac- 

tion advertising combinations, introduced by 

Poblocki & Sons. Postcard reference number 37A. 


FOYER-LOUNGE TELEVISION, page 47. 

New cabinet type television set presenting 27x36- 
inch picture, manfactured by Hertner Electric Cor- 
poration. Postcard reference number E57. 


MOVING MESSAGE SIGN, page 48. 

Display 24 inches long for a moving and sta- 
tionary message, developed by the Baldwin Electric 
Company. Postcard reference number. E58. 


LINK TYPE PLASTIC MAT, page 48. 

New mat of vinyl plastic links woven on spring 
steel wire network for general use, manufactured 
by the American Mat Corporation. Postcard ref- 
erence number E59. 


DRIVE-IN INSECTICIDE FOGGER, page 48. 

Portable equipment combining ability to fog 
insecticide from jeep with means of spraying weed- 
killer, paint, etc., manufactured Welch Equip- 
ment, Inc. Postcard reference number 53. 


COMPACT REFRESHMENT CART, page 49. 

Relatively small cart for dispensing beverages 
and hot and cold foods, marketed by Poblocki & 
Sons. Postcard reference number 37B. 


NEW STEEL SCREEN TOWER, page 50. 

Drive-in screen structure designed for limited 
budgets, with full wind resistance and provisions 
for architectural effects, announced by Elizabeth 
lron Works. Postcard reference number 13. 


For further information concerning products referred to 
on this page, write corresponding numbers, and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 

























ALABAMA 
i—Queen Feature Service, 2009/2 Merris Ave., Birmingham. 
ARKANSAS 
2—Theztre Supply Co., 1021 Grand Ave., Fort Smith. 
CALIFORNIA 

Los Angeles: 

one, —— “4 8. Vermont Ave. 

4—Joho jont Ave. 
National . Sup oo LA ‘qo nt * 
5—Projection Eeulpment & Maintenance, 1975. S. Vermont Ave. 
&—B. F. ¥ S. Vermont A 

San Diego: 
7—Riddies Theatre Supply, 1543 Fifth Ave. 

Fresno: 


&—Midstate Theatre Supply, 1906 Thomas. 
San Francisco: 
National Theatre Supply, 235 Golden Gate A 
9—Preddey Theatre les, 187 gy A Gate Ave. 
10—B. F. Shearer, Golden Gate A 
ii—Western Theatrical Equipment, 897 “Golden Gate Ave.* 
COLORADO 
Denver: 


CONNECTICUT 
New Haven: 
15—Phillips- Theatre Supplies, 130 Meadow 8t.° 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF coueetA , (Washington) 
somone & Sons, 802 Capi 
—Ben Lust, 1001 New Jersey . «i NW. 
FLORIDA 
1g—Joe Hornstein, 714 N. E. ist St., Miami, 
heastern Equi St., Jacksonville.* 
20—United Theatre Supply, 110 Franklin St, Tempe. 
GEORGIA 
Albany: 
21—Dixie Theatre Services, 1149 Dawson Rd. 
Atlanta: 
Clty Supply, 161 Walton St, N. W. 


22—Capitol 
National Theatre Supply, A Walton St., N. 
ew} 201-3 Luckie St., N. W.° 


Theatre E 
24—Wil-Kin Theatre Supply, | Walton St., N. W. 
ILLINOIS 
Chicago: 


25—Abbott Theatre Supply, {311 nS Wabash Ave.°* 
26—Academy Theatre Supply, 1 Wabash Ave. 
27— Supply, is Bivd. 
iSgiiewen Theatre Service & Equipment, 1950 W. Belmont 
rig Supoly, 1318 S. Wabash A 
National Theatre Supply, (825 S. Wabash Ave. 
INDIANA 
Evansville: 
2—Evansvilie Theatre Supply, 1738 E. Delaware St. 
Indianapolis: 
30—Ger-Bar, Ine., 442 N. Illinois St. 
31—Mid-West Theatre Supply Company, 448 N. Illinois St. 
National Theatre Supply, 436 N. Illinois St. 
IOWA 
Des Moines: 
32—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High St. 
KANSAS 
83—Southwest Theatre Equipment, P. 0. Box 2138, Wichita. 
KENTUCKY 
Louisville: 


34—Falle City Theatre Equipment, 427 S. Third St. 
35—Hadden Theatre Supp 


ly, 209 S. Third St. 
LOUISIANA 


New Orleans: 
36—Delta Theatre Supply, 214 S$. Liberty St.° 
37—Hodges Theatre Supply, 150 S. ang A st. 
National Theatre Supply, 220 S. Liberty St. 


MARYLAND 


Baltimore: 
38—Dusman Motion Picture Supplies, 2021 N. Charles St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
39—Capitol Theatre Supply, 28 Piedment St.° 
40—Joe Cifre, 44 Winchester St. 
41—Independent Theatre Supply, 28 Winchester St. 
42—Massachusetts Theatre Equipment, 20 Piedmont St. 
National Theatre Supply, 37 Winchester St. 
43—Standard Supply, 


Theatre 78 Broadway 
44—Theatre Service & Supply, 30 Piedmont St. 
MICHIGAN 


Detroit: 
45—Amusement Supply, 208 W. Montca:m St. 
46—Ernie Forbes Theatre Supply, +} W. Montealm St.* 
47—McArthur Theatre Equipment, 4: ody Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
48—United Theatre Equipment, 2501 Cass Ave. 
Grand Rapids: 
49—Ringold Theatre Equipment, 106 Michigan St., N. W. 
MINNESOTA 
Minneapolis: 
50—Minneapolis Theatre Supply, 75 Glenwood Ave. 
51—Elliott Theatre Equipment, 1110 Nieollet Ave. 
= Theatre Supply, ae hg: i 
National Theatre Supply, 56 G 
53—Western Theatre At, rt 7 i Ave. 
MISSOURI 


Kansas City: 
54—Missourl Theatre Supply. 15 tein ge St.* 


National Theatre Su 

55—Shreve Theatre poly. 217 W. (8th St. 

56—Stebbins Theatre Equipment, 1804 Wyandotte St. 
St. Louis: 

57—Hornstein, Joe, $146 Olive St. 

National re Supply, 3212 Olive St. 

58—St. Louis Supply Co., 3310 Olive St.* 


NEBRASKA 


Omaha: 
59—Ballantyne Co.. 1707 Davenport St. 
National Theatre Supply, 1610 Davenport St. 
60—Quality Theatre Supply, 1515 Davenport S 
6i—Western Theatre Supp iy, 214 WN. 15th ic 


NEW MEXICO 


62—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 


NEW YORK 


Albany: 
63—Albany Theatre Supply, 1046 Broadway. 
aren Theatre Suspty re A el 


Theatre Supply, 962 
Auburn: 
65—Aubura Theatre Equipment, 5 Court St. 
Buffalo: 
66—Becker Theatre oe 482 Pearl St. 
—Eastern Theatre Su: noe Peart earl St.* 
National Theatre eae as. 500 Pearl St. 


68—United Projector & Film, 228 Franklin St. 


ao ae City: 

69—A m nt Supply, 341 W 44th St. 

70—Capitel Motion. Pieture Supply, 630 Ninth Ave.* 
7i—Crown Motion Pleture Supplies, 364 W. 44th St. 

























Syracuse: 
75—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
ze~-Soent Theatre Supply, 227 “a Chureh St. 
77—Dixie Theatre Supply, Box 217. 
National Theatre Supply, 304 S. Chureh St. 

utheastern Theatre Equipment, 208  §. Poplar St.* 

79—Standard Theatre Supply, 222 S. Church St. 
80—Theatre Equipment 8. P ar "et. 
8i—Wil-Kin Theatre Suppily, 229 S. Chureh St. 


Greensboro: 
82—Standard Theatre Supply, 215 E. Washington St. 
83—Theatre Equipment Co., 111 Edwards Pl. 


NORTH DAKOTA 
84—MecCarthy Theatre Supply, 55 Fifth St., Farge. 
OHIO 
Akroa: 
85—Akron Theatre Supply, 1025 N. Main St. 
Cincinnati: 
86—Mid-West Theatre seem, 1638 Central Pkway.° 
National Theatre Supply, (637-39 Central Pkway. 
Cleveland: 
87—Cleveland Projector Ce., 1723 E. 66th St 
National Theatre Supply, 2128 Payne Ave. 
88—Ohio Theatre Equipment, 2100 Payne Ave. 
89—Oliver Theatre Supply, 2108 S. Payne.° 
90—Oklahoma Theatre Supply, E. 23rd & Payne. 
Columbus: 
91—American Theatre Equipment. 165 N High st 
Dayton: 
— Film, 2227 Hepburn Ave. 
93—Dayton Theatre Supply, ii! Volkenand St. 
94—Sheidon Theatre Supply, 1420 Canfield Ave. 
Toledo: 
95—American Theatre Supp . Broadway. 
96—General Theatre Equipm Seg) 109” —e st 
97—Theatre Equipment Co., 108 Michigan Si 
OKLAHOMA 
Oklahoma City 
98—Howell Theatre supie, 12 12 x" aS Ave. 
National Theatre Supp rand A\ 
99—Oklahoma Theatre Supply, ‘as tn Grand Ave.* 
OREGON 


Portiaad: 
100—B. F. Shearer, 1947 N. W. Kearney &t. 
101—Theatre Vutities Serviee, 1935 N. “w. Kearney St. 
102—Western Theatre Equipment, 1923 N. W. Kearney St. 


PENNSYLVANIA 
Philadelphia: 
or berg Bros., 1305-07 V > 


ational Theatre Supply Ce., 1ws'V ine St. 
\Or Pena Theatre Equipment, 807 a 13th St. 


Pittsburgh: 
105—Alexander Theatre Supply, 1705 Bivd. of Allies.* 
106—Atias Theatre Supply, 425 Van Braam St. 
National Theatre Supply, 172) Bivd. of Allies. 
107—Superior Motion Pieture Supply, 6&4 Van Braam St. 


Wilkes Barre: 
106—Vineent M. Tate, 1620 Wyoming Ave., Ferty-Fert. 
RHODE ISLAND 
109—Rhode island Supply. 357 Westminster St., Providence 
SOUTH DAKOTA 
110—American Theatre Supply, 316 S. Malin St., Sioux Falls. 
TENNESSE 

Memphis: 
is eeatareh Vinatve Supply. 492 S. Second St." 


Theatre 
page Supply, 412 &. Sesond St. 
112—Tri-State T waaee Gerdes 318 8. Served st 


TEXAS 
Dallas: 
118—Hardin Theatre Supply, 714 Hampton Rd. 


4—Herber 
115—Modern Theatre Equi ad 8. St. Paul St. 
116 Equipment, 2010 Jackson St.° 


National Theatre Supply, 
+—Southwestern T! 
Houston: 


117—Seuthwestern Theatre Equipment, 1416 Male @t.° 
UTAH 
_jalt Lake City: 
\18-—Intermeuntaln Theatre Supply, 148 E. First 8 
Hb terven Theure Supply, See 142 E. First Seuth 8t.° 


VIRGINIA 
121—Norfolk Theatre Supply, 2708 Cooley Ave., Norfolk. 


WASHINGTON 


(25 Modsrn These Sunny. ane lah Ave,, E. Pike. 
National Theatre 18S, benved St 


, 2318 esend Ave. 
125—Western Theatre Equipment, 2224 Second Ave. 
WEST VIRGINIA 
126—Charieston Theatre 


WISCONSIN 


Milwaukee: 
ee ee Sf w. ‘ca 8t.° 
§ u, el lehth St. 


isha ee ae ee Suvvly, 1000 NH. Sevecth 96. 





Supply, 606 Lee St., Charicctes. 





























NEWS AND VIEWS OF THE MARKET AND 


ITS SOURCES OF SUPPLY 





THE SIMPLEx X-L pro- 
jector has been placed on the market fol- 
lowing trade and dealer demonstrations 
toward the end of January. Of design basi- 
cally different in many respects from pre- 
vious Simplex models, the new mechanism 
of the International Projector Corporation, 
Bloomfield, N. J., produced for distribu- 
tion through National Theatre Supply, has 
been in. development for five years, accord- 
ing to the manufacturers, while test runs 
have been conducted for the past year in 
metropolitan first-run “grind” houses as 
well as at Hollywood studios. 

Besides refinements variously contribut- 
ing to operating efficiency and easy service, 
the X-L departs radically from prior Sim- 
plex design in such major features as the 
shutter intermittent movement actuation, 
gear train and lubrication system. Along 
with the mechanism itself, both upper and 
lower magazines have been redesigned, in- 
cluding the takeup. 


FILM COMPARTMENT AND LENS MOUNT 


On the operating side of the projector 
head (Figure 1) there is a large glass 
panel which, together with the illuminated 


is, 


FIGURE 2 FIGURE 3 


The angled plate between baffle 
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Angled Shutter and Automatic Lubrication 
Among Features of Simplex X-L Projector 


film compartment, enables the projection- 
ist to see readily the entire mechanism 
while it is running. The aperture area is 
also visible through an enlarged sightbox 
having protective glass. 

The lens mount accommodates any pro- 
jection lens up to 4 inches in diameter, in- 
clusively, and as fast as f/1.6, should they 
become. practicably available. Lenses of 
£/1.9 and £/2.0 have just been announced 
in the 4-inch diameter, with focal lengths 
through 7 inches. 

An interesting supplementary feature, 
provided for quick, precise focusing of the 
lens, is a “Screenscope,” which amounts to 
a telescope trained on the screen. 

The film compartment is of white en- 
amel, and all corners are rounded so as 
to collect a minimum of dirt and make its 
removal easy. An Essannay “Zipper” 
changeover is built-in. 


AUTOMATIC LUBRICATION 


The Simplex X-L lubrication system is 
of “Spray-O-Matic” type. The entire area 
of the sealed drive compartment is sprayed 
continually by a fine film of oil which 
reaches every drive unit. The oil-feed unit 








FIGURE 4 


FIGURE 2: Head of the X-L on the non-operating side, showing compartment with glass cover removed. 
The cover seals in the compartment, in which a Spray-O-Matic lubrication system maintains a fine spray 
of oil over all surfaces. A gauge at lower left shows oil level. The gear train is a single vertical assembly 
turning on sealed ball bearings. In framing, all gear teeth mesh with same mated teeth. ... FIGURE 
3: The rear conical shutter is a built-in single unit which intercepts the light beam at only I!/g inches 
from the aperture. On the film side is a — of small vanes to pass cooling air over aperture and film. 

y an J 
The intermittent movement has the flywheel mounted directly on the cam, eliminating intermediate 
gearing. A film of filtered oil flows over all working surfaces. The white markings and pointer on the 
knob at the front end show positive lock between star and cam. 


. . FIGURE 4: 


plate is the changeover dowser. . 





FIGURE |: Operating side view of the Simplex 
X-L projector. The sight box gives a comprehensive 
view of the aperture area through full-length 
window. The lens mount accommodates lenses up 
to 4 inches in diameter. Note the "Screenscope” 
mounted above the lens for precise focusing, the 
focusing knob being conveniently located just be- 
low. A "Zipper" changeover is built-in. Film com- 
partment has rounded corners and is finished 
in white-enamel. 


consists in a high-speed pump, a filter and 
a pipe. An oil gauge, having a petcock for 
drainage, indicates the oil level at a glance. 
(Simplex engineers say one projectionist 
in a theatre in which the X-L mechanism 
has been on test run for more than a 
year, stated that the petcock was of little 
use, since he hadn’t changed the oil for 
sixteen months and it still was so clean 
that he could “almost drink it.’’) 


CONICAL SHUTTER 


One of the most radical innovations is 
the shutter of the X-L (Figure 3). It is 
a single-unit, built-in rear shutter of a con- 
ical type set with its axis at an angle and 
the blades so turned as possible to inter- 
cept the light beam at its narrowest avail- 
able point. The cutoff is only 1% inches 
from the aperture. The objective in this de- 
sign was maximum transmission and sharp- 
est possible cutoff with minimum parts and 
gearing. 

“To attain comparable results with the 
conventional dual shutter,” Simplex engin- 
eers state, “would have required multiple 
moving parts and more gearing, and it 


‘ would have been necessary to reduce the 
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FOR EXHIBITORS AROUND THE WORLD* 


WESTREX SOUND SYSTEMS 


HATEVER the size of your theatre, 

you will find in the Westrex line a 
high-quality sound reproducing system 
which exactly meets your needs. The Westrex 
Standard is ideal for smaller theatres. 
Choose the Westrex Advanced for the 
highest quality in the medium-price range. 
And for the finest that money can buy, 
there’s the Westrex Master. 




















For information on these systems—or on 
projection equipment and any accessories 
for your theatre—contact the nearest office 
of Westrex or its subsidiary companies. 
Or write to the address below. 





* Except in the U. S. A. and Canada 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 


FORMERLY 


Western Electric Export Corporation 














POPSIT PLUS is always liquid at indoor tempera- 
tures ... no pre-heating, no scooping, no splat- 
tering ... just pour into the measuring cup and 
pop the sellin’est corn you've ever tasted! 
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POPPING OIL SPECIALISTS TO THE NATION 
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shutter blade width and to risk introduc. 


.ing travel-ghost in the screen image.” 


On the film side a series of small vanes 
on the shutter send a current of cooling 
air over both the aperture and the film. 

Adjustment of the shutter is accom. 
plished by merely turning a knurled knob 
atop the projector housing (Figure 1), 
There is no need to change the relation. 
ship of driven gear to the driving gear, 
and there is the added advantage of equal 
wear on the contacting parts. 


LOW R. P. M. SPROCKETS 


Both upper and lower sprockets of the 
X-L have 24 teeth, 8 more than usual, 
and they operate at only 240 r.p.m., re- 





FIGURE 5: Both upper and lower sprockets have 
24 teeth, operating at 240 r.p.m. Both sprocket 
assemblies are unit-constructed. 


ducing speed by 331/3% (Figure 5). 
The manufacturer points out: 

“This increase in the number of sprocket 
teeth has two advantages: The greater 
radius enables a wider bend, a better wrap 
of the film, and minimizes the danger of 
weak patches coming apart and eases the 
transit of damaged film; and secondly, the 
reduction in speed should effect a substantial 
decrease in sprocket, gear, bearing wear.” 

Both sprocket assemblies are unit-con- 
structed for easy maintenance. 


DRIVE ASSEMBLY 


The main gear drive assembly of the 
X-L is a single vertical unit (Figure 2). 
This simplified gearing, operating in sealed 
ball bearings, has been designed to effect 
a reduction in mechanical léad over pre- 
vious Simplex models of 80% at the start, 
and 66 2/3% with mechanism running. 

The entire gear train turns on sealed 
ball bearings, sleeve bearings having been 
eliminated. The gears are of case-hardened, 
polished steel meshed with a phenolic fab- 
ric made especially for gears. 

During the necessary framing opera 
tions all gear teeth mesh with the same 
mated gear to effect an even distribution 
of wear for all teeth on both gears. 


THE SCREENSCOPE 


The mircromatic, “Screenscope” (Fig- 
ure 1) has an eight-power lens with prism 
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* PROJECTS 21000 LUMENS 
AT 90 AMPERES 






* COMPARED TO 17000 LUMENS 






FOR THE 70-AMPERE 
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* 7000 LUMENS FOR THE 
STRONG 1 K.W. UTILITY 
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“THE STRONG ELECTRIC CORPORATION 


1 City Park Avenue TOLEDO 2, OHIO 
[ ] 1 would like a demonstration of the Strong Mighty 90” in my theatre, 
without cost or obligation. 


Please send free literature on the [ |] Mighty "90"; [ | Mogul Lamp; 
[ | Utility Lamp; [ | Strong Arc Spotlamps; [ | Strong Rectifiers; 
[ | Strong Reflectors. 





Theatre 





Street 





City and State 
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to insure swift, precise focusing. The pro- 
jectionist sights through the “Screenscope” 
while manipulating the nearby focusing 
knob. 


INTERMITTENT MOVEMENT 


The X-L intermittent movement (Fig- 
ure 4) is of new design with the flywheel 
mounted directly on the cam, eliminating 
intermediate gearing. A film of filtered oil 
flows over all working surfaces, but of 
course is controlled to prevent oil from 
reaching the film. 


FRAME LOCK INDICATOR 


To assure that the star and cam of the 
intermittent movement are in a true locked 
position, plainly visible white lines and a 
pointer on the knob at the front end of the 
intermittent movement (Figure 4) give 
visible evidence of such interlocking. 


FILM GATE TRAP ASSEMBLY 
The X-L film gate (Figure 6) has 


extra-long tension shoes to exert an equally 
exact tension on both edges of the film. 
These tension shoes are. practically self- 
adjustable laterally to accommodate vary- 
ing film width. A knob marked “increase” 
operates a five-step control, which locks at 
each position and applies the correct ten- 
sion for all conditions of film prints. 
The film trap (Figure 7) has a curved 
plate to facilitate positioning of the film 
between the guide rollers. Both the film 





FIGURE 6 (left): The X-L film gate. The knob 
marked “increase operates a five-step control 
which locks at each position to afford correct 
tension for all conditions of prints... . FIGURE 7 
(right): The X-L film trap. A curved center plate 
enables proper positioning of the film between the 
guide rollers. Above the film aperture which is a 
framing aperture illuminated when the mechanism 
is opened. 


gate and trap are removable by a simple 
hand operation. 

Just above the film aperture is a fram- 
ing aperture. This is illuminated when the 
housing door is opened. Ample “finger 
room” is provided to speed up threading. 


FILM MAGAZINES 


The X-L magazines are '%4-inch deeper 
than each side of the reel to prevent reel 


contact with the side walls and to allow 
the projectionist more working space. The 
upper magazine (Figure 8) has.a large 
observation window with illuminated film 
footage markings for either 4 or 5-inch 





Bias at 


FIGURE 8 (above): New upper magazine. The 
X-L magazines are deeper by !/4-inch on each side 
of the reel to prevent reel contact. A large obser- 
vation window has illuminated film footage mark- 
ings for either 4-inch or 5-inch reel hubs. . . 
FIGURE 9 (below): The uni-tension takeup assem- 
by. It employs an all-ball bearing cone drive with 
self-adjustaing tension characterizatics. It accom- 
modates reel hubs from 2 to 5-inch. 





reel hubs, and even the 2-inch reel hub 
can be seen at an appreciable distance. 

On the rear side of the upper maga- 
zine there is also an observation window 
with film footage markings. A light switch 
is provided for illuminating the interior. 
The reel spindle has a backlash-free fric- 
tion device, and holdback tension is easily 
adjustable in steps. Bearings here are of 
self-lubricating Oilite type. 

The lower magazine also has an obser- 
vation window. The reel spindle is ful- 
crum-mounted to accommodate any size of 
real hub with maintenance of even tension. 

The new “Uni-Tension” takeup assem- 
bly (Figure 9) utilizes a ball-bearing cone 
drive designed to assure self-adjusting, uni- 
form tension. Reel hubs of from 2 to 5 
inches may be used. The takeup assembly 
is available with either round or V belt. 

cd 


NAMED DISTRIBUTION HEAD 


Robert A. Seidel has been appointed 
vice-president of RCA Victor Division, 
Camden, N. J., in charge of distribution. 
He comes to the company from the W. T. 
Grant Company, mail order house. 
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Drive-ins Stressed in 
Projection-Sound Line 


BECAUSE OF the limited 
number of drive-ins that can be built in a 
single season under the company’s ““Turn- 
Key Plan” embracing both construction 
and equipment, The Ballantyne Company 
has announced—along with changes in its 
line of projection and sound equipment—a 
supplementary “package” deal covering 
equipment and initial supplies only, includ- 
ing projectors, soundheads, bases, ampli- 
fiers, in-car speakers, and complete booth 
accessories down to a supply of carbons 
and film cement. This plan has been de- 
vised to provide a one-source arrangement 
for equipment of advantage to drive-in 
owners undertaking their own construction. 
The changes in the line of equipment 
provide new 1950 models of in-car speak- 
ers, reflector arc lamps, amplification sys- 
tem, and projector. 


TWO TYPES OF IN-CAR SPEAKERS 


The 1950 line of in-car speakers includes 
an MX-40 Series patterned after the pre- 
vious M X-30 Series as the moderately priced 
type. ‘This model has an internal speaker 
cone, voice coil and volume control exactly 





The new MX-40 in-car speaker, above; and, 
below, the 1950 ‘Soundmaster" equipment. 





the same as in the higher-priced “Sound- 
master model of the 1949 line. The only 
difference, the manufacturer states, is in 
the case, which instead of being of cast 
aluminum is of lightweight, heavy-gauge 
pressed steel with a glossy baked-on enamel 
finish. This type is also available in a 
fluorescent paint finish at a slight additional 
cost for owners desiring a speaker that can 
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DRIVE-INS 
INCREASE PATRONAGE! 
AND PROFIT 


SUPERCLOUD insect control and maintenance machine controls all 
insects and does your maintenance with but ONE unit. 


®@ cersol fog generator for all insect controls 

@ hand spray attachment for direct application of insecticides to fences, walls and 
buildings 

@ 6’ boom road oil applicator for ramps and driveways 

@ 6’ boom weed control applicator for lawns 

@ air supply for spray painting and tire inflation 

ALL this in ONE machine that mounts on any JEEP 


Send for valuable information on insect control 


Welch Equipment 


Incorporated 
224 SOUTH MICHIGAN AVENUE - CHICAGO 4, ILLINOIS 











more money For PDRIVE-(NS! 


Build Up your WALK-IN 
Patronage and Profits. 


SEATING COMFORT 
DOES IT! 


Install GRIGGS No. 10S Outdoor 
Chair for Drive-Ins. Just ask a repre- 
sentative to call ! 











PHONE — WIRE — WRITE 





GRIGGS 10S OUTDOOR CHAIR 


e FOUIPMENT COMPANY Ffectory. Betton, Texas 
PI YF au DALLAS, 2008 Jackson... MEMPHIS, 410 S. Second... SHREVEPORT, 


Box 213 Cedar Grove . . . OKLAHOMA CITY, 708 W. Grand... NEW YORK 
CITY, 1560 Broadway. 

























Wenzel's New 1950 


PROJECTOR HEAD 


MANUFACTURERS OF: 

Projectors, Sound Heads, Bases, Magazines, 
Sound Systems, Replacement Parts, Acces- 
sories, etc. 
Send for complete descriptive circu- 
lars, giving full details of the many 
advantages of this new WENZEL 
product. 


WENZEL PROJECTOR CO. 


2505-19 S. STATE STREET CHICAGO 16, ILL. 
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be seen in the dark of the car or of the 
ramp area without annoying interference 
with vision of the picture. 

In the MX-04 model cords may be either 
straight or coiled, and the junction box is 
available with or without a downlight. 
The two sections of the speaker case are 
jointed so that only two patent-type screws 
need to be removed for servicing. ‘The in- 
ternal speaker cone is waterproofed and the 
voice coil is fully enclosed, while post trans- 
formers are impregnated and waterproofed 
with a simplified terminal strip for attach- 
ment of speakers. 

The 1950 ‘‘deluxe” model, the ‘“Sound- 
master,” which has been reduced in price, 
has a heavier speaker cone and voice coil 


| GOOD NEWS FOR | 
DRIVE-IN-OPERATORS 
| 2 NEW-LOW PRICED 


| AUTOCRAT 
| CHAMPION 


"VOICE OF THE CAR" 





SPEAKERS 


PRESSED STEEL—$12.45 per set 
CAST ALUMINUM—$14.95 per set 


TWO HEAVY PRESSED STEEL CASES 
WITH STRAIGHT SPEAKER CABLE 


MRS. HAROLD CALLAWAY— 
Owner and projectionist, Mars 
Theatre, La Farge, Wisc.—says: 


“RCA Service brings to our 
theatre a remarkable amount of 








FINISHED IN BAKED ON HI-GLOSS 
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continuous admiration from our 












































HAMMER FINISH speaker face, and a rubberoid-covered patrons for our excellent sound 0 
@ PRECISION DIE CAST "CAST ALUMI- hanger. ‘These speakers are also available and clear projection. A gratify- 
A gg a a COMES IN with wire baskets at additional cost. The ing insurance!” " 
Ballantyne method of spring-mounting the To get the benefits of RCA Service— T 
AUTOCRAT INC. speaker inside the case is continued. write: RCA SERVICE COMPANY, sa 
? T : Sas. : : INC., Radio Corporation of Ameri 
2227 HEPBURN AVE., DAYTON 6, OHIO The 1950 line provides a junction box rig P erica, of 
ee ee es | | adapted to any of the new speakers which, Reese " 
in addition to a downlight, also has a ramp- 
and-car-position lighted plate to assist pa- D 
trons in locating their cars on returning A D L iS a 
from the concession building. 4 
2-Tone TIC and 
LAMPS FOR 74 AND 85 AMPERES ee 4( 
The new reflector arc lamp, which is “ ’” 
manufactured by the C. S. Ashcraft Manu- THIRD DIMENSION 
facturing Company, is available in two LETTERS and 
types—one called the ‘Hydro-Arc 8,” for “REMOVA-PANEL” 
use of 8mm _ non-rotating positive carbons 
peaking at 7+ amperes; the other the “Hydro-Arc GLASS-IN-FRAME UNITS 
Write for Information 
3021b W. 36th St. - Chicago 32, Ill. 
ee ee 
“DRIVE-INS!: SS 
e e 
- Seat pedestrian-patrons in SAVE TIME. SAVE Maney 
> ee e ; : eee 
> VREUCHIE . Get _ equipment and supplies from || | Tk 
; Ese ee 
. i; Dr ia n Equip 
;  Ovtdoor : i Say COMPLETE | 2 
: Theatre Chairs : ! et «35mm DUAL gt 
° Cradleform seats ond deep- Ss al $ —~. DRIVE-IN OUTFIT ¥ 
© curved backs insure comfort. s | 9,” for use of the 9mm non-rotating posi- | || >: A $1595 
® Back and seat slats are solid x Sherglae 85 : h Ill!) esto 1926 up pe 
® wood. All parts durably fine ° | tive at amperes. Both types have . Available on TIME- " 
e@ ‘shed for outdoors—hardware * | water-cooled mechanisms and employ 151%4- pay out of income. 
e treated for rust-resistance. ° : : ms =f ‘ ALSO full line speakers, cable, ni 
® (Also available for attaching ¢ | inch mirrors. The “Hydro-Arc 9” oper- floodlights, signs, screens, ete. a 
. wo ome Wee ° | ated at 85 amperes is rated by Ballantyne | Ne ie pe. ie ps0 2 
; AMERICAN SSAT! rt —,. ¢ | at 20,000 lumens screen illumination. ll S.0.$. CINEMA SUPPLY CORP. 
n apics 4, U ~ . 
or cite aut se caiaactiin ht eaten Cts . Each model has full ball and roller bearing HI = Ad. 602 West 52nd St., N. Y. 19 
cecccccccccccccccccccccseeeeeee | mechanisms requiring no oiling. = ——! }? 





NOW SPECIALIZING \ 











NEW MODEL PROJECTOR 
The 1950 Ballantyne “BW” projector, 





























You'll save time—be able to de- 
tail your requirements—by writing 


IN REFRESHMENT manufactured in conjunction with the . : Si 

ay SERVICE FOR Wensel Projector Company, is equipped advertisers direct. However, The be 

RIVE-IN THEATRES with Oilite bearings, and the main drive Theatre Supply Mart provides a Ww 

shaft has been replaced by a stationary postcard for your convenience. V 

stud with the main drive gear turning this Page 37 . 

stud. There is also a new framing light ¥ 
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Operating side of the "BW" projector. 


and full-size door on the operating side. 
The shutter is at the rear, and the lens 
mount accommodates the 4-inch diameters 
of the new high-speed objective lenses of 
long focal length. 


DRIVE-IN AMPLIFICATION SYSTEM 


The 1950 amplification equipment for 
drive-in installations provides an output of 
400 watts with both power amplifiers, or 





The 1950 amplification system as mounted. 


200 watts with only one amplifier as emer- 
gency standby. ‘The system is sold com- 
plete with wiring channel and includes two 
power amplifiers, one exciter supply, one 
ramp and monitor speaker, one dual chan- 
nel changeover switch, one ramp control 
panel, and one wiring channel. 


Drive-In Sign Structures 
In a Variety of Designs 


ATTRACTION AND name 
signs in a wide choice of designs have 
been developed by Poblocki & Sons, Mil- 
waukee, especially for drive-in theatres. 
With twenty basic designs, the line ranges 
from simple combinations of name with at- 
traction advertising panels, to schemes ef- 
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Your Patrons May Not Be Tidy 
— But They Expect You To Be 


mo The people who come to your theatre pay for the privilege of scattering 
; litter and popcorn boxes all over the house, but they expect to find it 
clean. Cleaning up is just as important as booking good shows. 


The Super Specialized Theatre Cleaner enables you to have maximum cleanliness 
with minimum effort. The Super and its wonderful tools especially designed 
for theatre cleaning cleans everywhere and everything. 
@ Super Screen Brush keeps screen bright, sound holes free ef clogging 
dirt. 
@ Super Floor Tool goes under anything 31 inches off the floor and 
right up to the wall leaving no messy strip. 
@ The Super Hi-Up Tube enables the operator to clean walls, 
frescoes, decoration, box fronts, ten feet up plus his own reach. 
Will also clean chutes, under-floor openings. 
@ Super Blower Elbow boosts popcorn boxes, candy wrappers 
and other debris out from under seats, down front for easy 
disposal leaving areas free for thorough cleaning. 
@ Super Spotlight attached to the handle throws a 
strong beam before the machine illuminating dark 
places which would ordinarily be missed. Saves 
house lights. 
This is the time of year when mud and slush 
are tracked in making the 
cleaning job more difficult. 
With a Super you can keep 
clean. Ask your supply 
dealer for a demonstration. 
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THE NATIONAL SUPER SERVICE COMPANY, INC., 1941 N. 13th Street, Toledo 2, Ohio 
THE NATIONAL SUPER SERVICE COMPANY OF CANADA, Toronto, Ont., Vancouver, B.C. 
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WILLIAMS SCREEN CO. 
| 1679 Summit Lake Blvd. Akron 7,Ohio = 
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Recapture the Missing Tenth! 


T HE TELESONIC THEATREPHONE SYSTEM is a really practical, simple, and inexpensive means 
of again making deafened persons, patrons of their neighboring Motion Picture Theatres without 
setting aside certain seats, without the bother of plugging into any fixed point, is easily installed 
in any new or old, large or small theatre, and will pay its installation cost over and over again 


every year. 
Write us for full details, specifications and theatre owners’ opinions 





Charles H. Lehman,: President 


TELESONIC THEATREPHONE CORPORATION 


3 EAST 48th STREET, NEW YORK 17, N. Y. MU 8-2670-1 





45 











D. J. YOUNG—Owner of the 
Mexico Theatre, Brownsville, Texas 
—affirms: 
‘During the 17 years we 
have used RCA equipment 
we have been more than 
pleased—and have nothing 
but praise for RCA Service.” 
To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 





Movies that are as 


Smooth as Velvet 


with GARVER Rectifiers 





Single phase is the logical, most economically installed 
power source for your Drive-In Theatre. Install Garver 
S.P.-80 Rectifiers. Proved unquestionably, with over 
two years’ service, in hundreds of Drive-Ins. Smooth- 
ness unexcelled by any type of equipment. Thoroughly 
dependable and economical to operate. One of the fol- 
lowing types will admirably meet your requirements: 
SP-60, 3P-60, SP-80, 3P-80. 


Garver Electric Co., Union City, Indiana 
Dependable Rectifiers since 1915 








-SUPER~ PRECISION MADE 
PROJECTOR PARTS 


Once you've used them, you'll agree that the built-in preci- 
sion and trouble free performance of La Vezzi parts do much to 
hasten repair jobs and help you to the better projection that 
delights patrons. Specify La Vezzi SUPER-SERVICE Parts for 
all your replacements! Your Theatre Supply Dealer has them. 





LaVezzi MACHINE WoRrRKS 


4635 WEST LAKE STREET © CHICAGO 44, ILLINOIS 




















fecting such combination in large-scale, 
ornamental style. 

A brochure illustrating the full line has 
been made available on request for selec- 
tion. Many of the features of each basic 
design are interchangeable with those of 





Three basic designs for drive-in name and attraction advertising 
sign structures which indicate the range of sizes and styles of the 
signs for drive-ins which have been added to the Poblocki line. 
All can be made galvanized sheet metal, or of aluminum, or of 
procelain enamel metal. Attraction panels accommodate the letters 


of leading manufacturers. 


others. The manufacturer will also produce 
special designs as desired. 

The signs are constructed of galvanized 
sheet metal, aluminum or porcelain enam- 
eled metal, as desired; and can be made 
double- or single-faced, in V-shape or 
other pattern, and with various kinds of 
illumination and flashing effects. Attraction 
panels accommodate changeable letters of 
all leading manufacturers. 


For the small drive-in of strictly limited 
budget, a type wthout a glass reflector js 
available. This has been designed to pro. 
vide maximum lighting at minimum cost, 
to eliminate the cost of glass breakage;from 
It can be 


vandalism, and reduce wiring. 


had in sizes for any number of letter lines. 

The sign components themselves are man- 
ufactured at the plant, and fabrication. of 
other components of the structure, and 
the entire installation, can be handled by 
the Poblocki organization. The signs and 
related illumination can be furnished sepa- 
rately, however, along with blueprints for 
the construction of the other elements by 
a local contractor. 


Marquee Adapted to Attraction Scene Projection 





The front of the Mapletown theatre in the Cleve- 
land suburb of Maple Heights, is shown above 
with its recent installation of Poblocki stainless 
steel illuminated poster cases and box-office, and 
a Poblocki inner-service marquee, which encloses 
a storage and service room and has plastic at- 
traction advertising panels lighted by high-watt- 
age lamps in Holophane prismatic glass reflectors. 
Changing of letters is illustrated both above and 
in the detail view at right, which latter also shows 
the light sources. The Mapletown is owned and 
operated by Frank and Roy Gross of Cleveland, 
and Frank Porozynski of Shaker Heights, Cleveland. 
suburb. 


AS MANY as sixteeen differ- 
ent scenes from a current at- 
traction, or pictorial or mes- 
sage slides, can be projected 
in either of two ways on the 
attraction panel of the inner- 
service type marquee intro- 
duced some months ago by 
Poblocki & Sons, Milwau- 
kee, according to an an- 
nouncement of the company 
on the new design of the 
projector for this purpose. 
The marquee itself is illus- 
trated in the adjoining photo- 
graphs of a recent installa- 
tion at the Mapletown the- 
atre in Maple Heights, 
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Sweet Muste 


FOR \ THEATRE OWNERS 


MAINTENANCE 
COSTS 


GREATLY repuceo! 


1 UNIT -2 USES 


TORNADO* 


AIR SWEEPER and PAC-VAC 

















Cleans Auditoriums 
quickly without effort 
.. without stooping. 
Air Sweeper blows 
all popcorn boxes, 
candy wrappers, mud, 
grit and trash from 
under seats and be- 
tween aisles for easy 
removal. Leaves audi- 
torium absolutely 
clean. 
Pac-Vac cleans Upholstery, Stairways, Lobby 
and similar one quickly and easily. Light 
7 -— in weight yet simple 
to operate. Effective 
and versatile. May 
be easily converted 
. into a powerful insec- 
| ticide or deodorant 
’ sprayer. Shoots a fine 
= mist up to a distance 
of 50 feet which puiiiieaiien into every crack 
and opening. 


Bulletin 584 contains complete information... 
"Trade Mark Reg. U. S. Pat. Off. 


«ieee ELECTRIC MFG. CO. 


f Heavy Duty Commercial Vacuum 
ner d All-Purpose Floor Machines 





Ask for it. 


5102 Ravenswood Ave., Chicago 40, Illinois 





ALUMINUM 
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Cleveland suburb. Use of the projector is 
not represented in this installation, but is 
adapted to a marquee of this type. 

It is explained that advertising film 
or slides can be projected directly on the 
white opaque plastic of the changeable let- 
ter panel as shown in the Mapletown in- 
stallation; or the regular opaque plastic 
can be removed and clear plastic substi- 
tuted for it for use of the screen of the 
projector’s own cabinet. The cabinet is 
available with or without a screen. 

The changeable letter advertising is 
lighted from inside by high-wattage lamps 
in Holophane prismatic glass reflectors; 
however, the light within the marquee 
lamp, service and storage room cannot wash 
out the projector light because of the cabi- 
net design. The cabinet plugs into a regular 
110-volt a.c. outlet. 

Reels are easily changed on the projector 
by opening an access door in the cabinet, 
which of course is readily accessible be- 
cause of the space provided within the 
marquee structure for both servicing and 
storage of lamps and letters. The manu- 
facturer explains: 

“Reels are changed by removing a thumb 
nut and then removing the old reel and 
sliding in the new; or by leaving the reel 
in place and merely removing the present 
slides and inserting new ones. The same 
shots do not have to be shown day in and 
day out. They can be changed although 
the same picture is being shown in the 
theatre.” 

The company expects to be able soon to 
rent such slides along wit® *he film. 

When the projector is nox im use, it can 
be pushed out of the way and the equip- 
ment for a changeable letter message re- 
stored, all from inside the marquee. 

The projector lamp is of standard type, 
and can be up to 1000 watts in size. The 
lamp is air-cooled by a fan. The projector, 
a “Solarbrite,” comes with two plate glass 
mirrors which are preset, and the entire 
mechanism can be removed from the case 
for servicing. 

Each picture (film frame or slide) re- 
mains on the screen six seconds, though it 
can be slowed down to 12 seconds. In se- 
lecting subjects from films, the Poblocki 
organization recommends close-ups of per- 
sonalities; such views can be seen, it is 
stated, a block distant. 


Lounge Television Cabinet 
With 27x36-Inch Picture 


CABINET-TYPE _ television 
equipment especially designed for theatre 
foyers and lounges, and similar viewing at 
distances as much as 75 feet, has been 
marketed by National Theatre Supply. A 
new product of the General Precision 
Equipment Corporation, and called the 





“Precision,” the equipment is manufac- 





GY Mi iil We 


34 years of experience, 
together with necessary 
technical skills and 
production facilities, 
has earned for Vallen 
the reputation of .. . 
“World’s Leading Maker’ 


Noiseless Curtain Tracks 
Controls. Special Operating 


Devices. 


VALLEN, INC. 


AKRON, OHIO 











DRIVE-IN THEATRES 


Increase Your Family Patronage! 





Entertain the children with the latest kiddie 
riding devices. Complete line of miniature trains, 
auto rides, pony rides, and airplane rides. Im- 
mediate deliverv. terme arranged. 


KING AMUSEMENT CO. 


Mt. Clemens, Mich. 



























tured by the Hertner Electric Corporation, 
Cleveland, General Precision subsidary and 


manufacturers of ‘“Transverter’ motor- 
generators. 
The “Precision” presents a_ picture 


27 x 36 inches and provides FM radio re- 
undistorted power output 
Remote contro] tuning 
An electronic indi- 


ception with 
rated at 10 watts. 
is available if desired. 


cator supplies visual evidence of correct re- 
sponse to station signal and of image and 
sound co-ordination. The equipment has 
high-voltage radio frequency power supply. 

To facilitate servicing, television circuits 
have separate power unit for each one, on 
a separate chassis. Should a repair be re- 
quired, a complete factory-sealed unit is 
available for simple insertion. 


Moving Message Type 
a e ° e 
Advertising Display Sign 
AN ELECTRIC display sign 
of moving-message type, in dimensions mak- 
ing it adapted to various locations in the- 
atres, such as entrance, lounge space of 


foyers, and over refreshment counters, has 
been placed on the market by the Bald- 





win Electric Company, Toledo. In the in- 
side locations, including refreshment areas 
where patrons pause for some minutes, the 
sign is adapted to the advertising of coming 
attractions, providing attention-arresting 
animation with automatic repetition. 

The sign is double-faced for reading 








from either side, providing a message of 
around 80 one-inch characters on a film 46 
inches long and 13@ inches wide. The 
case, which is of lightweight steel, has 
face panels 8 x 24 inches, and a depth of 
3% inches. The weight is 13% pounds. 

Front and back faces are hinged for 
opening to make film changes. The sign 
may be suspended by chains, attached on 
a bracket, or stood on rubber feet. 

The opening for the moving message is 
19 inches long and 1 inch deep, and below 
it is a stationary message window 15 inches 
long by 2% inches deep. Both signs are 
lighted by a fluorescent lamp. A complete 
message is displayed in from six to eight 
seconds. 

A feature of the equipment is the ability 
to remove the motor, film and lamp from 
the case as a unit for special use in some 
other display. This unit may also be pur- 
chased without the display case. 

Film can be supplied to the purchaser’s 
specifications, and the message can be made 
up in three colors, so that different colors 
for different parts can be used. 


Link Type Plastic Mat 
For General Service 


A NEW LINK type floor 
mat constructed of plastic has been devel- 
oped by the American Mat Corporation, 
Toledo. According to an announcement by 
D. W. Moor, Jr., president, the new mat, 





marketed under the trade name “Ever- 
tred,” consists in vinyl plastic links woven 
on a rust-resisting spring steel wire net- 
work. 

The “Evertred”’ has been designed as a 
universal type for applications that have 
called for specific kinds of mats. Safety 
is supplied by the design of the links, each 
link being slightly corrugated to effect a 
non-slip surface even when the mat is wet. 
Additional safety is provided by the use of 
non-trip beveled nosing. 

The other side of the links is ridged 
to afford a mat surface that allows easy 
dirt removal. The material will not ab- 
sorb soil, discolor with use or age, or lose 
color brilliancy, the manufacturer states, 


adding that it is non-porous, non-absorbent 
and grease-proof. 

“‘Evertred” mats are available with links 
in any of five shades—green, red, brown, 
white and black; and in any lengths in 
widths up to 5 feet. 

Literature on this new type has been 
prepared and is available on request from 
the manufacturer (1722 Adams Street, To- 
ledo 2, Ohio). 


Insecticide Fogger with 
Many-Use Spray Features 


DRIVE-IN insecticide fog- 
ging equipment that also provides for weed- 
eradicator spraying, road oil application, 
spray painting and tire inflation, has been 
developed by Welch Equipment, Inc., 
Chicago. Designed, according to the manu- 
facturer, to be priced so that the drive-in 
operator himself can have it always avail- 
able for mosquito and other insect preven- 
tion when he needs it, as well as for the 
other jobs to which it is adapted, the equip- 
ment can be loaded on to a Jeep as such 
transport is indicated, and removed after- 
ward, if that is desired, in 15 minutes. 

For insect eradication the equipment has 
an aerosol fog generator that breaks in- 
secticides into tiny particles for cloud- 
like dispersion of the chemical in_ insect- 
killing strength wherever it drifts. Control 
is provided for size of particle according 
to varying conditions. 

The equipment also allows for direct ap- 
plication of liquid insecticides on fences, 
buildings, shrubbery, swamp areas, etc. 

Another feature is a 6-foot boom appli- 
cator for direct application of insecticides 
and weed-killers to lawns, driveways. 

This applicator can also be used to spread 
road oil uniformly, the nozzles handling 
any road oil up to 100 viscosity. It is a 
pressure-spray applicator which presents 
heavy fluid dosage that may still be messy 
at showtime. 

The air supply of the equipment can 
also be used for spray painting of screens, 
fences, buildings, curbs, etc. This supply 
would also be available to patrons whose 
cars developed a flat tire, or required a 
tire change with the spare under-inflated. 


Decorative Sand Urn 


A NEW MODEL sand urn 
basically fabricated of steel and ornament- 
ally styled, has been added to the line of 
the Golde Manufacturing Company, Chi- 
cago. The main column is of diamond- 
etched chrome finish, the top of polished 
triple-plated chronium steel. The main col- 
umn provides sand storage space. The urn 
is available with top and base trimmed 
in black or red. Descriptive literature 
(Bulletin No. 501) is available on this urn 
from the manufacturer (1220-D West 
Madison Street, Chicago 7). 
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Decorative Pedestal 
Luminaire for Drive-Ins 


WITH INCREASING em- 
phasis on decorative values in the design 
and equipping of drive-in theatres, an out- 

door luminaire de- 

5 « veloped by the Re- 
vere Electric Man- 
ufacturing Com- 
pany, Chicago, is 

> of interest as a 
source of illumina- 
tion for drive-ins. 

It is a glass col- 

umn enclosing a 

standard fluorescent 

lamp and mounted 
on a pedestal which 
houses ballast and 
wiring. The deco- 
rative character of 
the fixture suggests 
it especially for the 
illumination of en- 
trance area, walks 
leading to conces- 
sion buildings and 
playground or stadium space in front of 
the screen tower, etc. 

It is of further interest where something 
is needed to identify as well as to illumi- 
nate some space or service, for opaque let- 
ters can be fired into the glass of these 
“Pylon-Lites,” spelling out such legends as 
Entrance, Ladies, etc. Or if such service 
is offered, the standards can be procured 
with hose connections for water and gas 
supply to automobiles, and the word Water, 
or Gas can then be etched into the glass 
column. 

The pedestal is of heavy channeled steel, 
while the glass enclosures of standard 
“Pylon-Lites” are sealed in two rigidly 
hinged frames which are gasketed against 
weather, but may be readily opened for 
lamp replacement. The equipment is fabri- 
cated for freedom from the vibration of 
passing traffic. ; 

Literature is available on this equipment 
from the manufacturer (6009 Broadway, 


Chicago 40). 





Firm Formed for Sale 
Of “Bio” Carbons in U. S. 


DISTRIBUTION in_ the 
United States of projection carbons pro- 
duced by the German manufacturers of the 
“Bio” carbons widely used in European 
theatres before the war, has been started 
by Helios Carbons, Inc., 9 West Park 
Street, Newark, N. J., a new company re- 
cently organized for the purpose. 

The German company, which reorgan- 
ized shortly after Allied occupations, is 
in the American zone, and Helios, Inc., 
has acquired rights to American distribu- 
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tion with the approval ot the ERA and 
U. S. State Department. 

The American company states that a 
large consignment of “Bio” projection car- 
bons has already been stocked in sizes for 
all projection lamp capacities. 


Small Cart Vender for 
Many Hot or Cold Items 


A VARIETY of refresh- 
ments, hot or cold, liquid or solid, can be 
vended at any point of a drive-in theatre 
by means of a relatively small, compact 
vending cart marketed by Poblocki & Sons, 
Milwaukee. Identified as a “Snack-Kar,” 
it carries frankfurters, ice cream, popcorn, 
beverages and miscellaneous package goods, 
although measuring only 62 inches long, 38 
inches wide, and 53 inches high. Its pay 
load is estimated at $147. 

All compartments are 
sulated. 


separately in- 
Those for warm foods are pre- 


heated by plugging into a 110-volt a. c. out- 
let, and a canned heat attachment provides 





location heat if needed. Adjustable ther- 
mostats control temperatures. 

Beverages are cup-served from an 8%- 
gallon stainless steel tank with a cracked ice 
jacket. The entire unit can be removed. 

The “hot dog” drawer holds 365 sand- 
wiches, the popcorn warmer 280 ten-cent 
boxes. “Iwo compartments are provided 
for ice cream, keeping bars and popsicles 
separate, with a capacity equal to 288 ten- 
cent bars. These have “dry ice” jackets. 

Items such as peanuts and cracker jack 
are carried in a basket holding the equiv- 
alent of 150 ten-cent bags of peanuts, 150 
boxes of cracker jack. A storage compart- 
ment for extra cups, napkins, etc., measures 
20x13%x10 inches. 

The cart is of welded steel construction 
with axles mounted on ball-bearing pillow 
blocks and wheels turning on ball bearings. 
It has two large front wheels with pneu- 
matic tires. and an 8-inch swivel wheel at 
rear. Finish is white enamel with red let- 
tering. The “Snack-Kar” is illuminated 


from a storage battery, with light confined 
to the cart. A trailer hitch is provided. 








FOR SALE 


VENTILATING BLOW- 
ERS, CAPACITY 10,000 
C.F.M. WITH MOTORS 3 
H.P. 220/440 VOLTS, 3- 
PHASE, 60-CYCLE, 
TESTED CONDITION, 
AND PRICED LOW. 


ALABAMA DRY DOCK 
& SHIPBUILDING CO. 


P. O. BOX 190 
MOBILE 2, ALABAMA 














Brighten 


YOUR THEATRE AND YOU'LL 
BRIGHTEN YOUR BOX-OFFICE 


Send your rough sketches or plans 
for free estimate & color rendering 

















Building a DRIVE-IN? 


@ Our experience in Designing, 
Building and Equipping over 65 
Drive-Ins is at your disposal, and 
at no extra cost to you. 


@ Write for details on our 
COMPLETE SERVICE PLAN 


MIDWEST THEATRE SERVICE and 
EQUIPMENT COMPANY 
1950 W. Belmont Ave., CHICAGO 13, ILL. 
Phone: EAstgate 7-9333 e Night Phone: Lincoln 9-4127 














































































































Steel Screen Tower 





For Lower Budgets 


SUCCESSFUL engineering 
of a prefabricated all-steel screen structure 
of,full wind resistance for drive-ins of lim- 
ited budget, has been announced by the 
Elizabeth Iron Works, Elizabeth, N. J, 
The new model, L-50, is of the same basic 
design as the costlier structures in the Eliz- 
abeth line brought out two years ago. It is 
tilted and stands a wind load test of 30 
pounds per square foot. In addition, the 
upright steel beams have punched holes for 
wood nailer strips or other material for the 
addition to the structure of architectural 
forms, as exemplified in the accompanying 
design renderings. 

With angle-iron uprights spaced 8 feet, 
4 inches apart (see elevation in accompany- 
ing structural drawing) the structure is de- 
signed in a series of sections that are rig- 
idly cross-braced. For the screen surface, 
¥Y-inch steel plates, which have sharply 
square edges for snug contact with each = 
other, are welded to the uprights. The up- 
rights curve to create a tilt toward the pro- 
jection beam. 

It is pointed out that with the L-50 it is 
not necessary to have a solid slab of con- 
crete across the width for anchorage be- 
cause of the stiffener beam supporting and 
tying the uprights to the bracing members, 

Further, the uprights are tied together 
horizontally at their tops and “knees” by 
steel beams, which complete a rigid frame- 
work for the screen plates. Special cross- 
bracing of the two outermost uprights on 
each side (see elevation drawing) adds 
strength against longitudinal forces. 

In anchoring, both main uprights and 
diagonal braces reinforcing the “knees” 
(see section drawing at right of elevation) 
are secured to concrete footings by anchor 
bolts supplied by the manufacturer. 

An addefl feature of Model L-50 is pro- 
vision for support of a platform (indicated 
by dotted lines in section drawing) for con- 
certs, vaudeville or similar attractions. 





Fabricated to support architectural construction, 
and with beams punched for wood nailer strips, 
the L-50 tower lends itself to wide choice of 
styling. Sketched here are two examples, ranging 
from elaborate in the upper scheme to simple in 
the lower one. With a design like the upper one, 
‘ the steel structure might be enclosed by sheet 
metal or Transite. Vertical ribs conceal the steel 
uprights and lead the eye to illuminated attraction 
advertising; and in the panels thus recessed the 
steel cross-braces have design value, edging 
squares of corrugated metal or Transite. The latter 








could be used also for rounded pylons at sides a 
that could enclose stairs to stage os text)... ie 
For the simple treatment, which preserves the 

structural tilt, a back facing of Transite squares YO 
on battens is suggested, and edges could be faced pro 
in sheet metal, possibly with mould cornices. On BET 
the screen side the structural base might be con- tior 
cealed, if not by a stage, by a sloping apron of que 
corrugated metal or Transite. Enclosing ends also he 


would provide a room for storage or performers. 
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MEL DANNER—Owner of the 
Circle Theatre, Waynoka, Okla.— 
declares: 


“T let RCA Sound Service worry 
about my sound problems.They 
do a good job and their serv- 
ice is excellent.” 


To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 























AMERICA’S Foremost SCREENS 






VOCALITE SCREEN CORP. 
ROOSEVELT, N. Y., U. S. A. 














YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letters to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 
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NEW IN-CAR SPEAKERS 


Two new models of in-car speakers have 
been added to the drive-in equipment line 
of Autocrat, Inc., Dayton, Ohio. They are 
comparable in cone and voice coil charac- 
teristics, but one has pressed steel housing, 
the other cast aluminum. A downlight 
and concession signal light are optional on 


junction boxes at additional cost. 
e 


IMPROVED TOLL SYSTEMS 


Further refinements in its drive-in ad- 
mission sale and control systems have been 
announced by the Electronic Signal Com- 
pany, Williston Park, N. Y. Principal de- 
velopments provide more complete control 
by the manager, and registration for tax 
and percentage purposes. A manager can 
observe the overhead indicator at 100 yards, 
and may have a duplicate counter in his 
office. In circuit operation, the home of- 


fice can check totals from printed tapes. 
© 


SPEAKER PRICES REDUCED 


The DeVry Corporation, Chicago, has 
announced that its 1950 line of in-car 
speakers will be marketed at prices “repre- 
senting a sharp reduction from previous 
quotations.” The company has also re- 
duced prices on power amplifiers. 

* 


CARBON HOLDER FOR SPOTLIGHT 


Development of a carbon holder for the 
large Chicago Cinema spot lamp has been 
announced by Edward H. Wolk, 1241 S. 
Wabash Avenue, Chicago. 


SCREEN PAINT PRICE REDUCED 


The National Theatre Screen Refinish- 
ing Company, 129 Zenner Street, Buffalo, 
N. Y., reports the price of its “Artic 
Blanch” screen coating has been reduced. 


Roe 


DRINK VENDOR: The "Bak-Pak'' dispenser has 
been introduced by the Produx Company, 317 
Citizens Building, Cleveland. Weighing under 40 
pounds full, it carries 50 six-ounce drinks and can 
dispense coffee, bouillon, or carbonated drink. 





ONAN EMERGENCY 


ELECTRIC PLANT 


You are protected against power interruption or 
restrictions On your use ‘of electricity with an 
Onan Standby Plant. In case of power failure the 
Onan -Plant takes over the entire power load 
within seconds automatically, and the show goes 
on. When power use is curtailed, just switch to 
your Onan Plant for all the current you need. 
Low in cost, simple to install. Ruggedly built 
and dependable. 1,000 to 35,000 watts A.C. 


D. W. ONAN & SONS INC. 


5758 Royalston Ave., Minneapolis 5, Minn. 

















Creators of 
Distinctive 
Uniforms 
for Every 
Purpose 


Write for full 
information 


Samples and 
illustrations 
will follow 


Marius Ruben ne. 
Our 80th Year 
Harold J. D’Ancona, Pres. 


Dept. S, 625 S. State St., Chicago 5, Ill. 
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When you think of 
INTERIOR 
DECORATING 
| remember ) te 
Nie that ) 


ratipauina 


is way ahead in the creation of new ideas in 


DISTINCTIVE 


ORF of 


INTERIORS 


Knoxville design artists specialize in 


DECORATIVE PAINTING « MURALS 

e DRAPERIES « STAGE CURTAINS 

e SPECTACULAR BLACK LIGHT EFFECTS 

¢ WALL COVERINGS « FIBERGLAS CEILINGS 

¢ LIGHTING EQUIPMENT + CURTAIN TRACK 
AND CONTROLS 


P.O. BOX 412, KNOXVILLE 4, TENN. 











WALTER READE, JR.—Walter 
Reade Theatres, New York, N. Y. 
—says: 

“An investment in RCA Serv- 

ice is the best insurance we 

know of for top quality sound.” 
To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 








[LEARN MODERN THEATRE 
MANAGEMENT 


Advance by special training which will 

qualify you for the better theatre posi- 

tions. Start now through modern train- 
ing. Free catalog. Est. 20 years. 

THEATRE MANAGERS INSTITUTE 
Washington Street 


Elmira, New York, U. S. A. 
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| A LINE o' LAW 


By LEO T. PARKER, Member Ohio Bar 





Unsuccessful Efforts 
To “Zone Out” Drive-ins 


RECENTLY a reader wrote 
us, “On September 15 we applied for a 
permit with our city officials to construct 
and operate a drive-in 
theatre. The applica- 
tion now has been re- 
fused on the grounds 
that we would make 
unlawful use of the 
sidewalk because so 
many of our patron’s 
automobiles would pass 
over it. Can we force 
the city to issue a per- 
mit?” 

The answer is yes—if the area in which 
the property is situated is zoned for busi- 
nesses. . .For example, in Fryer v. Board 
of Zoning Adjustment of Kansas City 
(222 S. W. [2d] 761), the testimony 
showed facts, as follows: 

A zoning ordinance permitted restaur- 
ants, motion picture theatres, tearooms, 
parking lots for passenger cars, gasoline 
and oil filling stations and other businesses 
of like character, in a specified area or dis- 
trict. One Fryer made application to the 
city for a permit to erect and operate a 
“drive-in” refreshment business. 

Fryer obtained a permit from the Com- 
missioner of Buildings and Inspections and 
proceeded to let contracts for the purpose 
of erecting the necessary building, con- 
structing driveways, and making other im- 
provements. Much of this work had been 
completed when the Board of Zoning Ad- 
justment revoked the permit issued by the 
Commissioner of Buildings and Inspections. 

Fryer filed suit and asked the court to 
compel the city authorities to issue the per- 
mit in view of a city ordinance which au- 
thorized permits in this area for various 
businesses. The higher court ordered the 
city to issue the permit, saying: 

“The question is whether a ‘drive-in’ 
such as Fryer desires to operate comes with- 
in the provisions of the ordinance. We think 
it does. Gasoline and oil filling stations 
are specifically named. Such stations re- 





LEO T. PARKER 








quire driveways over the sidewalks the same 
as appellant’s business. . .We hold that 


appellant's contemplated business is not pro- 
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hibited by the ordinance, but that it is 
within the classification as defined by the 
ordinance. To exclude appellant (Fryer) 
would be arbitrary and unreasonable.” 

Also see Richmond Heights v. Richmond 
Heights (213 S. W. [2d] 479). This 
court said: 

“In any event the regulation and restric- 
tion into districts must be reasonable, uni- 
form or universal and nondiscriminatory.” 

Therefore, it is quite apparent that mu- 
nicipal authorities could not refuse to issue 
a permit for a drive-in in a section where 
other businesses, such as gasoline stations, 
were permitted. 


Can city officials revise or amend a city 
zoning ordinance to eliminate theatres in 
an area heretofore zoned for businesses? 
The answer is no, because city ordinances 
are not retroactive. 

In Castle National, Inc. v. Village of 
Wickliffe (80 N. E. [2d] 200), the Castle 
National filed an application for a permit 
to erect and operate a drive-in theatre in 
a village. At this time a zoning ordinance 
was in effect which permitted operation of 
theatres and other businesses in this locality ; 
and the northerly part of the district was 
then zoned for business and industry. 

Subsequent to the filing of the applica- 
tion for a permit, residents in this locality 
petitioned the Council of the village to 
rezone the locality or area for residential 
use. However, their petition did not com- 
ply with the provisions of a state law re- 
quiring that the signatures of petitioners 
be acknowledged. 

Nevertheless, the Council rezoned the 
area for residential use and refused to issue 
a permit to Castle National for erection 
and operation of a drive-in theatre. The 
Castle National filed suit and asked the 
court to compel the village to issue the 
permit, alleging that the second ordinance 
was void because the petition did not com- 
ply with requirements of the state laws. 

The higher court ordered the village 
authorities to issue the permit. 

For comparison, see State ex rel. Fair- 
mount Center Company (34 N. E. [2d] 
777). Here the testimony showed that a 
theatre operator filed an application to 
erect a theatre. After this application was 
filed the city council passed a valid ordi- 
Nance rezoning the area in which the pro- 
posed theatre was to be erected. This new 
ordinance prohibited erection and opera- 
tion of theatres in this locality. The higher 
court ordered the city council to issue a 
permit saying: 

“A municipal council may not, by the 
enactment of an emergency ordinance, give 
retroactive effect to a pending zoning or- 
dinance, thus depriving a property owner 
of his right to a building permit in accord- 
ance with a zoning ordinance in effect at 
the time of the application of such permit.” 
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DOORS OPENING ON “DEAR WIFE” WASHINGTON’S BIRTHDAY. Her boxoffice 


oneymoon starts with that same terrific Paramount point-of-sale radio saturation 
campaign that got the money so spectacularly for “‘Dear Ruth.” And the “Dear 
Ruth” stars— William Holden, Joan Caulfield, Billy DeWolfe, Mona Freeman and 
Edward Arnold, are all featured again in this romantic comedy that says so gaily: 


“If It’s A Paramount Picture, It’s The Best Show In Town!” 























The Third Man 


Selznick Releasing Organization — 


Drama in Vienna 


From the opening shots to the wistful and 
unconventional fadeout, this is a great motion 
picture. ; 

With rubbled, melancholy Vierina as a realis- 
tic background, Britain’s brilliant producer- 
director Carol Reed in “The Third Man” offers 
his best and most imaginative work. It is a 
picture of many elements—taut at times, relaxed 
and witty at others, exciting and thrilling in its 
climactic scenes, tender and altogether charming 
in its subdued intimations of romance, and biting 
in its comment on the occupied city and on the 
men who occupy it. 

Although it is a picture of such impact that it 
should have the widest possible appeal, it is 
nevertheless likely that it will find special favor 
with the kind of audience that patronizes the 
art houses. Its clever dialogue serves to em- 
bellish a sturdy plot of crime and intrigue in 
post-war Vienna. Director Reed, working with 
an excellent cast headed by Joseph Cotten, 
Valli, Orson Welles and Trevor Howard, has 
given the film his special touch. 

This is really superior film-making. The 
picture, in addition to the outstanding perform- 
ances, has as its musical background a unique 
instrument—the Austrian zither—which is used 
most effectively. And it is photographed with 
unusual skill. Exhibitors can be sure that this 
Alexander Korda-David O. Selznick presenta- 
tion will garner all the critical praise it can get. 
The audience will agree that this is one of the 
best and most impressive films in years. 

Cotten carries the acting load and does him- 
self proud with a fine and sensitive performance 
as the confused American determined to solve 
a murder in a strange city. He delivers a 
highly realistic portrayal which, clearly guided 
by the skilled hand of Reed, gives the film much 
of its value. Valli as the Czech girl fiercely in 
love with a black marketeer whom she believes 
dead catches the exact mood of desperation; 
Orson Welles is slick and ruthless as the villain, 
while Trevor Howard as the British intelligence 
officer and Bernard Lee as his assistant deserve 
the highest praise for their restrained and in- 
telligent performances. Paul Hoerbiger stands 
out among the Austrian cast of supporting 
players. 

Graham Greene wrote the excellent screen- 
play for the film. There will be some who may 
pick a quarrel with the amount of German 
spoken in the picture. Care is taken at all times 
to provide a translation of sorts or to make it 
Clear through the situation what is being said. 
The play permits the film to move along swiftly 
and without a lag in interest. The spine-tingl- 
ing excitement of the final scenes, when Aus- 
trian police hunt down Welles in the cavernous 

pth of Vienna’s main sewer system, compares 
with the best thriller sequences turned out by 
Hollywood. 

_ The story of the film, most of which was shot 
in Vienna and relates the insecurity of the indi- 
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vidual under the four-power occupation, tells of 
Cotten, an American, who is invited to visit 
Vienna by. his friend Welles. When he reaches 
the city he finds that Welles is dead of an acci- 
dent. Gradually, he discovers discrepancies in 
the account of Welles’ last minutes. While 
everyone concerned says two men carried the 
dying man to the sidewalk after he had been 
knocked down by a truck, the porter, Hoerbiger, 
confides that there were three men. 

As Cotten digs deeper, he finds that Welles 
was a scoundrel who sold watered-down peni- 
cillin to hospitals needing the scarce drug. As 
a result, many children suffering from menin- 
gitis lost their minds. Cotten also finds Valli, 
Orson’s girl, who is still in love with him de- 
spite her knowledge of his crimes. Then, one 
evening, Cotten sees Welles alive. He agrees 
to help Howard catch his former friend. 


Seen at a New York screening room. 
viewer's Rating: Excellent—Frep Hrrt. 
Release date, January 15, 1950. Running time. 104 
minutes. PCA No. 14125. General audience classifica- 
tion. 
Martins Joseph Cotten 
Anna Valli 
Harry Orson Welles 
Trevor Howard, Bernard Lee, Ernst Deutsch, Erich 
Ponto, Siegfried Breuer, Wilfrid Hyde-White, Paul 
Hoerbiger, Hedwig Bleibtreu, Frederick Schreicker, 
Herbert Halbik : 
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Chain Lightning 
Warner—Bogart Pilots a Jet 


Producer Anthony Veiller gets this 
Humphrey Bogart vehicle off the ground with 
the zip of the jet plane the story’s about and 
keeps it flying at bullet speed for most of its 
94 minutes. When he brings it down to earth 
for telling of the story about the people con- 
cerned the slowdown is inevitably conspicuous 
by contrast, but this has, on the good side, the 
effect of making the pace seem even swifter 
when the picture takes to the air again. The 
attraction, in whole, is made to order for the 
wide public responsive to aviation fact and fic- 
tion, and for the wider public whose liking for 
Bogart keeps his name on the Top Ten list of 
Money-Making Stars year after year. 

The star is eminently at home in the role of 
an Air Force veteran famed for his war ex- 
ploits but fallen on hard times since discharge 
and determined, when opportunity to test-pilot 
a jet plane comes along, to make a substantial 
stake and give up flying. Richard Whorf is 
highly effective as the Bogart competitor in 
romance and the aviation business, and Ray- 
mond Massey makes a recklessly commercial- 
istic plane manufacturer seem more credible 
than Liam O’Brien and Vincent Evans wrote 
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him. Eleanor Parker satisfies as the indis- 
pensable girl in the kind of story that has to be 
retreaded to accommodate the distaff factor. 

The script, from a story by J. Redmond 
Prior, brings Bogart and Miss Parker together 
in London in wartime for an emotional inter- 
lude of visible intensity but vague definition 
which is broken off when, after unsuccessfully 
seeking his superior’s permission to marry the 
girl, Bogart is transferred back to the States. 
Some years later, meaning now, Bogart, stony 
broke, accepts a job from manufacturer Massey 
as test-pilot of a new jet plane, and discovers 
that Whorf, whom he’d met in the war and who 
is now Massey’s general manager, has procured 
him the job offer because of his flying ability 
although Whorf has become, meanwhile, Miss 
Parker’s sponsor, in a business sense if not 
otherwise as well, and has got her employed 
as Massey’s secretary. This ground triangle 
gets pretty confused and indefinite, but it is 
secondary in interest to the struggle between 
Bogart and Whorf, representing, respectively, 
sheer flying courage and the sober advancement 
of aviation science. This struggle comes to a 
head in the dynamic-action finale, with Bogart 
defying nature and science in a successful jet 
flight from Nome across the North Pole to 
Washington at the same time Whorf is crash- 
ing to his death in a jet plane he has equipped 
with an automatic pilot-ejector. This leaves the 
romantic field clear for Bogart, but to even off 
the score all around he goes aloft in a duplicate 
of the plane that killed Whorf and proves by 
parachute descent that Whorf’s invention was 
a success. 

Tremendous when it’s aloft, and not too feeble 
aground, the picture is plainly assured of rich 
grosses. 

Previewed at Warner’s Beverly Hills theatre 
to an unprepared audience which manifested 
genuine satisfaction, Reviewer's Rating: Excel- 
lent—WILLIAM R. WEAVER. 

Release date, February 25, 1950. Running time, 94 
minutes. PCA No. 14132. General audience classifica- 
tion. 

Matt Brennan Humphrey Bogart 
To Holloway Eleanor Parker 
Raymond Massey, Richard Whorf, James Brown, Roy 
Roberts, Morris Ankrum, Fay Baker, Fred Sherman 


Nancy Goes to Rio 
MGM—Top Flight Musical 


Reminiscent of the days when production 
budgets came under the second consideration 
category, this Robert Z. Leonard production is 
a musical chock full of patron-pleasing values 
which at this point seems destined to be one of 
the more lavish pictures of the season. Added 
to its elaborate mountings and tuneful back- 
ground there is a story premised on a three- 
cornered romance involving laugh-ladened situ- 
ations. Finally, all of it has been dressed up in 
Technicolor’s best photography. 

Add to these material assets the cast names 
and talents of such stars as Ann Sothern, Jane 
Powell, Barry Sullivan and Carmen Miranda; 
several catchy songs, both old and new, and 

(Continued on following page) 
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some stage routines and dance numbers which 
are alive with freshness and originality, potent 
box office assets. 

In back of it all is a story involving a mother- 
daughter comedy complication with both in love 
with the same suitor, and a sub-plot in which 
everyone mistakenly believes the unmarried 
daughter to be in the first stages of motherhood. 

Miss Sothern is the Broadway stage star; 
Miss Powell, her daughter with ambitions for a 
theatrical career, and Sullivan the man with 
whom they are both in love. When Sullivan 
first meets Miss Powell en route to Rio he 
hears her mumbling something about approach- 
ing motherhood from a play and believes she is 
pregnant. His fatherly aid is mistaken for love 
by the young girl, and when he meets her 
mother she too falls in love. Eventually all 
complications resolve themselves but in the 
meantime there are more than a few hectic 
moments. 

Although the story and dialogue sometimes 
over-reaches for sprightliness, the song and 
dance numbers featuring Miss Miranda are a 
highlight of the picture, while the direction by 
Mr. Leonard has kept the comedy elements 
predominant. Joe Pasternak produced. The 
screenplay was written by Sidney Sheldon from 
a story by Jane Hall, Frederick Kohner and 
Ralph Block. 

Reviewed at the MGM screening room in 
New York. Reviewer's Rating: Excellent.— 
GrorGE H. SPIRES. 


Release date, March 10, 1950. Running time, 99 
minutes. PCA No. 14099. Adult audience classification. 
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Mother Didn’t Tell Me 
20th Century-Fox—Non-Clinical Fun 


What mother evidently didn’t tell Dorothy 
McGuire was that it isn’t only the doctor who, 
leads a hard life, but the doctor’s wife as well. 
“Mother Didn’t Tell Me” is a comedy, based on 
a book by Mary Bard, and a rattling good one. 

It deals with the starry-eyed romance of Miss 
McGuire and William Lundigan, the M.D. in 
the case, and how the young wife quite naively 
discovers she can’t have her doctor and an unin- 
terrupted personal life at the same time. 

Post-marital friends, such as June Havoc, 
know otherwise and send up the storm signals, 
but Miss McGuire, braving all the precedents 
which evidently flourish in the world of medi- 
cine, refuses to recognize them. She sets out 
to prove otherwise and loses. It almost wrecks 
the marriage if her twins had not taken to eat- 
ing ant paste, but in the excitement of rushing 
them off to a hospital where Lundigan’s friends 
among the doctors and nurses save the day 
Miss McGuire finally appreciates the score. She 
decides, after all, that she’s committed to a 
world where telephones ring in the dark hours 
and where social functions are subordinated 
to the demands of the patients, including the 
impossible ones. Helpful, finally, is Jesse Royce 
Landis, Lundigan’s mother who eventually aban- 
dons the idea of marrying off her son to Joyce 
MacKenzie, also a doctor. 

These are the serious notes underlying the 
film. But, as Claude Binyon wrote and directed 
it, the emphasis is on comedy values. Those 
values are very good and ought to do tricks 
with funnybones at large although there is the 
occasional stretch when matters get somewhat 
quiet and listless. Miss McGuire, in a light 
role, does very well indeed and tops all the 
others in the cast. Lundigan, properly dignified 
without being stuffy about it, is decidedly pleas- 
ing. The supporting players reflect consider- 
able competence. Binyon’s direction reflects a 
keep awareness of the possibilities at hand. Fred 
Kohlmar produced. 

Reviewed at the Academy of Music, New 
York, before a regular theatre audience which 
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liked what it saw. Reviewer's Rating: Good. 
—Rep KAnn. 


Release date, March, 1950. 
Adult audience classification. 


Running time, 88 min- 


utes. PCA No. 13924. 
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Gary Merrill, Leif Erickson, Reiko Sato, Anthony 
Cobb, Tracy Cobb, Georgia Backus, Everett Glass, 
Michael Brandon, Mary Bear, Larry Keating, Jean 
“Babe” London, Wilton Graff, Ann Tyrrell, Jessie 
Adams, Louise Lorimer, Frank Jenks, 
Ida Moore 


Caryl Lincoln. 


The Palomino 


Columbia—Technicolor Western 


Under the production aegis of Robert Cohn, 
Columbia herein presents a Western with a 
modern touch. There are touches of young 
romance, some attempts at comedy, and a plot 
which gets away from the tried and proved 
outdoor action formula. The stars and fea- 
tured players are little known, and except for 
Joseph Calleia as the Mexican ranch hand, their 
performances show a lack of experience. 

However, exhibitors have one selling point: 
Vincent Farrar, the director of photography, 
has captured skillfully in the Technicolor 
cameras the beautiful and rugged scenery of the 
San Fernando Valley in California. Through- 
out, the photography and the color are the high 
points of the picture. 

Heading the cast are Jerome Courtland and 
Beverly Tyler, a couple of youngsters whose 
petty feuds accurately indicate the story will 
end with a permanent romance. Courtland is 
the inexperienced cattle buyer who arrives at 
the palomino breeding farm and gets into trouble 
with the owner, Miss Tyler. In a series of 
adventures, and aided by Calleia, he finds her 
prize stud horse hidden in the mountains and 
exposes a neighboring rancher as the culprit 
who has stolen the animal. 

Ray Nazarro directed. 
written by Tom Kilpatrick. 

Reviewed at the Columbia projection room 
in New York. Reviewer's Rating: Fair.— 
GH. S. 

Release date, March, 1950. Running time, 73 min- 

utes. PCA No. 13966. General audience classifica- 
tion. 
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Key to the City 
MGM—Gable in a Comedy 


The big news about “Key to the City” isn’t 
necessarily that it’s a comedy of considerable 
merit. It’s all in the fact that Clark Gable is 
at it again. His fans can be counted on to 
turn out en masse to see what he’s up to now. 

Showmen, who undoubtedly remember Gable’s 
terrific appeal in a comedy of years back, “It 
Happened One Night” will be pleased to hear 
that, while the subject matter certainly is dif- 
ferent, it’s the same old Clark—rough, tough 
and ready, with that undefinable bit of added 
charm that sets him apart from all the other 
screen heroes, and as funny as some of the best 
of our screen comedians. 

One probably can’t blame Metro for making 
Gable the focal point of this lively comedy 
which, while based on a somewhat thin story, 
manages to be hilariously funny in many spots. 
Tlere is Gable sad, happy, angry, romantic, 
fighting, etc—the whole gamut of emotions in- 
terpreted in his own unique manner which is 
what the audience wants and is looking for. 

Opposite Gable is Loretta Young. She en- 
ters into the spirit of the thing with vivacious- 
ness and charm and helps bring off many of the 
most effective visual gags. Z. Wayne Griffin 
was the producer and George Sidney directed 
with what appears to have a stern determina- 
tion to throw every proved bit of situation 
comedy at the audience. 

The result is that while parts will have the 
patrons in stitches, there are times when the 


The screenplay was 





film lags. The supporting players provide a 
sturdy backbone for the Gable temperament 
Frank Morgan does his best with a somewhat 
thankless part; Marilyn Maxwell is attractive: 
Raymond Burr registers as the heavy and 
Lewis Stone re-creates the old-familiar part of 
a judge. 

Robert Riley Crutcher wrote the screenplay 
based on a story by Albert Beich. A lot of un- 
dressing appears to go on in the picture, some 
for no apparent good purpose other than pos- 
sibly to show off the Gable muscles. There are 
some very funny spots when Loretta Young 
proves to be good at jiu-jitsu and when Gable 
dresses up as a kid for a masked ball. 

Gable, a former longshoreman and now 
elected mayor of a California town, attends a 
mayors’ convention in San Francisco. He meets 
Loretta, mayor of a small town in Maine. Both 
get in and out of a lot of trouble including 
newspaper headlines. In the process they fall 
in love. They decide to get married, but mis- 
understandings and a rebellious city council 
keep them apart until the hectic ending. 

Previcwed at Loew’s 72nd Street theatre in 
New York before an obviously appreciative 
audience. Reviewer's Rating: Very Good—- 
Frep Hirt. 

Release date, February, 1950. Running time, 99 


minutes. PCA No. 14121. General audience classif- 
cation. 
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Marilyn Maxwell, 


i Raymond Burr, James Gleason, 
Lewis Stone, 


Raymond Walburn, Pamela Britton 


(Review reprinted from last weck’s Heratp) 


ADVANCE SYNOPSES 


BLONDE DYNAMITE 
(Monogram) 


PRODUCER: Jan Grippo. DIRECTOR: 
William Beaudine. PLAYERS: Leo Gorcey, 
Adele Jergens, Huntz Hall, Gabriel Dell, 
William Benedict. 

MELODRAMA. The Bowery Boys launch 
an escort bureau in Louie’s malt shop during 
his vacation. Their friend, Gabe, a bank mes- 
senger, is “framed” by Joan and her _ boy- 
friend, Champ, and relieved of $5,000 in bank 
funds. Champ promises to return the money 
in exchange for the combination of the bank’s 
vault. Champ plans to burrow under some 
adjacent buildings and then cut through the 
bank’s floor. While Joan and her friends are 
partying with the escort boys, Champ and his 
accomplices go to the escort office and are 
surprised to find Sach there. They pose as 
government men digging for uranium, but Sach, 
knowing their plan, calls his friends and they 
go to the police. Champ’s plan misfires when 
he and his pals eventually dig their way through 
to the police station instead of the bank. 





TRAIL OF THE RUSTLERS 
(Columbia) 


PRODUCER: Colbert Clark. DIRECTOR: 
Ray Nazarro. PLAYERS: Charles Starrett, 
Smiley Burnette. 

WESTERN. The Mahoney family are plot- 
ting to murder Steve, alias the Durango Kid, 
because he captured their outlaw brother. They 
also want to rustle all the cattle from the 
parched valley to force the ranchers to sell out 
to them. Chick Mahoney impersonates the 
Durango Kid when he raids several ranches. 
When word reaches Steve, he comes in time 
to interrupt a raid by Chick, but not before 
the latter has murdered a ranch owner. Steve 
finds that his old friend Smiley has been tricked 
by the Mahoneys into being their representative 
in the public purchase of all valley ranches. 
Then Steve discovers that the underground river 
in the valley is the reason behind the Mahoneys’ 
actions. He manages to,expose Chick as the 
false Durango Kid after Chick has wounded 
the sheriff, but the entire Mahoney gang 1s 
captured when the ranchers learn of the plot. 
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SHORT SUBJECTS 


reviews and synopses 





—— - 


Reviews and synopses of short subjects 
printed in Product Digest are indexed in 
the Short Subjects Chart, Product Digest 
Section, page 162. 


Running times are those furnished by 
the distributor. 











VAN GOGH (Canton-Weiner} 
The relatively new Canton-Weiner distribut- 
ing company in New York has come up with 
something special in their “Van Gogh,” a two- 
reel subject which shows remarkable ingenuity 
on the part of Gaston Diehl and Robert Hes- 
sens, the producers. The picture could not even 
correctly be called a motion picture, since it is 
made up of a series of stills to point up the 
highlights of the famous Dutch painter’s life. 
With clever photographic effects, and aided by 
the excellent narration of Martin Gabel, the 
picture traces the story of Van Gogh, his rise 
to eminence, his happiness, tragedy, madness 
and ultimate self-destruction. Some of this 
artist’s best works are shown and as the nar- 
rator tells his story, the camera moves in and 
out. The camera work is so sharp, that even 
the brush strokes showing the Van Gogh tech- 
nique are easily discernible. This film can’t 
fail to hit in the art houses. At the Sutton 
theatre in New York, where it was playing with 
“The Fallen Idol,’ the audience greeted “Van 
Gogh” enthusiastically. Jacques Besse’s musical 
score fits like a glove. 
Release date, January 1950. 


FARMYARD SYMPHONY (RKO) 
Walt Disney Cartoons (04702) 

This is a charming short. The site is an old 
farm and the time is the awakening of the ani- 
mals to begin their daily activities. There 
is one little pig who has trouble getting fed, 
and a rooster who tries to cast his charms on 
a white hen. The musical score is especially 
noteworthy, being a medley of just about every 
operatic and symphonic score. 
Release date, December 30, 1949 


HARBOR LADY (RKO) 
Screenliners (04205) 

This is an interesting short, telling the 
story of a tug in the New York harbor. The 
camera follows the activities of the 238-ton 
Grace Moran, life aboard, communication with 
shore headquarters, and perhaps most fascinat- 
ing of all, its part in helping the Queen Eliza- 
beth reach its pier. 

Release date, December 30, 1949 


A-SPEED ON THE DEEP (Warner) 
Vitaphone Novelty (6602) 

Running the rapids, riding the breakers, 
water skiing and motorboating are some of the 
pleasures of water sportsmen shown in this sub- 
ject. A sidelight of the film is a grandmothers 
shell race. 

Release date, December 24, 1949 


HOME TWEET HOME (Werner) 
Merrie Melodies Cartoon (6703) 

To Sylvester, the alley cat, Tweetie Pie, 
the canary, appears to be an easy mark for a 
quick snack. Much to his regret, Sylvester 
learns that the little ounce of feathers packs a 
terrific wallop. 

Release date, January 14, 1950 


18 minutes 


8 minutes 


8 minutes 


10 minutes 


7 minutes 


BOOBS IN THE WOODS (Warner} 
Merrie Melodies Cartoon (6704) 

Artist Porky Pig, out in the woods to paint 
a picture, is heckled by Daffy Duck. The peace- 
ful forest is turned into a battleground with 
Porky emerging victorious. 


Release date, January 28, 1950 7 minutes 
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FOR ALL THE WORLD'S CHILDREN 
(Warner Bros.) 


This is the one-reeler, produced by Warner 
Bros., about the United Nations International 
Children’s Emergency Fund (UNICEF) 
which will be distributed by members of the 
Motion Picture Association of America. The 
film, sponsored by the U. S. Committee of 
the organization, is a record of the UN’s 
work on behalf of the undernourished and 
sickly children throughout the world. A good 
pace is maintained throughout and the sub- 
ject matter is presented in an interesting man- 
ner. There’s also a travelogue touch to the 
whole thing, the camera taking the audi- 
ence through 18 countries. Some 200 prints 
have been made available to the seven major 
companies which will distribute the film with- 
out charge. Alfred Butterfield was the pro- 
ducer and writer, William K. McClure the 
director and Dwight Weist did the narration. 


Release date, January 1, 1950 9Y minutes 


THE GRASS IS ALWAYS GREENER 
(Warner) 
Featurette (6103) 

Chill Wills makes his appearance as “Windy” 
at the Diamond O, where he cheers the discon- 
tented cowboys with his enchanting tales. The 
sheriff shows up and reveals “Windy” as a 
horse thief, but he has so endeared himself to 
the boys, they chip in and pay for the horse to 
bring about a happy ending. 
Release date, January 7, 1950 


FORTY BOYS AND A SONG (Warner) 
Melody Master Band (6803) 

Starring the Robert Mitchell Boys Choir, the 
film opens in the school room with Robert 
Mitchell leading the boys in several numbers. 
It shows the boys on a hike, singing several 
tuneful and rollicking selections while marching 
and preparing their dinner. 
Re-Release date, January 14, 1950 


PLUTO'S HEARTHROB (RKO) 
Walt Disney Cartoon (04,107) 


Pluto and Butch vie for the attentions of 
Dinah, pert little dog. Pluto is getting the 
worst of it from Butch when Dinah falls into 
a swimming pool and is rescued by Pluto, mak- 
ing him top man. 

Release date, January 6, 1950 


TOY TROUBLE (Warner) 
Blue Ribbon Cartoon (6304) 
Sniffles and the Bookworm decide to visit 
the toy department of a store after closing 
hours. They have a grand time trying out the 
various toys until they meet a cat. A chase 
ensues in which they barely escape with their 
lives. All ends well, adding up to good cartoon 
entertainment. 
Release date, December 31, 1949 


LET'S GO BOATING (Warner) 
Sports Parade (6504) 

A number of thrilling sequences make up this 
salty tale of water fun. Featured are sailboat- 
ing in Central Park; aquaplaning on a moun- 
tain lake in Wyoming; speedboating on Florida’s 
Tampa Bay; a long-distance regatta across the 
Gulf of Mexico; pedal-boating in France; and 
the annual Gondola Regatta in Venice. 
Release date, January 21, 1950 10 minutes 


20 minutes 


10 minutes 


7 minutes 


7 minutes 


BREAKING THE TAPE (Univ.) 
Variety Views (5342) 

This subject covers track and field events, 
showing how participants must prepare them- 
selves over long periods of time, developing 
muscle, balance and rhythm. In the sprint, 
split seconds count. Things most people never 
knew about track and field events are shown 
and the humorous narration adds to the enter- 
tainment value. 

Release date, December 12, 1949 


SHOCKING AFFAIR (RKO) 
Leon Errol Comedies (03,702) 


Leon tries his hand at inventing gadgets, but 
when he uses them to help his son marry the 
banker’s daughter, he succeeds in mixing things 
up plenty. He manages to unravel the difficul- 
ties, and all ends well, almost, with Leon shak- 
ing hands with the banker and the both men 
enveloped in sparks from the latest of Leon’s 
inventions. 


Release date, December 23, 1949 


ODOR IN THE COURT (RKO) 
Clark and McCullough (03,604) 

Clark and McCullough are lawyers and their 
first case is a divorce proceeding between a 
wealthy husband and the wife, her lawyer and 
a friend, who are scheming to get large alimony 
and split it three ways. Clark and McCullough, 
up to their old tricks, wind up as heroes in 
newspaper headlines. 

Re-Release date, December 30, 1949 21 minutes 


A HAM IN A ROLE (Warner) 
Merrie Melodies Cartoon (6702) 


Disgusted with being a stooge in cartoon 
comedies, a canine comedian decides to retire 
to the country and study Shakespearian roles. 
His attempts are heckled by two mischievous 
gophers who cue their pranks to the Shake- 
spearian lines. Finally the ham accepts comedy 
as the easiest way out. 

Release date, December 31, 1949 


9 minutes 


15 minutes 


7 minutes 


HURDY-GURDY HARE (Warner) 
Bugs Bunny Special (5726) 

Bugs, hurdy-gurdy operator, finds out that 
his monkey is holding money out on him. He 
fires the monkey, who enlists the aid of an 
ape to take care of Bugs. The bunny is too 
wily for the ape, who ends up getting fabulous 
collections from terrified apartment house ten- 
ants. 

Release date, January 21, 1950 


MY FAVORITE DUCK (Warner) 
Blue Ribbon Cartoon (6305) 

Porky has a yen to set up a camp far away 
from the maddening crowd, but along comes 
Daffy Duck, who demoralizes Porky with his 
heckling. Since it is closed season on ducks, 
Porky’s hands are tied, but when the clock sud- 
denly indicates Open Season, he learns that re- 
venge is sweet. 


Re-Release date, January 28, 1950 


7 minutes 


7 minutes 


SONGS OF THE RANGE (UNIV.} 
Sing and Be Happy Series (5382) 

“The King’s Men” quartette sings some of 
America’s beloved songs of the wide open spaces 
and lonely trails in this subject. Each song is 
arranged for audience participation and accom- 
panied by humorous cartoons. 


Release date, December 26, 1949 10 minutes 
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TITLE—Production Number —Company Stars Date Time Issue Page Groups’ L.of D. Review ~ 
ABANDONED (707) Univ. Dennis O'Keefe-Gale Storm Oct.,'49 79m Oct. 8 41 A A-2 Good Dar 
Abbott & Costello Meet the Killer, , i Dav 
Boris Karloff (702) niv. Abbott-Costello-Karloff Aug.,'49 84m Aug. 6 4706 AY A-| Fair Day 
Adam and Evalyn (Brit.) Univ. Stewart Granger-Jean Simmons Not Set 92m Nov. 26 98 Good Dez 
Adam's Rib (7)* MGM _ Spencer Tracy-Katharine Hepburn Nov. 18,49 101m Nov. 5 73 AorAY A-2 Excellent Dea 
Adventures of Ichabod & Mr. Toad, The Ded 
(color) (093) RKO Walt Disney Feature Oct. 1,'49 68m Aug. 27 4730 AYC A-| Excellent Dep 
Africa Screams UA Bud Abbott-Lou Costello May 27,49 79m May 7 4597. AYCorAY A-I Good Dev 
Against the Wind (Brit.) (965) EL Robert Beatty-Simone Signoret Sept.,'49 95m May 28 4626 AYC B Good D.O 
Air Hostess (120) Col. Gloria Henry-Ross Ford Aug. 25,49 61m Aug. 13 (S)4715 A-| Doc 
Alias the Champ (817) Rep. Robert Rockwell-Barbara Fuller Oct. 15,49 60m Oct. 29 66 A-2 Good Don 
Alimony (931) EL John Beal-Martha Vickers June 11,'49 7im June 25 4659 B Fair Doo 
All the King's Men Col. Broderick Crawford-Joanne Dru Jan.,50 109m Nov. 5 73 AorAY B Excellent Dow 
Always Leave Them Laughing (908)* WB Milton Berle-Virginia Mayo Nov. 26,49 [l6m Nov. 26 97. AYC B Very Good Dow 
Amazing Mr. Beecham, The EL Cecil Parker-A. E. Matthews Not Set 85m Dec. 31 137. AYC A-2 Good 
Ambush (13) MGM _ Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 89m Dec. 24 129 AYC A-| Very Good EAG 
And Baby Makes Three (229) Col. Robert Young-Barbara Hale Dec.,'49 84m Dec. 3 105 A B Average East 
Angels in Disguise (4818) Mono. Leo Gorcey-Huntz Hall Sept. 25,'49 63m Nov. 26 98 AYC A-2 Fair Easy 
Anna Lucasta (148) Col. Paulette Goddard-Oscar Homolka Aug.,'49 86m July 16 4682 A B Very Good Easy 
Any Number Can Play (930)* MG Clark Gable-Alexis Smith July,"49 102m June 4 4633 A A-2. Good Edwe 
Apache Chief (4824) Lippert A. Curtis-R. Hayden-C. Thurston Nov. 4,'49 60m Oct. 22 59 A-| Fair Every 
Arctic Fury (011 RKO _—Del Cambre-Eve Miller Oct. 1,49 61m Oct. | 34 AYC A-| Good 
Arctic Manhunt lees} Univ. Mikel Conrad-Carol Thurston May,'49 69m May 7 (S)4600 A-| FALL 
Arson, Inc. (4819) Lippert Robert Lowery-Anne Gwynne June 24,'49 65m May 7 4598 A-| Good ~ 
arev 
BACKFIRE (915) WB Virginia Mayo-Gordon Mac Rae Feb. 11,'50 91m Jan. 21 161 A A-2 Good Fathe 
Bagdad (color) (903)* Univ. M. O'Hara-P. Christian-V. Price Nov.,'49 82m Nov. 26 97. AYC A-2. Good Foudi 
Bandit King of Texas (867) Rep. Allan "Rocky" Lane-Eddy Waller Aug. 29,'49 60m Oct. 8 41 AYC Good Fight 
Bandits of El Dorado (268) Col. Chas. Starrett-Smiley Burnette Oct. 20,49 56m Nov. 5 (S)75 AYC A-I Fight 
Barbary Pirate (212) Col. Donald Woods-Turdy Marshall Nov. 10,'49. 65m Aug. 13 4714 AY A-2 Fair {co 
Barkleys of Broadway, The (color) Fight! 
(925)* MGM Fred Astaire-Ginger Rogers May,'49 109m Apr. 16 4573 AYC A-2 Excellent File 
Battleground (14) MGM Van Johnson-John Hodiak Jan. 20,50 [18m Oct. | a3 (AY A-| Superior Flame 
Beautiful Blonde From Bashful Bend, The Flami 
(color) (916) 20th-Fox Betty Grable-Cesar Romero June,'49 77m May 28 4626 AY B Fair Flying 
Bells of Coronado (color) (4941) Rep. Roy Rogers-Dale Evans Jan. 8,'50 67m Jan. 21 163 Good Follow 
Beyond the Forest (906) WB Bette Davis-Joseph Cotten Oct. 22,'49 96m Oct. 22 59 A B Average Forbic 
Big Steal, The (00!) RKO Robert Mitchum-Jane Greer July 1,'49 7Im June 18 4649 AY A-2 Fair Forgo 
Big Wheel, The UA Mickey Rooney-Thomas Mitchell Nov. 4,'49 92m Nov. 5 73. AY B Very Good Fount 
Black Book, The (926) EL Robert Cummings-Arlene Dahl Aug.,'49 89m May 21 4617 A-2 Good Franci 
(formerly Reign of Terror) Free f 
Black Hand MGM _ 6G. Kelly-J. C. Naish-T. Celli Mar. 17,'50 93m Jan. 21 161 A-2 Excellent Frisco 
Black Magic UA = Orson Welles-Nancy Guild Aug. 19,'49 105m Aug. 20 472I B Very Good Frontie 
Black Midnight ay Mono. Roddy McDowall-Damian O'Flynn Oct. 2,'49 66m Sept. 10 (S)tt AYC A-| 
Black Shadows (944) EL African Travelogue July 29,'49 62m Oct. | 34 Average GAL | 
Blazing Trail, The (162) Col. Charles Starrett-Smiley Burnette July 5,'49 56m Aug. 13 4714 AYC A-| Good (col 
Blind Goddess ( Brit.) Univ. Eric Portman-Anne Crawford June,'49 88m July 2 4666 A A-2_ Fair Gay A 
Blonde Bandit, The (4904) Rep. Gerald Mohr-Dorothy Patrick Dec. 22,'49 60m Jan. 28 169 A-2 Good Gay L 
Blonde Dynamite (4913) Mono. Leo Gorcey-Adele Jergens Feb. 12,'50 Feb. 4 (S)178 Girl Fi 
Blondie Hits the Jackpot (205) Col. Penny Singleton-Arthur Lake Oct. 6,49 66m Oct. 8 ($)42 AYC A-I Girl in 
Blood on the Moon (909) RKO Robert Mitchum-Jane Greer July 1,'49 88m Nov. 13 4382 AY A-2. Good Give | 
Blossoms in the Dust (color) (17) MGM Greer Garson-Walter Pidgeon (reissue) Feb. 16,50 100m Jan. 28 170 Slass | 
Blue Grass of Kentucky (color) Golder 
(4901) Mono. _ Bill Williams-Jane Nigh Jan. 22,'50 72m Jan. 21 161 Excellent Grand 
Blue Lagoon (Brit.) (color) (704) Univ. Jean Simmons-Donald Houston Aug.,'49 10Im Aug. 6 4706 AY A-2. Good Great 
Bodyhold (216) Col. Willard Parker-Lola Albright Not Set 63m Dec. 24 130 A A-2 Fair Great 
Bomba on Panther Island (4807) Mono. Johnny Sheffield-Allene Roberts Dec. 18,'49 70m Jan. 14 153 Good Great 
Border Incident (5) MGM _ George Murphy-Ricardo Montalban Oct. 28,'49 92m Aug. 27 4730 B Very Good Great 
Borderline Univ. Fred MacMurray-Claire Trevor Feb. 9,'50 88m Jan. 14 153 A-2 Good Great | 
Brand of Fear (4864) Mono. Jimmy Wakely-Gail Davis July 10,49 = 56m July 9 (S)4675 A-I Guilty 
Bride for Sale (068) RKO Robert Young-Claudette Colbert Nov. 12,'49 87m Oct. 22 88 AY -2 Good Guilty. 
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TITLE— Production Number — Company 


Rep. 


grimstone (814) (color) bag 


Buccaneer's Girl (color) 

CALAMITY Jane and Sam Bass (color) 
(699) : Univ. 

Canterbury Tale, A (Brit.) (959) EL 


Captain China (4911) Para. 
Chein Lightning (905) 


Challenge to Lassie (color) (10) MGM 
Champion* UA 
Chicago Deadline (4905)* Para. 
Chinatown at Midnight Col. 
Christopher Columbus (Brit.) ; 
(color) (7 Univ. 
Cinderella (color) RKO 
City Across the River (694)* Univ. 
C-Man FC 
Colorado Territory (824)* WB 
Come to the Stable (922)* 20th-Fox 
Conspirator (Brit.) MGM 
Cowboy and the Indians, The (184) Col. 


Cowboy and the Prizefighter, The (color) 


956 EL 
P i iasrts Diary, The (109) Col. 
Cry Murder FC 
DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Dancing in the Dark (color) (001) © 20th-Fox 
Dangerous Profession, A (014) RKO 
Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female VA 
Dear Wife (4912) Para. 


Dedee (French) ; EL 


Deputy Marshal (4905) Lippert 
Devil's Henchmen, The (110) Col. 
D.O.A. UA 
Doctor and the Girl, The (3) MGM 


Don't Take It to Heart (Brit.) (939) EL 


Doolins of Oklahoma, The (147) Col. 
Down Dakota Way (843) (color) Rep. 
Down Memory Lane (005) EL 


EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 
Easy Money (Brit.) (962 EL 


Edward, My Son (Brit.) (926) MGM 
Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Fan, The (914) 20th-Fox 
Farewell to Arms (909) WB 
Father Was a Fullback (925) 20th-Fox 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 


Fighting Man of the Plains (930) 
20th-Fox 


color 
Fighting Redhead, The (955) (color) EL 
File on Thelma Jordon (See Thelma Jordon) 


Flame of Youth (816) Rep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 
Follow Me Quietly (006) RKO 
Forbidden Street, The (Brit.) (904) 20th-Fox 
Forgotten Women (4813) Mono. 
Fountainhead, The (827)* WB 
Francis Univ. 
Free for All (901) Univ. 
Frisco Sal Realart 
Frontier Outpost Col. 
GAL Who Took the West, The 
(color) (706) Univ. 
Gay Amigo, The UA 
a Lady, The (Brit.) (013) EL 
From Jones Beach, The (828)* WB 


Girl in the Painting, The : (723) Univ. 
Give Us This Day (Brit. EL 
Sless Mountain, The (Brit.) (012) EL 


Golden Stallion, The (color) (844) Rep. 
Grand Canyon (4822) Lippert 
Great Dan Patch, The UA 
Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 
Great Rupert, The EL 
Great Sinner, The (923) MGM 

ander FC 
Guilty of Treason EL 
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Stars Date Time 

Rod Cameron-Adrian Booth Aug. 15,'49 90m 
Yvonne de Carlo-Philip Friend Mar.,'50 

Yvonne DeCarlo-Howard Duff July,'49 85m 
Eric Portman-Kim Hunter June,'49 93m 
J. Payne-G. Russell-J. Lynn Feb.,'50 97m 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 94m 
Edmund Gwenn-Donald Crisp Dec. 16,'49 76m 
Kirk Douglas-Marilyn Maxwell May 20,'49 99m 
Alan Ladd-Donna Reed Nov. 11, '49 87m 
Hurd Hatfield-Jean Willes Jan. 19,'50 67m 
Fredric March-Florence Eldridge Oct.,'49 104m 
Walt Disney Characters Mar. 11,'50 75m 
Peter Fernandez-Al Wilks May,'49 90m 
Dean Jagger-John Carradine May,'49 75m 
Joel McCrea-Virginia Mayo June 11,49 94m 
Loretta Young-Celeste Holm Sept.,'49 94m 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 87m 
Gene Autry-Sheila Ryan Sept.,'49 70m 
Jim Bannon-Don Kay Reynolds Dec.,'49 59m 
Warner Baxter-Stephen Dunne June 9,'49 61m 
Carole Mathews-Jack Lord Jan.,'50 

G. Montgomery-R. Cameron-M. Windsor Feb.,'50 87m 
Don Barry-Betty Adams Oct. 21,'49 

W. Powell-M. Stevens-B. Drake Jan.,'50 92m 
Geo. Raft-Pat O'Brien-Ella Raines Nov. 26,'49 79m 
George Montgomery-Ellen Drew Jan. 7,'50 7Im 
Eric Portman-Ann Todd Not Set 82m 
John Dall-Peggy Cummins Jan. 21,'50 87m 
William Holden-Joan Caulfield Feb.,'50 88m 
Bernard Blier-Simone Signoret Aug.,'49 90m 
Jon Hall-Frances Langford Oct. 28,'49 72m 
Warner Baxter-Mary Beth Hughes Sept. 15,'49 69m 
Edmond O'Brien-Pamela Britton Mar. 11,'50 83m 
G. Ford-C. Coburn-G. De Haven Sept. 23,'49 98m 
Richard Greene-Patricia Medina June,'49 90m 
Randolph Scott-George Macready July,'49 90m 
Roy Rogers-Dale Evans Sept. 9,'49 67m 
B. Crosby-W. Fields-G. Swanson Aug.,'49 72m 
John Payne-Rhonda Fleming May,'50 

James Mason-Barbara Stanwyck Feb. 10,50 108m 
Victor Mature-Lucille Ball Sept. 3,'49 77m 
Jack Warner-Greta Gynt Aug.,'49 94m 
Spencer Tracy-Deborah Kerr June,'49 112m 
Paul Douglas-Linda Darnell Nov.,'49 98m 
Ralph Richardson-Michele Morgan Nov.,'49 94m 
Jeanne Crain-George Sanders May,'49 79m 
Helen Hayes-Gary Cooper (reissue) Dec. 10,'49 78m 
Fred MacMurray-Maureen O'Hara Oct.,'49 84m 
Eddy Arnold-Gloria Henry Dec.,'49 

John Wayne-Vera Ralston Oct. 5,'49 100m 
Randolph Scott-Jane Nigh Dec.,'49 94m 
Jim Bannon-Peggy Stewart Oct.,'49 55m 
Barbara Fuller-Ray McDonald Sept. 22,'49 60m 
Roy Roberts-George Cooper July 28,49 60m 
Mikel Conrad-Pat Garrison Jan.,'50 69m 
William Lundigan-Dorothy Patrick July 14,'49 59m 
Dana Andrews-Maureen O'Hara June,'49 91m 
Elyse Knox-Edward Norris July 17,'49 65m 
Gary Cooper-Patricia Neal July 2,49 114m 
Donald O'Connor-Patricia Medina Feb.,'50 91m 
Robert Cummings-Ann Blyth Nov.,'49 83m 
Susanna Foster-Turhan Bey (reissue) Sept.,'49 94m 
Charles Starrett-Smiley Burnette Dec. 29,'49 65m 
Yvonne De Carlo-Chas. Coburn Sept.,'49 84m 
Duncan Renaldo-Leo Carrillo May 13,'49 62m 
Jean Kent-James Donald Dec.,'49 96m 
Ronald Reagan-Virginia Mayo July 16,'49 78m 
Mai Zetterling-Robert Beatty Aug. 20,'49 90m 
Sam Wanamaker-Lea Padovani Jan.,'50 120m 
Valentina Cortesa-Dulcie Gray Nov.,'49 90m 
Roy Rogers-Dale Evans Nov. 15,49 67m 
Richard Arlen-Mary Beth Hughes Aug. !2,'49 65m 
Dennis O'Keefe-Gail Russell July 22,'49 94m 
Alan Ladd-Betty Field Aug. 5,49 91m 
Bob Hope-Rhonda Fleming Dec. 28,'49 80m 
Jimmy Durante-Terry Moore Feb.,'50 86m 
Gregory Peck-Ava Gardner Aug. 5,49 110m 
Zachary ScoH-Faye Emerson Jan.,'50 

C. Bickford-P. Kelly-B. Granville Feb. 8,'50 86m 


1950 - 


7— REVIEWED — 
(S) = synopsis 
Issue Page 

Aug. 20 4722 

Jan. 28 (S)170 

June 4 4633 

Jan. 29 4476 

Nov. 5 74 

Feb. 4 177 

Oct. 22 58 

Mar. 19 4537 

Aug. 13 4713 

Nov. 26 98 

Oct. 15 49 

Dec. 17 121 

Mar. 5 4523 

Apr. 23 4581 

May 21 4617 

June 25 4657 

Oct. | (S)35 

Nov. 5 75 

Jan. 14 154 

Mar. 26 4550 

Jan. 28 (S)170 

Jan. 28 169 

Jan. 28 (S)170 

Nov. 5 74 

Oct. 22 59 

Jan. 14 153 

July 9 4673 

Nov. 5 74 

Nov. 12 8I° 

May 14 (Her.)39 

Oct. 15 Ad 

Oct. 29 66 

Dec. 31 137 

Sept. 17 17 

Jan. 22 4470 

June 4 4633 

Sept. 10 10 

Sept. 17 17 

Dec. 17 (S)123 

Dec. 17 122 

Aug. 20 4722 

Feb. 12 4493 

Apr. 30 4589 

Sept. 3 I 

Oct. 8 4! 

Apr. 2 4557 

Dec. 10 115 

Aug. 20 4721 

Dec. 17. (S)123 

Sept. 17 18 

Oct. 15 50 

Oct. 8 42 

Oct. | 34 

July 16 4681 

Jan. 14 154 

July 16 4681 

May 7 4597 

July 16 468! 

June 25 4658 

Dec. 17 121 

Nov. 5 75 

Jan. 28 170 

Dec. 17 (S)123 

Sept. 17 18 

May 28 4627 

Jan. 21 163 

June 25 4658 

July 30 4697 

Dec. 17 122 

Jan. 7 146 

Oct. 29 65 

Sept. 3 2 

July 23 4689 

Apr. 30 4591 

Sept. 17 17 

Jan. 7 145 

July 2 4665 

Dec. 31 (S)138 

Jan. 7 146 
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TITLE — Production Number — Company 


HAMLET (Brit.) (Spel.)* U-I 
Hasty Heart, The (913) WB 
Hatchet Man, The (910) WB 
Haunted Trails (4843) Mono. 
Heiress, The (482!) Para. 
Hellfire (color) (811) Rep. 
Her Man Gilbey (Brit. Univ. 


) 
Hidden Room, The a (011) EL 
Hold That Baby (48 Mono. 


Holiday Affair (013). RKO 
Holiday in Havana (217) Col. 
Holiday Inn (4907) Para. 
Hollywood Varieties (4916) Lippert 
Home of the Brave* UA 
Horsemen of the Sierras (163) Col. 
House Across the Street, The (902) WB 
House of Strangers (919) 20th-Fox 


ICHABOD and Mr. Toad (See Adventures of) 


Illegal Entry (698) Univ. 
Inspector General, The (color) (912) WB 
In the Good Old Summertime* 

(color) (932) MGM 
Intruder in the Dust (9) MGM 
It Happens Every Spring (917) | 20th-Fox 
It's a Great Feeling (color) (831)* | WB 
| Was a Male War Bride (923)* 20th-Fox 
JIGGS & Maggie in Jackpot Jitters 

(4812) Mono. 


Joan of Arc (color) (963)* RKO 

Joe Palooka in Counterpunch (4808) Mono. 
(formerly Return Bout) 

Joe Palooka Meets Humphrey (4911) 
(formerly Honeymoon for Five) 


Johnny Allegro (146) Col. 
Johnny Holiday UA 
Johnny Stool Pigeon (700 Univ. 
Jolson Sings Again (color)* (22!) Col. 
Judge Steps Out, The (924) RKO 
KAZAN (102) Col. 
Key to the City (18) MGM 
Kid from Cleveland, The (4901) Rep. 
Kid from Texas, The (color) niv. 
Kiss for Corliss, A UA 
LADY Eve, The (4908) Para. 
Lady Gambles, The (693) Univ. 
Lady Takes a Sailor, The (911!) WB 
Laramie (183) Col. 
Laughing Lady, The (Brit.) Four Cont. 
Lawless Code (4866 Mono. 
Law of the Barbary Coast (115) Col. 
Law of the Golden West (852) Rep. 
Leave It to Henry (4827) Mono. 
Lone Wolf and His Lady (123) Col. 
Look for the Silver Tsien les ie (829)* We 
Lost Boundaries* FC 
Lost One, The (La Traviata) Col. 
Lost ron ‘3 (144) Col. 
Love UA 
Lust ry Geld (145) Col. 
MADAME Bovary (931)* MGM 
Make Believe Ballroom (105) Col. 
Malaya (12) MGM 
Manhandled (4817) Para. 


Man on the Eiffel Tower (color) (069) RKO 
Ryan, Detective ol. 


Masked Raiders (012) RKO 
Massacre River (AA9) Mono. 
Masterminds (4819) Mono. 
Mighty Joe Young (06!) RKO 
Miss Grant Takes Richmond (222) Col. 
Mississippi Rhythm (4810) Mono. 
Montana (color) (914) - WB 
Mother Didn't Tell Me (006) 20th-Fox 
Mr. Belvedere Goes to College 

(913)* Oth-Fox 


Mr. Perrin and Mr. Traill (Brit.) (924) 1 
Col. 


Mr. Soft Touch (149) 

Mrs. Mike UA 
Mule Train Col. 
Mutineers, The (10! Col. 


My Brother pA a (Brit.) (AAI3) Mono. 
My Brother's Keeper (Brit.) (964) EL 


182 


Stars 


Laurence Olivier-Jean Simmons 
Ronald Reagan-Patricia Neal 


Release 
Date 


Not Set 
Jan. 14,50 


Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 


Whip Wilson-Andy Clyde 


Olivia de Havilland-Montgomery Clift 


William Elliott-Marie Windsor 
Michael Wilding-Lilli Palmer 
Robert Newton-Sally Gray 
Leo Gorcey-Huntz Hall 
Robert Mitchum-Janet Leigh 
Desi Arnaz-Mary Hatcher 
Bing Crosby-Fred Astaire 


Rob't Alda-Peggy Stewart & others 


Douglas Dick-Steve Brodie 
Charles Starrett-Smiley Burnette 
Wayne Morris-Janis Paige 
Richard Conte-Susan Hayward 


Howard Duff-Marta Toren 


Aug. 21,49 
Jan.,'50 
June 26,'49 

June,'49 

Oct.,'49 
June 26,'49 
Dec. 24,'49 
Oct. 13,'49 


(reissue) Dec. 2,'49 


Jan. 14,'50 
June 17,'49 
Sept. 22,'49 
Sept. 10,'49 

July,'49 


June,'49 


Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 


Judy Garland-Van Johnson 
David Brian-Claude Jarman, Jr. 
Ray Milland-Jean Peters 
Dennis Morgan-Jack Carson 
Cary Grant-Ann Sheridan 


Joe Yule-Renie Riano 
Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 


Joe Kirkwood-Leon Errol 
George Raft-Nina Foch 
William Bendix-Allen Martin, Jr. 
Howard Duff-Shelley Winters 
Larry Parks-Barbara Hale 
Alexander Knox-Ann Sothern 


Stephen Dunne-Lois Maxwell 
Clark Gable-Loretta Young 
George Brent-Lynn Bari 
Audie Murphy-Gale Storm 
Shirley Temple-David Niven 


July,'49 
Dec. 2,'49 
June,'49 
Aug. 20,'49 
Sept.,'49 


Sept. 11,'49 
July 29,'50 
Aug. 14,'49 


Feb. 5,'50 
June,'49 
Feb. 18,'50 
July,'49 
Not Set 
June 11,'49 


July 14,49 
Feb. 24,'50 
Sept. 5,'49 
Mar.,'50 
Apr. 8,'50 


Barbara Stanwyck-Henry Fonda (reissue) Dec. 2,'49 


Barbara Stanwyck-Robert Preston 
Jane Wyman-Dennis Morgan 
Charles Starrett-Smiley Burnette 
Anne Ziegler-Francis L. Sullivan 
Jimmy Wakely-Cannonball Taylor 
Gloria Henry-Stephen Dunne 
Monty Hale-Gail Davis 

Raymond Walburn-Walter Catlett 
Ron Randell-June Vincent 

June Haver-Ray Bolger 

Beatrice Pearson-Mel Ferrer 
Nelly Corradi-Cino Mattera 
Johnny Weissmuller-Mysna Dell 
Marx Bros.-Ilona Massey 

Ida Lupino-Glenn Ford 


Jennifer Jones-Louis Jourdan 
Jerome Courtland-Virginia Welles 
Spencer Tracy-James Stewart 
Dorothy Lamour-Dan Duryea 

Cc. Laughton-F. Tone-B. Meredith 
Marsha Hiunt-John Litel 

Tim Holt-Marjorie Lord 

Guy Madison-Rory Calhoun 

Leo Gorcey-Huntz Hall 

Ben Johnson-Terry Moore 

Lucille Ball-Wm. Holden 

Jimmie Davis-Veda Ann Borg 
Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 


Clifton Webb-Shirley Temple 
Marius Goring-David Farrar 
Glenn Ford-Evelyn Keyes 
Dick Powell-Evelyn Keyes 
Gene Autry-Sheila Ryan 
Jon Hall-Adele Jergens 
Michael Denison-Dulcie Gray 
Jack Warner-Jane Hylton 


May,'49 
Dec. 24,'49 
May 19,'49 
Jan. 20,'50 

Dec. 4,'49 
July 21,'49 
May 9,'49 
June 12,'49 
Aug. 11,'49 
July 30,'49 

Aug.,'49 

May,'49 

May,'49 

Aug. 5,'49 

June,'49 


Aug.,'49 
May 26,'49 
Jan. 6,'50 
June 10,'49 
Feb. 4,'50 
Jan. 5,'50 
Oct. 15,'49 
June 26,'49 
Nov. 27,'49 
July 23,'49 
Oct.,'49 
May 29,'49 
Jan. 28,'50 
Mar.,'50 


May,'49 
July,'49 
Sept.,'49 
Dec. 23,'49 
Feb. 22,'50 
Apr. 22,'49 
June 1,'49 
July,'49 


Running 


Time 


153m 
102m 
74m 
60m 
120m 
90m 
77m 
93m 
64m 
87m 
73m 
10im 
60m 
85m 
56m 
69m 
10im 


84m 
102m 


102m 
87m 
87m 
85m 
105m 


67m 
145m 
74m 


8Im 
94m 
75m 
96m 
9Iim 


65m 
99m 
89m 


88m 


95m 
99m 
99m 
55m 
8im 
58m 
65m 
60m 
57m 
60m 
106m 
97m 
84m 


91m 
90m 


115m 
79m 
98m 
96m 
97m 
67m 
60m 
78m 
64m 
94m 
87m 
68m 
76m 
88m 


83m 
91m 
93m 
99m 


60m 
102m 
97m 


7— REVIEWED — -———— RATINGS ——__ 
(S) = synopsis ‘I Herald 
Issue Page Groups Lof D. Review 
July 3 Herald(!17) AY A-2 
Dec. 10 1135 AY. A-| Excellent 
Dec. . 10 15 
Aug. 13. (S)4715 AYC A-| 
Sept. 10 9 AorAY A-2 Superior 
June II 4641 AY A-2, Good 
June II 4641 Fair 
Jan. 14 154 A A-2. Good 
Aug. 13 4714 AYC A-| Good 
Nov. 19 89 AYC A-| Very Good 
Oct. 8 (S)42 AYC B 
Nov. 19 91 
Jan. 7 146 Fair 
Apr. 30 4590 AYorA A-| Excellent 
Dec. 3 (S)106 AYC 
Aug. 20 4722. AYC A-2 Average 
June 18 4649 A A-2 Excellent 
June 11 4641 AY A-| Good 
Nov. 19 89 AYC A-| Very Good 
June 25 4657. AYC A-| Excellent 
Oct. 15 49 AY A-| Very Good 
May 7 4597 AYC A-| Very Good 
July 30 4697 AYC A-2 Very Good 
Aug. 13 4713, A B Very Good 
Sept. 3 1 AYC A-! Good 
Oct. 30 4366 AY A-| Superior 
July 9 (S)4675 AYC A-l 
Dec. 31 (S)138 A-| 
May 28 4626 AY A-2. Good 
Dec. 17 122 AYC A-| Good 
July 16 4681 AY A-2. Good 
Aug. 13 4713, AYC B Very Good 
May 14 4610 AYorA A-2 Fair 
June 25 4658 AY A-2 Very Good 
Feb. 4 178 Very Good 
Sept. 10 9 AY A-| Good 
Jan. 28 (S)170 A-2 
Oct. 22 58 AYC B Very Good 
Oct. 8 42 
May 14 4609 A A-2 Good 
Dec. 3 105 AYC B Very Good 
Oct. 29 66 AYC A-| Fair 
Jan. 28 169 Average 
Oct. 8  (S)42 AYC A-I 
July 2 (S)4667 A-2 
May 28 4627 A-| Average 
May 28 4626 AYC Good 
Apr. 9 4566 Average 
June 25 4658 AYC A-| Very Good 
July 2 4665 AYC A-| Very Good 
Apr. 17 4125 AY A-2. Good 
Apr. 30 4591 A-| Average 
Sept. 24 26 AYC B Fair 
May 28 4625 AY B Good 
Aug. 6 4705 A A-2. Good 
Apr. 30 4590 AYC A-| Fair 
Dec. 3 105 AYCorAY Average 
Apr. 16 4573 A B Excellent 
Dec. 24 130 A Very Good 
Nov. 12 82 AYCorAY A-2 Fair 
Oct. | 34 AYC A-| Fair 
Apr. 9 4566 AY A-2 Good 
Jan. 14 154 AYC A-| Good 
May 28 4625 AY A-| Good 
Oct.. 1 34 «AY A-2 Excellent 
May 14 (S)46i1 A-l 
Jan. 7 145 A-| Good 
Feb. 4 178 Good 
Apr. 9 4566 AYC A-2 Very Good 
Dec. 25 4434 A-| Very Good 
Aug. 6 4705 AYC A-| Good 
Dec. 24 29 A A-2 Very Good 
Jan. 28 (S)I70 A-I 
May 7 4599 A-| Fair 
June 4 (S)4634 AorAY A-2 
Feb. 19 4506 A-2 Fair 
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TITLE—Production Number— Company 


My Foolish Heart (052) RKO 
My Friend Irma (4903)* Para. 
Mysterious Desperado, The (007) RKO 
ANCY Goes to Rio (color) MGM 
ae Trail Raiders (868) Rep. 


Neptune's Daughter (color) (927)* MGM 


Nevadan, The (color) ay 
Never Fear EL 
Night Unto Night (822) WB 
Not Wanted FC 
. You Beautiful Doll 
Oiler (927) 20th-Fox 
Oliver Twist (Brit.) (828) a 
Omoo Omoo (4818) Lippert 
Once More, My Darling (703) Univ 


Once Upon a Dream (Brit.) (942) EL 
One Last Fling (83!) B 
One Woman's Story (Brit.) (697) 
On the Town (color) (11) MGM 


Outcasts of the Trail (853) Rep. 
Outlaw, The (066) RKO 
Outpost in Morocco UA 
PAID in Full (4915) Para. 
Palomino, The (color) Col 


Passport to Pimlico (Brit.) (010) EL 
Pinky* (931) 20th-Fox 
Pioneer Marshal (4971) Rep. 
Pirates of Capri FC 
Place of One's Own, A (Brit.) (961!) an 


Please Believe Me M 

Port of New York (009) EL 
Post Office Investigator (815) Rep. 
Powder River Rustlers (4961) Rep. 
Prince of Foxes (929) 20th-Fox 
Prison Warden (209) Col. 
Project X FC 
QUARTET (Brit.) (915) EL 
Quicksand UA 
RADAR Secret Service (4917) Lippert 
Range Justice (4855) Mono. 
Ranger of Cherokee Strip (856) Rep. 
Reckless Moment, The (223) Col. 
Red Danube, The (4) MGM 
Red Desert (4914) Lippert 
Red, Hot and Blue (4906) Para. 


Red Light UA 
Red Menace, The (830) Rep. 
Red Shoes, The (Brit.) (color) (Spcl.) EL 
Renegades of the Sage (26!) Col. 
Riders in the Sky (250) Col. 


Riders of the Dusk (4844) Mono. 
Riders of the Range (016) RKO 
Riders of the Whistling Pines (183) Col. 
Riding High (4917) Para. 
Rim of the Canyon (186) Col. 
Ringside (4820) Lippert 
Roaring Westward (4865) Mono. 
Rope of Sand (4902)* Para. 
Roseanna McCoy (051) RKO 
Roughshod (926) RKO 
Rugged O'Riordans, The (907) Univ. 
Rustlers (923) RKO 
Rusty's Birthday (211) Col. 
SAMSON and Delilah (color) Para. 
San Antone Ambush (855) Rep. 
Sand (See "Will James’ Sand") 

Sands of Iwo Jima (4905) Rep 


Saraband (color) (Brit.) (92!) EL 


Satan's Cradle UA 
Savage Splendor (color) (004) RKO 
Scene of the Crime (933) MGM 
Secret Garden, The (color) (2) MGM 
Secret of St. Ives (103) Col 


Shadow on the Wall (for. Open Door) MGM 

Shadows of the West (4842) Mono. 

Shamrock Hill (930) EL 

She Wore a Yellow Ribbon (color) 
(067)* 


RKO 
Side Street MGM 
Silent Dust ( Brit.) Mono. 
Sky Dragon (4824) Mono. 
Siyliner (4823) Lippert 


Stars 


Susan Hayward-Dana Andrews 


John Lund-Diana Lynn-Marie Wilson 


Tim Holt-Richard Martin 


A. Sothern-J. Powell-B. Sullivan 
Allan "Rocky" Lane-Eddy Waller 
Red Skelton-Esther Williams 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
Viveca Lindfors-Ronald Reagan 
Sally Forrest-Keefe Brasselle 


Mark Stevens-June Haver 
John H. Davies-Robert Newton 
Ron Randall-Devera Burton 
Robert Montgomery-Ann Blyth 
Googie Withers-Griffith Jones 
Alexis Smith-Zachary Scott 
Ann Todd-Claude Rains 


Gene Kelly-F. Sinatra-Betty Garrett 


Monty Hale-Jeff Donnell 
Jack Buetel-Jane Russell 
George Raft-Marie Windsor 


Robert Cummings-Lizabeth Scott 
Jerome Courtland-Beverly Tyler 
Stanley Holloway-Betty Warren 
J. Crain-W. Lundigan-E. Barrymore 
Monte Hale-Paul Hurst 

Louis Hayward-Binnie Barnes 
Margaret Lockwood-James Mason 
Deborah Kerr-Van Johnson 

Scott Brady-Richard Rober 
Warren Douglas-Audrey Long 
Allan "Rocky" Lane-Eddie Waller 
Tyrone Power-Orson Welles 
Warner Baxter-Anna Lee 

Rita Colton-Keith Andes 


Basil Radford-Dick Bogarde 
Mickey Rooney-Jeanne Cagney 


John Howard-Adele Jergens 
Johnny Mack Brown-Max Terhune 
Monte Hale-Paul Hurst 

James Mason-Joan Bennett 


W. Pidgeon-P. Lawford-E. Barrymore 


Don Barry-Tom Neal 

Betty Hutton-Victor Mature 
George Raft-Virginia Mayo 
Robert Rockwell-Hanne Axman 
Anton Walbrook-Marius Goring 
Charles Starrett-Smiley Burnette 
Gene Autry-Gloria Henry 
Whip Wilson-Andy Clyde 

Tim Holt-Jacqueline White 
Gene Autry-Patricia White 

Bing Crosby-Coleen Gray 

Gene Autry-Nan Leslie 

Don Barry-Tom Brown 

Jimmy Wakely-Douglas Taylor 
Burt Lancaster-Paul Henreid 
Farley Granger-Joan Evans 
Robert Sterling-Gloria Grahame 
Michael Pate-Wendy Gibb 

Tim Holt-Richard Martin 


Ted Donaldson-John Litel-Ann Doran 


H. Lamarr-V. Mature-G. Sanders 
Monte Hale-Paul Hurst 


John Wayne-Adele Mara-John Agar 


Stewart Granger-Joan Greenwood 
Duncan Renaldo-Leo Carrillo 
Denis-Cotlow Expedition 

Van Johnson-Gloria De Haven 
Margaret O'Brien-Dean Stockwell 
Richard Ney-Vanessa Brown 

Ann Sothern-Zachary Sott 

Whip Wilson-Andy Clyde 

Peggy Ryan-Ray McDonald 


John Wayne-Joanne Dru 
Farley Granger-Cathy O'Donnell 


Stephen Murray-Beatrice Campbell 


Roland Winters-Keye Luke 
Richard Travis-Pamela Blake 


PRODUCT DIGEST SECTION, FEBRUARY 4, 1950. 


Release 
Date 


Jan. 21,'50 
Oct. 14,'49 
Sept. 10,'49 


Mar. 10,'50 
Oct. 15,'49 
June,'49 
Feb.,'50 
Jan.,'50 
May 14,'49 
July,'49 


Nov.,'49 
Not Set 
June 10,'49 
Aug.,'49 
Sept.,'49 
Aug. 6,'49 
June,'49 
Dec. 30,'49 
June 8,'49 
Jan. 7,'50 
May 2,'49 


Mar.,'50 
Mar.,'50 
Dec.,'49 
Nov.,'49 
Dec. 24,'49 
Dec. 1,'49 
Sept.,'49 
Not Set 
Dec.,'49 
Sept. 1,49 
Nov. 25,'49 
Dec.,'49 
Dec. 8,'49 
Oct. 4,'49 


May,'49 
Mar. 25,50 


Jan. 28,'50 
Aug. 7,'49 
Nov. 4,'49 
Nov.,"49 
Oct. 14,'49 
Dec. 17,'49 
Nov. 25,'49 
Sept. 16,'49 
Aug. 1,'49 
Not Set 
Nov. 24,'49 
Nov.,'49 
Nov. 13,'49 
Nov. 19,'49 
May,'49 
Apr.,'50 
July,'49 
July 14,'49 
Sept. 18,'49 
Sept. 23,'49 
Aug. 20,'49 
July 11,'49 
Jan.,'50 
May 14,'49 
Nov. 3,'49 


Not Set 
Oct. 1,'49 


Not Set 
May,'49 
Oct. 7,'49 
Sept. 17,'49 
Aug. 26,'49 
Sept. 9,'49 
June 30,'49 
Not Set 
July 24,'49 
May,'49 


Oct. 22,'49 
Apr. 10,'50 
Dec. 29,'50 

May 1,'49 
July 28,'49 


Running 
Time 


99m 
103m 
6Im 


99m 
60m 
93m 
8im 
81m 
84m 
94m 


93m 
115m 
58m 
94m 
87m 
64m 
86!/2m 
98m 
59m 
103m 
92m 


105m 
73m 
72m 
102m 
60m 
94m 
94m 


79m 
59m 


107m 
62m 
60m 


120m 


59m 
57m 
60m 
82m 
119m 
60m 
84m 
83m 
87m 
133m 


70m 
57m 
6Im 
70m 
112m 
70m 
63m 
55m 
104m 
89m 
88m 
78m 
éIm 
60m 


128m 
60m 


109m 
95m 
60m 
60m 
95m 
92m 
75m 
84m 
59m 
7Iim 


103m 
83m 
82m 
64m 
60m 


7— REVIEWED — 

(S) = synopsis 
Issue Page 
Oct. 22 58 
Aug. 20 4721 
Aug. 27 4731 
Feb. 4 177 
Oct. 22 59 
May 21 4617 
Jan. 28 169 
Jan. 14 154 
Apr. 23 4581 
June 25 4658 
Sept. 24 26 
June 26 (S)4219 
July 9 4673 
July 30 4698 
July 9 4673 
July 9 4673 
May 21 4617 
Dec. 10 113 
Sept. 3 2 
Dec. 31 138 
Mar. 26 4549 
Dec. 24 130 
Feb. 4 178 
Oct. 8 4 
Oct. | 33 
Jan. 14 154 
Dec. 10 113 
Feb. 19 4506 
Dec. 17 ($)123 
Dec. 3 106 
Sept. 3 2 
Nov. 19 (S)9! 
Aug. 27 4729 
Oct. 29 66 
Nov. 12 8! 
Feb. 26 4513 
Dec. 31 (S)138 
Jan. 21 163 
July 16 (S)4682 
Nov. 12 8! 
Oct. 22 58 
Sept. 24 25 
Dec. 31 137 
July 2 4666 
Aug. 27 4731 
June 4 4634 
Oct. 23 4357 
Nov. .12 (S)82 
Dec. 17 123 
Sept. 10 (S)tl 
Oct. 29 66 
May 7 (S)4600 
Jan. 14 153 
Sept. 10 10 
July 23 4689 
July 16 (S)4682 
July 2 4666 
Aug. 20 4722 
May 14 4609 
Dec. 17 122 
Mar. 26 4550 
Dec. 3 (S)106 
Oct. 22 57 
Oct. 15 50 
Dec. 17 121 
Mar. 19 4538 
Nov. 12 82 
July 23 4689 
June 25 4657 
Apr. 30 4591 
Aug. 13 4714 
Nov. 12 (S)82 
July 30 (S)4699 
Apr. 30 4590 
July 30 4697 
Dec. 24 130 
Oct. 29 65 
May 7 4598 
Aug. 6 4706 


——_RATINGS—_.. 
Nat'l Herald 
LofD. Review 


Groups 
A B Excellent 
AYC A-2. Very Good 
AYC A-! Fair 
Excellent 
AYC A-! Fair 
AY B Good 
Good 
Good 
AY A-2 Good 
AY B Fair 
AYC A-2. Very Good 
A-2 Fair 
AY A-2. Good 
A A-2. Good 
A-2 Fair 
AY B Average 
AYC A-2 Excellent 
Fair 
B Poor 
AY B Good 
A Fair 
Fair 
AYC Good 
AYC or AY A-2 _ Excellent 
A-| Good 
A-2. Good 
A A-| Good 
A A-2 Average 
AYC Good 
AYC A-I 
AY or AYC A-2 — Excellent 
AYorAYC A-2. Fair 
A-2 Fair 
AY B Very Good 
A-| Fair 
AYC A-| 
AYC A-| Good 
AY B Very Good 
AY A-| Very Good 
A-| Good 
AYC A-2  Fair-Good 
Fair 
AY A-| Good 
AY B Excellent 
AYC A-! 
Aor AY A-| Good 
AYC A-! 
AYC A-| Good 
A-| 
Good 
A-| Fair 
A-2. Good 
AYC A-l 
A B Good 
AY B Good 
A A-2 Very Good 
AYC A-2 Very Good 
A-! Fair 
AYC A-| 
AYCorAY A-2_ Excellent 
AYC A-| Fair 
AYC A-2 Excellent 
B Good 
AYC Fair 
AYC A-2 Excellent 
AY A-2 Excellent 
AYC A-! Good 
A-2 Fair 
A-2 
AYC 
A-| Good 
AYC A-| Excellent 
A A-2 Good 
A B Good 
Good 
A-| Good 
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Release Running (S) = synopsis Nat'l Herald 
TITLE —Production Number — Company Stars Date Time Issue Page Groups’ L.of D. Review 
Slattery's Hurricane (92!) 20th-Fox Linda Darnell-Richard Widmark Aug.,'49 83m Aug. 6 4705 A A-2 Very Good 
Sleeping Car to Trieste (Brit.) (922) EL Jean Kent-Albert Lieven June,'49 95m Mar. 26 4549 B Good 
Song of Surrender (4904) Para. Wanda Hendrix-Claude Rains Oct. 28,'49 93m Sept. 17 1g AY A-2 Fair 
Sons of New Mexico Col. Gene Autry-Gail Davis Jan.,'50 70m Dec. 31 137 Good 
So Proudly We Hail (4913) Para. C.Colbert-P. Goddard-V. Lake (reissue) Mar.,50 126m Jan. 28 170 
Sorrowful Jones (4818)* Para. Bob Hope-Lucille Ball July 4,49 88m Apr. 16 4573 AY A-2 Excellent 
South of Death Valley (164) Col. Charles Starrett-Smiley Burnette Aug. 18,'49 54m Aug. 13. (S)4715  AYC A-| 
South of Rio (854) Rep. Monte Hale-Kay Christopher July 22,'49 60m Aug. 13 4714. AYC A-| Average 
South Sea Sinner Univ. Macdonald Carey-Shelley Winters Jan.,'50 88m Jan. 7 146 A B Fair 
Special Agent (4819) Para. William Eythe-Laura Elliot July 22,'49 70m May 7 4598 AY A-! Good 
Spring in Park Lane (Brit.) (008) EL’ Anna Neagle-Michael Wilding Nov.,'49 91m Sept. 24 25 AYC Excellent 
Square Dance Jubilee (4903) Lippert Don Barry-Mary Beth Hughes Nov. 11,'49 79m Nov. 19 90 A-2. Good 
Stagecoach Kid (002) RKO Tim Holt-Richard Martin June,'49 60m June 18 4649 AY A-! Good 
Stampede (AAI4) Mono. Rod Cameron-Gale Storm Aug. 28,49 78m Apr. 30 4589 Very Good 
Storm Over Wyoming RKO Tim Holt-Richard Martin (trade) Feb. 9,'50 
Story of Molly X, The (902) Univ. June Havoc-John Russell Nov.,'49 82m Nov. 12 81 6A A-2 Very Good 
Story of Seabiscuit (color) (907)* WB _ S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 93m Oct. 29 65 AYC A-| Very Good 
Strange Bargain (010) RKO Martha Scott-Jeffrey Lynn Oct. 22,'49 68m Oct. | 34 AY A-2 Fair 
Stratton Story, The (929)* MGM — James Stewart-June Allyson July,"49 106m Apr. 23 4581 AYC A-| Excellent 
Streets of Laredo (color) (4813)* Para. Macdonald Carey-William Holden May 27,'49 92m Feb. 12 4493 A A-2 Average 
Stromboli (Ital.) RKO Ingrid Bergman-Mario Vitale (T) Feb. 14,'50 
Sundowners, The (color) EL Robert Preston-Robert Sterling Jan.,'50 83m Jan. 14 155 Average 
Sun Never Sets, The Realart D. Fairbanks, Jr.-B. Rathbone (reissue) Sept.,'49 96m Dec. 10 115 
Susanna Pass (color) (842) Rep. Roy Rogers-Dale Evans Apr. 29,49 67m May 7 4598 A-| Good 
Sword in the Desert (709) Univ. Dana Andrews-Marta Toren Oct.,"49 100m Aug. 27 4729. AY Excellent 
TAKE One False Step (696) Univ. Wm. Powell-Shelley Winters June,'49 94m June 11 4641 A A-2 Excellent 
Tale of the Navajos (color) (920) MGM _ Native cast Not Set 58m Mar. 4522 AYC A-! Fair 
Task Force (903) (part color)* WB Gary Cooper-Jane Wyatt Sept. 24,49 [16m Sept. 3 | AY A-! Excellent 
Tattooed Stranger, The RKO — John Miles-Patricia White (trade) Feb. 1,'50 AYC 
Tell It to the Judge (225) Col. Rosalind Russell-Robert Cummings Dec.,'49 87m Nov. 19 90 AorAY B Good 
Tension (8) MGM Audrey Totter-Richard Basehart Nov. 25,'49 95m Nov. 19 90 A B Fair 
That Forsyte Woman (color) (6)* MGM Greer Garson-Errol Flynn Nov. 11,'49 114m Oct. 22 57. AorAY B Excellent 
That Midnight Kiss (color) (1) MGM _ Kathryn Grayson-Jose Iturbi Sept. 2,'49 99m Aug. 27 4730 AYC A-| Good 
Thelma Jordon (4910) Para. Barbara Stanwyck-Wendell Corey Jan.,50 100m Nov. 5 74 =A B Good 
There's a Girl in My Heart (AA16) Mono. Lee Bowman-Elyse Knox Not Set 86m Nov. 26 98 AYC A-1 Good 
They Live By Night (009) RKO = Cathy O'Donnell-Farley Granger Nov. 5,'49 95m Sept. 24 25 Good 
Thieves’ Highway (924) 20th-Fox Richard Conte-Valentina Cortese Oct.,'49 94m Sept. 3 i... B Good 
Third Man, The (Brit.) Selznick Jos. Cotten-Valli-Orson Welles Jan. 15,50 104m Feb. 4 177 Excellent 
Threat, The (015) RKO ‘Virginia Grey-Michael O'Shea Dec. 1,'49 66m Oct. 29 65 A A-2 Good 
Tight Little Island (Brit. ) Univ. Basil Radford-Catherine Lacey Not Set 8Im Nov. 19 90 Aor AY A-2 Good 
Tokyo Joe (224) Col. H. Bogart-A. Knox-F. Marly Nov.,'49 88m Oct. 15 50 AY B Fair 
Too Late for Tears UA _ Lisabeth Scott-Don DeFore July 8,'49 99m Apr. 9 4565 B Good 
Top O' the Morning (4901)* Para. Bing Crosby-Ann Blyth Sept.5,'49 98m Aug. 6 4705 AYC A-| Very Good 
Tough Assignment (4915) Lippert Don Barry-Marjorie Steele Dec. 24,'49 64m Nov. 19 9 A-| Average 
Trail of the Rustlers Col. Charles Starrett-Smiley Burnette Feb. 2,'50 Feb. 4 (S)178 
Trail of the Yukon (4820) Mono. Kirby Grant-Suzanne Dalbert July 31,49 67m Aug. 6 4706 A-| Fair 
Trapped (007) EL Lloyd Bridges-Barbara Payton Oct.,'49 78m Oct. | 34 AYC A-| Very Good 
Treasure of Monte Cristo (4909) Lippert Glenn Langan-Adele Jergens Oct. 14,'49 78m Oct. 8 42 B Fair 
Trouble in Texas (064) RKO Tim Holt-Richard Martin Aug.,'49 Aug. 13 (S)4715 
Tucson (915) 20th-Fox Jimmy Lydon-Penny Edwards May, '49 65m May 7 4599 AY A-| Average 
Tuna Clipper (4804) Mono. Roddy McDowall-Elena Verdugo Apr. 10,'49 77m Mar. 19 4538 AYC A-| Very Good 
Twelve O'Clock High (004) 20th-Fox Gregory Peck-Hugh Marlowe Feb.,'50 132m Dec. 24 129 AYC A-l Excellent 
UNDER Capricorn (color) (904) WB Ingrid Bergman-Joseph Cotten Oct. 8,49 117m Sept. 10 9 AY A-2 Excellent 
Undertow Univ. -Scott Brady-John Russell-Dorothy Hart Dec.,'49 70m Dec. 3 105 AorAY A-2 Good 
WATERLOO Road (Brit.) (940) EL John Mills-Stewart Granger Aug.,'49 75m Jan. 29 4478 A-2 Fair 
Weaker Sex, The (Brit.) (914) EL Ursula Jeans-Cecil Parker Sept.,'49 85m June 4 4633 AYC A-| Good 
Western Renegades (4856) Mono. Johnny Mack Brown-Max Terhune Oct. 9,'49 56m Jan. 14 155 AYC A-| Fair 
West of Eldorado (4854) Mono. Johnny Mack Brown-Max Terhune June 5,49 58m May 7 (S)4600 A-| 
We Were Strangers (143) Col. Jennifer Jones-John Garfield May,'49 106m Apr. 30 4589 B Excellent 
When Willie Comes Marching Home 

(003) 20th-Fox Dan Dailey-Corinne Calvet Feb.,'50 82m Jan. 7 145 A-2 Excellent 
Whirlpool (002) 20th-Fox Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 97m Nov. 26 97 A B Very Good 
White Heat (90!1)* WB = James Cagney-Virginia Mayo Sept. 3,49 114m Aug. 27 4729 A B Excellent 
Will James’ Sand (color) (918) | 20th-Fox | Mark Stevens-Coleen Gray July,'49 77m Apr. 30 4590 AYC A-| Very Good 
Window, The (925 RKO Barbara Hale-Bobby Driscoll May 21,'49 73m May 14 4609 A A-| Very Good 
Without Honor UA - Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 69m Nov. 19 90 +A B Good 
Wolf Hunters (4821) Mono. Kirby Grant-Jan Clayton Oct. 30,'49 Oct. 8  (S)42 AYC A-| : 
Woman Hater (Brit) (701) Univ. Stewart Granger-Edwige Feuillere July,'49 69m Sept. 3 Fair 
Woman in Hiding (906) Univ. Ida Lupino-Howard Duff Jan.,'50 92m Dec. 17 121 AorAY A-2 Very Good 
Woman in the Hall, The (Brit.) (960) EL Jean Simmons-Ursula Jeans Aug.,'49 93m Jan. 29 4478 A-2 Very Good 
Woman on Pier 13, The (008) RKO Laraine Day-Robert Ryan Jan. 14,50 73m Sept. 24 26 AY A-2 Good 

(formerly | Married a Communist) ; 
Wyoming Bandit (866) Rep. Allan "Rocky" Lane-Eddy Waller July 15,'49 60m July 30 4698 AYC A-| Fair 
YES SIR That's My Baby (color) 

(705) Univ. Donald O'Connor-Gloria De Haven Sept.,'49 82m Aug. 13 4713, AYC A-| Good 
You Can't Cheat an Honest Man Realart W.C. Fields-Edgar Bergen (reissue) Oct.,'49 79m Jan. 28 170 
Young Daniel Boone (color) (4902) Mono. David Bruce-Kristine Miller Feb. 26,'50 Dec. 31 (S)138 
Young Man With a Horn (916) WB Kirk Douglas-Lauren Bacall Mar. 11,'50 112m Jan. 28 (S)170 
Younger Brothers, The (color) (823) WB Wayne Morris-Janis Paige May 28,'49 77m May 7 4597 A-2 Good 
You're My Everything (color) 

(920)* 20th-Fox Anne Baxter-Dan Dailey Aug.,'49 94m July 2 4665 AYC A-| Very Good 
ZAMBA (004) EL Jon Hall-June Vincent Sept.,'49 75m Oct. 15 50 AYC A-| Fair 
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MOST ADVANCED TEXTBOOK ON SOUND 
gpEPRODUCTION AND PROJECTION 











F. H. Richardson's 
—_ ,  BLUEBOOK of 


@ es will fi od this edition the 


most complete and practical | : 
treatise of its kind and a sure | Pp . | 


solution to the perplexing prob- | 


lems of projection room routine. | SEVENTH EDITION — SUPPLEMENTED WITH 
The book is supplemented with | 
So ogee | SOUND TROUBLE CHARTS 
CHARTS to help meet every | and ALPHABETICAL INDEX 
possible emergency in the pro- | 
jection room. It also includes a Over 700 pages. The only practical guide to 


lightning-fast index system al- 
phabetically arranged for swift | 


easy reference. ORDER TODAY «+ $7.25 POSTPAID 


good projection and quick trouble-shooting. 
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